WEEK 
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.V>»  avenues  for  sales  open  wht-n  you  schedule  your 
advertising  for  TV  WEEK,  the  Chicago  Tribune's 
bright  new  Saturday  package. 

TV  WEEK  gives  you  greatest  coverage  of 
Metropolitan  Chicago's  biggest  buyingest  daily 
newspaper  audience  in  depth.  Its  colorful  features  and 
special  local  flavor  get  top  reader  interest.  .-\nd  its  service 
value  as  a  program  directory  assures  repeated  use 
for  a  full  week. 

The  cost-per-thousand  is  low  There  are  substantial 
continuity  discounts.  And  you  get  the  finest  reproduction 
in  the  field. 

If  you  want  to  add  new  elfecliveness  to  your  Chicago 
promotion.  TV  WEEK  can  help  you.  Ciet  the  lull  story 
from  your  Tribune  representative. 
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For  today’s  smaller -than -ever  radios  and  hearinof  aids 

•/  O 

a  powerhouse. .  .peanut-size 


Remarkable,  hutton-like  transistors  have  made  pos¬ 
sible  tiny  radios  and  hearino;  aids.  They  do  the  same  job 
done  by  tubes  .  .  .  but  occupy  onl\  a  fraction  of  the 
sjjace  and  consume  much  less  power. 

Alon^  with  this  development  came  a  whole  family 
of  revolutionary  new  batteries  from  Union  Carbide. 
Some— small  as  a  peanut  — drastically  reduce  the  size 
of  portable  electronic  devices. 

1'lie  miniature  batteries  used  with  transistors  have 
led  to  almost  invisible  hearing  aids  and  personal  radios 
that  fit  easily  into  pocket  or  purse.  And  equij)ment  for 
telephone,  telegrajdi,  and  other  fields  of  communication 
is  now  being  designed  on  a  compact,  space-saving  scale. 


For  more  than  60  years,  the  development  and  pro¬ 
duction  of  Eveready  dry  cell  batteries  has  been  an  im¬ 
portant  job  of  the  people  of  Union  Carbide.  They  w  ill 
continue  to  seek  new  ways  to  make  these  portable  pack¬ 
ages  of  power  even  more  useful  to  all  of  us. 

FREE:/>  earn  how  L  nion  Carbide  products  and  research 
help  satisfy  basic  human  needs.  V rite  for  ''’Products  and 
Processes  '  booklet  A. 
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AXD  CAR  BOX  CORPORATIOX 


3  0  KAST  42  M)  STKKKT 


\  K  ft  V  O  K  k  17.  N .  Y . 
In  Ciinodii:  UNION  CARBIDE  CANADA  Limited,  Toronto 


—  L  CC s  Trade-marked  Products  include 

Nationae Corl.ons  Prest-O-Lite  Acet>lene  SYNTHETIC  Organic  CiiEMiCAis 

Prestone  Anii-Frcez**  l.iNDEOxypen  Haynes  Stellite  Alloys  Dynel  Textile  Fiber 
Bakelite.  \  inylite,  and  Krene  Pla>ti« 


Electromet  Alloys  and  Metals 
Eyeready  FLisbliphls  and  Batteries 
Pyroeax  Gas  Union  Carbide  Union  Carbide  Silicones  Crag  Agricultural  Chemicals 
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I'lEZ  ROBB  DOES  IT  AGAIN  .  . 

and  over  $50,000  surges  in  for  Hungarian  relief! 

A  single  Inez  Robb  column  published  in  early  December  suggested  that  readers,  instead  of  sending 
the  usual  Christmas  gifts  to  friends,  send  monetary  gifts  in  their  friends'  names  for  the  relief  of 
Hungarian  patriots. 

/ 

The  response  has  been  terrific! 

Over  $50,000  has  rolled  in  to  the  International  Rescue  Committee  offices  .  .  .  from  all  over  the 
country  as  well  as  from  Honolulu,  Puerto  Rico  and  Alaska. 

Here's  a  columnist  who's  really  READ  by  really  avid  readers! 


•aeleeed  le  ^  pereooel  aOeok  for  Relief*  The  fellewlaf  pereeee 

ere  te  reeelee  ye«r  Cbrletaee  eerd  ee  e«u**^*^  ^  Miee  leet  tebb  lo  ber 
eeltai  *1be  Serld  le  %  Reet.* 
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glrtag  far  Cbrlataaa  far  tbaaa  aba  "baaa  aaarytbtag  . 
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Mra.  H.  K.  ansht 
6b  Woodland  boad 
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1  road  of  your  plan  In  tho  •Tn<>tetod  eoluiin 
*r^!L  nalh.  and  think  It  la  a  aplandld  Idoa. 
Suooaaa  to  you. 

^Incaraly  voupa, 

(wra.  J.  f.  Johanaon) 
2T10  E  Hadrlek  Orlaa 
TuetoHi  Arltowb 


numerous  other  wrltpra  v,***?*?^?* 
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Oaa.  7.  1956 


Thanks  to  Inas  Robb* a  superb  eoluan 
yesterdaj  we're  found  an  answer  to  just 
this  question,  and  we're  grateful  to  you 
and  the  Cowmlttee  for  guiding  troubled 
souls  who  would  like  to  help,  even  in  a 
•■all  way. 


v3».«^  ./c4^e<e.  -d/t, 

fi  api.^oc/' 
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Harry  S. 
Truman 


I  Tin/ely, 


provocative .  . 


I  COMMENTS  on  news  and  dev  elopments  ^ 

I  in  national  and  international  affairs  .  .  .t 
written  with  the  background  and  know!- 1 
edge  of  a  former  president.  \ 

I  ( 

No  regular  release  I 
schedule.  \ 

I  10  to  12  articles  during  f 
year,  averaging  one 
monthly,  1200  to  1500 
words  each. 

First  article,  on  the  Middle 
East,  for  release  about  , 
Jan.  15,  1957  | 

FIRST  SUBSCRIBERS  INCLUDE:  The  liirniint/harn 
\eu’S,  The  Boston  Globe,  The  Chicago  Neu’s,  The  Detroit  I 
News,  The  Grand  Rapids  Press,  The  Indianapolis  Star,  The  j 
Los  Angeles  Examiner,  The  Miami  News,  The  Nashville 
Tennessean,  The  New  York  Times,  The  Philadelphia  Bulle¬ 
tin,  The  Pittsburgh  Sun-Telegraph,  The  St.  Joseph  News- 
Press,  The  St.  Louis  Globe-Democrat,  The  San  Antonio 
'Light,  The  San  Francisco  Examiner,  The  Scranton  Times, 

I  The  Jf’ashington  Star,  The  Ottawa  Citizen,  'The  Toronto 
Telegram,  The  London  Daily  Express  .  .  . 

Reserve  your  territory  now  — 
write  or  wire  collect 

AMERICA  S  PREMIER  EXCLUSIVE  NEWS  SERVICE 

NORTH  AMERICAN 
NEWSPAPER  ALLIANCE 


229  West  43rd  Street 


New  York  36,  N.  Y. 
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As  YOU  BEGIN  the  mad  news  chase  of  1957,  have  you  stopped 
to  figure  how  much  you  walk — or  run — in  the  course  of  a  day’s 
work  in  shop  or  on  street?  Miss  Shirley  Grimes,  art  department, 
Baltimore  Sunpapers  library,  wondered  why  she  wore  out  shoes 
so  fast.  A  pedometer  revealed  she  averaged  4V^  miles  a  day 
running  pictures  and  cuts  between  library  and  newsroom.  Clem¬ 
ent  Vitek,  librarian,  had  the  same  average.  Some  reporters,  like  ® 
cops  and  mailmen,  annually  tramp  multi-thousand-mile  beats. 

— .4  Madinoii  (Wis.)  Capital  Time*  reporter  jotted  down  in 
shorthand  this  verbutini  telephone  report  from  a  country  corres¬ 
pondent:  “John  Blank,  Soldiers  Grove,  took  seriously  ill  Wednes¬ 
day  morning  and  they  tmtk  him  to  Kiehland  (ienter  hospital  in 
the  Chitwoods  ambulanee  and  he's  seriously  ill.  They  still  haven't 
found  out  exactly  what  was  wrong  with  him.  They  gave  him 
hlood  transfusions  and  they  didn't  do  no  good  and  they  run  out 
of  blood.  They  didn't  allow  anykoily  to  see  him,  even  his  brothers. 

He  works  on  the  road  mostly.  He  has  a  wife  and  five  children, 
four  sons  and  a  daughter.  I  told  you  he  was  30  years  old.  didn’t 
I  ?  They  thought  it  was  a  heart  attack.  He  was  black  as  a  stove 
on  bis  face,  they  said.  Hut  they  found  nut  it  wasn't  his  heart. 

It's  something  on  the  insiile  I  guess.  He's  seriously  ill.’’ 

— Kenneth  A.  F'owler.  for  years  widely  knowm  for  his  “Town 
Crier”  column  in  the  Yonkers  fN.Y.)  Herald-Statesman,  will 
have  his  fourth  novel  published  early  in  1957  by  Ballantine 
Books,  Inc.  The  hook,  tentatively  titled  “Jezebel  Mountain,” 
will  deal  with  Virginia  City  in  its  “helldorado”  days  and  will 
appear  under  the  pseudonym  of  Clark  Brooker.  Under  his  own 
name  Mr.  Fowler  is  represented  by  a  story  in  the  current  West¬ 
ern  Writers  of  America  anthology,  “Branded  West,”  published 
by  Houghton-Mifflin.  .  .  .  Capt.  Allan  Bosworth,  public  infor-  • 
mation  officer  for  the  commander.  Naval  Forces,  Far  East,  is 
author  of  “Ginza-Go,  Papa-san.”  a  best  seller  about  an  Ameri¬ 
can’s  adventures  in  Japan.  He  has  written  12  novels  and  once 
was  on  the  San  Diego  Union,  San  Diego  Sun,  Los  Angeles  Ex¬ 
aminer,  San  Francisco  Chronicle,  San  Francisco  Examiner  and 
was  editor  of  the  Pasco  Robles  (Calif.)  Press.  .  .  .  The  Uni¬ 
versity  of  Minnesota  Press  reports  that  the  book.  “Flower  Grow¬ 
ing  in  the  North:  A  Month  by  Month  Guide.”  by  George  E. 
Luxton.  garden  editor,  Minneapolis  Sunday  Tribune,  is  the  fast¬ 
est  selling  book  it  has  published  in  a  decade.  .  .  .  Jeanne  Arnold. 
Albany  (N.  Y.)  Times-l'nion  society  editor,  is  the  author  of  a 
book  of  poetry.  “The  Flesh  Reralls.”  Her  first  poems  were  pub¬ 
lished  in  the  Rutland  (Vt.)  Herald. 

\  — Chiraga  llailr  /Veicjt  culiimnisl  Tony  Weitzel  sagely  a«lvisc»: 

i  •‘You'll  never  gel  rich  at  newspapering.  You  may  never  gel  lo 
lead  a  normal  home  life.  Unless  you  «-an  immure  yourself  in  it 
as  a  holy  man  immures  himself  in  a  monasiery,  it's  not  for  yon. 
Rut  it’s  a  job  that  pays  off  in  the  place  where  a  man  shotihl  keep 
his  soul." 

— Cireulalion  manager  of  a  small  daily  makes  this  speech  to  hiah 
school  students  looking  for  jobs  in  tin  teleplay,  “The  Great  Guy”  by 
Roswell  Rogers:  ^ 

“The  first  thing  you  guys  gotta  learn  i«  what  a  newspaper  is.  Vnd  if  ft 
you  don't  understand  what  it  is- -and  feel  it^ — you’re  just  wasting  yoor  1 
time  around  here.  \  newspaper  i®  the  mirror  of  man.  The  mirror  and 
the  molder.  It's  his  conscience  and  his  crusader.  It  cries  his  tears  for 
him  and  laughs  up  his  jokes.  It  shouts  his  triumphs  anil  records  his  ; 

failures.  It  brings  him  into  the  world  and  buries  bim.  And.  finally.  •• 
goes  to  its  own  death,  carrying  out  his  garbage. 

“Rut  more  than  that,  it’s  the  living  moment.  It’s  the  Living  Now. 

It’s  not  yesterday  or  this  morning.  It’s  now. 

“.4  late  newspaper  is  no  newspaper  at  all.  You  can  run  off  five  million 
copies  of  a  paper,  but  that  paper  does  not  exist  until  it  is  in  the  hands 
of  a  reader.  i 

“And  that’s  only  why  this  department  i®  the  bloodstream  of  the  whok 
works.  It’s  the  circulation.” 
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IN  PENNSYLVANIA 
HARRISBURG  IS 


In  Consumer 
Spendable  Income 

Refoil  Soles 

Per  Household  Retail 
Soles 

Food  Purchases 

Drug  Purchases 

General  Merchandise 
Purchases 

Apporel  Purchases 

Home  Furnishings 
Purchases 

Automotive  Purchases 

(Soiurt — Stnmlnid  Rate  & 


PATRIOT  -  NEWS 

DAILY— 122,466  .  .  .  SUNDAY— 128,886 
ItpresiRted  Nationally  by  MOLONEY,  lEfiAN  i  SCHMIH 
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Why  publishers 


The  New  York  Times 
on  Microfiim 


It’s  complete . .  .you  jjot  evcri/thhif/  that’s  published 
every  day  in  The  New  York  Times  Late  City  Edition. 


compact ...  a  whole  year’s  tile  takes  up  less  space 
than  an  ordinary  typewriter ! 


up-to-date . . .a  new  reel  is  produced  every  10  days,  and 
mailed  to  you  within  four  days  of  the  period  it  covers. 


convenient ...  no  heavy  volumes  to  lift  or  move.  Reels 
are  easy  to  handle,  easy  to  use. 


economical . .  .you  save  96' r  of  the  .storaj^e  space 
required  for  newsprint  copies  . . .  and  you  save  all  the  cost 
of  binding,  repairing  and  replacing  them. 


A  subscription  for  The  New  York  Times  on  Microfilm, 
starting  with  the  current  month,  costs  only  $180  a  year. 
If  we  hear  from  you  immediately,  your  subscription  will 
cover  the  complete  .series  of  reels  for  1957.  So  now  is  the 
time  to  send  in  your  order. 


The  New  York  Times  on  Microfilm 

229  West  43rd  Street,  Neiv  York  36,  Yriv  York 


Among  the  users : 

Associated  Press 
Atlanta  Journal 
Buffalo  Courier  Express 
Boston  Globe 
Chicayo  Sun-Times 
Detroit  News 
Flint  Journal 
Hartford  Courant 
Houston  Post 
Look 

Louisville  Courier-Journal 
Milwaukee  Journal 
Minneapolis  Star 
Xetc  York  Herald  7^-ibune 
\ew  York  Journal- American 
Sew  York  World-Telegram 


Setesweek 

Oakland  Tribune 

Providence  Journal 

Riehmond  Times-Dispatch 

Rochester  Times-Vnion 

St.  Petersburg  Times 

Salt  Lake  Trtbune 

San  Francisco  Chronicle 

Scripps  Howard  Sewspaper  Alliance 

Time 

Toledo  Blade 

United  Press  Association 

V.S.  News  d  World  Report 

Washington  Post  d  Times  Herald 

Washington  Star 

Winnipeg  Free  Press 
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Lamb  Folds  Erie  Dispatch, 
.  Meads  Start  A.M.  Paper 


tion  was  reported  by  ABC  to 
be  40,0:i6  while  the  Times  is 
04,946.  The  Sunday  Times, 
founded  seven  years  ago.  re¬ 
cently  passed  its  70  year  old 
contemporary  in  circulation 
and  linage. 

George  J.  Mead,  who  serves 


Times  Buys  Assets  of  Record 
Company  in  S2  Million  Deal 

Erie,  Pa. 

This  citv  of  140, ()(K)  on  Lake  Erie  lost  a  136-year-olcl 
evening-Sunclay  newspaper  and  gained  a  new  morning 
newspaper  in  an  unusual  switch  this  week. 

In  one  move,  Toledo  lawyer-industrialist  Edward  Lamb 
ended  his  brief  career  in  journalism  by  selling  the  assets  of 
the  Record  Publishing  Company  (Erie  Dispatch)  to  the 
Times  Publishing  Company. 

George  J.  Mead  and  John  J.  -7  _ 

Mead,  co-publishers  of  the  Beginning  Feb  1  all  current 
Times,  announced  the  establish-  accounts  will  run  in  morn- 

mentof  the  Erie  Morvivg  News,  mg-evening  combination  at  .18 
effective  Monday,  Jan.  7.  cents  a  line.  New  flat  comic 

The  Dispatch  is  being  dis-  section  rates  will  be  -SToO  per 
continued  with  issues  of  Satur-  ^“’1  do^vn  to  $140  per  six- 
day,  Jan.  5,  and  Sunday,  Jan.  6.  ^enth  page.  The  estimated 
The  purchase,  arranged  by  Sunday  circulation  is  7o,flC0  to 
Blackburn  -  Hamilton  Company,  Sunday  paper  will 

newspaper  and  radio-TV  sta-  include  Parade  magazine,  for- 
tion  brokers,  was  completed  n*erly  in  the  Dispatch. 

Dec.  28,  according  to  joint  an-  Bought  Dispatch  in  194.^ 


In  recent  years  Mr.  Lamb  as  general  manager  of  the 
established  Lamb  Enterprises.  Times,  is  a  former  president  of 
Inc.  and  this  company  has  ac-  the  Pennsylvania  Newspaper 
quired  a  wide  assortment  of  Publishers  Association, 
industrial  firms.  John  Mead  Jr.,  editor  of  the 

The  unsigned  announcement  Times,  worked  on  newspapers 
of  the  Dispatch  sale  stated  it  and  with  a  newspaper  repre- 
was  due  to  “inescapable  eco-  sentative  firm  in  New  York  in 
nomic  laws.”  There  were  con-  the  1920’s.  He  attended  George- 
tinued  losses  “of  such  magni-  town  University  and  is  a  vet- 
tude  that  it  is  impossible  to  eran  of  World  War  1.  He  is  a 
continue  to  absorb  them”  the  member  of  the  American  Society 
statement  said.  Reference  was  of  Newspaper  Editors.  S'gma 
made  to  the  abandonment  of  Delti  Chi  and  the  National 
Collier’s  and  Woman’s  Home  Press  Club. 

Companion  magazines  and  the  The  Times  was  founded  by 
collapse  of  the  Boston  (Mass.l  the  late  John  J.  Mead  Sr.  Aprd 
Post  as  examples  of  “the  nre-  12.  1888.  Mrs.  Mary  F.  Mead, 
carious  nature  of  the  publish-  90,  is  president  of  the  publish¬ 
ing  business  today.”  ing  company. 

Joseph  Will  is  the  last  edi-  Gilbert  Farrar,  typographic 
tor  of  the  Dispatch,  which  em-  expert,  is  styling  the  new  morn- 
braced  the  Erie  Gazette,  found-  ing  News.  Numerous  syndicated 
ed  in  1820.  The  Dispatch  features  have  been  lined  up  and 
came  into  being  in  18.'1.  It  the  paper  also  will  pub’ish  a 
merged  with  the  Evening  Her-  complete  Stock  Market  report 
aid  (1876)  in  1922  and  with  dailv. 


nouncement  of  the  parties.  It 
involved  a  figure  “close  to 
$2,000,000,”  which  included 
real  estate.  The  Lamb-owned 
television  station,  WICU,  was 
not  a  part  of  the  transaction. 
Nor  is  it  for  sale,  the  Lamb 
interests  declared. 

Severance  Pay 

A  minimum  of  $!.'>(), 000  in 
severance  pay  will  be  given  to 
Dispatch  employes  in  compli¬ 
ance  with  contractural  com¬ 
mitments.  The  Meads  said  some 
of  the  Dispatch  staff  would  be 
taken  over  to  the  new  morning 
paper. 

Although  it  will  be  published 
in  the  Times  plant  in  West  10th 
Street,  the  morning  News  will 
i  be  editorially  independent  of 
the  evening  Times.  The  Sunday 
edition  will  be  named  the  Erie 
Times-News,  beginning  Jan.  13. 

Current  advertising  schedules 
I'n  the  Times  wMll  be  carried 
tree  in  the  News  through  Jan- 
“ory.  Advertisers  having  ex- 
tlusive  schedules  in  the  Dis¬ 
patch  may  authorize  transfer 
^  the  Times  at  the  present 
rate  of  27  cents  a  lin3  through 
lanuarv. 


Mr.  Lamb,  a  widely  known 
labor  union  and  corporation  at¬ 
torney  in  Ohio,  came  to  Erie 
in  October,  194.5,  and  brought 
the  Dispatch  from  the  William 
B.  Strong  Estate.  He  started 
with  a  fanfare  of  good  wishes 
from  prominent  Democratic 
politicians,  from  President  Tru¬ 
man  dow’n. 

Although  he  found  rough-go¬ 
ing  with  the  Dispatch  and  made 
numerous  changes  to  rejuvenate 
the  property  Mr.  Lamb  was 
not  discouraged.  He  branched 
out  with  radio  station  acquisi¬ 
tions  mostly  in  Ohio  and  even¬ 
tually  he  received  a  permit  for 
a  TV  station  here.  This  was  to 
subject  him  to  one  of  the  most 
searching  investigat’ons  ever 
conducted  by  the  Federal  Com¬ 
munications  Commission.  The 
inquiry  centered  around  Mr. 
Lamb’s  activities  as  a  legal  and 
financial  sponsor  of  various 
leftwing  organizations. 

After  protracted  hearings  an 
FCC  examiner  gave  Mr.  Lamb 
what  amounted  to  an  exonera¬ 
tion.  To  date,  however,  the 
Commission  has  not  formally 
renewed  the  station’s  license. 


the  Erie  Sun  in  1946.  Tho  Erie  market  area  has  a 

The  Dispatch’s  dady  circula-  population  of  4.5i'.0('0. 

Phila.  News  Drops  90: 
Many  Are  Veterans 


Pnil.ADEI.PIIIA 
Wholesale  disniissa's  at  th'’ 
Philadelphia  Daily  Neivs  were 
m.ade  over  the  New  Year  week¬ 
end,  after  Matthew  H.  McClos- 
key  told  the  Newspaper  Guild 
of  Greater  Philadelphia  that  the 
staff  would  have  to  be  reduced 
or  the  paper  suspended. 

Veteran  employes  were  among 
the  90  let  out  by  the  tabloid. 

The  shake-up  came  as  David 
(Tommy)  Stern  3id,  president 
and  publisher  of  the  New 
Orleans  (La.)  Item,  arrived  to 
take  over  as  publi.sher  of  the 
paper.  He  will  continue  super¬ 
vision  of  the  Item.  His  father 
was  publisher  of  the  Philadel¬ 
phia  Record,  suspended  during 
a  Guild  strike  a  decade  ago. 

Among  the  veterans  dismissed 
were  Ed  Delaney,  sports  editor, 
who  went  with  the  News  when 


it  was  first  published  in  1926. 

Another  is  George  Zacharias, 
dean  of  Philadelphia’s  police  re¬ 
porters.  He  was  honored  several 
months  ago  for  .50  years  con¬ 
tinuous  years  of  reporting.  He 
went  with  the  Daily  News  in 
1942. 

Others  caught  in  the  economy 
move  are  Sigurd  Hagen,  former 
city  editor,  who  has  worked  for 
the  paper  20  years;  and  John 
Cassel,  police  reporter,  who 
also  was  an  original  Daily  News 
employe. 

Al.so  Herbert  Reis,  one  of 
Philadelphia’s  best  known  politi¬ 
cal  and  governmental  reporters. 
He  had  been  employed  at  the 
Daily  News  for  25  years,  more 
recently  covering  the  Federal 
Building. 

Others  include  Frank  Toughill, 
( Continued  on  page  64) 
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3  Newsmen  in  China 
Face  Punitive  Action 


posed  its  ban  on  travel  by 
newsmen  last  Summer,  the 
ASNE’s  freedom  of  information 
committee  chairman,  Herbert 
Brucker  of  the  Hartford 
\V  ■  Cowranf,  filed  a  protest 

^**i**^u'  against  the  embargo  as  an  in- 
Thrcp  AinericiUi  u^ewsmcn  win)  went  into  Red  China,  fringement  of  press  and  public 
in  defiance  of  official  policy,  will  face  severe  punitive  action  rights,  only  to  find  that  several 
by  the  State  and  Treasurv  Departments  when  they  return  board  members  objected  to  his 

to  jurisdiction.  i  i  c  f  •  i  Jenkin  Lloyd  Jones,  editor  of 

The  threat  of  such  action  has  touched  ott  Senatorial  jji/sa  (Okla.)  Tribune, 

interest  that  may  eventually  spark  a  fullscale  debate  in  Con-  president  of  ASNE,  polled 
gress  of  the  effect  of  tin*  government's  diplomatic  poliev  on  the  board  members  this  week, 

freedom  of  the  press.  '  '  t 

*  _ _  _  entation  should  be  made  to  the 

Picking  Up  Passports  intention.  government  or  “should  we  let 

Spokesmen  for  the  State  De-  The  Afro  reporter,  who  went  the  matter  ride?”  Mr.  Jones 
partment  maintained,  as  of  to  Peiping,  via  Hong  Kong,  had  not  received  a  complete 
Thursday,  Jan.  3,  that  the  had  not  yet  sent  out  any  dis-  reply  by  Thursday  at  E&P’s 
passports  issued  to  William  patches,  but  he  w'as  heard  in  press  time. 

Worthy  of  Afro  -  .\merican  a  broadcast  which  Columbia  The  American  Newspaper 
Newspapers,  Baltimore,  and  to  Broadcasting  System  picked  up  Publishers  Association  also 
Edmund  Stevens  and  Philip  at  San  Francisco  and  channeled  was  leaving  it  up  to  individual 
Harrington  of  Look  magazine  to  its  network  Hec.  29  in  a  members.  President  William 
would  be  picked  up  when  they  news  roundup.  It  was  said  to  Dwight,  publisher  and  man- 
emerged  from  Red  China.  be  the  first  broadcast  by  an  aging  editor  of  the  Holifoke 

The  Treasury  Department,  American  newsman  from  China  (Mass.)  Transcript-Telegram, 
meanwhile,  was  reported  to  be  since  1949.  pointed  out  that  his  paper  had 

ready  to  prosecute  the  trio  for  Broadcasts  from  Peiping  ^'ditorialized  on  the  principle 
violations  of  various  statutes  that  it  s  a  good  thing  for  ex- 

and  regulations  pertaining  to  The  reporter  intimated  that  perienced  American  reporters 
socalled  “trading  wdth  the  some  of  the  American  prisoners  to  find  out  what’s  going  on  in 
enemy.”  might  be  released  any  day,  on  Red  China. 

Technically,  the  State  Depart-  return  of  Premier  Chou  En-Lai  Joseph  F.  Collis,  president  of 
ment  is  standing  on  its  policy  from  visits  to  India  and  Russia,  the  American  Newspaper  Guild, 
of  forbidding  travel  by  U.S.  He  was  understood  to  have  said  questioned  the  right  of  the  Gov- 
citizens  to  Red  China  so  long  that  the  group  was  being  de-  ernment  to  penalize  reporters 
as  the  Communi.sts  decline  to  tained  on  charges  of  espionage,  who  take  risks  anywhere  to  get 
release  a  score  of  U.S.  nationals  James  Wechsler,  editor  of  the  the  news.  “It’s  their  business 
held  as  prisoners.  New  York  Post,  took  up  the  if  they  want  to  stick  their 

Cliff  W.  Mackay,  editor  of  cudgels  for  the  widely-traveled  necks  out,”  he  contended.  “The 
the  Afro  -  American  papers,  new’sman  and  also  cabled  him  special  status  of  reporters 
called  at  the  State  Department  in  Peiping,  asking  for  five  oOO-  should  be  recognized.” 

Jan.  2  with  his  counsel.  Judge  word  pieces  as  a  start.  The  Possible  Penaltie.s 

James  A.  Cobb  of  Washington  articles  may  be  syndicated,  Mr. 

and  discussed  the  case  of  Mr.  Wechsler  said,  especially  if  Mentioned  as  possibilities,  if 
Worthy,  a  Negro  Nieman  Fel-  they  include  interviews  with  not  probabilities,  are  two 
low  who  went  to  China  as  a  the  Americans  in  China.  punitive  actions.  The  State  De- 

free-lance  reporter.  They  cited  The  Post  editor  said  ha  had  partment  may  revoke  passport 
the  editorial  in  last  week’s  established  a  transfer  account  privileges;  the  Treasury  might 
Editor  &  Publisher  as  the  with  Western  Union  via  Lon-  niove  to  seize  assets  of  the  of- 
basis  for  their  protest  against  don.  Mr.  Worthy  was  reported  fender  and  impose  fines, 
punitive  action.  The  gi.st  of  to  be  having  difficulty  in  cabling  If  either  step  is  taken  there 

the  editorial  argument  was  any  cojiy  collect.  will  be  repercussions  on  Capitol 

that  the  movement  of  reporters  The  American  Civil  Liberties  Hill.  Senator  Ralph  Flanders 
should  not  be  subject  to  control  Union  condemned  the  State  De-  Vermont  said  the  State^  De- 
by  the  government’s  foreign  payment’s  punitive  action  and  partment  is  within  its  rights 
policy.  offered  legal  aid  to  any  of  those  and  duties  in  refusing  United 

.  .  .  affected.  States  citizens  permission  to 

Position  I  nchanged  ^apj^^y  said  he  was  told  enter  countries  where  we  have 

“The  discussion  of  the  wis-  at  the  State  Department  that  it  no  means  of  protecting  them, 
dom  and  justice  of  the  Depart-  does  not  weigh  heavily  the  Rut,  he  added:  “If  our  citizens 
ment’s  policy  did  not  change  ACLU’s  contention  that  recent  enter  such  countries  on  their 
anything,”  an  official  spokesman  Supreme  Court  decisions  apply,  own  responsibility  and  return 
said  after  the  meeting.  The  These  were  ones  where  pass-  safely,  then  I  feel  the  decision 
Department  insisted  that  Mr.  ports  were  revoked  without  of  the  State  Department  to 
Worthy  and  the  others  would  hearings.  The  court  held  the  their  passports  from  them 

lose  their  passports  because  revocations  illegal.  is  unjust.” 

“they  have  violated  their  per-  acw  m  l  i>  ii  Senator  Hubert  Humphrey 

missives.”  »NK  la  es  lo  Minnesota  charged  an  in- 

Mr.  Mackay  told  government  Pendng  a  round-robin  survey  terference  with  the  free  press 
officials  he  would  cable  “advice”  of  opinion  among  the  directors,  is  inherent  in  the  official  atti- 
to  Mr.  Worthy.  This  gave  rise  the  American  Society  of  News-  tude. 

to  reports  that  the  editor  was  paper  Editors  was  not  taking  Freedom  of  the  press  requires 

“recalling”  the  reporter.  Mr.  any  stand  on  the  situation,  freedom  of  inquiry.  Senator 
Mackay  told  E&P  he  had  no  When  the  State  Department  im-  Humphrey  declared  in  uphold¬ 


ing  the  right  of  American  news¬ 
men  to  “seek  out  the  truth 
wherever  they  can  find  it.” 

Senator  Humphrey  criticized 
the  State  Department’s  action  ^ 
as  “incredibly  short-sighted.” 

“Qualified,  recognized  Ameri¬ 
can  newsmen  should  be  en¬ 
couraged  rather  than  discour¬ 
aged  from  going  to  any  part 
of  the  world  to  bring  us  un¬ 
biased  information,”  he  de¬ 
clared. 

“I  fail  to  see  any  justifica¬ 
tion  for  a  policy  that  permits 
American  newsmen  to  be  sta¬ 
tioned  in  Moscow,  but  refuses  • 
to  allow  them  to  go  into  Red 
China.  If  the  Chinese  are  will¬ 
ing  to  accept  them,  it  seems  in¬ 
credibly  short-sighted  for  our 
State  Department  to  deny  them 
the  opportunity  to  crack  the 
bamboo  curtain.” 

Senator  Humphrey  said  he 
has  urged  the  Secretary  of 
State  to  reconsider  the  decision 
on  visas  for  newspapermen 
wishing  to  go  to  Red  China. 


Lawyer  Seeks  Visa 

In  an  unrelated  action,  an 
attorney  for  William  and  Syl¬ 
via  Powell  went  into  court  in 
Washington  to  obtain  an  order 
that  would  permit  him  to  go  to 
Peiping  to  obtain  affidavits 
from  Chou  En-Lai  and  others 
as  part  of  the  defense  of 
charges  against  the  former  edi¬ 
tors  of  the  China  Monthly  Re- 
view  in  Shanghai. 

The  Powells  have  been  in¬ 
dicted  in  California  on  charges 
that  they  interfered  with  the 
U.S.  military  effort  in  Korea 
by  conspiring  to  spread  false 
reports  of  germ  warfare  and 
in  other  ways.  Their  la^vyer 
wants  a  passport  to  travel  into 
Communist  areas. 


2  Editors  Leave 


New  Daily  Paper 


Portsmouth,  Vs. 

Robert  B.  Barber,  editor  of 
the  Portsmouth  Times,  and 
David  P.  (Pete)  Glazer,  man¬ 
aging  editor,  have  resigned 
their  posts  with  that  newspaper. 

Mr.  Barber,  who  had  been 
editor  of  the  Times  since  the 
paper  w'as  founded  last  May, 
will  rejoin  the  Norfolk  staff  of 
the  Virginian-Pilot  as  a  news 
editor.  He  started  his  news¬ 
paper  career  with  the  Ports¬ 
mouth  Star  31  years  ago. 

Mr.  Glazer  formerly  served 
on  the  Portsmouth  Star  as  re¬ 
porter,  sports  editor,  city  editor 
and  managing  editor. 

John  W.  Bloomer,  publisher  ^ 
of  the  Times,  said  he  had  not 
yet  replaced  either  man. 
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$4  Newsprint  Increase 
Made  Effective  March  I 


Having  a  Press  Ball  for  Good  Cause 

n 


A  long- rumored  increase  in 
the  price  of  newsprint  which 
they  claim  is  unjustified  by  the 
manufacturers’  profit  jmsition 
became  a  reality  for  U.S.  news¬ 
paper  publishers  this  week. 

Effective  March  1,  customers 
of  Abitibi'  Sales  Co.  Ltd.  will 
be  billed  $4  a  ton  above  the 
price  ($130  base)  they  have 
been  paying  since  Jan.  1, 

If  other  companies  follow 
suit,  as  they  usually  do,  the 
higher  cost  of  newsprint  will 
take  $2.1  million  additional 
from  newspapers’  income  in  a 
year.  The  Abitibi  notice,  mailed 
Dec.  31  from  Toronto,  caused 
many  publishers  to  begin  figur¬ 
ing  on  raises  in  advertising 
rates  and  subscription  prices. 
It  coincided  with  wage  hikes  in 
new  contracts. 

Higher  .\d  Rates 
The  newsprint  price  boost 
revived  speculation  that  New 
York  City’s  newspapers  might 
be  forced  to  abandon  the  nickel- 
a-copy  (4c  in  the  case  of  the 
morning  tabloids)  price,  but  in¬ 
quiry  among  responsible  exe^- 
tives  failed  to  bear  out  this 
thinking.  There  was  far  more 
likelihood  that  the  higher  costs 
would  he  passed  on  to  adver¬ 
tisers.  Some  Manhattan  dailies 
have  already  issued  new  rate 
cards  for  various  effective  dates 
within  the  next  few  months.  In 
some  instances,  executives  said, 
they  did  not  embrace  the  change 
in  newsprint  price. 

Troy  (N.  Y.)  Newspapers 
announced  a  raise  from  fic  to 
7c  a  copy,  effective  Jan.  7. 

Abitibi’s  notice  said  “long  and 
careful  consideration”  had  been 
given  to  the  increase.  “For 
months,”  the  company  stated, 
“we  have  been  ab.sorbing  steadi¬ 
ly  increasing  labor  and  ma¬ 
terials  costs  .  .  .  and,  as  you 
know,  we  have  now  to  pay  in¬ 
creased  freight  charges  to  the 
railways.” 

Exchange  “Loss’’  Mentioned 
M.  J.  Foley,  president  of 
Powell  River  Co.,  was  quoted 
saying  the  $4  raise  was  “not 
realistic” — a  bigger  boost  was 
in  order.  In  trade  circles  men¬ 
tion  was  being  made  of  the 
‘loss”  of  $5.20  a  ton  suffered 
hy  manufacturers  because  of 
the  current  4%  differential  in 
value  between  the  U.  S.  and 
Canadian  dollars.  Newsprint 
hills  are  paid  in  the  U.  S. 

In  October,  1955,  when  St. 


I.awrence  Corp.  led  off  with  a 
price  increase,  the  furor  from 
publishers  was  so  great  that 
the  mills  postponed  the  effective 
date  until  Jan.  1.  This  time,  it 
was  noted,  Abitibi  gave  three- 
months’  notice.  Since  many  con¬ 
tracts  provide  for  an  “average 
price”  which  includes  Abitibi’s. 
a  general  rise  is  anticipated. 

On  the  prodding  of  Senator 
Charles  Potter  of  Michigan,  the 
I’ederal  Trade  Commission  has 
moved  into  the  picture.  A  staff 
report,  due  out  soon,  deals  with 
the  history  of  price  changes  in 
the  industry.  'This  will  be  the 
basis  for  a  prospective  joint 
inquiry  with  the  Canadian  Gov¬ 
ernment.  The  price  of  news¬ 
print  has  gone  up  from  $41  a 
ton  .since  1933. 

‘Hard  to  Understand' 

William  Dwight,  president  of 
the  American  Newspaper  Pub¬ 
lishers  Association,  said  the 
Abitibi  rise  was  “hard  to  under¬ 
stand”  in  the  light  of  that  com¬ 
pany’s  large  net  earnings  in 
1955  and  in  the  first  half  of 
19.56. 

Mr.  Dwight,  who  is  general 
manager  of  the  H  oly  ok  c 
( Mass.)  Transcripf.-Telegra  ot, 
said : 

“In  1955  Abitibi’s  net  earn¬ 
ings  amounted  to  $13,936,02(5, 
.■>1.2%  increase  over  its  1954 
earnings.  During  the  first  six 
months  of  19.56  which  are  the 
latest  available  published  fig¬ 
ures,  its  net  earnings  were  $7.- 
990,684  as  compared  with  $6.- 
508,342  in  the  same  period 
1955,  an  increase  of  22.8'’',. 

‘  I  know  of  no  newspaper  in 
(Continmd  on  page  58) 


INTERNATIONAL  PRESS  BALL  (third  annual)  Dec.  26  at  the  Waldorf 
Astoria  Hotel  was  graced  by  the  presence  of  newsmen,  diplomats,  person¬ 
alities  of  stage  and  screen,  etc.  etc.  etc.  Above,  Mr.  and  Mrs.  Leo 
Sauvage  of  the  Foreign  Press  Association  with  Eva  Gabor. 


FPA  PREXY  Paul  Sanders  stops  to 
chat  with  Mrs.  FDR  (Eleanor  Roose¬ 
velt)  who  was  among  the  750  dining 
at  $50  per  plate  on  delicacies  from 
around  the  world. 


HIS  HONOR  Mayor  Robert  Wagner 
discusses  the  menu  with  Mrs.  White- 
law  Reid,  wife  of  the  Herald 
Tribune's  board  chairman.  The  news¬ 
paper's  Fresh  Air  Fund  was  a 
beneficiary. 


A  GOOD  TIME  was  had  by  all. 
Emanuel  Demby,  center,  FPA  pub¬ 
licity  chairman,  gets  the  word  of¬ 
ficially  from  Walter  Cronkite,  CBS, 
and  Mrs.  Cronkite,  after  service  of 
Swiss  dessert  and  Haitian  coffee. 

Broadway  celebrities  entertained. 


LUCKY  PEOPLE — Mr.  and  Mrs.  Francis  Littlejohn,  center,  of  American 
Broadcasting  Co.,  won  the  grand  prize.  Presentation  Is  made  by  Bernard 
Musnik,  left,  and  Hans  Steiniti,  right,  of  FPA,  which  sponsors  the  Ball. 
Some  of  proceeds  were  earmarked  for  children  of  Hungary. 
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Gray  and  Bald-Domes 
Honor  L.  B.  Mickel 


Hy  lMiili|)  Srlui>Ifr 

Sixteen  “gray  and  bald-domes?’' 
gathered  the  other  day  at  the 
Metropolitan  Club,  in  New  York. 
They  could,  and  did,  tote  up 
more  than  487  -  man  -  years  of 
continuous  sendee  with  United 
Press.  The  occasion  was  in  honor 
of  I^uis  Blanchard  Mickel,  most 
widely  known  as  LBM,  who,  at 
68,  retiied  Jan.  1  after  45  years, 
six  months  service  with  UP. 
Since  11*27,  LBM  has  been  su- 
peiintendent  of  bureaus. 

Oldest  of  all,  in  point  of  serv¬ 
ice,  wa.s  LBM.  He  said  he  has 
no  particular  retirement  plans. 
His  only  hobby,  he  said,  has 
been  “UP”. 

“I’m  not  going  to  write  a  book 
or  run  a  weekly  paper”,  he  said. 

But  he  could  do  both  —  and 
well.  At  the  age  of  8,  he  was 
hand  setting  type  on  his  dad’s 
weekly,  the  l>vldk  r  (Kas.)  Clip¬ 
per. 

Greetings  from  .Many 

Many  aie  the  men  he  has 
hired  and  started  off  in  journal¬ 
ism,  as  he  has  seen  the  UP  do¬ 
mestic  bureaus  triple  from  80 
to  1*0.  At  the  same  time,  the 
newspaper  editors  and  publish¬ 
ers  throughout  the  country  are 
legion  who  have  come  to  know 
and  like  LBM,  during  the  years 
he  traveled  the  states  as  busi¬ 
ness  representative  of  the  press 
association. 

On  his  desk  at  UP  New  York 
headcjuarters  this  week  was  a 
growing  sheaf  of  telegrams,  let¬ 
ters  and  even  wire  copy  that  UP 
tickers  carried  expressing  ap¬ 
preciation  and  telling  anecdotes 
about  LBM,  who,  as  Harman  W. 
Nichols  of  the  Washington  staff 
described  him,  as  “a  big,  little 
man,  carrying  a  big  stick,  but 
soft  as  cotton  underneath.” 

■Anthony  deLorenzo,  recently 
named  vicepresident  of  General 
Motors  Corp.,  wired  LBM  aj)- 
pointing  him  executive  secre¬ 
tary  of  the  Downhold  Club  of 
Detroit.  Downhold  is  cabelese 
for  “hold  down  expenses”,  for 
which  Mr.  Mickel  as  superin¬ 
tendent  of  bureaus  and  facto¬ 
tum  of  UP  election  coverage, 
was  famous.  Club  members  are 
all  former  Unipressers,  who 
have  become  executives  in  the 
automobile  industry.  .Another 
member  is  James  L.  Cutter  of 
Chevrolet,  who  also  invited  Mr. 
Mickel  to  special  meetings  of 
the  group.  At  these  meetings,  the 
cloth  is  yanked  from  the  table 


after  dinner  for  poker  and  news¬ 
paper  shop  talk.  No  speeches 
are  allowed.  The  picture  illus¬ 
trating  this  story  is  from  a 
poster  decoration  at  a  recent 
Downhold  Club  meeting. 

Election  Coverage 
It  is  for  his  organization  and 
administration  of  election  cover¬ 
age  that  Mr.  Mickel  is  most 
widely  known.  He  has  handled 


A  NEW  PENCIL./ 

‘there's  at  least  AN^rffSVfEK 

LEFT  IN  THAT  ONE 

the  job  during  both  Presidential 
and  off  -  election  years  since 
President  Hoover  was  elected  to 
the  VV'hite  House  in  1928. 

Work  of  making  sure  the  votes 
were  counted  fast  and  accurately 
always  began  on  the  December 
a  year  before  the  November 
election  day. 

Recently  UP  carried  on  its 
New  A’ork  State  wire  a  story 
showing  that  the  UP  unofficial 
total  in  New  York  for  President 
Eisenhower  and  Adlai  Steven¬ 
son  was  wdthin  a  fraction  of  one 
per  cent  of  the  official  vote.  An 
editor  telephoned  Kirt  King,  New 
A'ork  State  news  manager,  and 
asked : 

“How  did  you  do  it?  IB.M  or 
what?” 

“Not  IBM,”  Mr.  King  replied, 
“LBM.” 

UP’s  New  York  State  unoffi¬ 
cial  total  was  .0024  of  one  per 
cent  off  the  official  figure  or 
99.9976%  correct.  The  total  vote 
was  about  seven  million. 

Small  wonder  that  UP  staff¬ 
ers,  like  Ijouis  Cassels,  over¬ 
night  editor  in  the  Washington 
Bureau  wrote  “as  Taft  was 
called  ‘Mr.  Republican’,  so  you 
should  be  called  ‘Mr.  UP!’  ” 


Mr.  Cas.sels  was  one  of  LBM’s 
friends  who  attended  that  Met¬ 
ropolitan  Club  affair  in  spirit, 
if  not  in  person.  .Another  was 
Karl  Bickel,  former  UP  presi¬ 
dent,  now  retired  and  living  in 
Sarasota,  Fla. 

Bickel  to  Mickel 

“No  man  ever  rendered  better 
and  more  faithful  and  more  con¬ 
sistently  high  grade  service  to 
the  UP  than  you  did”,  Mr. 
Bickel  wrote.  Mr.  Bickel  put 
LBM  in  the  class  of  Roy  W. 
Howard  and  the  late  William 
Hawkins,  a  group  he  described 
as  “the  tight  little  band  of  mid¬ 
dle  western  kids  w  ho  shook  up 
the  whole  world’s  jaded  and 
worn  journalistic  system.” 

“Now  again,  Mick,  the  world’s 
journalistic  system,  a  bit  over¬ 
whelmed  with  all  the  new  elec¬ 
tronic  trappings,  is  tired  and 
has  lost  the  glint  in  its  eye”, 
Mr.  Bickel’s  letter  continued. 
“It’s  been  government  ridden, 
dope  blasted,  worked  over  by 
every  type  of  publicity  trollop 
that  government  and  crooks  can 
buy  and  folks  are  sick  of  its 
methods. 

“So  we  need  a  lot  of  new 
curves  and  a  fresh  stance  or 
two.  It’s  in  the  box  for  some¬ 
one.  It  should  be  us.  But,  Mick, 
it’s  not  your  war,  I  guess,  and 
to  my  regret,  not  mine. 

“But,  boy,  wouldn’t  it  be  fun 
to  take  a  crack  at  it  again!” 

Youngest  in  point  of  UP  serv¬ 
ice  at  the  gathering  was  Fred 
.1.  Green,  who  has  succeeded  Mr. 
Mickel  as  superintendent  of  bu¬ 
reaus.  He  has  11  years  service. 

Others  included  Frank  H. 
Bartholomew,  president,  35  years 
and  10  months;  Joseph  L.  Jones, 
vicepresident  and  general  for¬ 
eign  manager,  35  years  and  five 
months;  Earl  J.  Johnson,  vice- 
president  and  general  news  man¬ 
ager,  35  years;  Carl  B.  Mo- 
lander,  assistant  general  sales 
manager,  34  years,  10  months; 
Ross  Downing,  assistant  general 
business  manager,  29  years, 
seven  months;  Merton  T.  Akers. 
28  years,  two  months,  editorial 
assistant;  Leroy  Keller,  vice- 
president  and  general  .sales  man¬ 
ager,  27  years,  two  months; 
Harry  R.  Flory,  general  manager 
of  communications,  25  years,  six 
months;  Robert  L.  Frey,  execu¬ 
tive  assistant  to  the  president 
and  corporate  secretary,  25 
years,  six  months;  Harry  Fer¬ 
guson,  executive  editor,  24 
years,  nine  months;  A.  Mims 
Thomason,  22  years,  three 
months,  vicepresident  and  gene¬ 
ral  business  manager;  William 
C.  Payette,  assistant  general 
news  manager,  20  years;  C. 
Edmonds  Allen,  director  of  spe- 
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Ragan,  Price 
Are  Promoted 

Raleigh,  X.C.  % 

Two  major  news  department 
promotions  were  announced 
this  week  by  Frank  Daniels, 
president  of  the  News  and 
Observer  Publishing  Co. 

Sam  Ragan,  managing  editor 
of  the  Xeu’s  and  Ob.server  since 
1948,  has  been  named  to  the 
newly  created  position  of  ex¬ 
ecutive  news  editor  of  both  the 
News  and  Observer,  morning 
newspaper,  and  the  Rahxgh 
Times,  afternoon  newspaper. 

Woodrow  Price  political  re¬ 
porter  and  member  of  the  New? 
and  Observer  staff  since  1946, 
was  named  managing  editor,  to 
succeed  Mr,  Ragan. 

Mark  Ethridge  Jr.,  editor  of 
the  Raleigh  Times  since  its 
acquisition  by  the  News  and 
Observer  Publishing  Co.,  ha? 
announced  his  resignation.  Mr. 
Daniels  said  a  successor  to  Mr.  % 
Ethridge  w’ill  be  named  soon. 
Jonathan  Daniels  is  editor  of 
the  News  and  Observer. 

Mr.  Ragan,  a  native  of  North 
Carolina,  joined  the  News  and 
Observer  as  state  new’s  editor 
in  1941,  coming  here  from  the 
San  Antonio  (Tex.)  News.  He 
has  served  in  various  capacities 
on  several  North  Carolina 
newspapers. 

Mr.  Price,  a  native  of  Eliza¬ 
beth  City,  attended  Wake 
Forest  College  and  began  his 
newspaper  career  on  the  Dailg 
Advance,  Elizabeth  City,  as  a 
school  news  reporter  in  1929. 

He  became  a  reporter  on  the 
Raleigh  Times  in  19.39.  He  left 
in  1941  to  become  managing 
editor  of  the  Kannapolis  Inde¬ 
pendent  for  about  a  year  until 
he  joined  the  staff  of  the  .As¬ 
sociated  Press  in  Raleigh.  He 
joined  the  News  and  Observer  ^ 
staff  in  1946. 


Editor’s  Home  Burns 

Malibu,  Calif- 
Last  week’s  disastrous  fire 
that  swept  over  2,000  acres  de¬ 
stroyed  the  two-story  dwelling 
of  Reeves  D.  Templeman,  editor 
and  publisher  of  the  weekly  m 
Malibu  Pines. 
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Ad  Bureau  Keeping  Pace 
With  ‘Forward  Movement 

Promotion  in  Behalf  of  Dailies 


N.c.  m 

ment 

need 

fiiels, 

and 


Backed  with  $1.9  Million  Budget 

“America’s  number  one  advertising  medium,  the  daily 
newspaix-r,  continues  to  grow  in  all  directions,”  said  Harold 
S.  Barnes,  director  of  the  bureau  of  Advertising  of  the 
American  Newspaper  Publishers  Association,  Inc.,  in  a  year- 
end  interview  with  Editor  &  Publisher.  “To  keep  pace 
with  this  forward  movement,  the  Bureau  has  had  to  ex¬ 
pand,  too.  In  so  doing,  we  arc  better  prepared  than  ever 
to  meet  what  we  feel  will  be  newspapers’  most  competitive 
vear  to  date.” 


Mr.  Barnes  said  estimates  of 
total  advertising  in  newspapers 
during  lO.'iG  show  close  to  a 
10''r  increase  over  the  S3,087,- 
SOO.OOO  recorded  in  Cir¬ 

culation  is  expected  to  top  the 
record-breaking  bfi.OOO.OOO  set 
in  1955,  and  to  keep  moving 
ahead  with  the  nation’s  popu¬ 
lation  in  ’57. 

Larger  Offices 

The  Bureau  has  moved,  too — 
literally.  In  October,  new  offices 
were  occupied  at  485  I^exington 
venue,  w  ith  50  more  space 
than  its  previous  quarters.  The 
move,  necessitated  to  house  the 
Bureau’s  expanding  force  (New 


soon. 

York  office  now  has  a  total 

)r  of 

staff  of  113,  the  four  out-of- 
town  offices  a  total  of  24),  has 

Corth 

not  been  confined  to  New  York 

and 

alone. 

‘ditor 

The  San  Francisco  office  has 

ft  the 

already  moved  to  new  quarters: 

».  He 

the  Chicago  office  is  taking 

cities 

larger  spsice  this  month.  The 

•olina 

lx)s  Angeles  office  added  a 
salesman  in  March  and  a  new 

21iza- 

salesman  will  be  added  in  De¬ 

Wake 

troit  as  soon  as  practical)le 

1  his 

after  Feb.  1. 

Dailil 

The  Bureau  has  a  member¬ 

as  a 

ship  of  1,060,  including  more 

1929. 

than  1,000  daily  newspaper 

1  the 

members,  plus  associate  mem¬ 

e  left 

berships  held  by  newspaper 

aginfr 

representatives  and  syndicated 

Inde- 

Sunday  supplements.  Bureau 

unti! 

operations  are  budgetetl  at 

s  .4s- 

about  $1,900,000  a  year. 

1.  He 

“Nineteen  Fifty-Seven  can 

lerver 

be  the  biggest  year  yet  for 

Over  $70  Million 
From  Advertisers 

Cnic.AGO 

A  new  ree«ird  in  newspaper 
advertising  revenue  was  set 
last  year  by  Tlie  Chicago 
Trihune. 

During  lO.’ib.  the  newspa- 
p«‘r  reported,  ativertisers  in¬ 
vested  niori‘  than  870,000,- 
000  in  advertisements  pub- 
lisbed  in  the  Tribune. 

“This  was  the  greatest  a»l- 
vertising  expenditure  ever 
plared  in  any  newspaper  any¬ 
where  during  a  twelve-month 
period ;  and  was  an  increase 
»*f  $.’>,000,000  over  the  previ¬ 
ous  newspaper  ad  record  set 
by  the  Tribune  during  19.>.>.'* 
the  paper  said. 

To  reinforce  the  stepped-up 


der  Edward  A.  Falasca),  Mar¬ 
keting  (Warren  Bragg),  and 
Research  (Bill  Bell)  Depart¬ 
ments  reached  a  new  all-time 
high.  Among  the  major  presen- 


as  the  nation’s  number  one  me¬ 
dium;  in  the  order  produced; 

1.  "It  Taken  A  Giant,"  full 


top  level  executives  in  control 


newspapers,”  Mr.  Barnes  con-  "fvspaper  advertising,  ,t  was 
eluded,  “but  it  is  distinctly  not  cross-country  to  over 

a  year  for  smugness  or  com-  2.2o0  advertising  executives 

ulaeonn..  ,  Within  the  first  two  months  of 

piacency.  It’s  going  to  take  ..  ,  . 

every  ounce  of  energy,  every  '  ®  <  c  u  . 

>hred  of  ingenuity  and  resource-  2.  Sewspapi  rs  Mean  Dusi- 
fulness  of  the  entire  newspaper  «c.s8,”  a  favorite  among  mem- 
business— staff  sa’esmen,  repre-  I’®*"  papers  for  showings  to 
sentatives  and  the  Bureau.  But  hometown  business  men  and 
it  cun  be  done — and  I  believe  it  general  audiences. 
will  be  done.”  3.  "People  Speak  Their  In- 
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ner  Minds  About  Newspapers," 
a  32-page  booklet  on  the  im¬ 
portance  of  newspapers  to  read¬ 
ers  and  advertisers.  Based  on 
a  motivation  research  study 
conducted  for  the  Bureau  by 
Social  Research,  Inc.,  “Inner 
Minds”  delves  into  the  reasons 
why  people  read  newspapers 
and  place  so  much  reliance  on 
them  and  points  out  consumers’ 
very  favorable  and  positive  at¬ 
titude  toward  newspaper  adver¬ 
tising. 

4.  "Tell  It  To  The  Teens,” 
premiered  in  Chicago  in  Oc¬ 
tober,  describes  the  significance, 
growth  and  potential  of  the 
teen-age  market  and  offers  a 
detailed  evaluation  of  the  use 
of  all  major  advertising  media 
by  teen-agers.  Among  other 
things,  it  shows  that  as  they 
go  from  their  early  to  their 
late  teens,  this  group  relies 
more  and  more  heavily  on 
newspapers. 

Based  on  a  study  conducted 
for  the  Bureau  by  Eugene  Gil¬ 
bert  and  Co.,  it  is  the  first  ob¬ 
jective  study  of  its  kind  ever 
undertaken  by  a  major  media 
organization.  It  is  also  the 
Bureau’s  first  single-projector, 
wide-screen,  full-color  presenta¬ 
tion.  It  is  being  given  wide¬ 
spread  distribution  by  the  Sales 
Dept,  and  will  .soon  be  available 
for  members’  use. 

590  in  ‘Giant’  .\d 

In  addition  to  these  full-scale 
presentations,  the  Bureau’s 
Newsi)aper  Promotion  Ad  Cam¬ 
paign — the  bigge.st  media  pro¬ 
motion  of  its  kind — is  now 
being  subscribed  to  by  590 
members  with  a  total  daily  cir¬ 
culation  of  over  27,000,000. 
Campaign  consists  of  monthly 
full-page,  1,000  or  600-line  ads 
and  has  as  its  theme,  “It  Takes 

Giant,”  which  many  members 
have  synthesized  into  their  own 
promotion  with  effective  results. 

Ad  Facts— documented  case 
histories  of  new.spaper  cam¬ 
paigns  that  have  paid  off — 
crosseci  the  desks  of  10,000  na¬ 
tional  advertisers  and  agency 
executives,  as  well  as  members 
for  use  on  a  local  level,  at  an 
accelerated  pace  in  ’56.  Among 
the  campaigns  singled  out  for 
analysis  and  appraisal  this  past 
year  were  those  of  Johnson’s 
Sea  Horse  Outboard  Motors, 
Norge,  Early  Times,  Dutch 
Masters  Cigars,  Peoples  Drug, 


Council  of  Motion  Picture  Or¬ 
ganizations,  Gordon’s  Gin, 
Smirnoff  Vodka,  Shell  Oil  Co., 
Cott  Beverages  and  General 
Motors’  dealer  R.  E.  Dumas 
Milner. 

‘Speaking  of  TV’ 

On  the  competitive  media 
level,  the  Bureau  has  been  turn¬ 
ing  out  a  monthly  newsletter, 
“Speaking  of  TV,”  which  offers 
news  of  television  developments 
that  can  be  used  by  member 
newspapeTs  for  selling  at  the 
local  level. 

“Sponsor,  Sponsor,  Who  Is 
The  Sponsor?,”  a  quiz  designed 
to  impress  advertisers  with  the 
low  sponsor-identification  of 
many  TV  programs,  was  mailed 
to  members  in  April.  Within  a 
week,  requests  for  additional 
quantities  had  exhausted  the 
initial  supply  of  25,000  and  has 
since  passed  the  50,000  mark. 

Finally,  “The  Little  Woman 
Who  Wasn’t  There,”  based  on  a 
6-niaiket  surv’ey  conducted  by 
C.  E.  Hooper,  Inc.,  on  daytime 
TV’s  audience,  pointed  out  that 
in  those  homes  where  sets  were 
in  u.se,  nearly  half  the  house¬ 
wives  were  not  even  in  the 
same  room  with  the  set — and 
that  one-sixth,  although  in  the 
same  room,  were  engaged  in 
activities  other  than  vie\\ing. 

Calls  on  Advertisers 

Material  produced  by  the 
Bureau  in  the  past  year  was 
used  not  only  with  greater  vol¬ 
ume  and  frequency  by  members 
and  advertisers  and  agencies — 
but  provided  the  Bureau’s  Sales 
Department  with  the  ammuni¬ 
tion  required  for  the  substan- 
{Continued  on  page  58) 


(lone  Sees  $11 
Hillion  Ad  Year 

Fairfax  .M.  Cone,  president 
of  Foote,  Cone  &  Belding 
advertising  agency,  believes 
advertising  will  show  a  gain 
of  at  least  10%  and  will 
amount  to  more  than  $11 
billion  in  19.57,  with  all  media 
sharing  in  the  increase. 

Mr.  C’one  says  the  business 
outlook  for  1957  “is  indeed 
a  bright  one,  barring  war.” 
He  added:  “fine  thing  that 
makes  anyone  in  advertising 
believe  this  is  the  large 
number  of  new  products  that 
will  he  introduced  in  1957. 
These  range  all  the  way 
from  toilet  soaps  in  color 
and  new  instant  foods  in  al¬ 
most  every  category  to  elec¬ 
tronic  ovens  that  will  roast 
a  15-pound  turkey  in  45  min¬ 
utes  and  the  new  Edsel  auto¬ 
mobile.” 


Sevellon  Brown  Dies: 
Ardent  Professional 


Providence,  R.  I. 
Sevellon  Brown,  70,  retired 
editor  and  publisher  of  the 
Providence  Journal  and  Bul¬ 


Columbia  School  when  Dean 
Carl  W.  Ackennan  was  abroad 
at  one  time. 

He  was  a  firm  believer  in 


letin,  died  Dec.  28  in  Tucson,  meetings  of  newspapermen  from 


Ariz,,  of  a  paralytic  stroke. 


time  to  time  to  exchange  ideas 


A  prime  sponsor  of  the  and  discuss  journalistic  tech- 
American  Press  Institute  at  niques.  Early  in  the  ’20’s  he 
Columbia  University,  and  foun-  suggested  the  semi-annual  gath- 
der  of  North  American  News-  erings  of  New  England  Associ- 
paper  Alliance,  Mr.  Brown  was  ated  Press  editors  and  was 
also  prominent  in  the  American  chairman  of  the  first  meeting 
Society  of  Newspaper  Editors,  in  Boston.  He  was  an  organizer 


Sevellon  Brown 


Washington  Correspondent 


of  the  national  Association  of  journal  Company  announced  es- 
Mr.  Brown  joined  the  Journal  ^  Managing  Edi-  tablishment  of  the  Sevellon 

as  Washington  correspondent  in  ^^tive  also  in  the  ASNE,  he  study  of  ^SrsS  Hi^torw'  of 

1919,  becoming  managing  editor  ,,.^3  elected  a  director  in  1936.  ^  ^  ‘ 

the  next  year.  He  was  made  a 
member  of  the  board  of  direc- 


Trusts  Get 
Majority  of 
PNI  Shares 

Palo  Alto,  Calif. 
Majority  control  of  Peninsula 
Newspapers  Incorporated  was 
shifted  to  seven  trusts  on  Jan. 
1  in  a  move  to  effect  employe 
ownership  in  the  three  PNI- 
operated  newspapers. 

George  F.  Morell,  president, 
Dallas  E.  Wood,  vicepresident 
and  E.  R.  Lovett,  secretary- 
treasurer,  have  retained  a  sub¬ 
stantial  block  of  shares,  it  was 
announced. 

Y’early  Profit  Split 
A  substantial  share  of  each 
year’s  profits  will  be  paid  into 
the  trust  and  credited  toward 


,  American  Journalism.  Mr. 

Mr.  Brown  was  a  convinced  Bj-own  was  engaged  in  that 

tors  of  the  Dublishine  comnanv  >»'ternationalist.  He  suported  in  Arizona  at  the  time  of  the  purchase  of  stock  for  some 

in  1937  and  editor  in  193?  Fol  directed  to  aid  the  ene-  ,^5^  ^eath,  assi.sted  by  Dr.  Louis  300  eligible  employes. 

lowSg  the  death  of  All^^^^^^  M.  Starr,  former  newspaperman  Six  collective  bargaining  units 

StX  Jr  in  1942  h?  was  also  author  of  “The  Bohemian  and  a  trust  for  salaried  em- 

named  nublisher  ’  bership  on  VVilliam  Allen  Brigade.”  With  his  wife,  the  ploy es  comprise  the  seven  iden- 

When  on  the  2Sth  anniver  Committee  to  Defend  former  Elizabeth  Bonney  Barry,  tical  tru.sts.  Ownership  interest 

sao  his  to  Protl  ’'>■  Mr.  Brown  had  plannod  to  «  provided  all  full-time  em- 

dence  Mr  Brown  was  voted  a  Forceful  Editorials  spend  the  winter  in  Tucson.  ployes  with  one  year  seniority. 

0.  on  An  A  u  tu  T  i>  rt  •  ou  u  •  •  o  i  Surviving  besides  the  widow  Cumulative  benefits  from  the 

sum  of  $20,000  by  the  Journal  s  During  the  war,  he  insisted  ourviving  uesines  me  wiuow  -ii  u  1.1  1. 

directors,  he  presented  it  as  the  upon  a  forceful  editorial  policy  are  two  sons,  Sevellon  Brown  3d.,  rus  s  wi  e  paya  e  0  em- 

initial  donation  to  finance  the  to  make  clear  the  issues  in-  editor  of  the  papers,  and  Barry  poyes  a  re  iremen  01  upon 

start  of  the  American  Press  volved  in  the  struggle  against  Brow",  an  editorial  writer;  a  termination  of  employment,  pro- 

institute,  which  opened  its  first  totalitarianism.  To  bring  the  daughter,  Mrs.  Robert  J.  Slagle  'isions  s  ipu  a  e. 

class  Sept.  30,  1946.  Mr.  Brown  paper’s  opinion  more  noticeably  Annapolis,  Md.,  and  10  Eugene  C.  Bishop,  vicepresi- 

had  outlined  the  Institute’s  pur-  to  the  attention  of  readers,  he  grandchildren.  ^  dent  and  general  manager;  Ma- 

pose  at  a  gathering  of  leading  had  the  editorial  page  moved  Sevellon  Brown  was  born  in  bel  L.  Woods,  assistant  secre- 

American  editors  and  publishers  irom  its  traditional  position  in-  Washington,  D.C.,  on  Nov.  23,  tary;  Harry  L.  Millet,  publisher, 

in  New  York  on  Feb.  14  of  the  side  the  paper  to  the  first  page  1886,  the  son  of  Sevellon  Alden  Palo  Alto  Timesi  Raymond  L. 

same  year.  It  should,  he  said,  of  the  second  section  in  both  ^^'d  Sally  Maynadier  (Phelps)  Spangler,  publisher.  Redwood 

“contribute  to  the  improvement  the  Journal  and  the  Bulletin.  Brown.  City  Tribune,  and  James  A. 

of  American  newspapers  by  giv-  In  local,  national  and  inter-  He  was  educated  in  the  public  Wood,  publisher,  Burlingame 

ing  opportunity  to  experienced  national  affairs,  Mr,  Brown  schools  of  Washington  which  Advance-Star,  were  selected  as 

newspapermen  of  all  categories  made  the  Journal  a  powerful  he  had  to  leave  early  to  go  to  the  five  administrators. 

to  study  at  Columbia  Univer-  voice.  When  Brown  University  work  following  the  death  of  his  1919  Beginning 

sity  the  technique  of  their  work  awarded  him  an  honorary  de-  father.  Principal  owner  of  PNI  is  Mr. 

and  the  social,  economic  and  gree  of  Doctor  of  Letters  in  After  a  brief  stay  with  the 

political  problems  of  the  day.” 

Geneva  Conference 
President  Truman  appointed 


19.52,  the  citation  noted  that  his  Mihvaukee  Journal  as  an  adver- 
“influence  has  run  far  beyond  tising  salesman,  Mr.  Brown 


the  local  community.” 

An  example  occurred  in  1947, 
when  he  editorially  advocated 
,  ,  .  .  ^  that  anti-American  Communist 

gation  to  the  International  Con-  p,opaganda  in  Italy  could  be 

ference  on  Freedom  of  Infor-  valuably  counteied  by  letters  was  reorganized  under  Secre 
mation.  The  conference  met  in  Italo-Amei  leans  to  friends  tary  Knox,  Mr.  Brown  became 

Geneva  under  auspices  of  the  relatives  in  Italy  describing  chief  of  the  Division  of  Foreign 

Lnited  Nations.  Present  were  American  way  of  life.  The  Intelligence,  seiwing  during 

idea  had  come  to  him  through  1911  and  1912. 
a  passing  conversation  with  an  He  was  captain  of  ordnance 
Italo  -  American  friend  who 
owned  a  gasoline  station.  A 
year  later  the  idea  was  widely 


Mr.  Brown  in  1948  a  member 
of  the  six-man  American  dele- 


representatives  of  35  nations, 
including  the  Soviet  Union.  An 
international  statute  for  the 
freer  gathering  and  dissemina¬ 
tion  of  news  was  written. 


Morell,  who  purchased  control 
of  the  Palo  Alto  Times  in  1919. 
Joining  him  in  that  purchase 
were  Mr.  Wood,  Times’  editor 
for  years,  and  the  late  William 
F.  Henry,  plant  superintendent, 

When  the  State  Department 


w’orked  in  the  Washington  bu- 
l  eaus  of  the  United  Press,  New 
York  Morning  Sun  and  New 
York  Herald. 


Mr.  Brown  had  great  faith  in 
the  value  of  professional  tram-  influence  the  outcome  of  the 
mg  for  journalism.  He  was  a  election, 

member  of  the  advisory  council 

of  Columbia  School  of  Journal-  Studying  History 


in  World  War  I  and  from  his 
experience  wrote  a  book,  “Ord¬ 
nance  in  the  World  War.” 


The  Tribune  was  founded  in 
1923  and  the  Advance-Star  was 
purchased  in  1936. 

PNI  itself  was  established  in 
1928.  Since  it  has  been  required 
that  stock-owners  be  working 
members. 


I*afse  One  Greeting 

Delaware,  Ohio 
The  Delaware  Gazette’s  paperboys  Day”  for  the  benefit 


.Vverage  40c  a  Copy 

Watertown,  N.  Y. 
The  tenth  annual  “Old  News- 


ism  and  served  as  a  judge  on  On  Mr.  Brown’s  retirement  in  Christmas  greeting  to  its  read-  of  the  Salvation  Army  was  the 
the  committee  for  the  annual  February  1954  as  publisher,  he  ers  was  an  8  ft.  x  12  ft.  replica  most  successful  on  record.  The 

Pulitzer  awards  for  newspaper  was  succeeded  by  John  C.  A,  of  a  front  page  erected  high  on  36  men  who  sold  the  Watertows 

and  literary  excellence.  He  also  Watkins,  associate  publisher.  On  the  front  of  the  Gazette  build-  Times  collected  $1,416.28  for 

served  as  acting  dean  of  the  July  14,  1955,  the  Providence  ing.  3,050  copies. 
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GRAND  OPENING 

Warren,  Cincinnati  Enquirer 


PAPER  TIGER 

Cargill,  Central  Press  Assn 


BUSINESS  AS  USUAL 

Ray,  Kansas  City  Star 


Mad  Bomber^  Case 


Press-Police  Relations 
Called  “Unfair”  in  N.Y. 


An  “unfair  balance  of  coop¬ 
eration”  between  New  York 
City’s  police  department  and 
the  press  was  charged  this  week 
by  a  managing  editor  and  re¬ 
porters  covering  headquarters. 

The  charge  grew  out  of  cur¬ 
rent  front  page  news  about  the 
so-called  “Mad  Bomber,”  cred¬ 
ited  by  police  compilation  with 
planting  48  bombs  in  public 
places  since  1940.  Twenty-two 
of  the  bombs  have  exploded,  in¬ 
juring  15  persons.  Police  have 
been  unable  to  solve  the  mys¬ 
tery. 

Double-Talk 

Sam  H.  Day,  managing  editor 
of  the  A’ew  York  Journal- Amer¬ 
ican,  complained  that  attempts 
of  newspaper  men  to  get  the 
news  on  the  case  were  “filled 
with  frustrations,  double-talk 
and  evasions.”  He  characterized 
as  “an  implied  confession  of  de¬ 
feat”  the  sudden  relaxation  of 
police  policy  of  complete  secrecy 
regarding  the  case  that  took 
place  last  Dec.  3.  Then,  after 
16  years  during  which  newspa¬ 
permen  had  repeatedly  asked  to 
have  the  public  informed  but 
were  consistently  refused.  Com¬ 
missioner  Stephen  P.  Kennedy 
finally  appealed  to  the  public 
through  the  press  to  “come  for¬ 
ward,  to  give  police  whatever 
information  they  may  have  con¬ 
cerning  this  perpetrator.”  On 
the  day  before  this  appeal  a 


bomb  had  exploded  in  a  Brook¬ 
lyn  motion  picture  theatre. 

Deputy  Police  Commissioner 
Walter  Arm,  a  former  newspa¬ 
perman,  disagreed  thoroughly 
with  the  newspaper  complaints, 
although  agreeing  to  the  right 
to  contrary  opinion. 

“In  my  opinion,”  he  said, 
“the  cooperation  between  the 
police  and  New  York  newspa¬ 
pers  is  on  a  bO-iiO  basis  and  is 
entirely  fair.” 

“Newspapeimen  and  police¬ 
men  will  never  see  eye-to-eye. 
My  training  in  newspaper  work 
and  what  I  have  learned  since 
being  with  the  police  depart¬ 
ment  are  in  constant  conflict. 
For  the  police,  the  prime  goal 
is  apprehension.  Informing  the 
public  is  a  secondary,  but  im¬ 
portant,  consideration.  I  am 
often  torn  between  the  two  in¬ 
stincts  of  wanting  to  give  out 
a  good  story  and  the  police 
training  to  hold  back  that 
which  might  impede  or  prevent 
apprehension. 

Never  Admit  Defeat 
“But  in  the  case  of  the  ‘Mad 
Bomber,’  very  little  of  news 
value  has  been  held  back.  De¬ 
spite  what  Mr.  Day  has  written, 
the  change  in  policy  is  not  a 
confession  of  defeat.  We  never 
admit  defeat.  The  work  that 
has  been  done  by  the  police  de¬ 
partment  on  this  case  will  make 
an  amazing  story  when  the  per¬ 


son  or  persons  planting  the 
bombs  is  finally  arrested.” 

The  phrase  “unfair  balance  of 
cooperation”  was  given  by  Syd¬ 
ney  Livingston  of  the  Journal- 
American  who  is  on  general 
assignment,  but  spends  one  day 
a  week  covering  police  as  a  re¬ 
lief  man  for  John  Crosby,  regu¬ 
larly  assigned  to  the  beat.  Mr. 
Day,  when  interviewed,  agreed 
that  was  a  fair  description  of 
the  present  state  of  relations  be¬ 
tween  the  New  York  press  and 
the  police  department. 

“Newspaper  editors  will  co¬ 
operate  100%  w'ith  the  police 
when  asked  for  specific  and 
understandable  reasons  to  with¬ 
hold  information”,  Mr.  Living¬ 
ston  explained.  “On  the  other 
hand,  the  police  will  only  give 
us  what  they  want  to  give,  and 
often  there  is  a  complete  lack 
of  cooperation  on  their  part. 
I’m  not  saying  it’s  the  worst  po¬ 
lice  department  in  the  world  but 
the  balance  is  unfair  for  report¬ 
ers.  Conditions  could  be  better.” 

In  his  column,  Mr.  Day  com¬ 
plained  that  reporters  were  be¬ 
ing  given  “generalities  instead 
of  descriptions”  when  specific 
questions  were  asked  such  as: 
“Were  the  watches  found  in  un¬ 
exploded  bombs  alike?”;  “Just 
what  type  were  they?”  “What 
size  were  the  socks  (in  which 
the  bombs  sometimes  are  con¬ 
cealed);  of  what  material  were 
they  made?”  and  “Can  we  have 
a  description  of  the  bomb?” 

Pictures  at  a  Distance 

Mr.  Day  also  said  the  J-.A’s 
chief  photographer  only  got 
“double-talk”  when  he  asked  per¬ 
mission  to  photograph  the  red 
sock  or  cloth  in  which  a  recent 
bomb  was  wrapped  when  it  was 
taken  to  Fort  filden  to  be  ex¬ 
ploded. 


editor  8c  publisher  for  January  5,  1957 


“Newspapers  were  informed 
in  advance  that  no  close-up  pic¬ 
tures  would  be  allowed  of  this 
bomb  at  Fort  Tilden”,  Deputy 
Commissioner  Arm  said  in  re- 
butal.  “For  the  safety  of  the 
photographers  we  permitted  only 
distance  shots  of  the  explosion, 
and  because  our  business  is  to 
apprehend  the  person  planting 
the  bombs,  we  declined  to  per¬ 
mit  pictures  of  the  bomb  itself 
or  the  fragments  after  the  ex¬ 
plosion.” 

Mr.  Arm  also  showed  pictures 
of  excerpts  from  the  printed 
notes  that  were  found  with  some 
of  the  bombs.  These  pictuies 
were  released  to  the  press  along 
with  pictures  of  the  type  of 
bomb  and  of  the  pen  knife  found 
with  some  of  them. 

“We  have  our  reasons  for  not 
giving  out  particulars  about  the 
sock  in  which  the  bombs  have 
been  wrapped”,  Mr.  Arm  said. 

Mr.  Day,  however,  was  not 
satisfied  with  “excerpts.”  He 
said  he  felt  the  press  and  the 
public  were  entitled  to  seeing 
the  full  text  of  the  notes.  He 
praised  the  police  for  giving 
out  the  scale  picture  of  the  pen¬ 
knife.  As  he  wrote  in  his  column, 
“in  spite  of  setbacks,  we  still 
admire  the  police,  the  bomb 
squad  in  particular.” 

“We  believe”,  he  wrote,  “they 
are  entitled  to  all  the  support 
they  can  get,  not  only  from  their 
superiors,  but  from  the  public 
as  well. 

Public’s  Right 

“But  we  don’t  feel  the  higher- 
ups  are  giving  them  the  assi.st- 
ance  they  could.  No  matter  what 
their  reason  for  withholding  in¬ 
formation,  it  cannot  be  para- 
(Contivued  on  page  58) 
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Speidel  Group 
Editors  Form 
Association 

Colorado  Springs,  Colo. 

Formation  of  the  Speidel 
Editors  Association  and  desig-  McDonald 

nation  of  Charles  G.  Murray,  _ 

editorial  direc- 
tor  of  the 
r  ou  g  hke  €  p- 
ate  (N.Y.)  New 
Yorker,  as  its 
executive  secre¬ 
tary  were  made 
known  here 
Jan.  2  by  Harry 
S.  Bunker,  ex- 
e  c  u  t  i  V  e  vice- 
presidentof  Murray 
Speidel  News¬ 
papers,  Inc. 

Editors  of  eight  Speidel  news¬ 
papers  in  six  states  are  mem¬ 
bers  of  the  new  association 
which  was  started  with  the  * 
closing  of  the  Speidel  News¬ 
papers,  Inc.,  editorial  office  in 
Palo  Alto,  Calif. 

Newspapers  represented  in 
the  new  association  are:  the 
Visalia  (Calif.)  Times-Delta, 

Salinas  (Calif.)  Californian, 

Reno  (Nev.)  Evening  Gazette 
and  Nevada  State  Journal,  Fort 
Collins  Coloradoan,  Iowa  City 


Leonard 


Stout  Named 
Publisher  of 
Reno  Dailies 

Reno,  Nevada 
Charles  H.  Stout  became 
president  of  Reno  Newspapers, 
Inc.,  here  Jan.  1  on  the  retii'e- 
ment  of  Joseph 


MeSorley  Ends 
50- Year  Career 

San  Mateo,  Calif. 
Joseph  P.  MeSorley  retired 
from  the  campaigns  and  the 
avid  news  coverage  that  quad¬ 
rupled  the  San 
Mateo  Times’ 
c  i  r  c  u  1  a  - 
tion  after  a 


Bauiiihoff  Made 
Pulitzer’s  Aide 

St.  Louis  ■ 

Richard  G.  Baumhoff  has  been 
designated  assistant  to  the  pub¬ 
lisher  by  Joseph  Pulitzer  Jr., 
editor  and  pub¬ 
lisher  of  the 
Post  -  Dispatch. 
Mr.  Baumhoff 
succeeds  Sam  J. 
Shelton,  who 
retired  Jan.  1. 

M  r .  Baum¬ 
hoff  came  to  ft 
the  P-D  as  a 
reporter  in 
1918.  H  e  was 
hired  by  Mr. 
Shelton,  who  was  then  an  as- 


Baumhoff 


Stout 


F.  McDonald. 

Mr.  Stout  ad¬ 
vanced  to  the 
publishership  of 
the  Nevada 
State  Journal 
and  Reno  Ga¬ 
zette  from  the 
vice  presiden¬ 
cy  of  Reno  sistant  city  editor.  In  his  3a 
N  e  w  s  p  a  -  years  in  the  news  department 
pers,  Inc.  Mr.  Baumhoff  also  served  for  a 

Paul  A.  Leonard  was  named  time  as  an  assistant  city  editor, 
surprise  testi-  editor  of  the  Journal,  a  post  ALso  like  Mr.  Shelton,  he  spe- 
monial  hoisted  also  held  by  Mr.  McDonald,  cialized  in  reporting  on  such 
by  his  associ-  Clarence  J.  Jones,  business  matters  as  public  utilities,  Mis- 
ates.  manager,  RNI,  was  named  to  souri  Valley  developments  and 

J.  Hart  Clin-  the  vicepresidency  formerly  civic  progress, 
ton,  publisher,  held  by  Mr.  Stout.  In  1953  Mr.  Baumhoff  was 

described  the  Bryn  Armstrong,  reporter  placed  on  the  administrative 

editor’s  28-year-  and  political  writer  for  the  staff  to  work  with  Mr.  Shelton, 
long  chapter  of  Gazette,  was  named  assistant  For  more  than  two  years  Mr. 
Mr.  MeSorley  managing  editor  of  that  eve-  Baumhoff  has  been  chairman  of 
served  as  editor  since  the  death  ning  newspaper.  This  is  the  management’s  committee  deal- 

|)ost  formerly  held  by  Mr.  ing  with  the  Guild. 

Leonard. 

After  41  years  of  Reno  news-  * 


MeSorley 


achievement. 


of  Horace  Amphlett  in  1933. 
C  E  -Moves  Up 
Under  his  training 


Dividend  Voted 

Mr.  McDonald  has  been  pub-  Augusta,  Ga. 

lisher  of  Reno’s  two  dailies  William  S.  Morris  was  ele- 


sor  newspapers  since  1924.  In  _  r 

October  he  was  elected  presi-  George  Diggers  Jr. 


Press-Citizen,  Chilli  cot  he  fledgling  newsmen  developed.  Joe  McDonald  will  M^OVCS  Uu. 

(Ohio)  Gazette,  and  the  Pough-  Among  these  is  Geoffrey  R.  President  and  organizer 

keepsie  New  Yorker.  Currall,  city  editor  who  now 

Frank  C.  Clough  of  Palo  becomes  news  editor.  Harold 

-Vito,  editorial  director  of  Spei-  Turnblad  is  the  new  editor.  ^  ^ 

del  Newspapers,  Inc.,  has  Mr.  MeSorley’s  newspaper  position  of  chair- 

elected  to  take  early  retirement,  career  spanned  a  half-century,  g^gg^^ive  position  with  either  man  of  the  board  of  directors 

Mr.  Murray  will  continue  in  He  was  with  the  San  Diego  the  Journal  or  the  Gazette  since  and  J.  W.  West  was  elected 

his  position  as  editorial  direc-  (Calif.)  Lnion,  San  Francisco  president  and  treasurer  at  the 

tor  of  the  Poughkeepsie  New  Chronicle,  San  Francisco  Bui-  '  •  annual  meeting  of  stockholders 

Yorker  and  will  maintain  offices  letin,  San  Francisco  Morning  Lp  trom  i.om  neias  directors  of  Southeastern 

there.  Call,  San  Francisco  Neios  and  These  positions  capped  a  Newspapers,  Inc.,  here  Jan  2. 

Mr.  Murray  has  been  asso-  Pacific  Coast  News  Service  b(>-  career  that  began  as  newspa-  other  officers  elected  were: 

dated  with  the  Poughkeepsie  fore  joining  the  Times  in  1928.  perboy  and  printer’s  apprentice  William  S.  Morris  III,  a.ssist- 

New  Yorker  and  its  predeces-  •  for  the  Victor  (Colo.)  Daly  a^t  to  the  president;  Pat  H. 

Record.  He  detoured  into  the  Rice  Jr.,  vicepresident;  Mrs. 

presi-  r’~  r'c'  gold  fields  and  then  I’eturned  Florence  H.  Morris,  vicepresi- 

dent  of  the  New  York  State  On  Newspaper  Board  to  news  work  after  he  had  won  dent;  W.  S.  Fox.  assi.^-tant 

■Vssociated  Press  Association.  a  college  degree  in  engineering,  treasurer  and  controller;  Miss 

Mr.  Clough,  editorial  director  -Atlanta,  Ga.  “Chick”  Stout  began  his  Marie  Leroy,  secretary, 

of  Speidel  Newspapers,  since  Business  Manager  George  C.  newspaper  work  in  1922.  A  Southeastern  Newspapers 

1949,  is  a  member  of  the  Ameri-  Jr.  has  been  elected  a  member  of  the  International  comprises  the  Augusta  Chmn- 

can  Society  of  Newspaper  Edi-  dii-ectnr  of  the  .Atlanta  News-  Typographical  Union.  Mr.  Stout  ide,  .Augusta  Herald,  and 
tors.  He  is  a  former  managing  papers.  Inc.  formerly  was  sales  manager  of  WRDW-TV  and  WRDW  Radio, 

editor  of  William  .Allen  White’s  Other  directors,  re-elected,  in-  Matrix  Coi^rast  Corp.  of  New  Mr.  West  will  continue  to  be 

Emporia  (Kan.)  Gaze  tte,  and  elude  Gov.  James  M.  Cox,  chair-  York.  In  the  Navy  he  won  a  general  manager  for  the  news- 
is  the  author  of  the  book,  man;  Clark  Howell,  vicechair-  commanders  rank.  ^  papers.  Pat  H.  Rice  Jr.  will 

“William  Allen  White  of  Em-  man;  George  C.  Biggers  Sr.,  Mr.  I.eonard,  4.5,  came  to  continue  in  charge  of  radio  and 
poria,”  published  in  1941.  .A  president;  Jack  Tarver,  vice-  Deno  from  the  Elko  (Ney.)  te'evision. 

former  member  of  the  Kansas  president  and  general  manager;  Free  Press,  where  he  was  city  Directors  of  .Augusta  News- 
City  Star  editorial  staff,  Mr.  Horace  Powell,  executive  vice-  editor  from  193fi  to  1942.  papers,  Inc.  declared  a  dividend 

Clough  previously  edited  a  president;  D.  J.  Mahoney,  vice-  Mr.  Jones  advanced  from  a  of  10  cents  on  100,000  .shares 

husiness  publication  in  New  president;  H.  B.  Wilcox,  secre-  newspaperboy  beginning  here,  of  Class  A  common,  15  cents  a 
A'ork  City,  and  served  as  as-  tary-treasurer ;  Mrs.  Robert  Mr.  .Armstrong  became  Ga-  share  on  .50.000  shares  of 
sistant  editor  of  the  Press  Chambers  Jr.,  James  M.  Cox,  zette  reporter  and  political  preferred,  11  and  3/8  cents  on 

division.  Office  of  Censorship,  Jr.,  Ralph  McGill  and  J.  Leo-  writer  in  1948  after  serving  93,920  shares  of  convertible 

Washington,  in  the  1940’r.  nard  Reinsch.  California  newspapers.  stock. 
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Advertiser  •  I^ewspapcr _ 

TvB  Aims  ‘Guided  Missile' 

At  Press;  “Dud”,  Says  ANPA 


•Numbers  About  Newspapers’ 

Omits  Trend  to  All  Time  High 

By  Philip  N.  Schuyler 

Continuing  its  aggressive  campaign  for  the  newspaper 
advertising  dollar,  the  Television  Bureau  of  Advertising  has 
aimed  a  new  “guided  missile”  at  the  press. 

Tagged  “Numl>ers  About  Newspapers,”  this  32-page 
“compilation  of  pertinent  data  and  trends  on  newspapers— 
number,  circulation,  coverage  and  costs”  omits  in  what 
Harold  “Rusty”  Barnes,  director  of  the  Bureau  of  Advertis¬ 
ing.  ANPA,  describes  as  “one  ineluctable  mystery,”  a  sig¬ 
nificant  trend. 


National  Trend  Omitted 
“Nowhere  in  this  exhaustive 
study  is  there  any  mention  of 
the  trend  of  national  advertis¬ 
ing  in  newspapers,”  Mr.  Barnes 
commented.  “Do  you  suppose 
they  (TvB)  realized  that  1956 
i.s  slated  to  be  a  new  all-time 
high? 

“May  I,  in  conclu.sion,  thank 
the  searchers  for  the  truth  at 
the  Television  Advertising  Bu¬ 
reau  for  all  the  free  and  valu¬ 
able  advertising  that  they  are 
giving  to  us  poor  newspapers.” 

TvB  wont  to  the  Editor  & 
Publisher  International  Year 
Book  as  its  chief  source  for 
newspaper  information.  Begin¬ 
ning  in  1940,  it  gives  facts  on 
the  number  of  United  States 
newspapers,  circulations,  line 
rates,  state  by  state  circula¬ 
tions,  coverage  trends,  cost  per 
thousand  circulation,  what  it 
calls  “newspaper  circulation  lo¬ 
cation”  and  newspaper  ad  “rat¬ 
ings.” 

The  booklet  is  evidently  de¬ 
signed  for  the  use  of  local  TV 
station  advertising  solicitors, 
since  scattered  through  the 
pages  are  boxed  suggestions  to 
check  the  national  figures  “in 
your  market.” 

Appropriate  Title 
Mr.  Barnes  opened  his  com¬ 
ment  and  review  of  the  bro¬ 
chure  by  complimenting  the 
“creative  genius  at  TvB  who 
came  up  with  so  peculiarly  ap¬ 
propriate  title.” 

“Because,”  he  explained,  “this 
statistical  abstract  concerns  it¬ 
self  literally  and  almost  exclu¬ 
sively  with  numbers  about 
newspapers,  with  no  apparent 


understanding  of  what  those 
numbers  mean — if,  in  fact, 
many  of  them  mean  anvthing 
at  all.” 

Mr.  Barnes  complained  that 
this  fact  about  the  booklet 
makes  “scholarly  comment  ex¬ 
tremely  difficult,  and,  at  times, 
impossible.”  He  noted  two  “in¬ 
teresting  features”  of  TvB’s 
“methodology,”  ie:  the  division 
of  time  into  three  “convenient” 
periods;  and  the  series  of  local 
market  boxes. 

The  three  periods  into  which 
TvB  has  divided  time  are  1940- 
1944,  “roughly,”  their  own  term, 
the  “war  period”;  1944-19.50,  the 
postwar  years  or  the  “pre¬ 
television”  period;  and  1950- 
1955,  the  entrance  of  TV  as  a 
major  competitive  medium.  Bulk 
of  the  content  is  devoted  to  the 
19.50-1955  period. 

Generous  Treatment 

“In  all  fairness,”  Mr.  Barne.s 
continued  his  analysis,  “they 
(the  TvB  researchers)  treat 
newspapers  quite  generously  in 
the  1940-1944  era.  For  example, 
they  point  out  that  while  news¬ 
paper  rates  went  up  only  4Vf* 
daily  circulation  went  up  l2Vr- 
They  seem  to  be  blissfully  un¬ 
aware  that  rates  could  be  kept 
down  to  this  extent  because  of 
war-time  ceilings  on  wages,  on 
the  shortages  of  newsprint  and 
other  supplies.  By  implication, 
everything  that  has  happened 
in  the  newspaper  field,  during 
the  1950-55  period  has  been  the 
direct  result  of  TV  competi¬ 
tion.” 

In  regard  to  what  he  calls 
the  “fascinating  feature,”  the 
“local  market  boxes,”  Mr. 


Barnes  commented; 

“Apparently  these  are  ques¬ 
tions  that  are  being  offered  to 
TV  time  salesmen  of  kinder¬ 
garten  age  to  propound  to  re¬ 
tail  merchants  of  pre-kinder¬ 
garten  age.” 

F'reedom  of  Choice 

One  such  box,  for  example, 
reads: 

“In  your  market,  check  how 
the  freedom  of  choice  of  the  local 
advertiser  has  changed.  How 
many  papers  can  he  use  today 
vs.  yesterday  ?  How  many 
‘forced  combinations'  must  he 
buy?  How  many  nearby  papers 
compete  for  newspaper  readers 
in  your  market?  How  much 
waste  circulation  must  the  ad¬ 
vertiser  buy  if  he  uses  these 
‘nearby’  papers?” 

E&P  statistics  are  given  on 
the  numbers  of  daily  and  Sun¬ 
day  newspapers  by  years  from 
1940  to  1955.  In  1940  there 
were  380  morning  newspapers; 
1,498  evening  papers;  and  525 
Sunday  papers.  By  1950,  there 
were  322  morning  papers;  1,450 
evening  papers;  and  549  Sun¬ 
day  papers.  The  numbers  by 
1955  had  changed  to  read,  316 
morning,  1,4.54,  evening,  and 
•541  Sunday. 

“In  general,’’  the  TvB  states, 
“the  more  individual  newspa¬ 
pers  there  are,  the  broader  the 
coverage  possible  and  the  great¬ 
er  the  flexibility  offered  an  ad¬ 
vertiser  in  his  selection  of  pa¬ 
pers  to  cover  a  specific  market. 
If  there  is  only  one  newspaper 
in  a  market  he  obviously  has 
no  alternate  newspaper  choice. 

“Since  before  the  war,  the 
number  of  morning  newspapers 
has  declined  by  17%  evening 
papers  by  3%,  and  the  number 
of  Sunday  papers  has  increased 
by  3%. 

“Many  of  these  changes  in 
the  number  of  newspapers  are 
the  result  of  mergers,  which 
mean  that  where  an  advertiser 
had  two  ways  to  reach  people 
in  a  given  market,  he  now  has 
only  one.” 

One-Station  Markets 
Mr.  Barnes  became  quite  iron¬ 
ical  in  his  comment  on  this 
foregoing  assertion,  he  calls  a 
“portentious!” 

“It  is,”  he  said  “singularly 


Section  Edited 

By  Robert  B.  McIntyre 


Clippf  TvB  Director, 
Justifies  Sales  Drive 

Aggressive  sales  techniques 
of  the  Television  Bureau  of  Ad¬ 
vertising  are  justified  by  Roger 
W.  Clipp,  general  manager  of 
the  Radio  and  Television  Divi¬ 
sion,  Triangle  Publications. 

Mr.  Clipp  is  a  member  of  the 
TvB’s  board  of  directors.  The 
division  he  heads  operates 
WFII^TV,  Philadelphia; 
WNBF-TV,  Binghamton,  N,  Y.; 
WFBG-TV,  Altoona,  Pa.,  and 
WNHC-TV,  New  Haven,  Conn. 
Triangle  Publications  publishes 
the  Philadelphia  Inquirer. 

“Our  position,  I  think,  is  per¬ 
fectly  clear,”  Mr.  Clipp  wrote 
E&P,  answering  an  inquiry. 
“All  media  should  utilize  maxi¬ 
mum  sales  effort  in  developing 
new  business.  A  perfectly 
legitimate  phase  of  such  acti¬ 
vity  is  pointing  out  the  relative 
merits  of  competitive  media. 

“This  is  what  TvB  is  doing 
as  the  official  representative  of 
our  economy’s  most  dynamic 
selling  force.  It  is  only  proper 
that  they  use  dynamic  selling 
techniques  to  tell  the  television 
story.” 


reminiscent  of  Calvin  Coolidge’s 
immortal  statement  that  when 
large  numbers  of  people  are 
out  of  work,  unemployment  re¬ 
sults. 

“As  a  matter  of  fact,  this 
trend  to  decline  in  the  number 
of  papers  and  its  major  causes 
are  familiar  not  only  to  news¬ 
paper  people,  but  also  to  all  ad¬ 
vertising  people  who  have  suc¬ 
cessfully  survived  the  age  of 
adolescence. 

“In  asking  those  in  their  local 
markets  to  ‘check  how  the  free¬ 
dom  of  choice  of  the  local  ad¬ 
vertiser  has  changed,’  TvB  con¬ 
veniently  omits  any  reference 
to  the  number  of  markets  that 
have  only  one  TV  station,  or  to 
the  very  great  difficulty  spon¬ 
sors  have  in  clearing  all  the 
markets  wanted.” 

“Numbers  About  Newspa¬ 
pers”  next  gives  newspaper  cir¬ 
culation  tables  from  1940 
through  1955  compared  with  the 
number  of  U.S.  households.  The 
latter  data  is  taken  from  “The 
Economic  Almanac”  (1953-54) 
of  the  National  Industrial  Con¬ 
ference  Board. 

The  figures  show  that  news¬ 
paper  circulations  gained  12% 
from  1940  to  1944  while  the 
number  of  households  increased 
6%;  circulations  and  households 
both  increased  17%  from  1944 
(Continued  on  pa^e  18) 
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“With  pious  concern  for  the  ning  and  Sunday  papers  as  of 
T'l'jfi  /\iwn*t  advertiser’s  pocketbook  fore-  1955.  States  are  arranged  in 

most  in  its  mind,  the  TvB  order  with  lowest  coverage  first. 

(Continued  from  page  17)  warns  that  the  total  U.S.  mil-  While  the  circulation  of  some 

-  line  rate  has  increased  32%  newspapers  published  in  one 

through  1950;  and  from  1950  to  since  1940  and  17%  since  1950.  state  goes  into  other  states, 
1955  daily  newspaper  circula-  “Again,  true.  But  let’s  trans-  this  serves  to  increase  the  cov- 
tion  went  up  4%  while  the  late  the  figures  into  dollars  of  erage  in  the  second  state,  while 
number  of  households  gained  equal  purchasing  power — 1940  decreasing  it  in  the  home  state.” 
by  10%.  dollars.  On  that  basis  we  find: —  (Did  Calvin  Coolidge  write  that 


Year 

Current  $ 

1940  Dollars  % 

Change  since  ’40 

1940 

$3.11 

$3.11 

— 

1950 

3.50 

2.04 

—34.4% 

1955 

4.09 

‘2.14 

—31.2 

(Note: 

omit  1950  if  you  like) 

New  Mexico  .  18 

Mississippi  . 19 

Michigan  .  23 

New  Jersey . * .  23 

“A  distressing  picture,  you’ll 


by  10%.  dollars.  On  that  basis  we  find: —  (Did  Calvin  Coolidge  write  that 

Not  Synonymous  Daily  National  Milline  Rate 

Mr.  Barnes  pointing  out  that  Year  Current  $  1940  Dollars  %  Change  since  ’40 

TvB  cannot  deny,  that  newspa-  $311  $3  11  _ 

per  circulation  has  risen  4%.  i,,5o  ^3;50  2*04  —34.4% 

since  1950,  took  exception  to  1955  4.09  2.14  _ 31.2 

the  warning  voiced  in  the  book-  (Note:  omit  1950  if  you  like) 

let  that  “since  television  be-  "  '  ' 

came  major  competition,  news-  “In  other  words,  in  terms  of  last  paragraph,  too?) 
paper  circulation  has  increased  dollars  of  equal  purchasing  “Let’s  take  their  morning 
at  less  than  one-half  the  rate  power,  newspapers  are  a  sub-  paper  table  and  examine  the 
of  U.S.  households.”  stantially  better  value  today  five  states  with  the  lowest 

“Newspaper  circulation  and  than  they  were  in  1940.  And  morning  circulation  per  100 
family  courage  are  not  neces-  that’s  making  no  allowance  for  families: 

sarily  synonymous,”  Mr.  Barnes  the  fact  that  the  actual  pur-  Morning  Circul. 

said.  “Available  information  chasing  power  of  the  average  State  per  100  Families 

would  seem  to  support  the  view  .American  family  is  nearly  one-  South  Dakota  .  1 

that  today  there  is  less  multiple  third  greater  than  it  was  in  jviexico  .  18 

purchase  of  newspapex’s  and  1940.  Mississippi  . 19 

higher  family  coverage.  Circulation  Trend  Michigan  .  23 

“For  instance.  Market  Re-  “The  next  question  taken  up  New  Jersey . - .  23 

search  Corporation  of  America  by  the  booklet  is  the  trend  in  di.stressing  picture,  you’ll 

made  a  national  study  of  family  state-by-state  circulation.  This  readily  agree’  ' 

coverage  in  June  1955  for  the  is  a  truly  fascinating  section  of  “Now  let’s  see  how  manv 
Bureau  of  Ad\ertising.  In  an-  the  study.  copies  of  morning  and  evening 

swer  to  the  question  ‘Did  a  First,  they  show  a  list  of  10  papers  combined  (TvB  doesn’t 

daily  newspaper  come  into  your  states  where  the  morning  cir-  show  this)  there  are  per  100 

home  yesterday?’  88%  of  all  culation  has  declined  in  the  families  in  those  same  states: 

U.S.  households  replied  affirma-  face  of  a  population  increase.  ^ 

tively.  The  percentage  varied  Then  they  show’  a  list  of  seven  j. 

from  75%  in  towns  of  less  than  states  where  evening  circulation 

2500  and  on  farms,  to  93.4%  in  has  declined  in  the  face  of  a  „ 

cities  of  5(X),000  and  over.  population  increase.  ^  . . .  _ 

“On  a  strictly  statistical  basis,  “The.v  blithely  ignore  two  .  „„ 

1955  daily  newspaper  circula-  facts  of  life.  First,  that  the  jssissippi  . 

tion  averaged  1.17  copies  per  family’  is  the  natural  unit  of  {y,*®  o« 

household.  I’ll  gladly  settle  for  newspaper  circulation.  Second,  Jeisey  . . 

those  figures  any  day.  that  the  lion’s  share  of  our  “That  s  just  about  the  picture 

“Just  for  laughs,  here’s  a  population  increase  since  1950  experienced  newspaper  man 

TvB  suggestion  in  the  accom-  has  been  in  the  5-year  and  un-  would  have  expected.  And  he 
panying  ‘In  your  local  market’  der  age  group.  might  also  ^ 

box:  Compare  the  circulation  “Also,  the  TvB  seems  to  con-  New  ^ork  City  are 

of  the  paper  with  the  growth  sider  morning  and  evening  pa-  smuggled  across  the  Hudson 
of  your  own  TV-set  home  cir-  pors  as  two  separate  and  dis-  River  into  the  Garden  State — 
culation.  What’s  the  trend?  tinct  advertising  media.  What  and  maybe  even  a  few  across 
“No  need  to  remind  anybody  ’>0  >0“  say,  boys,  think  they’re  the  Delaware  from  the  City  of 
that,  with  each  passing  year,  a  old  enough  to  be  let  in  on  the  Brotherly  Love, 
one-year-old  child  ages  at  a  ^^ct  that  they’re  one  and  the  Now  we  come  to  the  most 
faster  rate  than  does  an  adult  medium  with  slightly  dif-  al^ming  picture  of  all! 

of  30.  But  perhaps  we  should  press-times?  State  -  bg -State  newspaper 

remind  our  good  friends  at  TvB  “Now  get  ready  for  the  belly-  coverage  trends.  This  is  a  com- 
that  a  TV  set  that’s  not  turned  l^oghl 

on  can  hardly  be  claimed  as  cir-  “This  desei’ves  direct  quota-  (Remember?  The  year  TV  be- 
culation.  some  length.  Here  goes:  came  a  major  competitor!) 

f  M’lr  State  -  bu  -  State  circtdation.  “Once  again,  morning  and 

irend  ot  Milline  Kates  circulation  of  the  newspa-  evening  papers  are  considered 

“Let’s  skip  their  pronounce-  peis  published  within  a  state  to  be  oranges  and  apples — can’t 
ments  on  the  rate  at  which  to-  usually  is  great  enough  to  pro-  he  added  together.  Conse- 
tal  U.S.  line  rates  has  increased  vide  copies  for  only  a  fraction  quently,  there  are  a  lot  of  minus 
and  look  at  the  soundest  cri-  of  the  families  living  within  signs  in  the  1955  column  of 
terion — the  trend  of  milline  that  state.  For  example,  in  copies  per  100  families, 
rates,”  Mr.  Barnes  continued.  1955,  there  were  enough  copies  “However,  w’hen  we  combine 
“But  first  a  little  gem  in  the  of  morning  papers  published  in  morning  and  evening  circulation 
‘In  your  local  market’  box:  How  South  Dakota  to  provide  a  copy  per  100  families,  here’s  what 
much  space  will  a  dollar  buy  for  only  one  out  of  ev’ery  100  we  find: — 

today  Vs  yesterday  ?  families  in  South  Dakota.  “Fourteen  states  show  a  gain 

“How  much  of  anything  will  The  following  table  shows  in  copies  per  100  families  vs  1950. 
a  dollar  buy  today  vs  yester-  the  ‘coverage’  within  its  state  “Four  states  (none  of  which 
day — whenever  yesterday  was?  of  origin  of  all  morning,  eve-  had  as  many  as  100  copies  per 


AM  &  PM 
Circ.  per 

State  100  Families 

South  Dakota  . 81 

New  Mexico  .  71 

Mississippi  .  62 

Michigan  . - . 109 

New  Jersey . . 80 

“That’s  just  about  the  picture 


on  can  hardly  be  claimed  as  cir¬ 
culation. 

Trend  of  Milline  Rates 


100  families  in  1950)  still  short 
a  fairly  respectable  range  of 
from  71  to  87  copies  per  100 
families.  And  two  of  these 
states  receive  substantial  circu-  ^ 
lation  of  out-of-state  papers. 

“The  remaining  states  in  this 
year  of  TV  competition  1955 
show  anywhere  from  109  to  311 
copies  per  100  families. 

“Once  again,  distinctly  not  a 
situation  to  create  a  panic. 

“To  satisfy  the  reader’s  burn¬ 
ing  curiosity  as  to  the  state 
with  311  copies  per  100  fami¬ 
lies,  it  isn’t  a  state  but  the 
District  of  Columbia.  Remem-  ^ 
her,  please,  that  in  its  wisdom 
the  TvB  allocates  the  entire  cir¬ 
culation  published  within  a 
political  unit  to  the  families  liv¬ 
ing  within  that  unit. 

“In  considering  newspaper 
cost  per  1000  circulation,  by 
city  size,  the  TvB  points  out 
that  the  cost  per  1000  circula¬ 
tion  per  1000-line  ad  ranges 
from  a  low  of  $2.52  in  cities  of 
250,000  and  over  to  $13.47  in 
cities  of  5000  to  10,000. 

“They  ignore  the  fact  that  in 
manufacturing  any  type  of 
product,  the  unit  cost  drops  as 
the  volume  increases.  And  con¬ 
veniently  ignore,  also,  the  fact 
that  a  comparable  disparity  in 
cost  per  1000  sets  will  be  found 
among  TV  stations. 

Suburban  Circulation 
“To  prove  that  newspapers’ 
suburban  circulation  hasn’t 
kept  pace  with  the  increase  in 
suburban  population  (Why  not 
stick  to  a  family  base,  Mr. 
TvB  ?)  our  friends  develop  some 
highly  original  mathematics. 
They  break  down  the  circula¬ 
tion  of  one  single  newspaper  in 
each  of  10  major  cities. 

“The  aggregate  suburban 
population  of  these  10  cities  is 
39%  of  their  total  population. 
The  aggregate  suburban  circu¬ 
lation  of  the  10  papers  in  299f 
of  their  total  circulation. 

“Our  scientific  friends 
blandly  ignore  two  rather  im¬ 
portant  factors: — (1)  The  sub¬ 
urban  circulation  of  the  other 
central  city  newspapers;  and 
(2)  The  circulation  of  the  out¬ 
lying  suburban  daily  newspa¬ 
pers. 

“The  TvB  included  the  Wash¬ 
ington  Post  &  Times  Herald 
which  has  18%  of  its  circulation 
in  the  suburbs,  whereas  only 
16%  of  Washington’s  total 
population  is  suburban.  The  in¬ 
clusion  is  doubtless  one  of  the 
few  errors  in  the  study. 

“Discussing  newspaper  oi 
‘ratings',  (The  quotes  are 
TvB’s).  Our  judicial  friends 
point  out  that  Dr.  Danid 
Starch’s  figures  for  women’s 

(Contimeed  on  page  24) 
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Some  folks  get  a 

BIGOER  HALF 
tlian  otlier  folks 


*ln  Cleveland  1J2  the  people  buy  3/4  of  the  goods. 
You  concentrate  on  this  Better  Economic  Half  in... 


The  better  you  know  an  area 
the  better  you  sell  an  area 

The  market  research 
department  of  The  Plain 
Dealer  offers  many  studies  on 
the  sale  of  most  important 
commodities  in  Greater 
Cleveland.  Write  for  our  list  of 
publications.  They’re  yours 
for  the  asking. 


The  Cleveland  PLAIN  DEALER 

editor  sc  publisher  for  January  5,  1957 
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Grocers  Look  To  Paper 
For  Copy,  Layout  Help 


By  B.  Mfliilyre 

A  total  of  49.8';;  of  the  re¬ 
tail  grocery  accounts  using 
newspaper  space  depend  en¬ 
tirely  on  daily  newspapers  for 
their  layout  and  copy  i)rei)ara- 
tion,  according  to  a  nation-wide, 
six-month  study  released  this 
week  by  Metro  Associated  Serv¬ 
ices,  Inc.,  New  York. 

Joseph  A.  Bernstein,  Metro 
vicepresident,  told  Editor  & 
Publisher  that  responses  from 
969  weeklies  indicated  that  49 'r 
of  grocery  stores  using  weeklies 
depend  on  them  for  layout  and 
copy.  Only  33.9 '4  of  the  gro¬ 
cery  store  accounts  using  space 
in  dailies,  and  37.6r;  of  those 
using  space  in  weeklies,  pre¬ 
pared  their  own  layout  and 
copy  and  deliver  the  package 
ready  for  the  composing  room. 

“These  accounts,”  Mr.  Bern¬ 
stein  said,  “are  the  larger  mul¬ 
tiple  unit  operations  and  chains 


able  to  employ  advertising 
staffs  of  their  own.” 

Further  analysis  of  the  sur¬ 
vey  reflects  more  volume 
added  to  the  job  newsi)apers 
undertake  in  assisting  the  food 
industry  to  carry  its  message 
to  consumers. 

“It  shows,”  Mr.  Bernstein 
continued,  “that  16.3%  of  the 
grocery  accounts  advertising  in 
dailies  otherwise  unaccounted 
for,  and  the  13.4%  in  weeklies, 
depend  at  least  in  part  on  news¬ 
papers  for  help  in  preparing  ad¬ 
vertising  for  j)ublication.  These 
appear  to  be  the  accounts  with 
part  time  advertising  managers 
or  owners  who  prepare  their 
own  ads,  but  who  nevertheless 
lean  heavily  on  newspapers  for 
assistance  in  dramatizing  their 
advei'tising  by  use  of  serviced 
material. 

“Thus,"  he  continued,  “dailies 
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tef 's  take  a  look  at 
qiocTy  stort  odwtlislng 
WWO  PREPWES  IT? 


contribute  time,  talent,  skill  and 
illustrations  to  preparation  of 
advertising  for  66.1%  of  their 
retail  grocery  accounts,  and 
seldom,  if  ever,  make  a  charge 
for  any  part  of  this  effort.  And 
weeklies  do  the  same  for  62.4% 
of  their  grocery  store  adver¬ 
tisers.” 

Mr.  Bernstein  added  that  the 
response  to  the  survey  by  564 
dailies,  and  969  weeklies,  shows 
that  dailies  average  about  12 
regular  food  advertisers  per 
newspaper  and  weeklies  average 
slightly  above  four. 

It  is  significant  that  the  final 
percentage  figures  in  the  study 
varied  by  only  a  few  points 
from  fhe  early  samples  made 
by  Metro. 

Here  are  the  highspots  of  the 
metro  survey  based  on  re¬ 
sponses  received  from  564 
dailies  and  969  weeklies: 

DAILIES  —  49.8%  of  the-r 
regular  retail  grocery  accounts 
depend  entirely  on  dailies  for 
ad  prepaiation;  33.9%  of  their 
regular  retail  grocery  accounts 
prepare  their  own  copy  complete 
and  submit  it  ready  for  publica¬ 
tion;  16.3%  of  their  regular  re¬ 
tail  grocery  accounts  depend  in 
some  part  on  dailies  for  help; 
66.1%,  therefore,  get  help  from 
daily  newspapers  in  preparation 
of  grocery  ads. 

WEEKLIES  —  49%  of  their 
regular  retail  grocery  accounts 
depend  entirely  on  weeklies  for 
ad  preparation;  37.6%  of  their 
regular  grocery  accounts  pre¬ 
pare  their  own  copy  complete 
and  ready  for  publication; 
13.4%  of  their  regular  accounts 
depend  in  part  on  w’eeklies  for 
assistance  in  ad  preparation; 
62.4%,  therefore,  get  help  from 
weeklies  in  preparation  of  their 
advertising. 

• 

lOc  Daily  and  Sun. 

Palm  Beach,  Fla. 

The  Palm  Beach  Daily  News 
is  now  selling  at  10c  a  copy 
every  morning  including  Sun- 
<lay. 


Store  Suing 
For  Ad  That  ‘ 
Didn’t  Appear 

1  )ENVEB 

The  case  of  the  unpublished 
advertisement  has  reached  Den¬ 
ver’s  district  court. 

A  subuiban  department  store 
sued  the  Rocky  Mountain  Newt 
for  $9,925  stating  the  News  ^ 
“negligently,  wilfully  and  wan-  * 
tonly  failed  to  publish  the 
^firm’s)  advertisement.” 

The  story  began  when  the 
store  operator,  Louis  E.  Smith, 
agreed  with  a  News  salesman, 
Tom  Holm,  that  it  would  be 
good  business  to  use  some  dis¬ 
play  space  in  the  paper.  As  a 
lesult,  Mr.  Smith  arranged  for 
an  “Open  this  Sunday”  adver¬ 
tisement. 

“The  ad  proofs  were  approved 
by  the  plaintiff  and  the  defend¬ 
ant,”  the  suit  stated,  and  “e.xtra 
salespeople  were  hired’’  for  that 
day  by  Mr.  Smith. 

“The  public  had  no  way  of 
knowing  that  plaintiff’s  place 
of  business  was  to  be  open  on 
Dec.  9,  and  consequently,  no 
customer  entered  plaintiff’s 
place  of  business  on  that  day,’’ 
the  complaint  states:  ^ 

Further:  “As  the  sole  and 
proximate  result  of  defendant’s 
negligence,  plaintiff  suffered 
pecuniary  loss  of  business,  pro¬ 
fits  and  additional  expenses  in 
the  amount  of  $3,925  and  was 
further  damaged  in  the  amount 
$2,000  for  mental  anguish  and 
nervious  anxiety.” 

Punitive  damages  of  $4,000 
are  asked  in  the  suit. 

Defendant  attorneys,  Bert 
Kaufman  and  Jack  Greenwald, 
say  there  is  no  legal  precedent 
for  such  a  case  in  Colorado  or 
elsewhere.  .Many  cases  have  in¬ 
volved  a  newspaper’s  right  to 
reject  advertising,  but  none  in¬ 
volving  a  solicited  and  accepted 
ad  which  failed  to  show. 

The  Rocky  .Mountain  News’ 
news  item  on  the  suit  was 
headed:  “AURORA  MER¬ 
CHANT  CLAIMS  NEWS 
WORTH  $10,000.”  ^ 

• 

AFA  Backs  Campaign 

The  Board  of  Directors  of 
the  Advertising  Federation  of 
America  has  unanimously  ap¬ 
proved  a  resolution  pledging  its 
full  support  to  the  President’s 
“people-  to  -  people”  campaign 
for  better  world  understanding. 
The  action  was  taken  at  the  ■ 
Board’s  last  meeting  of  the  year 
in  New  York,  last  week. 


EDITOR  at  PUBLISHER  for  January  5, 


1957 


/ 


were 

t»t  seen  th' 
le  to  her  eyes 
(family’s  tragic  se^a 
ping  composure  she  ex 
did  not  mind  tei 
family’s  fat^, 
le  her  sad^ 

|o,  unw 
in  Ge" 

|iappiness. 
jspicion  sa 
^when  appro! 

explained 
"  Jo  print '"Ws 
between 
*olish, 


day.  W. 

explained  thal 
ay  would  put  th 
pg  business  ^ 

ouse  will  no 
^rvice  or  telephone 
however. 

’Two  windows  will  be  kept  open 
at  the  federal  building  to  serve 
downtown  customers.  Special  de- 
■^ery  service  will  be  maintained. 

icapped 
ound  Drown 
nPo 


iships.  T  ffl 
le  Skirvin  atl 
pus  Levinson  ofj 
president, 

.Monday  aft- 
Tbn  of  officers. 

rode  Complaints 
Of^Assoult,  Battery 

City  men  filed 
ry  complaints 
'  in  municipal 

[entified  by  police 
ar  Jenkins^p,  of 
and  Gene 
^  'i  1228  SW. 
complai 
;t  Wedn( 


with  Morrison 

said.  The  guMR^  in  the  shoot¬ 
ing  belonged  to  Gene  Allen. 

Mrs.  Allen  h^^een  shot  in  the 
shoulder  and^^^^A^n  had  suf- 
fered  and 

had 


The  Unl^^^^HRissouri  alu 
li  club  of^^^^pma  will 
jch  recepl^^^ for  forr 
jtudgnts^aturda 
Itmore  hot? 

,the 


not  just  for  cutting  out  paper  dolls 

Newspaper  circulations  today  stand  at  an  all-time  peak.  Something 
over  .56,000,000  copies  daily.  Better  than  46,000,000  Sundays. 

The.se  newspapers  are  not  bought  ju.st  for  cutting  out  paper  dolls. 

People  buy  newspapers,  or  have  them  delivered  to  their  homes,  be¬ 
cause  they  can’t  do  without  them.  Can’t  do  without  the  complete 
local  news  coverage  . . .  the  features  . . .  the  comics  . . .  the  advertis¬ 
ing — all  the  dozen-and-one  elements  that  add  up  to  the  daily  paper. 

As  long  as  that’s  the  ca.se ...  as  long  as  people  feel  the  way  they  do 
about  their  local  papers — new.spapers  will  continue  to  be  a  basic 
medium  for  all  adverti.sers. 

The  Agency,  Inc.  Newspaper  Division 

NATIONAL  ADVKRTISING  RKCRKSK-NTATIVKS 
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Chrysler  Corp. 
Drops  Co-op 
Ad  Program 

Detroit 

Chrysler  Corp.  fell  into  line 
behind  General  Motors  this 
week  in  assuming  the  cost  and 
administration  of  the  former 
dealer  co-operative  advertisinjr 
proprams.  Plymouth,  Dodge, 
De-Soto  and  Chrysler  dealers 
were  notified  on  Jan.  2  that  the 
cost  and  administration  of  all 
local  and  national  adveitising 
of  the  types  formerly  covered 
by  co-operative  advertising  pro¬ 
grams  were  being  assumed  by 
the  Chrysler  Corp.  divisions  and 
the  company’s  marketing  or¬ 
ganization. 

The  change  became  effective 
at  12:01  A.M.  Wednesday  Jan. 
2.  It  was  described  in  a  letter 
to  the  dealers  as  a  simpler  and 
more  direct  method  of  admin¬ 
istering  advertising  and  promo¬ 
tional  programs. 

Dealers’  prices  on  the  lines 
of  cars  have  been  revised  to 
lefiect  the  new  method  of  ad¬ 
ministering  the  advertising  and 
promotional  funds. 


OAKLAND  ZONE  CHEVROLET  DEALERS  ASSOCIATION  ad  com¬ 
mittee  looks  over  one  of  five  large  ads  to  be  run  in  157  newspapers 
during  the  association's  January  campaign  (via  Campbell-Ewald  Co.). 
Shown  (left  to  right)  are:  T.  M.  Johnston,  Campbell-Ewald  vice- 
president;  H.  A.  Crockard,  association  secretary:  A.  H.  Kenny,  presi¬ 
dent;  Ernest  Ingold,  ad  committee  chairman;  G.  R.  Raddue  Jr.,  ad 
committee;  and  R.  S.  Bullis,  ad  committee. 


The  change  has  the  effect  of 
raising  factory  suggested  retail 
prices  on  the  Chrysler  line  ?20 
to  $75.  Now  that  the  allowance 
is  included  in  the  price  of  the 
car  it  will  be  .$23.5)5,  including 
$2  for  excise  tax  and  $1.95 
added  by  the  company.  So  the 
$3.95  will  be  the  only  added 
cost  to  the  dealer. 


A  PROFESSIONAL 
ENGINEERING  APPROACH 

TO  PRINTING  PRODUCTION  EFFICIENCY 

.  .  .  planned  to  meet  your  requirements  while  reliev¬ 
ing  your  mechanical  staff  of  layout  and  construction 
problems. 

OUK  SERVICHS 

lut  estij^utioui  of  plant  sitei 
Analysis  of  existing  operations 
Reports  on  layouts  and  estimates  of  losts 
for  neu  departments,  plant  additions  and 
new  plants 

Complete  plans  and  specifications 
Procurement  of  materials  and  equipment 
Supervision  of  construction 
and  effuipment  installation 

As  Protessioiial  laigiiicers  str\f  our  clicius  in  all  phases 
of  the  program,  including  preliminary  planning,  depart¬ 
ment  layouts  and  building  design.  During  construction  we 
represent  the  client  as  Supervisors  of  Construction  and 
Equipment  Installation. 

CHAS.  T.  MAIN,  INC. 

BOSTON,  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 


Chrysler  reportedly  has  been 
under  pressure  from  most  deal¬ 
ers  to  make  the  change. 

The  letter  said  that  the  bal¬ 
ance  of  each  dealer’s  contribu¬ 
tion  to  the  co-operative  adver¬ 
tising  funds,  upspent  and  un¬ 
committed  for  current  programs 
as  of  the  official  starting  time 
of  the  new  program  wdll  be  re¬ 
funded. 

TvB  Aims 

(Continued  from  page  18) 

noting  of  the  average  newspa¬ 
per  national  advertisment 
ranges  from  67r  for  a  100-line 
ail  to  35%  for  a  2,400-line  ad. 

“They  view  with  alarm  the 
fact  that  advertising  readership 
does  not  increase  in  direct  pro¬ 
portion  to  the  size  of  the  ad. 
Shall  we  tell  them  that  the  ac¬ 
cepted  principle  is  that  the  read¬ 
ership  of  an  ad  goes  up  in  pro¬ 
portion  to  the  sijuare  root  of  the 
space  used — and  not  in  direct 
ratio  to  the  number  of  lines 
used?  Guess  not.  They  might 
not  understand. 

“These  same  judicial  minds 
very  conveniently  omitted  an¬ 
other  important  factor.  They 
used  the  figures  for  women’s 
noting  of  all  national  advertis- 


Wine  Board 
Plans  Drive 

San  Francisco 
A  $530,000  California  wine 
promotion  campaign  extending  K 
through  June  is  announced  by 
the  Wine  Advisory  Board.  The 
newspaper  phase  begins  in 
February  and  continues  into 
May  in  00  cities,  it  is  an¬ 
nounced. 

Simultaneously  the  Wine  In¬ 
st  i  t  u  t  e  reported  accelerated 
wine  sales.  The  1956  total  « 
expected  to  be  a  record  123,-  il 
000,000  gallons.  This  estimated  |] 
figure  is  a  5,000,000  gallon  gain 
of  four  per  cent  and  tops  the 
five-year  average  by  7.4  per 
cent,  the  Institute  advises. 

“It’s  only  the  beginning,  for 
within  the  next  few  decades 
even  this  year’s  sales  figure 
may  be  doubled,”  enthuses  Don 
W.  McColly,  president.  Wine 
Institute. 

“It  could  well  be  that  the 
continuing  promotional  and 
merchandising  activity  in  be¬ 
half  of  individual  brands  and 
on  a  non-brand  industrywide 
basis  is  beginning  to  build  up 
some  cumulative  momentum,” 
Mr.  McColly  suggests. 

The  Spring  advertising  sched¬ 
ule  of  the  California  wine  in¬ 
dustry,  through  WAB,  was  pre-  ^ 
pared  by  Roy  S.  Durstine,  Inc. 

It  includes  magazine  coverage 
beginning  this  month  and  run¬ 
ning  through  June  and  TV 
spots  in  20  cities,  Jan.  21  to 
April  22,  as  well  as  newspaper 
copy. 

.And  few  women  (or  men. 
either)  will  admit  to  even  see¬ 
ing  ads  for  such  products  a.‘ 
laxatives,  stickum  for  dentures, 
etc.  etc. 

“But  when  you  take  a  product 
classification  in  which  a  woman 
has  a  high  interest,  the  picture 
is  (juite,  quite  different. 

“Using  figures  for  the  years 
1952-1954  produced  by  the  same 
Dr.  Starch,  let’s  see  how  her 
noting  of  all  national  ads  com¬ 
pares  with  her  noting  of  grocery 
ads: — 


Grocery  Ads 


Size  Group 

All  Ads 

Median 

High 

140-199  lines 

11% 

16% 

707f 

3C0-599  lines  . 

14 

21 

57 

610-999  lines  . 

17 

28 

70 

1000-1499  lines 

23 

30 

59 

1500  lines  &  over  . . 

30 

45 

7K 

No.  ads  studied  . 

7704 

2411 

ing.  Many  ads  are  not  even  “And  may  I  remind  our  good 
aimed  at  women — for  instance,  friends  that  the  ratings  of  TV 

programs  don’t  alumys  go  up  'J 
direct  ratio  to  the  talent  cost? 


those  featuring 
shaving  cream. 


razor  blades, 
pipe  tobacco. 
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Scan-A-Sfzer  has  made  the  Gazette 
a  better,  more  interesting  paper/' 


hed- 
in- 
pre- 
Inc. 


TV 
1  to 
laper 


Williom  R.  Reed,  Publisher,  and  C.  Emmett  Calvey,  photographer,  look  over  the  Gazette's  Scon-A-Sizer. 
8-column  halftone  on  news  page  shown  at  right  was  engraved  on  Scon-A-Sizer  from  o  S’z"  x  2*4"  section  of  on 
8"  X  10"  aerial  photo  token  by  Colvey 


hy  WILLIAM  R.  REED,  Publisher,  Taunton  (Moss.)  Doily  Gazette 


of  'H' 

)  up  i®  I 

cost’"  1 


“We’ve  given  our  Scan-A-Si/er*  a  real  workout.  \Ve’\c  auto¬ 
matically  enlarged  and  reduced,  without  cop\  ing,  as  many  as 
•300  photos  for  a  special  edition.  We  have  also  produced  e\  ery- 
fhing  from  1-eolumn  “mug”  shots  to  8-eolumn  hy  13"  spee- 
faeulars  from  photos  of  e\cry  size  — and  all  without  loss  of 
detail. 

For  a  special  edition,  we  laid  forty  l-eolumn  graduation 
photos  on  the  Sean-.\-Sizer  c-opy  table  and  engraved  iill  of 
them  at  one  time.  We  cut  the  ‘Hat’  into  five  page-wide  strips 
and  then  spaced  them  with  identifying  cutlines  to  fill  out  the 
page.  How  much  simpler  can  you  do  it? 

“By  using  a  Polaroid  camera  and  the  Sean-.-\-Sizer  we  can 
completely  by-pass  the  darkrot)m.  In  these  eases  we’ve  had 
engravings  of  2-  and  3-eolumn  spot  news  shots  reatly  for  the 
composing  room  within  twenty  minutr  s  after  the  photog¬ 
rapher  returned  from  an  assignment. 

‘  Our  Sean-  A-Si/»-r  giv  es  us  a  r-hoiee  of  l>~y  m  S.y-sci  i  on  just 


by  tripping  a  switch.  Its  \ers.itile  and  f.ist.  .-Viid,  in  ,s|)ite  of 
the  fact  that  seseral  peoph'  here  operate  the  mac  hine,  the 
Sean-.A-Sizer  has  prinen  itself  as  completely  reliable  as  the 
Scan-.-\-(ira\ ers  we’ve  been  using  since  19-48. 

•  For  fu'l  informotln  on  the  Scon-A-Sizer,  address 
Fairchild  Graphic  Equipment  Inc.,  88-06  Von  Wyck 
Expresswoy,  Jomoico,  N  Y  ,  Dep*.  I00-45AI. 


GKAPHIC 
EQUIPMENT,  INC. 


District  Offices.-  Walpole,  Moss  ;  Atlanta,  Go.; 
Chicago,  III  ;  los  Angeles,  Col.;  Toronto,  Ont. 


How  Deep  Do  You  Dig 

Ivan  Given,  COAL  AGE  Editor,  Builds  Reliability 
Into  His  from  35  Years’  “Run-of-mine”  Experience 


Here’s  a  typical  McGraw-Hill  Editor— Ivan 
Given  of  COAL  AGE — on  the  trail  of  a  feature 
story  for  his  publication.  And  yours,  for  many 
McGraw-Hill  feature  stories  emerge  as  news 
releases  in  newspapers  and  on  radio  and  TV. 
The  working  miner’s  outfit  he  wears  has  over 
35  years’  below-ground  use  behind  it.  He’s  worn 
it  in  mines  in  21  states — in  almost  every  area 
where  coal  is  produced. 

Ever  since  he  first  broke  into  print  as  an 
undergraduate  with  a  monograph  on  “Mining 
Methods  in  West  Virginia”,  Ivan — or  to  give 
him  the  full  treatment,  Ivan  A.  Given,  BSEM, 
MSEM — has  been  a  familiar  figure  below 
ground  and  above  wherever  coal  is  mined.  And 
the  magazine  he  heads  is  equally  familiar.  Ask 
Ivan  how  long  his  book  has  held  its  position  of 
leadership  and  he’ll  tell  you  “from  Armstrong 
to  Automation.”  (Armstrong  was  the  miners’ 
own  name  for  shovels  and  picks  piloted  by  a 


pair  of  strong  arms  in  the  days  before  throttle- 
benders  took  over  below  ground.) 

Knowing  the  fields  they  cover  from  on-the- 
ground  (and  in  Ivan’s  case  under  it)  experience 
is  typical  of  the  485  McGraw-Hill  Editors. 
They  live  with  their  readers’  problems  .  .  . 
know  the  ins  and  outs  of  16  special  fields  of 
business  and  industry  through  3,000,000  miles 
of  travel  into  the  field  each  year.  Back  this 
with  the  help  of  McGraw-Hill  Research  and 
Economics  Departments,  McGraw-Hill  news 
collection  facilities  abroad,  the  McGraw-Hill 
Washington  Headquarters.Then  you’ll  see  why 
— whenever  and  wherever  business  and  indus¬ 
try  make  news — McGraw-Hill  news  releases 
will  give  you  the  significant  angle  that’s  not 
available  from  any  other  source. When  it’s  news 
about  business  and  industry,  you  can  make  the 
most  of  it  with  the  help  of  McGraw-Hill. 


If  you  have  a  question  about  any  McGraw-Hill  news  release, 
or  about  any  phase  of  McGraw-Hill’s  information  service, 
write  to  Julian  Boone,  Director  Communications  and  Pub¬ 
licity,  McGraw-Hill  Publishing  Company,  330  West  42nd 
Street,  New  York  36. 


McGraw-Hill  Magazines 

McGraw-Hill  Publishing  Company,  Inc. 

330  West  42nd  Street,  New  York  36,  New  York 
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Story  of  Special  Fund 
For  Hero  Cop  s  Family 


IMtOMO'I'lON  sponse.  This  is  a  sound  idea  that 

can  be  used  effectively  any¬ 
where. 

"‘‘'Your  Grocery  LisF 

San  Mateo  (Calif.)  Times 
ran  an  unusual  10-week  con- 
,  _  ^  ^  test  recently  that  had  good  pay- 

By  1.  S.  Irvin  off  for  local  giocery  advertisers, 

It’s  seldom  that  one  encoun-  set  up  for  the  Dorsey  family.  according  to  Promotion  Man- 
ters  a  newspaper  promotion  By  Oct.  7  the  special  fund  Gerson  Miller.  The  contest 

story  so  movingly  told  that  it  appeal  was  closed.  Inquirer  titled  “Your  Grocery  List.” 

reaches  inside  and  grips  the  readers  had  contributed  $115,-  consisted  of  having  readers 

heart.  Such  a  story  is  told  in  804.  .More  than  25.000  persons  estimate  in  advance  the  piices 
a  brochure  just  mailed  by  the  had  participated.  In  addition  to  grocerj’  items  that  would 

Philadelphia  (Pa.)  Inquirer.  It  the  money  there  were  assur-  advertised  the  following 

is  titled  “So  we  can  have  the  ances  of  medical  care,  other  Wednesday  in  the  Times.  Close 
spring  ...” 

This  is  the  story  of  George 
Dorsey,  a  Philadelphia  cop.  He 
was  alive  and  on  the  job  last 
Sept.  13,  father  of  three  young 


ing  was  thus  assured.  Oddly 
enough,  men  won  the  contest 
the  first  two  weeks. 


Want  a  piece  of  Fla.? 

Robert  0.  Lodmell,  editor  and 
publisher  of  the  Lake  Walee 


necessaries,  a  college  education  reading  of  the  grocery  advertis- 
for  the  baby  Dorsey  boy. 

The  story  is  eloquently  but 
simply  told  in  a  brochure  that 
Leonard  E.  Bach,  the  Inquirer’s 
sters,  happy  in  a  mortgaged  general  promotion  manager, 
home,  driving  a  mortgaged  car,  calls  his  “proudest  moment.” 
working  his  days  off  to  make  “i  am  not  being  maudlin,” 

extra  money.  But  he  was  only  Len  writes,  “when  1  say  that  in  (Fla.)  Daily  Highlander,  is 
30,  and  the  future  lay  all  ahead  reading  through  hundreds  of  selling  Florida — rather  literally, 
of  letters  I  was  never  more  touched  too.  He’s  made  a  deal  with  Billy 

By  Sept.  14  the  story  had  by  the  sincerity  and  gen-  Osceola,  a  Seminole  Indian,  to 
changed.  He  lay  paralyzed  by  erosity  of  so  many  people  in  so  sell  half-acre  tracts  of  Seminole 
two  bullets  from  an  ex-con’s  many  different  stations  in  life.  land.  You  may  never  get  to  use 
gun.  The  future  looked  all  but  “But  what  I  think  is  even  the  land,  but  the  warranty  deed 
rubbed  out.  Until  the  Mayor  more  significant  is  the  newspa-  you  get  for  half  a  buck  makes  a 
went  to  see  the  Inquirer,  which  per’s  role.  1  can’t  imagine  a  nice  souvenir.  The  Seminoles 
runs  a  charity  fund.  Then  things  j-adio  station  or  a  television  deed  the  land  “subject  to  the 
started  moving.  The  Inquirer  of  station  being  able  to  perform  unconditional  surrender  of  the 
.Sept,  lit  carried  the  Dorsey  cciual  task.  Once  again  we  U.  S.  .A.  to  the  Seminole  In- 
.story.  A  special  fund  had  beeti  have  concrete  evidence  of  a  dians.”  You  see,  never  having 

people’s  faith  and  belief  in  a  surremlered,  they  are  still  a 
newspaper.”  nation  technically  at  war  with 

the  U.  S. 

That  Saturday  Froblem 

The  .\eiv  York  JoumaUAmer-  In  the  Bag 

ican  is  currently  punching  the  -pbanks  to  the  Lexington 
Saturday  circulation  fall-ofl 
right  in  the  nose.  It  is  pub¬ 
lishing  a  Saturday  series  on 
local  disc  jockeys  titled  “Mr. 

Deejay.”  The  pieces  are  being 
ilone  by  Atra  Baer  to  appeal  to 
teen-agers,  with  sketches  of  the 
disc  jockeys  by  Burris  Jenkins 
Jr.  .4s  Promotion  Manager  Jim 
Morton  reports,  the  disc  jockeys 
pay  off  by  plugging  the  pieces, 
and  offers  of  reprints  of  the 


Here’s  another  feature  of 
Hoe’s  PRINTMASTER 

.  .  .  the  single  width  press  with 
unbeatable  R.O.P.  color  facilities 


to 

(Ky.)  Herald-Ledger  for  one  of 
the  very  nicest  of  season’s  re¬ 
membrances.  It  is  Vol.  1,  No.  1 
of  “Christmas  Tidings,”  a  di¬ 
gest-size  collection  of  songs, 
stories,  pictures  and  things 
Christmas. 

Kansas  City  (Mo.)  Star  has 
published  in  a  booklet  reprints 
of  the  fine  series  you  see  in 
Editor  &  Publisher  on  the  men 


Jenkins  Sketches  measure  re-  and  women  who  make  the  paper. 

Credit  John  Freeman  for  a  fine 


Ink  pump  boxes  for  block  and  color 
ore  on  operating  side  of  press. 

Smaller  Dailies  and  Weekly  News¬ 
papers  can  benefit  by  the  same 
exacting  standards  found  on  the 
Hoe  Color  Convertible  press  with 
Hoe’s  new  PRINTMASTER.  Its  out¬ 
standing  features  include  clean- 
lined  design,  fully  enclosed  printing 
units,  force-feed  oil  lubrication,  Hoe 
ink  pumps,  automatic  web  tension, 
high  speed  collecting  type  folder 
and  optional  iipage  auxiliary  folder. 
For  information,  call: 


910  East  138th  St..  New  Vorts  54.  N.  V. 
UANCHH:  BOSTON  •  CHIUtO  •  SAN  FIANCISCO 


job  of  writing  about  these  per¬ 
sonalities.  The  booklet  makes 
good  rereading. 

San  Francisco  (Calif.)  Ex¬ 
aminer  worked  a  good  promotion 
when  it  ran  its  millionth  want 
ad  this  year  ten  days  earlier 
than  last.  Advertiser  turned  out 
to  be  a  Polish-bom  tailor  look¬ 
ing  for  part-time  extra  work. 
He  was  awarded  a  $100  U.  S. 
bond. 

Detroit  (Mich.)  Free  Press 
sent  trivets  as  holiday  remem¬ 
brances  reminding  recipients 
that  the  Free  Press  is  now  “first 
in  America’s  motor  empire.” 

MDRIIING  EVEIIINI}  SONOir  Lf p;o2.^.r,to“  I"  ‘ 


Eveiything  ki 
BALTIMORE 
revolves  , 
around 


FIEJ  Plans 
For  Assembly , 
In  Naples 

Paris 

The  Executive  Committee  of 
the  International  Federation  of 
Newspaper  Publishers  and  Edi¬ 
tors  (FIEJ)  has  shaped  the  pro¬ 
gram  for  the  1957  general  as¬ 
sembly  in  Naples,  May  28-31. 
The  sessions  will  be  followed  by 
a  cruise  on  a  chartered  ship,  | 
calling  at  Patras,  in  Greece, 
fore  reaching  the  final  port. 
Venice. 

The  Federazione  Editori  Gi- 
ornali  will  publish  a  volume  on 
F.I.E.J.  and  its  activities,  to 
mark  the  10th  anniversary  of 
its  founding. 

Reports  will  be  presented  on 
Newsprint  (R.  Salmon,  France), 
Press  Techniques  (W.  Henny, 
Netherlands),  Telecommunica¬ 
tions  (Dr.  K.  Sartorius,  Switzer¬ 
land),  Transport  of  newspapers 
by  air  (H.  Masson-Forestier, 
France),  Centralization  of  in¬ 
formation  on  labor  and  modem 
press  production  methods  (R. 
Holmberg,  Denmark),  a  stan¬ 
dard  accounting  system  for 
newspaper  enterprises  (W.  van 
Norden,  Netherlands),  Teletype¬ 
setter,  (H.  Van  Wagtendonk. 
Netherlands).  i 

General  discussion  will  be 
held  on  Collaboration  of  News¬ 
paper  Publishers  in  the  training 
of  journalists  (J.  Herbert 
U.S.A.),  Commercial  TV  in 
Great  Britain  (C.  Barton,  Great 
Britain),  methods  of  diffusion 
of  newspapers  according  to 
countries  (M.  Pelloni,  Italy), 
UNESCO  projects  and  the  press 
(J.  Bourquin,  Switzerland), 
problems  of  the  freedom  of  the 
press  (Albert  Bayet,  France). 

During  the  recent  meeting  of 
the  Executive  Committee  in 
London  a  resolution  was  passed 
of  sympathy  with  the  Hungar¬ 
ians  in  their  defense  of  freedom, 
with  a  special  tribute  to  those 
newspapermen  who  for  a  few 
days  had  produced  a  free  pres? 
in  Hungary. 

• 

Carrier  Clubhouse  ^ 

Sarasota,  FI* 

The  Sarasota  News  is  build¬ 
ing  a  clubhouse  for  its  carrie’ 
boys  on  a  plot  of  ground  ad 
joining  the  newspaper  plant 
The  club  will  have  space  for 
handicrafts  and  indoor  games 
Outside  there  will  be  a  baseball 
diamond,  basketball  and  volley 
ball  courts.  The  news  has  about 
120  carriers. 
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Helping  to  speed  your  telephone  call.  Tclcplionc  man  Bvron  Jensen  tests  the  intricate  equipment  that  uets  vonr  nnniher  quickly  and  accurately. 


PHOTOGRAPHS  BY  ANSR  ADAMS 


He  keeps  an  electric  brain  thinking  clearly 

You  benefit  from  skills  like  his  whenever  you  use  the  telephone 


Even-  time  you  make  a  call  over  a 
dial  telephone,  you  start  an  electric 
brain  “thinking”  in  one  of  our  offices. 

Eirst.  it  tells  you  when  to  start  dial¬ 
ing  by  means  of  a  tone.  Selects  \  our 
number  automatically  from  many 
thousands  or  millions.  'I'hen  rings 
your  party  or  tells  you  the  line  is  busy. 

Such  equipment  is  indeed  remark¬ 
able.  But  with  all  its  electronic 
magic,  it  still  needs  the  help  of  peo¬ 
ple.  Day  and  night,  there  is  contin¬ 
uous  checking  and  maintenance  by 
telephone  office  craftsmen  like 
ByTon  Jensen. 


“A  big  part  of  the  job,”  he  says, 
“is  to  keep  trouble  off  the  lines.  For 
every  one  of  those  calls  is  important 
to  someone.  And  some  can  he  very 
important. 

“Not  only  personal  calls,  but  fire 
alanns,  burglar  alarms,  radio  pro¬ 
grams  and  even  newspaper  pictures 
go  through  this  same  equipment.” 

Each  Sunday  By  ron  teaches  a  class 
for  boys.  Many  evenings  and  week 
ends  arc  devoted  to  Boy  Scout  work. 

For  a  person  who  enjoys  helping 
others,  he  finds  his  telephone  work 
particularlv  satisfying. 


“Whenever  I  watch  those  dial 
switches  work.”  he  says,  “1  get  the 
feeling  I’m  at  the  nerve  center  of  the 
commiinitv.” 


Instructing  Boy  Scouts.  Byron,  a 
tr(M)p  cliairnian,  shows  scouts  how  to  orient 
themselves  with  a  map  and  compass  in  the 


Working  togtiher  fo  bring  peop/e  together 
BELL  TELEPHONE  SYSTEM 


AUTOMOTIVE 
MAT  SERVICE 


Advertising  Service  Corp 
221  West  57th  Street 
New  York  19,  N.Y. 

PLaza  7-0550 


CLASSIFIED  CLIMC 


Margaret  Wiggs  Will 
Direct  Want  Ad  Week 


Substituting  Christmas  Trees 
for  the  black  dots  in  his  Christ¬ 
mas  “Gift  Spotter”  feature  is 
working  out  very  well  for 
George  Putz,  CAM,  Portland 
Oregon  Journal.  The  black  dot 
was  a  device  which  enabled  the 
reader  to  spot  a  Christmas  gift 
offer  “a  mile  away”  without 
removing  the  ad  from  its  proper 
classification.  The  black  dot 
was  billed  as  a  line  of  advertis¬ 
ing.  C.4M  Putz  has  substituted 
a  small  Christmas  Tree  which 
is  billed  at  two  lines  for  the 
black  dot  and  here’s  what  hap¬ 
pened  : 

19.')3— 1,912  trees,  or  3,824 
extra  lines 

19.14 — 3,763  trees,  or  7,52fi 
extra  lines 

1955 — 5,924  trees,  or  11.848 
extra  lines 

By  December  11,  1956—4.691 
trees,  or  9,382  extra  lines. 


The  first  and  only  complete  auto¬ 
motive  display  classified  service! 
More  than  30  ads  each  month  .  .  . 
50  lines  to  full  page  .  .  .  used  car, 
new  car,  institutional!  Sells  more 
space  and  larger  space  . . .  tremen¬ 
dous  aid  to  service  departments  . . . 
gives  solicitors  more  selling  time . . . 
makes  advertising  more  resultful. 
Already  in  successful  use  in  over 
100  markets  —  large  and  small. 
Find  out  what  it  can  do  for  you! 


"Your  Mervice  arrived  and  we  are  very  welt  pleated 
.  .  .  I’m  rare  the  dealers  will  like  it  as  much  as  our 
salesmen  do." 

J.  H.  Michel,  Jr.,  Mgr.  Clox.  AdvI. 
Denver  ICelorodol  Poll 


The  Philadelphia  (Pa.)  Bul¬ 
letin,  Bill  Carr,  CAM,  went  to 
work  on  building  a  record- 
breaking  section  in  connectior 
with  the  December  Philadelphii 
and  Camden  Dog  Shows  and 
came  up  with  just  that  .  •  .  om 
5,600  lines  of  advertising.  .At¬ 
testing  to  the  imaginative  sell¬ 
ing  job  that  was  done  was  the 
volume  of  “allied”  advertising 
carried,  which  accounted  for  at 
least  half  the  total.  Besides 
the  pet  advertising  the  Bulletin 
staff  brought  various  dog  books. 


“Our  talesmen  told  5  ads  Irom  your  material  the  day 
we  received  it.  U  you  have  any  prospect  that  it  a 
little  hesitant  .  .  tell  them  they  have  everything  to  gain. 

Clyd*  iebcrtt,  Clott.  Advt.  Mgr. 
Celumbut  (Ohiel  Ditpolch 


"For  some  time  we  had  been  searching  lor  a  service 
that  dealt  exclusively  with  automotive  copy  .  .  . 
our  search  is  ended  .  .  .  extremely  pleased  with  the 
service,  more  so,  the  results." 

Paul  C.  Shebetl,  Manager 
Clasiified  Adverliting 
Williamtporl  IPa.l  Sun-GaieHe 


Send  for  Sample  Service  and 
Prices  for  Your  City  Without 
Cost  or  Obligation  . . .  TODAY! 


A  New  Year's  Resolution-- 
INCREASE  CLASSIFIED 
ADVERTISING  LINAGE 
AND  REVENUE  IN  1957 


**/  am  very  pleased  .  .  •  sure  we  will  use  it  for  a 
lon^  time  to  come.  Your  service  carries  a  dignity 
which  I  have  never  seen  before  in  any  service  .  • 

L.  Warren  Perkins,  Class.  Advf.  Mgr. 
Pittsfield  (Mass.)  Berkshire  Evening  Eagle 


Get  this  book:  ''Principles  And 
Practices  of  Classified  Ad^ertis- 
inff/*  edited  by  Morton  J.  A< 
McDonald.  Published  under 
auspices  of  the  Association  ef 
Newspaper  Classified  Advertis- 
inff  Managers,  Inc.  Twenty 
chapters^470  pages.  LIMITED 
supply  of  2nd  edition.  $7.50  per 
copy,  plus  postage.  Place  or* 
ders  now  with  Art  Mochel. 
Secretary,  ANCAM,  INC.,  Ct- 
lumbus  Citizen,  Columbus.  Ohio. 


what  you  are  offering  fills  a  longdelt  need  for 


many  CAMS. 


Daniel  L.  Lionel,  Class.  Advt.  Mgi 
New  York  Herald-Tribune 


EDITOR  6i  PUBLISHER  for  January  5,  195’ 


1 


<:^r  \ 

"'^“„.V>'"''  \  J'*  5'"’ 

N>"'  VX"''’  \<»'  A  \  J 

\  ^  vvf"  ^J.  \  / 

\  ■c><-,..^^’>  \f 
\  „  \ 

>  \  '’"  c>''rr 

ivA'"'  «e  \ 

VtA""  \ 

•'"'J  N\«'"'  \  V'^" 

>"  ..  \  C.A""  .rV 


»'  ocXW'''.r,\\.»« 


\ 


>ev-  \ 

i  ''“"te®"'*  Ve'""' 


'  vxv^r?c.<.,*-''A 
OV*''  \ 

\  lov''’'Ao''"'’''t\  \ 


0«K  ''\v<>"''"sc'«»  •■ 


NSV^V^ 


,iV>^A>-  ,^cta'  \ 

\i 

*  X  \ 

J„X«*"'’'  \,ax'*’)!ji">'"“  ’ 


k:^>-  . 

k  v,pNv\'®  K^pyja 


xxtVa^  ..,xv  V>'* 


OVER  500 

LEADING  NEWSPAPERS  USE 
MICRO  PHOTO  MICROFILMING 
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From  coast  to  coast  and  Canada  to  the  Gulf . . .  Micro 
Photo  films  moro  nowspapors  than  all  othor  commercial 
services  combined.  The  reasons  for  this  overwhelming 
preference  are  ...  (1)  the  largest,  clearest  2-page  image 
gives  you  maximum  readability  at  minimum  cost  .  .  . 
(2)  specialization  in  newspaper  microfilming  insures 
rapid  and  correct  handling  of  your  material  ...  (3) 
archival  storage  for  negatives,  at  no  extra  cost .  .  .  and 
(4)  unquestioned  quality,  thanks  to  film  processing  that 
meets  or  exceeds  the  U.  S.  Bureau  of  Standards'  rigid 
requirements.  Let  us  prove  the  clarity  (and  savings)  you 
get  .  .  .  with  a  microfilmed  sample  of  your  own  news¬ 
paper.  Details  upon  request. 

MICRO  PHOTO  INC. 


4614  Prospect  Avenue 


Cleveland  3,  Ohio 
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Classified  Volume 
Formula  Offered 

By  Campbell  Watson 


Honolulu  Star-Bulletin 
Exposes  ‘Faith  Healer' 

HONOLULl 

The  Honolulu  Star-BulUtxi 
carried  a  series  of  front  page 
stories  exposing  Asa  Alonzo  Al¬ 
len,  a  professed  “faith  healer'' 
revivalist  who  was  holding 
forth  in  the  Civic  Auditorium 

The  newspaper  published  doc¬ 
uments  showing  that  the  re¬ 
vivalist  lost  his  Credentials  ol 
Fellowship  in  the  Assembly  of 
God  last  year  when  he  for¬ 
feited  a  $1,000  cash  bond  in 
Knoxville,  Tenn.,  on  a  charge 
of  drunk  driving. 

The  Star  Bulletin  also  founil 
that  Better  Business  Bureans 
on  the  Mainland  have  gathered 
information  about  Allen’s  fui«i-« 
raising  activities. 


new  plants  s  modernizations  •  extensions 


Appreciation  Plaque 

Los  ANGEU5 
Baby  Sitters  Guild,  Tnc.  pre- 
spnted  a  plaque  to  .Terry  Hul« 
Los  Anfjclca  Times  reporter,  m 
appreciation  for  h^s  series  o. 
stories,  “The  Unwanted,”  deal¬ 
ing  with  problems  of  elderly 
persons. 


^  ENGINEERS- ARCHITECTS 

Boston  16,  Ateu.  N«w  York  17,  N..Y.  Spartanburg,  S.  C. 

316  Stuori  StroM  41  East  42nd  Str««t  Montgomwry  Bldg. 

Brochure  avaifable  on  request  , 


i2 
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The  magic  Formula  for  Most  intensive  readership  and  Greatest  Advertising  Result?  is  LOCAL  EDITING  and  GRAVURE  reproduction 


UNMATCHED  READERSHIP 

published  survey. 


as  proved  by  every 


'you’ll  find  that  you’re  in  the  rotogravure' 


UNMATCHED  READERSHIP 

toneous  reoder  response. 


as  proved  by  spon- 


And  each  week  thousands  of  others  do  — see  themselves  and  neighlrors 
—  the  fascinating  facts  about  the  places  and  things  near  them  mirrored 
in  their  own  home  edited  gravure  magazines. 

The  familiar  popular  song  echoes  a  fact  unchanged  for  an  entire 
generation  for  newspaper  readers  (and  that’s  everylwdy)  the  fact 
that  there’s  something  special  about  the  Sunday  rotogravure  section. 
It  carries  the  newspaper’s  prestige  plus  something  extra. 

There  are  now  .‘>2  of  these  home  owned  newspaper  magazines,  prac¬ 
tically  every  one  a  colorful,  sparkling  magazine.  They  appear  in  39 
of  the  country’s  foremost  markets  and  are  welcomed  into  over 
23,000,000  homes.  All  have  two  es.sential  qualities  in  common.  Ap¬ 
pealing  gravure  reproduction  and  skillful,  on-the-scene  editing. 

It  follows  inevitably  that  these  magazines  represent  a  new  dimen¬ 
sion  in  newspaper  advertising,  a  ixiwerful,  flexible,  deeply  penetrating 
vehicle  for  your  sales  mes.sage. 


EXTENSIVE  COVERAGE— 23,000,000  subscribers  in 
39  major  markets. 


INTENSIVE  COVERAGE— 80%  to  99%  family  cover¬ 
age. 


TIMING  FLEXIBILITY  -  "Whei 

Buffalo,  the  ozaleas  are 
Orleans." 


MERCHANDISING  FLEXIBILITY 

sage  to  the  market. 


GOOD  PLACE 
TO  TEST 


SELLING  ATMOSPHERE 


MAGAZINE  REPRODUCTION  -  dramatic,  color 
GRAVURE. 


ECONOMICAL  PRODUCTION 


Twalvc  of  th*  b«sf  pf  the  51  horn*  adited  grovwrp  mogazinps: 

AKKON  lEACON  JOUiNAl  •  ATLANTA  JOUtNAl  AND  CONSTITUTION 
COlUMIUS  OISPATCN  •  DTNVIl  POST  •  HOUSTON  CNtONIClI 
INOIANAPOlIt  STAt  •  lOUISVIlK  COUIIEI  iOUINAl 
NfWAM  News  •  NIW  OfllfANS  TIMIS  PlCATUNf  STATES 
PNOENIX  ARIZONA  REPUIIK  •  ST  LOUIS  ClOtC  DEMOCRAT 
TOLEDO  HADE 


IDEAL  FOR  TESTING 

markets. 
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Qfculohon  comparisons  ore 
based  on  figures  reported  to 
the  Audit  Bureau  of  Circula¬ 
tions  by  each  newspaper  for 
the  six-month  periods  ended 
Sept.  30/55  and  Sept.  30/56. 
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The  New  York  Journal-American  now  tops  the 
World-Telegram  &  Sun  by  730,000  families- 
reaches  290,000  more  families  than  the  Post 


During  the  six  months  ended  Sep¬ 
tember  30,  1956,  the  average  daily 
circulation  of  the  New  York  Journal- 
American  soared  to  703,449 — a  spectacular 
gain  of  50,000  families  over  the  same  six 
months  of  last  year.  This  marked  prefer¬ 
ence  for  the  Journal-American  has  con¬ 
tinued  throughout  the  year. 

Think  of  what  this  means  in  terms  of  sell¬ 
ing  opportunities!  50,000  new  families — 
more  people  than  the  entire  population  of 
New  Haven,  Conn. — added  to  the  biggest 
daily  home-going  circulation  in  New  Y ork. 


the  greatest  market  in  the  world!  And 
these  impressive  circulation  strides  were 
made  in  every  section  of  New  York  City 
and  in  every  community  in  New  York’s 
rich  suburban  area. 

Cold,  factual  studies  show  that  the  cover¬ 
age  of  the  Journal-American  closely  par¬ 
allels  the  pattern  of  sales  opportunities  in 
this  market.  No  other  newspaper  can  pro¬ 
vide  you  with  this  kind  of  evening  coverage 
at  the  family  level.  Put  the  Journal-Amer¬ 
ican  to  work  for  you.  It’s  your  door-opener 
in  more  than  700,000  representative  homes. 


SUNDAY  CIRCULATION— 882,925 

an  increase  of  27,078  families 


90%  of  the  Sunday  Journal-American's  cir¬ 
culation  gain  was  in  the  rich,  accessible  city 
and  suburban  area.  No  far-flung  “Scatter- 
ville”  circulation  here!  The  Sunday  Journal- 


American  now  reaches  50,000  more  city  and 
suburban  families  than  the  Sunday  Times . . . 
325,000  more  city  and  suburban  families 
than  the  Sunday  Herald-Tribune. 


more  and  more  people  are  reading  the  bigger  and  better 

Journalk^^Jlmerican 

Repretenied  Notionally  by  Heortt  Advertising  Service  Inc.  Offices  in  15  Principol  Cities 
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columnist  on  life  in  suburbia; 
“The  Hockey  Book”  by  Bill 
Roche,  a  member  of  the  finan¬ 
cial  page  staff;  “Wings  in  the 
columnist  Anne 


Wind”  by 

1  1  •  1  I  Merrill;  and  “The  Royal  Story” 
oZ  LlibllSned  Richard  J  Doyle,  night  edi¬ 

tor,  who  tells  the  story  of 
Toronto  Britain’s  kings  and  queens  in 
Canadian  book  publishers  his  book, 
have  recently  released  three  Book  editor  William  Arthur 
books  by  staff  members  of  the  Deacon  has  published  a  number 
Toronto  Globe  &  Mail.  A  fourth  of  books,  the  latest  of  which  is 
book  is  to  be  published  in  the  “The  Four  Jameses”  dealing 
Spring.  This  will  bring  the  with  a  group  of  early  Canadian 
total  to  32  for  members  of  the  literary  figures.  Others  written 
newspaper’s  staff.  by  Mr.  Deacon  include  “Pens 

The  titles  of  the  books  cover  and  Pirates,”  “Peter  McArthur,” 
a  wide  range  of  subjects,  re-  “Open  House,”  “My  Vision  of 
fleeting  sidelines  interest  in  art,  Canada,”  “The  Literary  Map  of 
hobbies  and  historical  research.  Canada”  and  “Here  Comes  the 
They  cover  local  subjects  as  well  Censor.” 

as  topics  of  world-wide  interest.  G.  Herbert  Sallans,  a  mem- 
Currently  on  the  bookstands  her  of  the  editorial  staff,  in 
are  “Leo  Smith”  by  Pearl  1942  was  awarded  the  All- 
McCarthy,  art  critic  of  the  Canada  prize  for  his  novel 
morning  daily.  Her  book  deals  “Little  Man.”  Columnist  Jack 
with  the  life  of  composer  and  Hambleton  has  recently  written 
musician  Leo  Smith  who  was  “Cub  Reporter”  and  has  had 
music  critic  of  the  Globe  &  published  two  books  for  sports- 
Mail  when  he  died  in  1952.  men  and  seven  books  for  boys. 

The  paper’s  promotion  man-  \  \ovel  About  Russia 
ager  Bruce  West,  has  compiled  ^  „„  the  period  of  the 

a  book  of  his  choice  of  the  revolution,  “Zoya”  has 

more  than  2,000  daily  columns  ^een  written  by  Colin  A.  Sabis- 
he  wrote  for  the  paper  before  ^  editorial  page  writer, 

he  took  on  his  present  post  p^nip  peane,  staff  correspond- 
early  in  1956.  Change  of  Pace  in  Washington,  has  written 

e  1  e.  “Captive  in  Korea”  based  on 

Puzzle  Book  his  experiences.  Michael  Cope, 

J.  A.  H.  Hunter  has  a  daily  church  news  editor,  has  written 
feature  in  the  paper  “Fun  With  a  novel  “Highway  to  Hell.” 
Figures,”  and  a  collection  of  A  book  on  “Canadian  Art” 
these  mathematical  puzzles  has  been  published  by  William 
have  been  put  into  book  form.  Colgate,  of  the  paper’s  display 
City  Editor  Robert  Turnbull  advertising  department.  Douglas 
will  have  published  a  book  for  Patrick,  who  writes  a  stamp 
fishermen,  “Spinning  in  Cana-  column  for  the  newspaper,  has 
da.”  Mr.  Turnbull  does  a  col-  done  a  book  on  “The  Postage 
umn,  “Outdoor  Trail,”  for  the  Stamps  and  Postal  History  of 
sports  section  of  the  paper.  the  United  Nations.” 

Other  books  by  members  of  •  *  ♦ 

the  Globe  &  Mail  include  “Cab-  Ralph  McGill,  editor  of  the 
bagetown  Store”  by  columnist  Atlanta  (Ga.)  Constitution  — 
J.  V.  McAree,  dealing  with  old  elected  to  the  board  of  the 
Toronto;  “Mortgage  Manor”  by  Institute  of  International  Edu- 
Lex  Schragg,  the  newspaper  cation. 


A  RICH  PRIZE — Carson  Magill,  an  account  executive  at  McCann- 
Erickson  agency,  receives  two  tickets  for  the  Rose  Bowl  game  from 
Claudia  Ackors,  song  leader  for  the  University  of  Iowa  squad.  At 
right  is  Lou  Rich,  national  advertising  manager  of  the  Des  Moines 
Register  &  Tribune,  who  presided  at  luncheons  where  advertising 
executives  in  San  Francisco  saw  the  R&Ts  new  sound  movie,  "Iowa's 
Expanding  Economy."  Another  winner  of  Bowl  tickets  was  Barbara 
Endom  Burke,  research  director  of  Foote,  Cone  S  Belding. 


Better . . ,,  Easier  Roofing 


to  women.  The  appeal  will  be  (  omtngs  amt  Goings 
broadened  to  include  all  mem-  Clevelan® 

bers  of  the  families  of  Journal  xhe  Cleveland  Plain  Dealer 
and  Sentinel  readers.  begun  a  new  column' 

♦  *  "'  “Dutch  Treat,”  by  Miss  EliM* 

Phil  W.  Moore  manager  of  beth  Birkley,  club  editor  of  the 
the  Omaha  (Neb.)  Journal-  paper.  The  column,  which  will 
Stockman  and  an  employe  since  appear  weekly,  will  report  on 
1906  —  retired.  WALTER  W.  comings  and  goings  of  Cleve- 
Slack,  manager  of  the  Drovers  landers,  particularly  women. 
(Mo.)  Telegram,  will  succeed  The  column  will  be  run  on  the 
Mr.  Moore.  women’s  pages. 


if  nn0«rtl^  Cqntrob 
if  Areeuible  A  Convenient 
if  Feather>Teuch  Action 
Positive.  Drive 
if  Shadowiest  Lishtlng 
if  Pew  Moving  Ports 
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Hack  Miller,  Seattle  Barbara  Dearing  —  resig^ned 
(Wash.)  Post-Intelligencer  pho-  from  the  society  staff  of  the 
tographer — elected  president  of  Raleigh  (N.C.)  Times. 

mn  ■  J  the  Seattle-Tacoma  Newspaper  •  •  * 

T  I  ■■  ■■  Guild.  William  S.  Johnson  Jb., 

_  V  ■  *  member  of  the  staff  of  the 

Anna  Hannan,  formerly  city  Rockn  Mount  (N.C.)  Evening 
reporter  for  the  Bangor  (Me.)  Telegram  —  named  director  of 

JAMES  P.  Hackett  —  from  Robert  P.  Bell,  since  1941  education  for  the  North  Caro- 

TV  j  A.  *A  £  *  1  Carthy,  foimcF  rcportBr  lor  ]m&  WfttGi*  Commis- 

Trenton  (N.J  )  correspondent  copy  writer,  financial  editor,  j  ^  sioners 


to  administrative  assistant  in 
the  membership  department  of 
the  Associated  Press.  John  N. 
Kolesar,  New  Jersey  A  Per 
since  1951 — named  Trenton  cor¬ 
respondent.  Mr.  Hackett  has 
been  with  AP  since  19.37.  He 
was  an  officer  in  the  Marine 
Corps  in  World  War  11. 

«  «  * 

Rex  Tissing,  associate  edi¬ 
tor,  San  Leandro  (Calif.)  Morn¬ 
ing  News — named  administra¬ 
tive  assistant  to  Congressman 
George  P.  Miller. 

*  *  * 

DoI’GLAS  Timberlake— trans¬ 
ferred  from  the  Chicago  bureau 
of  United  Press  to  the  state 
capital  bureau  at  Springfield,  *** 
111. 

♦  *  • 

% 

Dole  Pieri — to  the  retail  ad¬ 
vertising  staff  of  Eureka  News¬ 
papers,  Inc.  He  succeeds  Robert  **, 


nal — joined  the  staff  of  News- 
day.  Both  are  assigned  to 


Joe  BRbwN — promoted  from 


‘Paging  Women,”  the  women’s  editor  to  managing  editor 


of  the  High  Point  (N.C.)  J?n- 
terprise. 

Ed  PiLLEY,  formerly  with  ♦  ♦  ♦ 

Birmingham,  Ala.  newspapers  Earl  Schramm  and  JOE 
— to  the  Montgomery  (Ala.)  TiEDE — to  the  sports  staff  of 
Advertiser  as  assistant  city  the  Raleigh  (N.C.)  News  and 


editor.  Observer.  They  succeed  Earl 

*  *  *  McGi'Ire,  now  in  the  army, 

W.  W.  Whelan,  associate  and  Rone  Lowe,  now  on  the 
editor  of  the  Rock  Hill  (S.C.)  state  desk. 


Evening  Herald  —  resigned  to  «  ♦  ♦ 

become  managing  editor  of  the  To.mmy  VV- right  —  resigned 
Newberry  (S.C.)  Observer,  a  from  the  news  staff  of  the 
bi-weekly.  Marshall  I>osweli,  .Salem  (Oregon)  Statesman  to 
Jr.,  formerly  editor  of  the  Cov-  become  press  aide  to  Oregon’s 
ington  (Va.)  Virginian,  now  new  governor,  Robert  Holmes, 
editor  of  the  Rock  Hill  Herald.  ♦  ♦  * 

*  *  *  Brite  Brotzman,  former 

(JERTRI  DE  N.  Riddu:,  former  news  editor  of  the  Klamath 
Heffner  Lamkin  assistant  classified  manager  of  Falls  (Ore.)  Herald  and  News 

the  Charleston  (W.Va.)  Daily  — to  the  news  staff  of  th?  San 
swing”  editor,  telegraph  news  Mail— to  the  .Jam-stown  (N.Y.)  Jose  (Calif.)  Mercurif  Herald. 


Van  Leer  resigned  to  publish  editor  and  news  editor  of  the  Post-Journal  as  C.4M.  ♦  ♦  * 

the  Gold  Beach  (Ore.)  Carr?/  CAar/orte  (N.C.)  Observer,  pro-  *  *  •  riENK  riTiP<iPTP  formerlv 

County  Reporter.  moted  to  copy  desk  chief.  Earl  Adrian  P.  Conway,  former  with  the  Porltand  Ore  AP  staff 

;  ;  *  Heffner  Jr.,  former  state  reporter,  Bridgeport  (Conn.)  -resigned  to  join  Cr^v^-ZeL 

Charles  J.  Gleeson,  former  news  editor,  reporter  and  Post-Telegram  —  named  public  lerbach  Paper  Company’s  pub¬ 

managing  editor  of  the  Redding  “.swing”  editor  of  the  Observer  relations  manager.  Plumbing  relations  staff  He  was  re- 
(Calif.)  Record-Searchlight  —  —new  telegraph  editor.  Wal-  Fixtures  Manufacturers  Assn,  placed  by  Dean  St  Dennis 

named  public  relations  counsel  ter  A.  Damtoft,  formerly  with  ♦  ♦  *  formerly  with  the  La  Grande 

tor  the  Coming  (Calif.)  Ob-  the  Arkansas  Gazette  and  re-  ^ARL  Emmons,  Windsor,  (Ore.)  Observer  and  the  Ta- 

Conn,  correspondent,  Hartford  coma  (Wash.)  News-Tribune. 

*  *  *  Asheville  (N.C.)  Citizm  before  (Conn.)  Courant— enlisting  in  *  *  * 

CoRiNNE  Woodard,  with  the  coming  to  the  Observer  in  195.5  armv. 
national  advertising  staff  of  — new  city  editor.  William  «  *  «  Charles  Mittlestadt,  ^  for- 

the  Eureka  (Calif.)  Times  and  Lamkin,  formerly  on  the  state,  Dwayne  Walls _ to  the  staff  MonUeelU) 


Standard— transferred  to  worn-  telegraph  and  city  desks  of  the  -f  x.  Durham  (N  C  I  Sun  as  Express  —  appointed 

_  -  /M. _  uurnam  i>un  as  oHitnr  nf  ihix 


en’s  page  editor,  replacing  Observer — to  night  city  editor. 
Dianne  Anderson,  resigned.  *  *  * 


reporter. 


Sandra  Dickinson  —  added  to 
the  national  advertising  depart¬ 
ment  staff. 


W ILLIAM  Schaeffer,  sports  W’orth  Bacon,  managing  edi- 
writer  Hartford  (Conn.)  tor  of  the  Winston-Salem 
Times  —  resigned  to  move  to  (N.C.)  Journal  —  recovering 


Bob  Levinson  —  named  re¬ 
porter-photographer  of  the  ,  .  ^  ,  , 

Riverside  (Calif.)  Daily  Enter-  ^^UL  A.  Deegan,  formerly 
prise's  Banning,  Calif,  office.  ’^^h  New  York  Journal  AmeH- 
^  ^  can  and  Stratford  (Conn.) 

ct.r...  ^  T-  X.  ,  News — named  assi.stant  to  the 

president,  Lycoming  Division, 

IZ  Avco  Mfg.  Co. 

port  (N.H.)  Argus-Champion —  * 

to  the  news  staff  of  the  Ben-  •  ♦  • 

nington  (Vt.)  Evening  Banner.  Richard  K.  Millison,  promo- 

*  «  «  tion  and  research  director  for 

Lee  McGuire,  of  the  MonU  Portland  (Ore.)  Oregonian 

gornery  (Ala.)  Advertiser-Ji-ur-  leaving  to  assume  manage- 
»al  photographic  department-  ®t«tion  KRTV, 

resigned  to  resume  his  studies  Hillsboro,  Ore. 
at  Georgia  Tech.  ♦  ♦  * 

*  *  *  Bert  Hol.mes.  news  editor, 

John  F.  Dowd,  Hartford  Dallas  (Tex.)  Times  Herald — 

(Conn.)  Times  reporter — shifted  elected  president  of  the  Press 
to  state  news  desk.  Club  of  Dallas. 
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California. 


from  a  heart  attack. 


news  editor  of  the  Chilton 
(Wis.)  Times-Joumal,  replac¬ 
ing  William  J.  Michaij;. 

*  *  ♦ 

Dian  Page,  formerly  with  the 
(Continued  on  page  .38) 


WANTED 

Executive  Director 

ProKresiive  newspaper  orcanization  pablishinK  morninK-eveninc  com¬ 
bination  (30,000-50.00*  clast)  in  thrivinc  Chart  Area  II  seeks  an  A-I 
man  for  top  executive  post  in  news  and  editorial  department.  Thi.s  job 
will  provide  rixht  man  with  a  challencinr  apportunity  to  make  a  real 
contribution  to  the  economic  and  political  affairs  of  community,  state  and 
reition.  Must  be  alert  to  industry  trends,  an  ace  teacher  of  younc 
journalists  and  a  proved  leader  of  veterans.  Will  have  primary  respon¬ 
sibility  for  building  and  maintaining  a  topnotch  news  reporting  staff 
and  directing  an  intelligent,  aggressive  editorial  page.  Must  understand 
and  practice  good  budgetary  and  production  procedures;  be  able  to  work 
as  member  of  a  10-man  executive  team.  Must  be  able  to  deal  with  com¬ 
munity  leaders  and  enjoy  active  part  in  community  affairs.  Salary  open. 
Candidates  will  be  thoroughly  checked  on  past  performance,  health, 
personal  habits  and  ability  to  lead  people.  Write  Box  S420,  Editor  A 
Publisher,  giving  resume  of  experience,  marital  status,  age.  educational 
background. 


Personal 

(Continued  on  page  37) 

Mankato  (Minn.)  Free  Press — 
to  the  Eau  Claire  (Wis.)  Daihj 
Telegram  and  Leader  as  editor 
of  the  woman’s  pape.  She  re¬ 
places  Margaret  Schmeling, 
resigned. 

«  4c  * 


Bob  Payne,  with  the  Son  An¬ 
tonio  (Tex.)  Express  and  News 
for  five  years  —  promoted  to 
manager,  general  advertising. 

«  *  * 

Franklin  D.  Morgan,  for¬ 
mer  reporter  of  the  Painesville 
(Ohio)  Telegraph  —  editor  of 
the  Mustang  Mirror,  army 
newspaper  in  Japan. 

«  *  * 


Herald — named  a  corporator  of 
the  New  Britain  General  Hos¬ 
pital. 

>l<  4>  * 

H.  V.  Andersen,  Sunday  edi¬ 
tor  of  the  Hartford  (Conn.) 
Courant  —  accompanied  come¬ 
dian  Bob  Hope  on  an  entertain¬ 
ment  tour  of  Alaskan  bases  be¬ 
fore  Christmas. 

*  *  * 


Cliff  Edwards,  former  edi¬ 
tor  of  the  Sterling  (Colo.)  Ad¬ 
vocate — joined  the  news  staff  of 
the  San  Luis  Valle g  Courier 
at  Alamosa,  Colo. 

♦  ♦  ♦ 

Ray  Wilson,  former  publish¬ 
er  of  the  McCook  (Neb.)  R(. 
porter  —  now  assistant  to  the 
publisher  of  the  Holtville 
(Calif.)  Tribune. 


Don  L.  Johnson,  member  of 
the  city  staff  and  outdoor  editor 
for  the  Eau  Claire  (Wis.) 
Dailg  Telegram  and  Leader 
— appointed  state  editor,  suc¬ 
ceeding  Fred  Steffen,  resigned 
to  become  secretary  of  Con¬ 
gressman  Lester  Johnson. 

4c  4c  4: 

Ji.M  Allison  Jr.,  viceprcsi- 
dent  of  the  Midland  (Tex.)  Re¬ 
porter-Telegram  —  received  a 
Midland  Junior  Chamber  of 
Commerce  award. 

*  ♦  * 

Herbert  L.  Allen,  formeily 
reporter  for  Denver  (Colo.) 
Post,  Cheyenne  (Wyo.)  Eagle- 
Tribune  and  the  Springfield 
(Ill.)  Register — leaving  newspa¬ 
per  business  to  open  office  sup¬ 
ply  firm  in  Tupelo,  Miss. 

*  * 

Charles  A.  Harris,  former 
reporter  for  the  Toronto  (Ont.) 
Globe  and  Mail — appointed  as¬ 
sistant  director  of  public  rela¬ 
tions,  Canadian  National  Rail¬ 
ways. 

4c  4c  4c 

Vince  Davis,  former  news 
editor  of  the  Arizona  Daily 
Star  —  resigned  to  accept  the 
post  of  assistant  director  of  the 
Community  Chest-United  Com¬ 
munity  Campaign  in  Tucson, 
Ariz.  Louis  F.  Pavlovich,  as¬ 
sistant  sports  editor  of  the  Star 
— to  the  Bisbee  (Ariz.)  Daily 
Review  in  Feb.  as  managing 
editor. 

*  4  ♦ 

0.  Q.  Miller,  F  r  e  s  n  o 
(Calif.)  Bee — retired  after  33 
years  of  editorial  staff  service. 


Fred  Chiid  Ress,  theater 
editor  of  the  Youngstown 
(Ohio)  Vindicator  —  elected 
president  of  the  Youngstown 
Newspaper  Guild. 

4:  4c  4 

Jack  Frye,  classified  adver¬ 
tising  department  of  the  Colum¬ 
bus  (Ohio)  Dispatch  —  to  the 
general  advertising  department. 

*  *  * 

W.  Norris  Paxton — marking 
20th  year  as  chief  of  the  Al¬ 
bany  (N.Y.)  Associated  Press 
Bureau.  Friends  gave  him  a 
room  air  conditioner,  portable 
TV  set  and  a  spinning  rod  and 
reel. 

*  * 

Ralph  McGill,  editor  of  the 
Atlanta  (Ga.)  Constitution  — 
chairman  of  the  Newspaper 
Committee  for  Brotherhood 
Week,  Feb.  17-24. 

*  4:  * 

Hooding  Carter,  editor  and 
publisher  of  the  Greenville 
(Miss.)  Delta  Democrat-Times, 
will  be  the  eleventh  annual  Eric 
W.  Allen  Memorial  Fund  lec¬ 
turer  at  the  Oregon  Press  Con¬ 
ference  at  Eugene  Feb.  15  and 
16. 

4c  4c  4c 

John  H.  Kauffmann,  assist¬ 
ant  business  manager  and  as¬ 
sistant  treasurer  of  the  Wash¬ 
ington  (D.C.)  Evening  Star 
Newspaper  Company  —  elected 
to  the  executive  board  of  the 

National  Capital  Area  Council, 

Boy  Scouts  of  America. 

4c  4c  4c 

Richard  F.  Conway,  manag¬ 
ing  editor.  New  Britain  (Conn.) 


John  P.  Carmichael,  Chi- 
cago  Daily  News  sports  editor 
— married  to  Miss  Kay  Naugh- 
ton  in  Chicago,  Dec.  27. 

*  *  * 

Daniel  B.  Martin,  formerly 
assistant  manager  of  billing 
and  checking  at  the  Chicago 

Tribune  —  appointed  manager 
of  the  division.  He  succeeds  A. 
K.  Herbert,  who  died  Nov.  6 
as  a  result  of  injuries  suffered 
in  a  train  accident. 

*  *  * 

Tom  Wicker,  Sunday  editor 

of  the  Winston-Salem  (N.C.) 
Journal  and  Sentinel,  will  rep¬ 
resent  the  papers  in  Washing¬ 
ton  during  the  1957  session  of 
Congress.  Sherman  Shore, 
telegraph  editor  of  the  Sentinel, 
will  become  Sunday  editor. 
Bob  Lewis,  Journal  telegraph 
editor  switches  to  Sentinel 
telegraph  editor.  Frank  Mc¬ 
Donald,  formerly  on  the  Jour- 
NAL  telegraph  desk,  has  been 
appointed  telegraph  editor  of 
the  Journal. 

m  *  * 

Bob  Barnard,  a  member  of 
the  editorial  staff  of  the  Win¬ 
ston-Salem  (N.C.)  Journal  and 
Sentinel — appointed  to  the  new¬ 
ly-created  position  of  news  edi¬ 
tor  of  the  Journal.  Harold 
Ellison,  director  of  special 
projects  for  the  Journal  and 
Sentinel — moved  temporarily  to 
the  editorial  staff. 

♦  *  * 

Steve  McNamara— from  the 
Winston-Salem  (N.C.)  Journal 
city  staff  to  the  staff  of  the 
Miami  (Fla.)  Herald. 

«  *  « 


*  *  * 

Mrs.  Jeanne  Webster,  for¬ 
mer  publisher  of  North  BrvA 
(Neb.)  Eagle — joined  the  class¬ 
ified  advertising  department  of 
the  San  Diego  (Calif.)  Uniotir 
Tribune. 

^  * 

Carolyn  A.  Butler,  gradu¬ 
ate  of  the  University  of  Ne¬ 
braska —  named  editor  of  the 
Ainsworth  (Neb.)  Star-Jour¬ 
nal. 

4  4  4 

Mark  Heisler,  of  Philadel¬ 
phia,  has  joined  the  staff  of  the 
Atlantic  City  (N.  J.)  Press  as 
a  reporter.  He  is  a  graduate 
of  the  Pennsylvania  State  Uni¬ 
versity  School  of  Journalism, 
class  of  1955. 

*  *  * 

S\’EN  Stibolt,  editor  of  Bien, 
Danish  language  weekly  news¬ 
paper  in  San  Francisco  — 

knighted  by  King  Frederick  IX 
of  Denmark  for  furthering 
friendly  relations  between  the 
U.S.  and  Denmark. 

*  * 

John  Martin,  editor  of  the 
Brea  (Calif.)  Progress  since 
Jan.  1956 — resigned  to  accept 
a  public  relations  position  with 
Northrup  Aircraft  Corp. 

*  « 

Raleigh  Bryans,  Atlanta 
(Ga.)  Journal  staff  writer  — 
moved  into  the  editorial  spot 
vacated  by  Harold  Davis— now 
Washington  correspondent  re¬ 
placing  Ken  Ti'rner  who  is  on 
the  staff  of  U.S.  Senator  Her¬ 
man  Talmadge. 

«  *  * 

Albert  Riley  is  the  Atlanta 


THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  NEWSPAPER  ADVERTISING 

i  ACB  furnishes  every 

!  agency  with  its  Daily 

Newspaper  Directory 
as  well  as  other  aids 
to  help  Checking  De¬ 
partments  in  their 
work. 

•  the  service  that  HELPS  IN  THE 
;  «  USE  OF  NEWSPAPER  ADVERTISING 

^  '  Serp/ce  0/^ces  I  •«*(  YORK  •chiugo 
•  C01UM8US  •  MEMPHIS 
I  •  SAN  FRANCISCO 

ADVERTISING 
CHECKING  BUREAU,  INC. 


II  you  h«vo  Intornatlonal  butlnoM 
ntorasH  atsociafed  with  publiihing, 
>rinting,  advertising  or  commorcial 
'adio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and 
New  Zealand,  read  Newspaper  News, 
The  national  monthly  business  news¬ 
paper  devoted  to  those  closely  re¬ 
lated  interests  of  "Down  Under.” 


I S  Hamilton  Si.,  Sydney  Australia 
Annnal  Subscription  to  U.  S.  $330, 
Write  for  sample  copy. 


Ron  Etter,  formerly  with 
the  sales  staff  of  the  American 
Magazine — to  the  Chicago  sales 
staff  of  the  American  Weekly. 

*  A  A 

Richard  L.  Shelton — from 
Florida  Scholastic  Journalism 
Association  secretary  to  news 
staff  of  the  Shelby  (N.C.)  Daily 
Star,  replacing  .loiiN  Cannon, 
now  editor  of  the  Forest  City 
Con  rier. 

AAA 

Joe  M.  Alden,  publisher  of 
the  Nemaha  County  (Neb.) 
Herald  and  Auburn  Press- 
Tribune  since  1942 — resigned  to 
devote  his  time  to  other  busi¬ 
ness  interests. 


(Ga.)  Constitution's  Washing¬ 
ton  correspondent  replacing 
Gladstone  Williams  and  Wil¬ 
liam  M.  Bates,  formerly  a 
capitol  reporter  for  the  United 
Press,  has  become  the  Consti¬ 
tution’s  political  rojiorter. 

AAA 

W’lLLiAM  S.  Kirkpatrick,  rt- 
tired  managing  editor  of  the 
Atlanta  (Ga.)  Journal  —  > 
bronze  medal  from  the  Atlanta 
Men’s  Garden  Club. 

AAA 

William  H.  Parr — from  the 

news  staff  of  the  Savannah 
(Ga.)  Morning  News  to  the 
staff  of  the  Atlanta  (Ga-) 
Journal. 
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Evening  Tribune 


which  tells  the  story  of  Radio  All*Stars  Football 

Awards  Dinner 

Spartanburg,  S.  C. 
Spartanburg  Herald  -  Journal 
Newspapers  held  the  first  All- 
Circulation  directors  can  also  Stars  Football  Awards  Dinner 
obtain  a  promotion  kit.  in  the  dailies’  112-year-old  his- 

In  February,  1956,  the  Phila-  tory  at  Spartanburg  Country 
delphia  Bulletin  led  the  field  Club.  College  and  high  school 
on  the  basis  of  the  amount  col-  coaches  and  star  gridmen  of 
lected  —  $35,800.  The  Amen  colleges  and  high  school  teams 
(Iowa)  Times  was  tops  on  the  in  the  circulation  area  were 
basis  of  the  average  gift  of  all  honored.  ' 

Collection  Materials  persons  solicited— 1.3.4  cents.  Speakers  included  Head  Coach 

Materials  available  for  the  Louis  Trupin,  circulation  di-  Conley  Snidow  of  104-year-old 
newspaperboys  include  serially  rector  of  the  Philadelphia  Bui-  Wofford  College,  Herald-Jour- 
numbered  contribution  enve-  letin,  said  his  newspaperboys  nal  Publisher  Phil  Buchheit  and 
lopes,  round  metal  lapel  buttons  “enter  into  the  Crusade  for  the  newspapers’s  sportswriters, 
for  each  boy  to  wear,  wallet-  Freedom  with  spontaneous  en-  Ed  McGrath,  Jimmy  Crowe  and 
sized  award  cards,  a  Free  thusiasm.  A  number  of  the  W.  E.  Seifert.  Joining  them  in 
Europe  Press  newspaper.  boys  in  the  previous  campaign  making  award  presentations 

Also  available  is  an  historical  even  put  in  some  of  their  own  was  Associate  Publisher  Fred 
film,  “Lifeline  to  Freedom,”  money  in  the  envelopes.”  MofTitt. 


•  |3  Freedom  enjoyed  this  project, 

L><9^m0I*  XjOVS  They  collected  Truth  Dollars  Free  Europe,  Free  Europe 

from  their  subscribers  —  and.  Press  and  Crusade  for  Freedom 
I  olippf  more  importantly,  they  since  their  inception.  It  is  a 

W  111  talked  with  them,  contributing  16mm.  film  and  the  Turning 

II  >  greatly  to  a  better  understand-  time  is  14*2  minutes. 

1  rutn  J-Jollsrs  struggle  being  waged 

between  democratic  freedom 
Newspaperboys  all  over  and  communist  enslavement.” 

America  are  preparing  for  their  “You  should,  of  course,”  Mr. 
anual  campaign  for  the  Cru-  Aronoff  told  the  circulators, 

sade  for  Freedom.  “discuss  this  program  with 

The  idea  for  collection  of  your  publisher,  for  his  coopera- 

funds  for  the  private  agency  tion  is  essential  to  its  success.” 

which  supports  Radio  Free 
Europe  and  Free  Europe  Press, 
was  conceived  by  Howard 
Stodghill,  former  circulation  di¬ 
rector  and  now  a  director  of 
the  Philadelphia  Bulletin. 

Backed  by  K  M  A 
Last  year,  the  carriers  of  ap¬ 
proximately  150  newspapers 
participating,  collected  $150,000. 

An  even  greater  cooperation  is  - 
expected  in  1957.  The  cam¬ 
paign  gets  undei'  way  Feb.  22. 

It  has  the  support  of  the  In- ' 
ternational  Circulation  Man¬ 
agers’  Association. 

In  a  letter  to  circulation  di- 1 
rectors,  Walter  Aronoff,  Detroit 
Times,  president  of  ICMA,  said:  i 
“In  February,  1956,  50,000 
American  newspaperboys  did 
something  very  special  and  very 
important.  "They  contributed 
their  effort  toward  the  mainte¬ 
nance  of  a  free  press  and  free , 
radio  for  the  millions  of  cajitive 
Eastern  Europeans  who  are 
struggling  to  throw  off  the 
chains  of  communist  oppression.  | 

“How  come?  After  a  very ; 
successful  test  campaign  in 
19.55,  the  International  Circula-  j 
tion  Managers’  Association 
wholeheartedly  endorsed  the 
Crusade  for  Freedom  as  a  spe¬ 
cial  newspaperboy  project. 

Resounding  Success 
“It  was  a  resounding  success. 

The  newspapers  who  joined, 
and  the  newspaperboys  who  vol¬ 
unteered  their  services,  found 
that  they  not  only  achieved  a 
preat  feeling  of  satisfaction 
from  this  undertaking,  but  also 
gained  considerable  stature  and 
prestige  in  their  communities. 

“Our  newspaperboys  are  free 
agents.  “ 


1936  Aircraft  Industry  Payroll 

$200,000,000 


A  mammoth  Aircraft  Industry  is  one  of  the 
many  multimillion-dollar  factors  that 
make  San  Diego  the  Young  Giant 
Market  of  the  West. 

In  1956,  the  annual  payroll  for  San  Diego’s 
Aircraft  Industry  was  $200,000,000. 

Aircraft  employees  numbered  51,200  — 
topping  a  ten-year  record  for  employment 
level.  The  current  backlog  of  orders 
is  in  excess  of  two  billion  dollars. 

San  Diego  is  now  the  most  rapidly 
expanding  market  on  the  Pacifie  Coast. 

It  is  destined  to  become  an  even 
greater  Colossus  in  the  years  ahead. 

To  sell  this  Young  Giant  Market— 
this  quality  market— advertise 
your  products  in  the  San  Diego 
Union  and  Evening  Tribune. 


They  have  chosen  to 
work.  They  chose,  in  this  in- ; 
stance,  to  do  something  extra 
•  .  .  to  give  news  of  the  free 
World  to  those  subjected  to  a 
constant  barrage  of  communist 
propaganda. 

“The  broadcast.^  of  Radio 
Free  Europe  and  the  balloon- 
home  newspapers  of  Free 
Europe  Press  have  penetrated 
the  Iron  Curtain  to  bring  truth 
and  encouragement  to  these  be- 
Icagured  people. 

“The  newspaperboys  who 
participated  in  the  Crusade  for 
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raPLKT  NEWSPAPERS  IS  “Homefown” 

Ntwtpoptrt  Covering  Son  Diego,  Colifornio  —  Northern 
Illinois  —  Springfield,  Illinois,  and  Greater  Los  Angeles 
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Daily  s  Plan  Gives 
700  On- Job  Training 


Los  Angeles 

Now  in  its  eighth  year,  a 
Loh  Angeles  Examiner  program 
is  providing  700  high  school 
students  with  on-the-joh  jour¬ 
nalism  training. 

In  return,  the  students  are 
providing  the  Examiner  with 
coverage  of  the  sports  events 
in  286  schools.  The  students 
themselves  represent  270  of 
these  schools.  The  students  of 
all  these  schools  are  interested 
in  newspapers. 

The  training  plan  which 
builds  future  newspapermen 
even  as  it  provides  complete 
reports  on  the  athletic  activities 
in  schools  throughout  South 
California  is  operated  through 
Scholastic  Sports  Association. 

Council  Operation 

This  is  operated  through  an 
advisory  council  that  controls 
the  general  functioning  and  lays 
the  ground  rules  for  the  entire 
operation. 

But  operations  themselves 
are  keyed  directly  into  the 
Examiner  through  a  complete 
SSA  newsroom  that  handles  as 
many  as  70  games  a  night.  That 
total  is  high  in  some  seasons, 
but  not  now  that  basketball  is 
in  full  sway. 

The  SSA  newsroom  includes 
12  telephone  rewrite  positions 
in  addition  to  an  editorial  staff 
that  assigns  coverage  and  a 
copy  desk  staff  that  reads  copy, 
writes  headlines  and  dummies 
allocated  space. 

Heavy  Production 

The  result  is  a  weekly  section 
of  eight  to  12  columns  on  Sat¬ 
urdays.  This  is  expanded  to  a 
two-page  spread  in  the  Sunday 
bulldog  edition. 

Under  the  direction  of  Ira 
Walsh,  who  began  this  type  of 
activity  11  years  ago  for  the 
Washington  (D.C.)  News,  the 
program  has  so  proven  its  value 
that  on-job  time  is  acceptable 
for  school  credits. 

Assisting  in  the  training  pro¬ 
gram  is  James  Vincent,  an 
Examiner  newsroom  veteran 
who  received  his  first  instruc¬ 
tions  on  the  conduct  of  the 
program  from  the  late  William 
Randolph  Hearst. 

Tied  in  with  the  news  produc¬ 
tion  activities  under  the  direc¬ 
tion  of  a  rotating  staff  is 
instruction  provided  by  experi¬ 
enced  newsmen.  The  on  -  job 
work  itself  extends  into  pho¬ 
tography  picture  handling  and 


caption  writing  and  into  fea¬ 
tures. 

Proof  of  Success 

Success  of  the  program  is 
proven  by  the  number  of  grad¬ 
uates  now  working  on  the 
various  Los  .Angeles  newspa¬ 
pers. 

Scholastic  sports  coverage  is 
important  of  itself,  Mr.  Walsh 
adds.  He  reports  that  Southern 
California  high  school  football 
game  attendance  totalled  3,964,- 
000.  He  estimates  that  54  per 
cent  of  those  present  were 
adults,  that  24,000  played  in 
games  and  that  90,000  others 
marched,  played  in  bands,  led 
cheers  or  took  tickets. 

The  SSA  program  also  helps 
develop  citizenship  among  stu¬ 
dent  bodies  as  well  as  journalists 
from  among  its  promising  stu¬ 
dents,  Mr.  Walsh  observes. 

“Team  of  the  week”  compe¬ 
titions  are  judged  on  citizenship 
as  well  as  on  team  performance. 
Thus  student  bodies  have  set 
up  their  own  control  systems  to 
preserve  order  at  games. 

Series  of  Award.^ 

For  the  budding  newsmen, 
watches  and  SSA  jackets  are 
awarded.  Special  events  and 
passes  to  major  collegiate  and 
professional  games  are  provided. 
Selected  nominees  go  to  a  spe¬ 
cial  workshop  at  San  Luis 
Obispo. 

Biggest  plum  thus  far  went 
to  Victor  Holchak,  Jr.  He  went 
to  the  Olympic  Games  in  Au¬ 
stralia  as  an  accredited  corre¬ 
spondent. 

Through  the  years  youths 
who  have  won  recommendations 
through  their  SSA  activities 
have  been  awarded  scholarships 
in  area  universities  and  colleges 
worth  $167,000,  Mr.  Walsh  also 
reports. 

The  basis  for  success  of  the 
activity  lies  in  its  self-operation 
in  cooperation  with  school  offi¬ 
cials,  he  believes.  Each  school 
in  SSA  is  asked  to  nominate 
two  promising  students  to  the 
oi-ganization. 

Top  educators  of  Southern 
California  are  on  the  controlling 
advisory  board.  All  projects 
must  have  board  approval.  No 
10  top  team  listing  is  official 
without  board  endorsement. 

The  Examiner  provides  the 
technical  advisers,  the  city  room, 
the  phones  and  copy  desk.  It 
meets  the  basic  expenses,  pro¬ 
vides  the  trophies. 
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J  By  Boy  11.  Copperud 

I  An  Exclusive  Club 

=  Remember  the  adage  to  the  effect  that  it  is  the  shoe- 
g  maker’s  children  who  go  barefoot? 

g  Well,  on  the  one  hand  there  was  H.  L.  Mencken,  who 
1  was  more  prominently  identified  with  Baltimore  than 
g  any  other  man  of  letters,  with  the  possible  exception  of 
g  Edgar  Allen  Poe.  He  lived  there  all  his  75  years.  One 
p  of  his  masterpieces  is  The  American  Language,  which 
p  contains  thousands  of  fascinating  histories  of  American 
p  expressions. 

g  On  the  other  hand  we  have  a  word  that  apparently 
g  began  in  Baltimore,  and  whose  use  seems  to  have  been 

fi  pretty  well  confined  to  that  city.  The  word  is  espantoon, 

1  meaning  a  policeman’s  night  stick,  or  truncheon. 

1  You  might  expect  that  Mencken,  who  combed  the 
j  continent  for  his  scholarly  and  interesting  etymologies, 

g  would  have  given  the  full  treatment  to  espantoon,  a 

g  curious  expression  on  his  own  doorstep.  But  although 

5  he  used  the  word,  both  in  the  basic  volume  and  the 

p  first  supplement,  he  did  not  deal  with  its  origin, 
g  According  to  Webster,  espantoon  is  a  variant  of 
p  spontoon,  which  comes  from  the  Italian  spontone.  A 
g  spontoon  is  described  as  “a  kind  of  half-pike  formerly 
p  borne  by  officers  of  infantry;  hence,  a  policeman’s 
i  club  ...” 

g  But  the  story  of  just  how  espantoon  was  born  and 
g  came  to  be  the  exclusive  property  of  Baltimore  appa- 
g  rcntly  remains  to  be  told.  Come  to  think  of  it,  the  story 
g  soon  may  have  little  meaning,  for  night  sticks  appear 
g  to  be  obsolescent,  if  they  are  not  already  extinct. 

I  Quirks  and  Quibbles 

B  Many  readers  must  have  done  a  double-take  when 
I  they  read  the  quoted  citation  that  accompanied  the 
g  award  of  an  honorary  degree  to  an  eminent  journalist, 
g  It  praised  the  recipient  as  “a  worthy  perpetrator  of 
E  an  illustrious  journalistic  tradition  ...” 
g  Perpetrate  means  “to  commit  something  evil.”  And 
B  then  there’s  perpetuate,  which  means  “to  give  an  en- 
g  during  character  to.”  These  words  may  have  some- 
g  thing  in  common,  however,  in  that  both  a  perpetrator 
B  and  a  perpotuator  may  b?  thought  of  as  carrying  on. 


A  classic  of  misplaced  emphasis  has  been  on  exhibition 
lately  in  a  series  of  ads  by  a  company  selling  small  air¬ 
planes.  Under  a  picture  of  a  thunderstruck  woman,  the 
legend  runs,  “WHO,  ME?  Fly  my  own  airplane!” 

The  thing  would  seem  to  be  naturally  all  one  question: 
“W’ho,  me — fly  my  own  airplane?  As  it  is,  the  woman 
has  no  sooner  spoken  than  she  is  practically  aloft,  show¬ 
ing  the  same  headlong  acquiescence  we  all  know  so  well 
in  prospective  customers  as  portrayed  in  radio  and  TV 
commercials. 


Every  company  sent  one  girl  representative.  They  all 
managed  to  cope  without  blushing. 

Idiom  seems  to  require  that  cope  be  accompanied  by 
with,  and  that  with  be  followed  by  an  object,  as  for 
example,  cope  with  the  exhibit  of  pornography  in  the 
courtroom. 

The  sentences  cited  bring  to  mind  the  man  who  was 
asked  whether  he  liked  Kipling. 

“I  don’t  know,”  he  replied.  “How  do  you  kipple?” 
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ONE  OF  A  NUMBER 
OF  DEEPLY-APPRECIATED 
EDITORIAL  EXPRESSIONS  IN  THE 
NATION'S  PRESS  CONCERNING 
'^THE  TEN  COMMANDMENTS." 


EDITORIAL  PAGE 

FRIDAY,  NOVEMBER  9,  1956  ★ 


A  Great  Piet  are 

Already  enjoying  the  highest  praise  by 
I.  leaders  of  the  three  great  faiths  who  had 
seen  it  at  private  showings,  a  truly  great 
motion  picture,  “The  Ten  Commandments,” 
opened  last  night  at  the  Criterion  Theatre.  It 
is,  we  think,  the  masterpiece  in  the  long  career 
of  Cecil  B.  DeMille.  Mr.  DeMille  has  arranged 
that  all  his  profits  from  the  picture,  wherever 
it  is  shown,  will  go  into  a  special  trust  fund  for 
religious,  charitable  and  educational  purposes 
and,  on  his  own  insistence,  he  will  have  no  voice 
in  the  disbursement  of  the  money.  Finally,  this 
is  no  mere  gi’andiose  spectacle,  spectacular  as 
it  is.  It  is  an  illumination  of  mankind's  struggle 
through  the  ages  and  today  to  wrest  freedom 
from  tyranny.  We  recommend  Rose  Pelswick’s 
review  in  this  newspaper  today. 
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CMs  Need  to  Sell  Harder 


Yet  Keep  Costs  in  Line 


Ity  (Jeorjie  A.  Brandenburg 


{Second  of  Tiro  ArticJes) 


The  outlook  is  bright  for  ’57, 
but  the  coming  year  will  chal¬ 
lenge  circulation  managers  to  be 
constantly  alert  to  apply  and  usi‘ 
every  possible  means  to  sell,  de¬ 
liver  and  collect  for  a  greatei’ 
number  of  newspapers  at  the 
least  possible  cost. 

Such  a  two-way  program  of 
productive  promotion,  plus  care¬ 
ful  checking  of  operating  costs 
can  mean  a  good  sales  year  for 
newspaper  circulation  execu¬ 
tives,  say  another  group  of  cir¬ 
culators  polled  by  E&P. 

Looks  for  Gains 

“We  see  no  reason  why  news¬ 
papers  in  our  area  should  not 
continue  to  show  circulation 
gains  in  1957,”  asserted  George 
W.  Hicks,  Pittsburgh  (Pa.) 
Post-Gazette.  “Barring  a  com¬ 
plete  economic  collapse,  aggres¬ 
sive  newspaper  circulation  de¬ 
partments  in  their  efforts  to 
keep  pace  with  population 
growth  should  continue  to  show 
substantial  gains.” 

As  far  as  Pittsburgh  is  con¬ 
cerned,  Mr.  Hicks  does  not  an¬ 
ticipate  a  price  increase  during 
1957.  He  pointed  out  the  Post- 
Gazette  in  October,  1952,  in¬ 
creased  its  single  copy  price 
for  daily  papers  from  5  to  7 
cents  outside  of  county  of  pub¬ 
lication.  Other  Pittsburgh  dai¬ 
lies  continue  at  5  cents  per  copy. 

One  of  the  most  imi)ortant 
things  daily  newspapers  must 
do  to  maintain  or  increase  cir¬ 
culation  is  to  provide  good  de¬ 
livery  service,  according  to  Mr. 
Hicks.  “The  American  public 


IT’S  A  PROVEN  FACT  . . 

A. 


INCREASES  CIRCULATION 


I 


ROUTE  TUBES 
DISPLAY  RACKS 
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today  demands  more  and  better 
service  from  newspapers,  as 
well  as  any  type  of  service 
they  pay  for,”  he  said. 

Product  Important 

“An  improved  editorial  prod¬ 
uct  is  always  important,”  he 
added.  “Any  editor  today  who 
does  not  plan  and  gear  his  edi¬ 
torial  content  to  the  ever-chang¬ 
ing  demands  of  the  public,  will 
find  his  product  more  difficult 
to  sell. 

“The  alert  circulation  man¬ 
ager  will,  of  course,  do  all  pos¬ 
sible  to  use  his  carrier  and  sales 
organization  in  various  types  of 
contest.  .\t  this  time,  we  do  not 
know  of  any  untried  or  new’ 
types  of  promotion.” 

There  will  always  be  danger 
.signs,  Mr.  Hicks  w-arned,  es¬ 
pecially  if  a  circulation  depart¬ 
ment  fails  in  setting  its  sights 
well  in  advance  with  proper 
planning. 

Optimistic  in  N'.K. 

Morris  Shorr,  Woonsocket 
(R.  I.)  Call,  feels  confident  that 
1957  will  bring  new  readers  to 
many  New  England  newspa¬ 
pers.  “Circulators  with  a  good 
editorial  and  advertising  prod¬ 
uct  can  look  forward  to  in¬ 
creased  sales  with  optimism,” 
he  said.  “Circulation  will  con¬ 
tinue  to  soar  to  new  heights, 
despite  the  unwarranted  fears 
of  competition  from  other  fields.” 

On  the  sobering  side,  he  noted 
that  rising  costs  again  will  be 
one  of  the  most  important  prob¬ 
lems  facing  newspapers.  Veiled 
hints  of  newsprint  price  in¬ 
creases  and  upward  adjustments 
in  wage  scales  are  factors  to 
be  considered  in  1957,  he  pointed 
out. 

Even  though  revenue  has  in¬ 
creased  during  the  pa.st  year,” 
said  Mr.  Shorr,  “it  has  not  kept 
up  with  rising  costs.  Income 
producing  departments  must  in¬ 
crease  their  rates  for  services 
and  other  departments  must  ex¬ 
ercise  the  greatest  of  care  in 
spending  the  income  dollar. 

“Circulation  managers  can  do 
their  share  to  help  keep  news¬ 
papers  in  the  black  by  looking 
for  new  readers  and  possibly 
boosting  the  price  per  copy.” 

Newspaper  promotion  will  con¬ 
tinue  to  play  an  important  role 


in  the  sale  of  papers,  says  Mr. 
Shorr.  “My  belief  is  that  the 
most  effective  promotion  could 
be  the  news  columns  with  live¬ 
lier  local  news  coverage  and 
more  interpretation  of  news 
stories.”  He  also  advocated 
more  news  slanted  to  attract 
teen-agers’  attention,  thus  gain¬ 
ing  new  readers. 

Down  Texas  way.  Jack  E. 
Calvin,  Houston  (Tex.)  Post 
asserts  there  are  always  danger 
signals  ahead  “if  you  are  not 
promoting  and  selling  every 
day.”  He  thinks  there  will  be 
good  results  in  1957,  if  news¬ 
papers  keep  alert  to  their  sell¬ 
ing  opportunities. 

“We  do  not  anticipate  a  price 
raise,  because  we  are  selling  for 
the  highest  pi  ice  in  Texas  now, 
$1.95  (daily  and  Sunday)  per 
month,”  said  Mr.  Calvin.  “Next 
price  to  use  is  .$1.75,  daily  and 
Sunday.” 

.More  Sales  Training 

Mr.  Calvin  doesn’t  see  any 
new  style  promotion  stunts  on 
the  horizon,  but  rather  he  be¬ 
lieves  that  training  and  work¬ 
ing  with  independent  distribu¬ 
tors,  along  with  contests  for 
these  salesmen,  are  the  essen¬ 
tial  ways  to  build  circulation. 
He  adds,  of  course,  that  a  good 
product  is  vital  to  any  paper’s 
future  growth. 

“The  jackpot  puzzle  contest 
is  still  going,  but  when  you 
stop  putting  out  the  cash,  where 
does  your  circulation  go?”  he  re¬ 
marked.  “We  have  one  for  nui¬ 
sance  value  only,  for  $100  per 
week.” 

In  California,  E.  L.  Schellen- 
berg,  San  Diego  Union  and  Eve¬ 
ning  Tribune,  reports  he  can 
see  no  reason  why  newspapers 
in  Southern  California  won’t 
show  cii'culation  gains  in  1957. 

Sees  ('ontiniK'd  Growth 

“I  feel  that  1957  will  he  just 
another  year,”  he  asserted.  “Pop¬ 
ulation  is  growing,  therefore, 
circulation  gains  for  the  news¬ 
papers  that  produce  a  good 
product.  Problems?  Yes,  but 
they  will  be  met  and  solved  as 
in  the  past.  As  America  grows, 
•so  will  the  newspapers  that  keep 
in  step  with  the  times.” 

Price  increase,  said  Mr.  Schel- 
lenberg,  is  something  that  de¬ 
pends  on  many  factors,  such  as 
newsprint  costs,  wages  and  ma¬ 
terial  costs.  “No  publisher  en¬ 
joys  raising  the  piice  of  his 
product,  but  there  comes  a  time 
when  it  is  an  ab.solute  neces¬ 
sity,”  he  said. 

“I  feel  that  many  publishers 
are  afraid  to  raise  their  price 
— with  the  result  that  they  ‘cut’ 
their  product;  cut  news  space, 
cut  features,  etc.  I  feel  this  is 


a  mistake.  It  is  better  to  sell 
a  paper  that  you  are  proud  of, 
that  makes  no  excuses,  than  one 
that  does  not  carry  all  the  newj 
that  a  good  daily  paper  should 
have.  I  feel  that  the  five-cent 
newspaper  should  be  with  the 
five-cent  cigar,  or  bus  fare- 
gone  and  forgotten.  This  is 
1957.” 

Product  Comes  First 

Nothing  beats  a  good  product, 
in  the  opinion  of  Mr.  Schellen- 
berg,  who  believes  that  a  pub¬ 
lisher  gives  the  circulation  dfr 
partment  a  good  newspaper, 
then  the  circulation  department 
must  sell,  and  sell  by  every 
legitimate  means  possible. 

“Newspaperboys  always  pro¬ 
duce  good  business,”  he  added, 
“but  they  cannot  be  pushed  too 
far.  A  night  crew,  separate 
from  the  newspaperboy,  but 
made  up  of  former  newspaper- 
boys,  has  produced  good  busi¬ 
ness  for  us.  Seasonal  offers  such 
as  vacation  trips.  Thanksgiving 
turkeys  and  Christmas  gifh, 
will  keep  the  interest  of  news- 
paperboys  at  tops  and  produces 
good  sound  business.” 

Mr.  Schellenberg  agrees,  of 
course,  that  in  highly  competi¬ 
tive  areas,  it  may  be  necessary 
to  use  more  high-powered  pro¬ 
motion  methods.  Jackpot  puzzle 
offers,  he  said,  seem  to  attract 
a  certain  class  of  readers  and 
have  proven  to  be  worthwhile. 

In  his  opinion,  the  greatest 
danger  in  the  future  is  the 
threat  to  the  “Little  Merchant" 
plan  by  “well  wishers”  who  are 
sponsoring  a  “model”  work¬ 
men’s  compensation  law. 

Cultivate  the  Reader 

Stowell  E.  Abbott,  Boitt 
(Idaho)  Statesman,  expects  to 
show  moderate  circulation  gains 
in  1957.  He  does  not  look  for 
a  price  increase  in  his  area  in 
the  immediate  future.  He  be¬ 
lieves  the  jackpot  puzzle  craze 
has  played  itself  out. 

Mr.  Abbott  is  a  firm  believer 
in  an  improved  editorial  product 
as  the  mainstay  for  increased 
circulation,  adding:  “Our  be¬ 
lief  is  that  reading  habits  must 
Ik*  cultivated.” 

C.  F.  Moester,  Winston-Saleir 
(N.  C.)  Journal-Sentinel,  says 
indications  are  that  1957  wil  v 
be  another  good  circulation  year  1 
in  his  area.  “It  is  my  opinion  r 
that  newspapers  in  this  section  f 
of  the  country  will  continue  tc  i 
show  as  much,  or  probably  J 
slightly  greater  circulation  gains  n 
during  this  next  year,”  he  said 

Greater  Efficiency 
“A  price  increase  is  not  antw- 
(Continued  on  page  44) 
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ESSO  RESEARCH  works  wonders  with  oil 


Oil  helps  create  a  new  world  of  fashion 


A  fine  wool  sweater  owes  much  of  its  loceJij  look  to  a  special  oil  tieceloped  hij  Esso  Research 
Bif  lubricating  the  threads  during  knitting,  it  helps  them  tnesh  together  smoothhj  and 
ecenhj.  After  knitting,  the  oil  is  easily  removed.  Without  oils  like  this, 
the  springy  texture  and  intricate  designs  of  todays  fashionable  woolens  W 

wouldn’t  be  possible.  Again  ESSO  RESEARCH  works  wonders  with  oil. 
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Circulation 

{Continued  f-rom  page  42) 

pated  in  the  immediate  future, 
but  with  the  continued  rise  in 
operating  costs,  we  will  have 
to  be  more  alert  and  operate 
our  departments  as  efficiently 
as  possible  in  order  to  get  the 
most  from  every  dollar  we 
spend.” 

Mr.  Moester  feels  that  cir¬ 
culation  managers  need  to  do  a 
better  job  training  district  man¬ 
agers  and  carriers  in  selling 
and  servicing  newspaper  cus¬ 
tomers  in  order  that  carrier 
contests  and  other  forms  of  pro¬ 
motion  will  be  more  effective. 

“Editorially,  our  newspapers 
must  continue  to  give  the  read¬ 
ers  the  very  best  in  news  cover¬ 
age  and  features,”  he  declared. 
“We  should  endeavor  to  improve 
public  relations  efforts  to  make 
subscribers  in  communities  out¬ 
side  the  city  of  publication  feel 
we  are  really  interested  in  them 
and  the  needs  of  their  commu¬ 
nity.” 

Avoid  Newsprint  Waste 

Mr.  Moester  likewise  feels 
that  newspapers  should  guard 
against  the  introduction  of  any 
law  that  would  tend  to  hinder 
or  change  the  status  of  a  car¬ 
rier-salesman  from  that  of  a 
little  merchant  operating  his 
own  business. 

He  also  sees  the  need  to  be 
constantly  on  the  alert  in  stop¬ 
ping  any  unnecessary  waste  of 
newsprint,  by  keeping  returns 
to  a  minimum  and  by  re-exam¬ 
ining  circulat’on  coverage  in 
far-flung  territories  that  may 
be  unprofitable  to  both  the  news¬ 
paper  and  the  advertiser. 

Phil  Turner,  who  is  resigning 
as  circulation  manager  of  the 
Jacksonville  Florida  Times-Un- 
ion  to  enter  the  circulation  pro¬ 


motion  field  with  the  Hollister 
Organization,  is  optimistic  for 
the  Florida  region,  expecting 
newspapers  to  show  continued 
circulation  gains.  He  favors  an 
improved  editorial  product  and 
views  high  costs  of  developing 
and  maintaining  retail  fringe 
circulation  as  “danger  signs” 
for  circulators  to  heed. 

Although  he  might  be  accused 
by  being  “partial,”  in  view  of 
his  new  connection,  Mr.  Turner 
believes  that  high  quality  reader 
interest  campaigns  will  continue 
to  have  greater  appeal  and  will 
replace  “costly  man  hours  and 
contractual  restrictions  develop¬ 
ing  at  both  carrier  and  employe 
level  as  far  as  carrier-district 
manager  contests  are  concerned. 

More  Newsprint  Available 

Elbert  H.  Baker  IT,  Tacoma 
(Wash.)  News  Tribune,  speak¬ 
ing  for  the  Pacific  Northwest 
area,  says  there  seems  to  be 
an  “casing  up”  of  the  tight 
newsprint  situation.  He  believes 
that,  as  a  result,  newspapers 
will  be  in  a  position  to  “open 
up”  their  papers  and  seriously 
consider  new  types  of  pro¬ 
motion. 

“I  believe  that  newspapers  in 
the  Northwest  area  as  a  whole 
will  show  continued  circulation 
gains  in  1957,”  said  Mr.  Baker. 
“New  industries,  enlarged  mili¬ 
tary  installations  and  a  tend¬ 
ency  to  divert  some  of  the  ur¬ 
ban  people  to  outside  areas, 
thereby  bringing  in  more  serv¬ 
ice  people  (druggists,  grocers, 
etc.)  will  all  have  their  affect 
on  this  gain.” 

Price  increases,  he  added,  de¬ 
pend  a  great  deal  on  local  con¬ 
ditions.  However,  in  the  North¬ 
west,  he  looks  for  a  certain 
number  of  price  adjustments 
!  during  ’57.  “I  believe  if  a  pub- 
•  licat'on  is  seven  days,  the  in- 
-  crease  will  cover  seven  days,” 


he  said,  “otherwise,  of  course, 
just  on  the  six  days  or  less  as 
the  case  may  be.” 

Good  Year  Ahead 
In  so-called,  non-competitive 
markets,  Mr.  Baker  believes  im- 
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proved  editorial  product  and  find  vacation  employment  each 
prompt  delivery  schedules  are  year  through  the  Oregon  Jour- 
part  of  the  answer  for  main-  nal’s  “Teen-Age  Job  Shop,”  at¬ 
taining  and  increasing  circula-  cording  to  Dick  Gifford,  pro- 
tion.  In  competitive  markets,  motion  manager  of  the  Journal, 
contests  and  promotions  are  es-  The  results  of  the  1956  pro- 
sential,  he  added.  gram  showed  that  about  200 

Summing  up  the  situation,  more  youngsters  were  placed  in 
Mr.  Baker  said:  summer  employment  than  had 

“The  newspaper  business  in  1^55,  the  first 

general  in  the  Northwest  has  program, 

been  good,  with  the  exception  , 

of  a  few  poor  months  in  the  felling  about  the  ‘Job 

late  summer,  and  early  fall,  ^hop  and  urging  teen-agers  to 
However,  these  did  not  affect  come  in  person  and  register  for 
the  circulation  picture  too  applicants  14  to  19 

greatly  and  the  groups  that  I  years  old  must  bring  in  at  least 
meet  with  in  the  main,  which  ®‘Saed  character  references 
include  circulation,  business  run  requesting 

side,  advertising  side  and  pub-  large  and  small,  to 

Ushers,  are  all  quite  optimistic 

for  the  coming  year.”  »  teen¬ 

age  girl. 

A  Lot  of  Business’  ^ 

George  F.  Clark,  circulation  _  _  . 

manager  of  the  Hartford  ooy  Obtains 
(Conn.)  Courant,  summed  up:  ‘Serves’  Within  Year 
“There  i^s  a  lot  of  business  here  Oakland.  Calif, 

in  Hartford.  Our  problem  is  to 

take  care  of  it.”  .  Norman  NUsen,  14,  was  ac- 

claimed  the  Oakland  Tribune  t 
les,  he  said,  ^  we  do  expect  “Newspapeiboy  of  the  Year" 
increased  circulation  gains  dur-  congratulated  on  obtaining 
ing  19.5 1.  We  do  not  anticipate  2,428  subscriptions  within  one 
any  price  increases.  However,  year  at  the  newspaper’s  annual 
twelve  months  is  a  long  time  for  holiday  show  here.  J.  R.  Know- 
a  projection  in  this  matter  to  ,3^^^  publisher,  said  this  was 
stand  up.  Our  costs  have  been  all-time  Tribune  record, 
and  are  increasing  substantially.  Norman’s  earnings  from  his 
We  know  that  sooner  or  later  j.Qute  activities  in  the  last  three 
something  will  have  to  be  done,  ^lonths  totalled  $1,000.  accord- 
We  have  used  no  other  form  of  j^hn  H.  McCourtney,  cir- 

promotion  other  than  carrier  culation  manager.  He  won  a 
contests  for  a  good  many  years.  Series  trip  and  now  has 

These  have  been  successful  and  3  commanding  lead  in  the  com- 
■  will  be  continued.  Our  product  a  trip  to  the  Presi- 

has  been  continually  improved,  ^,^3^53,  inauguration. 

:  so  I  have  no  complaints  in  that  ^^he  award  was  presented  be- 
respect.  We  have  had  no  experi-  ^3,.^  3  gathering  of  7,000  that 

ence  with  the  jackpot  puzzle  included  3,231  newspaperboys. 

type  of  promotion  and  we  are  ^ 

not  enthusiastic  about  using  it.” 

,  Independent  Dealer 

¥¥  r-  »  /-V  1  System  Effected 

Hoe  firm  8  Order 

Pasadena.  Cain 

Backlog  Increased  The  Newspaper  Guild  has 

Joseph  L.  Auer,  president  of  withdrawn  its  petition  for  ai 
R.  Hoe  &  Co.,  Inc.,  reports  that  election  to  determine  a  bargain- 
the  company’s  backlog  of  orders  ing  unit  for  the  circulation  de- 
011  Nov.  30  amounted  to  $13,-  partment  of  the  Independnt 
j  940,000,  as  compared  with  $11,-  Star-News. 

•  791,000  on  the  same  date  last  This  action  followed  a  ruling 
I  year.  by  the  National  Labor  Relations 

1  At  the  same  time  Mr.  .Auer  Board  that  the  publisher  had 
1  announced  that  the  company’s  converted  district  dealers  to  an 
5  board  of  directors  had  voted  the  “independent  contractor”  st*' 
I  regular  quarterly  dividend  of  tus.  Street  sales  and  motor 
j  25  cents  per  share  on  the  $2.50  route  operations  also  have 
j  par  value  cumulative  Class  A  placed  on  an  independent  basu 
j  stock,  payable  Jan.  15  to  stock-  This  left  only  inside  cleric* 
J  holders  of  record  Jan.  7.  employes  eligible. 
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What  is  the  situation  in  the  export  market  for  American  opal? 
In  1946,  after  little  previous  activity,  the  Western  European 
export  market  came  to  life.  Although  erratic  at  first,  this 
market  has  begun  a  surging  upward  trend.  Industrial  production 
in  this  area  rose  8%  in  1953  and  10%  in  1954  and  1955:  fuel 
requirements  mounted  accordingly.  Since  European  coal  producers 
could  not  meet  the  demand,  the  export  of  American  coal  to 
Western  Europe  increased,  reaching  48  million  tons  in  1956 . 
Meanwhile,  Canada  has  been  importing  about  19  million  tons 
annually.  In  1957,  the  American  coal  industry  should  produce 
532  million  tons  of  coal,  of  which  74  million  will  fuel 
Canadian  and  overseas  industries . 

The  long-range  future  for  American  coal  looks  good  in  the 
export  field.  Typical  of  Western  Europe's  expanding  economy, 
Germany,  England,  France  and  the  Saar  should  increase  their 
steel  production  an  average  of  18%  by  1960.  Keep  in  mind  that 
the  production  of  a  ton  of  steel  requires  a  ton  of  coal.  By 
1975,  estimates  for  the  Western  European  market  have  run  as 
optimistically  as  100  million  tons.  Of  course,  many  factors 
affect  this  figure.  International  conditions.  Conflict  in  the 
Near  East.  The  Suez  situation.  Overseas  shipping  capacity. 

On  the  other  hand,  if  this  industry  growth  continues,  European 
coal  producers  cannot  meet  the  demand .  They  are  hampered  by  a 
dwindling  labor  force .  .  .by  low  output  rate  (highest  is 
England  with  1.21  tons  per  man-day  compared  to  our  10  tons) 
by  an  inability  to  adapt  their  mines  or  personnel  to  the 
mechanization  necessary  to  cope  with  the  problem. 

All  signs,  then,  point  to  an  increasing  need  for  coal  in  these 
markets  and  an  increasing  dependence  on  America  to  supply  it  . 
The  American  coal  industry  must  meet  this  demand  as  well  as 
the  growing  demand  within  our  own  borders. 

Our  coal  industry  is  preparing  now.  New  mines  are  being 
readied.  Great  sums  of  money  have  been  and  are  being  invested 
in  new  mechanized  equipment  to  speed  every  phase  of  coal 
production,  preparation  and  transportation.  This  determination 
to  produce  an  adequate  quantity  of  high-quality,  low-cost 
fuel  for  the  world  should  be  matched  by  a  reasonable  return  on 
the  product .  This  is  necessary  to  finance  these  preparations 
and  protect  a  vital  segment  of  our  economy--the  American 
bituminous  coal  industry  . 


Material  in  Caal  Fact*  may  be  quated  or  reproduced  for  any  purpose.  If  further  information  i*  desired,  contact  Notional  Cool  Associotioo. 
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JOURNALISM  kdicahon 


Want  a  Teaching  Job? 
Line  Forms  on  Right 


By  Uwight  Bcnt«*l 

If  you’re  one  of  that  lepion  of 
newspapermen  who  think  if 
they  had  the  chance  they  could 
“show  these  college  journalism 
professors  a  thinp  or  two  about 
teaching:  journalism,”  well  .  .  . 

Maybe  you’ll  get  the  chance. 
Maybe  you’ll  even  be  drafted. 

Because  it  looks  as  if  jour¬ 
nalism  education  will  have  to 
depend  increasingly  on  the 
working  practitioner  who  dou¬ 
bles  as  part-time  teacher.  Quali¬ 
fied.  full-time  journalism  facul¬ 
ty  are  becoming  scarcer  by  the 
day. 

Beating  the  Bushes 

Already  the  journalism 
schools  are  beginning  to  beat 
the  bushes  for  next  year’s 
teaching  additions  and  replace¬ 
ments  ,  .  .  and  the  crop  of 
qualified  candidates  is  light, 
spotty  and  scabbed.  Really  com¬ 
petent  people  are  hard  to  find. 

At  the  salary,  that  is,  that 
most  of  the  schools  can  afford 
to  pay.  In  any  foreseeable  fu¬ 
ture  the  schools  must  place 
increasingly  heavy  dependence 
on  repoi’ters  and  editors  who 
can  snatch  an  hour  or  two 
from  their  regular  w'ork  to  take 
on  a  class. 

The  part-time  instructor,  just 
off  the  beat  or  the  desk  ...  or 
due  there  shortly  .  .  .  will  carry 
more  and  more  of  the  journalism 
teaching  load.  The  schools  face 
a  dim  future  so  far  as  really 
qualified  full-time  faculty  are 
concerned. 

The  Problem 

Here  are  some  of  the  prob¬ 
lems: 

First,  there  is  a  great  short¬ 
age  of  college  teachers  gener¬ 
ally.  Period.  With  college  and 
university  enrollments  soaring, 
and  industry  grabbing  off  the 
smarties  for  its  own,  the  coun¬ 
try’s  higher  institutions  can’t 
possibly  meet  their  new  and  re¬ 
placement  faculty  needs.  It  has 
been  estimated  that,  even  ig¬ 
noring  replacement  problems, 
the  colleges  and  universities 
will  need  between  278,000  and 
500,000  new  teachers  by  1970. 
As  one  president  has  put  it, 
“The  colleges  are  defeated  at 
the  outset.” 

Second:  Newspaper  salaries 
have  been  climbing,  college 
teaching  salaries  lagging,  so 
that  the  journalism  schools 
can’t  attract  the  kind  of  experi¬ 


ence  they  need  from  the  in¬ 
dustry'.  It  takes  an  experience*! 
newspaperman  to  teach  news- 
papering  competently.  Years 
ago,  when  the  faculty  pioblem 
wasn’t  pressing,  the  old  Ameri¬ 
can  .Association  for  Education 
in  .Journalism  specified  that  a 
teacher  should  have  a  minimum 
of  seven  years’  experience.  This 
requirement  later  was  reduced 
to  five  years,  then  sort  of  over¬ 
looked  altogether  as  the  faculty 
recruitment  problem  grew. 

Because  the  colleges  and  uni¬ 
versities  simply  can’t  offer  the 
kind  of  dough  to  attract  that 
kind  of  experience.  And  particu¬ 
larly  with  an  advanced  college 
degree  to  go  with  it.  Adminis¬ 
trators  are  getting  very  finicky 
about  this  degree  business. 

Salary  Picture 

Here’s  the  college  salary 
picture.  Since  1940,  physicians 
increased  their  annual  earnings, 
in  terms  of  actual  buying  power, 
by  80  per  cent;  industrial  work¬ 
ers  48  per  cent;  lawyers  10  per 
cent.  But  college  faculty  sal¬ 
aries,  once  again  in  terms  of 
purchasing  power,  declined  .5 
per  cent. 

That  is  to  say.  college  teach¬ 
ers  actually  are  making  .1  per 
cent  less  now  than  in  1940. 
Average  salary  for  college 
teachers,  country  wide  and  all 
ranks  combined,  is  only  .?5,.‘143. 
Average  of  full  professors,  na¬ 
tion  wide,  is  $7,07G:  for  instruc¬ 
tors,  .$4,087. 

Because  of  the  budget  prob¬ 
lems  imposed  by  booming  en¬ 
rollments  and,  consequently,  the 
necessity  for  hiring  the  many- 
necessary  new  teachers  at  be¬ 
ginning  salary  levels,  the  jour¬ 
nalism  schools  and  departments 
simply  can’t  bid  effectively  for 
the  services  of  veteran  newsmen. 

Increasingly,  then,  they’ll 
have  to  compromise  on  their 
requirements  for  their  full-time 
people,  compensate  by  hiring 
part-time  teachers  from  nearby 
newspaper  plants  to  supply  the 
experience. 

Additional  Income 

A  competent  reporter  or  edi¬ 
tor  can  be  persuaded  to  drop 
everything  and  come  a-runnlng 
to  teach,  for  example,  a  class 
in  news  writing  for  an  hour 
three  times  a  week.  And  he’ll 
do  it  for  one-fourth  the  monev 


that  an  instructor  w'ould  get 
carrying  a  full  load  of  four 
classes.  That  would  be,  perhaps, 
$1200  or  $1500  for  nine  months 
for  three  hours  of  teaching  a 
week. 

That  makes  a  sufficiently  in¬ 
teresting  addition  to  his  new’s- 
paper  salary  to  attract  his 
interest.  And  anyway,  many  a 
veteran  newspaperman  is  ready 
to  make  a  contribution  of  time 
and  effort  simply  to  pass  along 
what  he  know’s  to  the  next 
generation.  As  long,  that  is,  as 
it  doesn't  interfere  too  seriously 
with  his  job. 

Third:  college  administrators 
are  becoming  more  and  more 
degree  -  conscious.  Increasingly 
the  full-time  journalism  faculty 
member  is  a  PhD.  or  equivalent. 
The  M.A.  degree  is  a  bare  min¬ 
imum.  Not  because  a  PhD.  or 
M..\.  necessarily  has  any  value 
to  a  teacher  of  journalism,  but 
because  the  academicians  hold 
the  upper  hand  on  the  campus. 

Advanced  Degree 

So  ...  to  command  a  be¬ 
ginning  salary  as  a  journalism 
faculty  member,  an  experienced 
newspaperman  must  have,  or 
expect  to  have  to  get,  an  ad¬ 
vanced  degree.  Academically  and 
financially,  that’s  a  dim  pros¬ 
pect  for  the  kind  of  successful, 
experienced  newspaper  practi¬ 
tioner  that  the  journalism 
schools  need  to  do  their  teach¬ 
ing. 

Fact  is,  except  in  unusual 
cases  the  schools  simply  aren’t 
going  to  get  such  people.  In¬ 
creasingly  they’ll  bring  in  part- 
timers.  "rhis  is  not  to  suggest 
that  the  J -schools  haven’t  al¬ 
ready  leaned  heavily  on  the 
working  newspaperman-teacher. 
Perhaps  50  per  cent  (numeric¬ 
ally)  of  all  teachers  in  journal¬ 
ism  are  part-timers.  (Their 
proportionate  teaching  time,  of 
course,  is  very  much  less.  But 
it  will  be  stepped  up  consider¬ 
ably.) 

Is  this  good?  To  a  point,  yes. 
The  students  get  something 
from  contact  with  a  man  or 
woman  still  panting  from  cov¬ 
ering  the  latest  story.  Such  a 
person  sparks  them  in  a  way 
the  regular  classroom  teacher 
can’t. 

But  by  and  large,  and  with 
many  di.stinguished  exceptions, 
he  doesn’t  do  a  particularly 
good  job  of  teaching.  It’s  “sand¬ 
wiched  in.”  Often  he  doesn’t 
prepare,  but  shows  up  with  a 
couple  of  clippings,  hastily 
clipped,  and  ad  libs.  He  tends 
to  slight  correction  of  papers, 
because  he’s  busy  with  another 
job.  He  isn’t  trained  in  class¬ 
room  techniques.  Believe  it  or 
not,  good  teaching  is  a  job  that 


has  to  be  learned  .  .  .  like  good 
newspapering. 

A  Critical  View 

Robert  a  Steffes  of  Southern 
Illinois  University  has  had  this 
to  say  in  criticism  of  the  news¬ 
paperman-teacher  : 

“Those  teachers  often  have  a 
mistaken  idea  that  they  can 
teach  students  a  lot  faster  than 
seasoned  classroom  drudges. 

“The\  oversimplify  and  often 
curry  around  the  opinion  that 
‘they  can  take  any  student  and 
make  a  good  reporter  out  of 
him  in  two  weeks.’ 

“They  are  inclined  to  be 
easy  graders,  thus  upsetting 
standards.  An  easy  way  out  is 
to  give  a  grade  over  which  a 
student  won’t  argue  later. 

“They  are  not  prepared  to 
cope  with  sub-standard  students. 
If  they’ve  done  any  on-the-job 
teaching,  they’ve  had  the  cream 
of  the  crop  of  students— some 
of  which  even  took  journalism 
courses  before  he  got  hold  of 
them.” 

Be  all  that  is  it  may.  the 
working  newspaperman  will  be 
the  salvation  of  journalism  edu¬ 
cation  ...  at  least  until  college 
salaries  get  back  up  where  they 
belong.  Line  forms  on  the  right 


Presf.  Steigleiiiaii 
111  UN  Seminar 

Prof.  Walter  A.  Steiglemsr 
of  the  State  University  of  Iowa 
School  of  Journalism  has  beet 
named  as  the  newspapermat 
from  the  United  States  who  wil 
take  part  in  an  Internationa! 
press  seminar  at  the  Unitec 
Nations  beginning  Jan.  14,  On* 
new'spaperman  from  each  of  % 
other  countries  will  attend  the 
seminar.  Prof.  Steigleman  iso: 
leave  from  the  School  as  editc- 
of  the  Cheater  (Pa.) 

Church  Publicity 
Course  u'ilh  Credit 

Salt  Lake  Cff 

.Something  new  in  religions 
journalism  courses  "ill  k 
offered  by  the  University 
Utah  this  quarter. 

It  will  be  a  religious  joif' 
nalism  courses  on  the  lot* 
level— designed  for  ministers 
and  active  church  workers  W 
show  in  a  practical 
how  they  can  improve  th*'^ 
press  relations  with  I®** 
newspapers. 

Paul  Cracroft  is  instr^' 
of  the  three-hour 
course. 
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DOMINICAN 

REPUBLIC 


SUGAR 


HONDURAS 


GUATEMALA 


EL  SALVADOR 


COLOMBIA 


COSTA  RICA 


CACAO 


ECUADOR 


COFPEE 


THIS  LIVING  CIRCLE  STRENGTHENS  THE  AMERICAS 


The  Maya  civilization,  centuries  ago,  rose  to  great 
heights  anti  then  |)erished  in  the  jungle.  Why? 
Perhaps  because  this  remarkable  people  relied  on 
one  crop— corn;  perhaps  because  they  lacked  eco¬ 
nomic  and  cultural  contact  with  others. 

We  of  the  Americas  now  realize  that  Interde¬ 
pendence  is  the  key  to  our  survival.  Today  not  one, 
but  many  crops  and  products  flow  northward  from 
Central  America  . .  .coffee,  hides,  lumber,  bananas. 


cacao,  abaca . . . 

Dollars  for  these  crops  and  Central  America’s 
goods  and  services  flow  southward.  They  buy  re¬ 
frigerators,  telephones,  cars,  tractors,  and  other 
manufactured  articles. 

Thus  we  have  a  living  circle  of  economics  that 
strengthens  the  Americas,  bringing  the  people  of 
the  American  Republics  closer  and  closer  in  lumds 
of  friendship  and  belter  living. 


United  Fruit  Company 


L'niled  E'ruil  Coiiipany  has  Ix-en  si-rving  ihe  Anieriias  usefully  fur  r>6  years— 
reclainiin»  waslelanii,  stanipinLL  out  disease,  developing  human  skills,  helping 
by  researeh,  new  leehniqiies  and  transporlation,  to  increase  the  prodiietion 
and  sale  of  bananas,  sugar  and  other  crops,  anil  exix-diting  communications. 
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*  Textbook’  Talk 


Hearst  Paper’s  School 
Analysis  Is  Fruitful 

Public  education  news  is  mathematics.  A  peneral  tighten- 
•  standing  on  its  owm  feet  in  ing  up  and  policing  of  high 
competition  with  the  usual  flow  school  requirements  was  ordered 
of  copy”  into  the  city  room  of  by  the  state  Board  of  Education, 
the  San  Francisco  Examiner. 


report,  education  department  announced  that  conspirac) 
speeches,  correspondence  from  charges  would  be  filed  against 
scores  of  sources,  and  just  about  the  six  textbook  publishing 


Furthermore,  the  coverage  of  it 
during  the  past  year  by  Frank 
Purcell,  48,  a  reporter  with  30 
years  experience  behind  him, 
has  won  the  paper  accolades 
for  public  service. 

Shortly  after  the  first  of  the 
year,  Joshua  Eppinger.  then 
executive  city  editor  of  the 
Examiner,  how  associate  man¬ 
aging  editor,  assigned  Mr.  Pur¬ 
cell  to  survey  the  public  school 
needs  of  the  Hearst  daily’s  cir¬ 
culation  area.  In  1955,  Mr.  Pur¬ 
cell  had  focused  attention  on 
the  “problem  of  why  Johnny 
can’t  read.”  As  he  began  his 
reportorial  investigation  for 
1956,  he  encountered  the  com¬ 
mon  inquiry:  “What  about  our 
schools? 

.done!” 

The  Examiner  sought 
answ'ers.  The  result  was  an  ac¬ 
cumulation  of  news  breaks,  full 
of  reader  interest,  that  is  still 
continuing.  It  brought  out  into 
the  open  years  of  whispers  and 
rumors  about  a  mysterious 
“textbook  publishers’  lobby” 
which  is  now  the  subject  of  an 
inti-trust  investigation. 

Council  Praise 


.4n  ‘Old  Story’ 

In  assembling  facts  for  the 
first  series,  Mr.  Purcell  learned 
of  other  problems  that  ranged 
from  dissatisfaction  with  teach- 


aiiy  and  all  material  I  could  find, 

I  came  to  only  one  conclusion; 
that  the  facts  just  didn’t  justify 
the  hubbub.  We  ran  a  story  set¬ 
ting  forth  the  basic  issues  in¬ 
volved  and  noting  that  they 
had  been  blown  out  of  all  pro¬ 
portion. 

“Then,  I  was  able  to  get 
Doyle,  Simpson,  and  W.  L.  Blair, 
former  associate  editor  of  the 
Pasadena  Star-News  and  presi¬ 
dent  of  the  State  Board  of 
Education,  to  sit  down  at  a 
luncheon  and  sign  a  peace 
agreement,  putting  more  vital 


ing  methods  in  some  schools  to  school  problems  ahead  of  the 


delinquency  outbursts  in  others. 

The  “textbook  problem”  came 
up  repeatedly.  The  subject  had 
been  in  the  news  from  time  to 
time  for  the  past  40  to  50  years, 
but  no  aspect  of  public  educa¬ 
tion,  it  .«eemed,  generated  quite 
the  same  temperature  and  con¬ 
troversy. 

In  simplification,  the  issue  is 


textbook  issue.  It  was  broken 
within  48  hours.  Between  us, 
that  burned  me  up  quite  a  bit. 
When  it  failed,  I  finally  rea¬ 
lized  there  had  to  be  a  reason 
greater  than  the  apparent  issue. 

“For  about  three  months,  1 
kept  looking  for  the  key  to  the 
muddle.  Finally,  early  in  No¬ 
vember,  Doyle  had  a  date  to 


this;  Califoinia  selects  and  meet  with  the  State  board  of 


adopts  a  single  basic  textbook 
in  each  elementary  subject.  It 
prints  its  own  books  at  the 
Something  “mus't  “be  printing  plant  from  plates 

leased  by  the  publishers.  Then 
the  State  distributes  the  books 
to  the  school  districts.  The 
present  rate  of  purchasing  is 
around  $6,000,000  a  year. 

Key  point  of  the  controversy 
was  the  fact  that  six  major 
publishers  refuse  to  do  business 
with  California  because  they 
won’t  lease  their  plates  for 
state  printing. 

“T  h  e  biggest  fight  that 
emerged  from  Mr.  Purcell’s  in- 
Editob  &  Publisher  heard  vestigation  was  between  Dr. 


houses,  alleging  illegal  boycott. 
The  Attorney  General,  after 
questioning  Doyle  and  Mechling, 
found  Reporter  Purcell’s  facts 
stood  up  100%. 

“I  got  lucky,”  is  how  Mr. 
Purcell  explained  these  news 
breaks.  “The  pieces  started  fal¬ 
ling  into  place.” 

• 

Koiiinier  Takes  Offieu 
Guild  President 

Joseph  B.  Kommer,  Standard 
&  Poor’s,  started  Jan.  1  to  sene 
a  two-year  term  as  president 
of  the  Newspaper  Guild  of  New 
York,  succeeding  Joseph  P. 
Murphy,  Associated  Press.  He 
was  the  nominee  of  the  Com¬ 
mittee  for  Guild  Unity.  The 
election  was  not  contested. 

Re-elected  first  vicepresidem 
was  Thomas  J.  Fay,  Herald 
Tribune.  The  new  .second  vice- 
president  is  Victor  Leo,  Jmtr- 
nal-American,  one  time  vice 
president  of  the  American 
Newspaper  Guild.  Third  vice 


education.  He  did  not  appear, 
pleading  illness.  But  his  public 
relations  man,  Thomas  B.  Mech-  president^  is  George  .McNickle. 
ling,  did  ajrpear  to  release  to  e>f  the  Times  unit. 


praise  of  what  Mr.  Purcell  and 
the  Examiner  are  doing  for 
public  education  from  the  New 
York  office  of  the  National 
Citizens  Council  for  Better 
Schools.  That  led  to  this  review^ 
of  the  Examiner’s  activity. 

“.4s  any  pro  knows,  a  lot 
of  luck  in  involved  in  any  ex¬ 
clusive  these  days,”  Mr.  Purcell 
declared,  “and  I  had  it  this 
time.” 

How  It  Began 


Roy  E.  Simpson,  state  director 
of  education  and  his  depart¬ 
ment,  and  Assemblyman  Don¬ 
ald  D.  Doyle,  of  Contra  Costa 
County. 

According  to  Mr.  Purcell,  As¬ 
semblyman  Doyle  was  heading 
an  inejuiry  to  determine  the 
merits  and  demerits  of  the 
present  textbook  selection  and 
buying  procedure.  The  education 
department  opposed  his  pro¬ 
posal  that  the  system  be  junked 
The  year  began  with  what  by  a  constitutional  amendment. 


the  board  “first — before  anyone 
else  gets  it” — a  second  report, 
on  te.xtbooks  in  California.  The 
report,  despite  his  statement, 
already  had  been  mailed  to  the 
papers. 

City  Editor  .4s8ignment 

“.4t  this  point,  it  became 
clear  to  us  that  something  was 
wrong;  what,  w'e  didn’t  know 
then,  but  sotru-thing.  Eppinger 
gave  me  an  assignment  so 
typically  city-editorish  that  I 


Thomas  J.  Murphy  was  k- 
elccted  executive  vicepresident 
and  M.  Michael  Potoker,  secre 
tary-treasurer, 

Talledejsa  Co.  Plans 
Small  Stock  Issue 

Washington 
Talledega  Publishing  Co 
plans  to  is.sue  1,011)  shares  of 
common  stock  with  a  $10  p»: 
value,  it  is  disclosed  in  an  i|n 
plication  filed  with  the  Federt 


must  pass  it  along:  ‘Well,  for  Communications  Commissios 


vas  intended  to  be  a  three-part 
series  on  the  San  Francisco  Bay- 
area  schools.  This  developed 
into  an  11-article  series  state¬ 
wide  in  scope  when  it  became 
obvious  that  the  teacher-class¬ 
room  shortage  was  not  localized. 

As  the  months  went  by.  Re¬ 
porter  Purcell  took  up  the 
major  problems  and  analyzed 
them  one  by  one.  For  example, 
it  was  disclosed  that  some  25% 
of  San  Francisco’s  students 
were  graduating  from  high 
school  without  any  training  in 


School  people  up  and  down  the 
length  of  California  were  in  an 
uproar  and  taking  sides. 

“The  dispute  moved  from 
educational  channels  into  per¬ 
sonalities  and,  we  found,  basic 
issues  had  been  lost  in  the 
shuffle,”  Mr.  Purcell  said.  “At 
the  start,  I  was  more  concerned 
in  trying  to  bring  peace  to  the 
opposing  factions  than  in  trying 


blankety-blank’s  sake,  find  out 
what  is  going  on!’  ” 

The  Examiner’s  front  page  of 
Nov.  15  broke  a  story  that  As¬ 
semblyman  Doyle’s  committee 
aide,  Thomas  Mechling,  was 
working  a  dual  role,  serving 
both  “some  textbook  pub¬ 
lishers”  as  a  lobbyist  and  draw¬ 
ing  $700  a  month  from  the  com¬ 
mittee  as  consultant  and  public- 
relations  representative.  The 
publishers  were  purportedly 
seeking  to  break  the  textl)Ook 
system.  .Mr.  Mechling  immedi¬ 
ately  resigned  his  committee 
post. 

The  Department  of  Justice 
was  very  much  in  the  picture 
by  this  time  and  the  State  At¬ 
torney  General  expanded  his  in¬ 
vestigation  to  include  the 
activities  of  Assemblyman 
Doyle.  Reporter  Purcell  pursued 


.4pproval  of  the  merger  of 
Talledega  Home  Publishing  Co 
and  Talledega  News  Publishinj 
Co.  is  sought.  (E  &  P.  Dec.  I’ 
page  ,52.) 

Ownership  of  WHTB-.4M-FX 
is  involved  in  the  merger,  hen« 
FCC  action  is  required.  Cta 
H.  Hornady,  majority  stod 
holder,  will  be  general  manage 
of  the  combined  operation. 


to  uncover  any  dirt,  which,  other  angles  of  Mr.  Mechling’s 
frankly,  I  did  not  believe  existed,  role  as  an  agent  for  the  pub- 
But  in  analyzing  the  facts,  in-  Ushers. 

eluding  a  Doyle  subcommittee  Finally,  Dec.  5,  the  State 


New  York  State’s 
liP  Editors  to  Meet 

Syracuse,  N.l 
The  United  Press  Newspap*' 
Editors  of  New  York  State  •'I 
be  organized  formerly 
March  4.  John  Tuttle,  Osf* 
Dailjf  Dispatch,  is  chairmM  * 
the  organizational  commit#* 
with  Harvey  Hough,  Tonav^ 
da  News,  chairman  of  the  no» 
nating  committee.  John  L.  ^ 
sidine,  Albany  bureau  of  tf 
is  executive  secretary. 
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Dispute  on  ITS  Manning 

‘Negotiation’  Clause 
Calls  for  Arbitration 


fruitless  and  the  procedure  is 
An  order  of  the  New  Jersey  of  the  arbitration  clause:  the  not  expressly  barred  in  the 
Superior  Court  directing  the  unnecessary  and  superfluous  piven  case. 

Newark  Typographical  Union  provisions  exclude  from  arbi- 

to  arbitrate  a  controversy  over  tration  the  local  union  laws  not  No  Reason 

the  operation  of  Teletypesetter  affecting  wages,  hours  or  work- 


in  conclusion  the  court  said,  Ruv 

“Negotiation  almost  invariably  Dll>  llllUrcol 

attends  the  particular  matter  »  Yf/  11./^ 
in  dispute  before  resort  is  had  lH  W  |jrOll|) 

to  arbitration  or  the  judicial  Montreai 

process,  as  the  case  may  be; 

and  arbitration  is  the  stipulated  Hugh  E.  McCorinick,  founder 
mode  of  resolving  the  contro-  i*'  1!)25  and  president  of  the 
versy  where  negotiations  be-  Monitor  Publishing  Company 
tween  the  parties  have  been  Limited,  has  sold  a  controlling 


interest  in  the  business  to  Moni¬ 
tor  Publishing  Enterprises 
Limited.  He  will  continue  as 
president. 

Newly  associated  with  Mr. 
McCormick  will  be  John  W. 
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There  is  no  discernible  rea 

machines  at  the  Newark  (N.J.)  ing  conditions;  the  other  and  related  to  the  expressed  Sancton  as  managing  director 

Star-Ledger  was  affirmed  by  the  therefore  the  only  real  issue  contractual  policy  and  purpose,  and  publisher  of  the  Monitor 
Supreme  Court  of  that  state  withheld  from  the  effect  of  the  differences  remaining  un-^  group  of  Montreal  weekly  news- 

recently.  arbitration  clause  is  the  clause  after  futile  negotiations,  papers  and  Margaret  Aitken, 

It  is  provided  in  the  collective  providing  that  when  additional  gj,ouid  not  be  submitted  to  the  MP,  as  a  member  of  the  board 
bargaining  agreement  between  Teletypesetter  casting  machines  arbitral  jurisdiction  rather  than  of  directors, 
this  union  and  the  Newark  Pub-  are  introduced,  the  manning  of  judicial.  Mr.  McCormick  is  a  sports- 

lishers  Association,  of  which  casting  units  shall  be  negotiated,  man-editor,  who  after  early  ex- 

the  Star-Ledger  is  a  member,  and  that  these  latter  words  “Otherwise  the  intent  and  .a,j.j,.ac{.  with  '  the  Montreal 
“When  additional  typesetter  mean  expressly  and  clearly  that  purpose  of  the  agreement  as  a  Montreal  Herald, 

casting  machines  are  introduced,  this  matter  .shall  be  submitted  whole  could  be  set  at  naught  y.y,p  Monitor  in  Notre 

the  manning  of  casting  units  to  collective  bargaining  and  not  and  there  is  no  tangible  ground  Qy^ce.  He  purchased 

shall  be  negotiated,  but  at  no  to  arbitration.  for  the  inference  that  the  par-  iVcstmounf  Examiner  \n 

time  during  the  life  of  this  “it  is  said  that  ‘negotiation’  intended  the  agreement  Versun  Guardian 

contract  shall  the  publisher  re-  in  the  context  of  labor  manage-  f^ould  come  to  an  end  if  this 

issue  could  not  be  negotiated. 


quest  that  a  journeyman  attend  ment  relations  is  a  word  of  art, 
more  fhan  three  casting  ma-  while  understood  by  the  general 
chines.”  public  as  well,  meaning  only 


Quite  the  contrary.  With  the  Mr.  Sancton  started  in  news- 
stated  .specific  exceptions,  dif-  paper  work  on  the  Sherbrooke 


Tho’  f  ♦  1  -A  Puoiic  as  wen,  meaning  oniy  -  i  .licoutes  which  Daily  Record.  He  was  manag 

The  contract  also  provides  the  act  of  bareaininir  across  the  r®rences  ana  uispuies,  wnicn  j 

for  conciliation  between  the  table  and  exdud  nj  from  cannot  be  settled  by  conciliation 

...  ,  .  uioie  anu  exciuuing  irom  its  .  .  ^y^  union  and  the  Fredericton  N.B.  and  lately  has 

union  and  the  publisher  when  meaning  either  the  concept  of  ...  ,  ,  ...  ,  -  u  „  *y,p  editorial  staff  of 

grievances  arise,  the  decision  to  mediation  or  conciliation  or  that  P^^^'^her  are  made  arbitral.  In  en  on  the  editorial  statf 


be  final  and  binding  on  all  of  arbitration. 

“But,”  the  court  said,  “what¬ 
ever  meaning  the  term  ‘negoti- 


parties." 

Clear  and  Explicit 


,  ation’  may  have  in  other  and 

The  union  refused  to  allow  different  contexts,  in  this  situ- 


the  operation  of  three  machines 
by  one  employe.  The  union  con 
tended,  the  court  said,  “That 


this  context  negotiations  and 
conciliation  are  convertible 
terms.” 


New  Juvenile  Judge 


the  Montreal  Star. 

Miss  .Aitken  is  a  daily  col¬ 
umnist  with  the  Toronto  Tele¬ 
gram  and  the  Vancouver  Herald. 


ation  it  does  not  purport  to 

exclude  arbitration  and  to  hold  Weleuiiies  Reporters 
,  .  that  it  does  would  be  to  do 

e  emp  ojer  wants  to  compel  violence  to  a  manifestation  of  Cincinnati 

a  prin  er  to  mun  or  operate  intention  that  is  plain  and  clear  Benjamin  S.  Schwartz,  new 

^  machines  while  the  union,  ^jy  reasonable  doubt  Juvenile  Court  Judge,  will  per-  -  -  — - 

■  ^  ‘*'^”*f^*'f*^*  f'^crease  meaning,  such  as  arises  mit  reporters  to  attend  hear-  Index-Journal  Co.  named  Arthur 

m  individual  work  load  and  an  y,y  logical  and  factual  inference  ings  regularly,  for  the  first  time  Lee  chairman  of  the  board, 

^ua  y  ^  stantial  deciease  in  from  the  whole  of  the  expres-  in  42  years.  Miss  Louise  Watson  president 

job  opportunity,  is  strongly  op-  gig^  related  to  the  relevant  Judge  Charles  W.  Hoffman,  ‘he  company  and  J.  E.  Chaf 


Greenwood  (S.C.)  Paper 
KJeets  New  Officers 

Greenwood,  S.C. 
The  board  of  directors  of  the 


nnopH  ♦xx  ♦Uvv  ^  A.-  M  aiwti,  cw  me  juoee  ^narics  w.  nonmun,  . . r— - - -  — 

man  of  circumstances  and  the  apparent  87,  who  presided  for  more  than  editor  of  the  newspaper. 


man  of  more  than  one  machine.” 

Opposition  by  the  union  to 
this  order  for  arbitration  rested 
on  one  feature  of  this  collective 
bargaining  agreement,  that. 


objects  the  parties  were  striving  four  decades,  would  not  permit  Other  officers  elected  were 
to  attain.  the  press  this  liberty.  After  his  Miss  Margaret  Watson,  vice- 

Meaning  of  Negotiation  defeat,  however.  Judge  Hoffman  president;  W,  W.  Wilson,  secre- 
“There  is  no  rational  basis  newspaper  people  to  be  tary;  R.  Frank  Mundy,  treas- 


when  additional  Teletypesette/  for  the  proposition  that  the  during  several  proceed-  urer 


casting  machines  are  introduced  parties  designed  to  exclude 

the  manning  of  casting  units  from  arbitration  the  issue  of  The  rule  against  printing 

shall  be  negotiated.”  manning  of  casting  units.  If  names  of  minors  will  still  pre- 

The  court  said,  that  weie  in  mind,  why  the  vail.  Judge  Schwartz  said. 

“The  arbitration  clause  of  the  qualifying  provision  of  the  same 

contract  is  clear  and  explicit  in  clause:  but  at  no  time  during 

•is  terms,  devoid  of  all  ambig-  the  life  of  this  contract  shall  a 

uity  calling  for  explanatory  publisher  request  that  a  journey- 

evidence.  All  disputes  ‘arising  man  attend  more  than  three 

under  this  contract’  are  made  casting  units. 

subject  to  arbitration,  save  as  ‘‘Considering  the  mode  and  .Automotive  Command  has  an-  begin  early  in  1957. 
othei-wise’  therein  provided.  manner  of  expression  it  is  an  nounced  the  appointment  of  • 

‘rinlv  •}  Ugii  entirely  rea.sonable  hypothesis  Harold  J.  Miller,  former  Wash-  .  xvr  i  i 

'  ****  that  if  the  parties  had  in  mind  ington  newsman  and  veteran  J<»His>  American  weekly 

The  argument  is  that  there  the  exclusion  of  the  particular  government  information  spe-  Ron  Etter,  formerly  with 

ure  only  two  issues’  in  the  issue  from  arbitral  process,  the  cialist,  as  technical  liaison  of-  the  sales  staff  of  American 

*0  ire  contract  which  are,  by  intention  so  to  do  would  have  ficer.  OTAC  is  the  U.  S.  Army  Magazine,  has  joined  the  Chi- 

^ue  contract 


.\lilU*r  with  f)TA(^ 

1  lETROIT 

The  .Army  Ordnance  Tank- 


The  office  of  chairman  of  the 
board  is  a  new  position.  Mr. 
Lee  had  been  secretary  and 
treasurer  of  the  company  since 
19:59.  Miss  Watson  succeeds  her 
father,  the  late  H.  L.  Watson, 
as  president.  Mr.  Chaffin  will 
continue  as  managing  editor. 

Construction  of  a  new  build¬ 
ing  for  the  Index-Journal  will 


.  terms,  withheld  been  expressed  in  clear  and  command  responsible  for  all 

‘  om  the  provisions  or  coverage  peremptory  terms.”  tank-automotive  procurement. 
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cago  sales  staff  of  American 
Weekly. 
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^ Very  Pro fi table 

How  World  Reporter 
Edits  an  Ozark  Daily 


Frank  Lee  Martin,  former 
Associated  Press  foreign  cor¬ 
respondent,  has  achieved  a  goal 
which  most  top-flight  newsmen 
only  dream  about. 

Having  become  publisher  of 
his  own  daily  newspaper,  the 
West  Plains  (Mo.)  Daily  Quill, 
the  44-year-old  former  wire 
service  and  metropolitan  daily 
reporter  finds  himself  working 
harder  as  his  own  boss  than 
ever  before. 

Like  all  Gaul,  Mr.  Martin’s 
varied  and  sometimes  exciting 
newsgathering  career  of  two  de¬ 
cades  may  be  divided  into  three 
parts:  before,  during  and  after 
World  War  11. 

A  gradual  transition  brought 
the  Far  East  correspondent  of 
the  Chinese-Japanese  War  of 
1939  to  his  present  sedentary 
but  nonetheless  interesting  posi¬ 
tion. 

Son  of  Dean 

The  West  Plains  publisher 
was  graduated  from  the  Uni¬ 
versity  of  Missouri  School  of 
Journalism  in  1936  in  the 
shadow  of  a  venerable  family 
tradition.  His  father,  the  late 
Frank  Lee  Martin,  was  dean 
of  the  world-famous  school, 
founded  in  1908  by  Walter  Wil¬ 
liams  as  the  first  of  its  kind 
in  the  world. 

The  first  Frank  Martin  left 
the  Kansas  City  Star  in  1909 
on  a  year’s  leave  of  absence  to 
teach  at  the  Missouri  Univer¬ 
sity  school  and  remained  at  the 
school  until  his  death  in  1941. 

In  less  than  four  years  after 
his  graduation,  the  aspiring 
young  journalist  polished  off  the 
following  editorial  career:  Min¬ 
neapolis  Star  copy  desk,  six 
months;  editor,  Sedalia  (Mo.) 
Capital,  one  year;  International 
News  Service,  New  York  office, 
six  months,  a  brief  stint  on  the 
Salt  Lake  Tribune's  reportorial 
staff. 

To  The  Hottest  Beat! 

The  burning  question  at  this 
point  in  Mr.  Martin’s  career 
was  how  to  reach  fame  as  a 
foreign  correspondent  by  the 
shortest  route.  He  was  ad¬ 
monished  by  the  AP’s  Fi’ank 
King:  “Go  to  the  hottest  news 
beat!” 

In  the  latter  part  of  1939 
this  beat  was  the  Chinese-Japa¬ 


nese  War.  After  shipping  to 
Shanghai  on  a  freighter,  Mr. 
Martin  found  work  on  the 
Shanghai  Times.  He  also  be¬ 
friended  and  assisted  the  late 
John  B.  Powell,  then  editor  of 
the  China  Weekly  Review. 

Mr.  Powell,  an  alumnus  and 
former  journalism  instructor  at 
Missouri  University,  was  on  the 
blacklist  of  the  Japanese,  who 
hired  Chinese  thugs  to  stop  pub¬ 
lication  of  the  news  review. 

In  realistic  clock-and-dagger 
maneuvers,  Martin  and  Powell 
left  the  latter’s  office  often  by 
a  secret  exit  to  enter  an  ar¬ 
mored  automobile  furnished 
Powell  by  the  International 
Settlement  police. 

It  was  not  uncommon  for  the 
pair  to  change  automobiles  for 
security  reasons  twice  en  route 
to  supper  at  3  a.m.  A  mesh  iron 
fence  surrounded  the  Review 
office  to  protect  it  from 
threatened  bombings. 

Of  Things  to  Come 

AP  sent  Mr.  Martin  to 
Chungking  for  a  first-hand  sur¬ 
vey  of  China’s  war  capital.  A 
hop  to  French  Indo-China  to 
observe  the  Japanese  occupation 
of  that  country  lasted  10 
months  and  produced  some  top 
stories,  fraught  with  forebod¬ 
ings  of  the  future. 

One  such  story  to  break 
under  his  by-line  was  an  obser¬ 
vation  that  the  Jap  army  of 
occupation  there  was  not  com- 
piised  of  occupation  troops  at 
all,  but  crack  combat  units. 

These  troops  were  being  care¬ 
fully  trained  for  the  offensive 
springboard  to  Singapore.  The 
Far  East  correspondent  filed 
this  uncensored  account  from 
the  Philippines. 

After  his  father’s  death  on 
July  18,  1941,  Mr.  Martin  re¬ 
turned  to  AP’s  New  York  of¬ 
fice.  The  following  January  he 
left  for  North  Africa  to  cover 
the  British  Eighth  Army’s  route 
of  Nazi  desert  forces.  .Allied 
victories  in  this  area  marked 
a  turning  point  in  the  war. 

Strong  Desire 

Later  World  War  II  assign¬ 
ments  saw  his  by-line  on  stories 
filed  from  Turkey,  the  China- 
Burma-India  theater  and  Java. 
Following  duty  on  the  aircraft 


Frank  Lee  Martin 


carrier  Saratoga,  which  but¬ 
tressed  a  British  attack  on 
Java,  he  returned  to  the  United 
States  and  was  married  to 
Mary  Elizabeth  Brownlee,  a 
Missouri  graduate. 

Resigning  a  job  on  the  AP’s 
Far  Eastern  cable  desk  in  San 
Francisco  in  194.5,  Mr.  Martin 
returned  to  Missouri  with  a 
bank  balance  of  $9000  and  a 
strong  desire  to  buy  a  small 
paper. 

After  learning  from  the  Mis¬ 
souri  Press  Association  that  all 
of  the  state’s  smaller  papers 
were  making  money  but  none 
were  for  sale,  he  began  a  town- 
by-town  tour.  When  he  had  all 
but  given  up  hope  of  finding  a 
paper  for  sale,  he  checked  into 
the  Ozark  town  of  West  Plains, 
just  40  miles  north  of  the  Ar¬ 
kansas  border. 

10-Ycar  Growth 

There  he  found  the  Qiiill,  a 
respected  daily  being  run  by 
three  elderly  sisters.  Misses 
Cleora  and  Ella  Williams  and 
Mrs.  Fritzy  Dixon.  It  took  Mr. 
Martin  a  month  to  convince 
them  that  he  was  a  successor 
worthy  to  carry  on  the  strong 
local  tradition  of  the  paper 
founded  by  their  father  in  1901. 

He  took  over  as  publisher  in 
January,  1946,  w’hen  the  circu¬ 
lation  was  about  3000  and  there 
were  five  employees.  Today  the 
Quill  has  some  5600  subscribers 
— about  1000  greater  than  the 
population  of  West  Plains — and 
18  employes. 

The  only  daily  within  a 
radius  of  115  miles,  the  Quill 
circulation  in  Howell,  Oregon, 
Ozark,  Douglas,  Shannon  and 


Texas  Counties  in  Missouri  and 
in  Baxter  and  Izzard  Counties 
in  Arkansas. 

Located  in  a  Republican  coun¬ 
ty  seat  town,  the  Quill  terms 
itself  as  an  “independent  Demo¬ 
crat.”  One  of  the  paper’s  dis¬ 
tinguishing  characteristics  is  its 
paucity  of  wire  service  stories 
— averaging  less  than  half  a 
column — on  national  and  inter¬ 
national  news. 

Stringers  in  the  Hills 

Mr.  Martin,  however,  calls 
upon  64  stringers  “in  them 
hills”  who  feed  in  copy  from 
as  many  surrounding  communi¬ 
ties.  These,  according  to  the 
Quill  publisher,  are  called 
“writeups”  locally. 

The  veteran  newsman  has 
long  since  given  up  rewriting 
the  overwritten  colloquial  style 
of  his  local  staffers.  “The  read¬ 
ers  prefer  this  wording  to  my 
crisp  wire  service  treatment, 
Mr.  Martin  observed. 

The  publisher  believes  it  « 
the  Quill’s  province  to  take  up 
the  problems  of  the  townspeople- 
When  West  Plains  citinens 
wanted  to  oust  an  ex-Chicap 
policeman  as  their  Chief  of 
Police,  they  found  it  difficult  be 
cause  of  the  latter’s  politic** 
ties.  An  editorial  helped  get  hio 
off  the  force. 

During  the  uranium  craze  • 
few  years  ago,  the  paper  fu-‘ 
nished  a  Geiger  counter 
made  it  available  free  of  char? 
in  the  Quill  office.  So  many  poO| 
pie  brought  rock  samples  thi* 
a  truck  was  finally  hired 
cart  away  the  deposits. 

His  editorials  are  not  writt* 
daily.  “When  we  do  have  some 
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thing  to  say,  it  goes  on  page 
one,”  he  commented. 

Many  leads  for  stories  are 
^  gathered  at  the  9  o’clock  coffee 
break  with  the  town’s  leading 
businessmen.  Most  news  pic¬ 
tures  are  taken  before  the  10 
a.m.  deadline  and  scheduled 
with  feature  shots  taken  the 
previous  afternoon. 

Mr.  Martin  does  a  good  por¬ 
tion  of  the  local  news  writing 
himself  between  10  a.m.  and 
noon.  In  the  afternoon  he  may 
drive  out  of  town  if  a  good  fea- 
^  ture  is  in  the  offing. 

Much  of  the  Quill’s  lively 
local  coverage  is  phoned  in  by 
volunteers  who  have  untold 
confidence  in  the  paper.  Recent¬ 
ly  a  subscriber  drove  30  miles 
with  a  shrew  to  have  the  rather 
rare  mammal  photographed. 


Cliaiiges  Are  Made 
In  School  Program 

Lincoln,  Neb. 

A  complete  overhaul  of 
journalism  degree  requirements 
to  strengthen  three  existing  pro¬ 
grams  at  the  University  of 
Nebraska  has  been  announced 
by  Dr.  William  E.  Hall,  director 
of  the  School  of  Journalism. 

The  new  programs,  to  go  into 
effect  next  Fall,  involve  the 
journalism  degree  programs  in 
the  College  of  Arts  and  Sci¬ 
ences  and  Agriculture  and  the 
department  of  home  economics. 

Major  changes  will  include  a 
special  section  in  advanced  re¬ 
porting  for  journalism  majors 
and  practical  experience  in  the 
College  of  Agriculture’s  public 
relations  office. 

Professional  certificate  re¬ 


completion  of  a  research  project 
related  to  the  student’s  par¬ 
ticular  interest  field  and  a  di¬ 
rected  internship. 

• 

Blanchard  Plans 
Editorial  Page  Study 

Rochester,  N.  Y. 

L.  R.  Blanchard,  retiring  as 
editor  of  the  Democrat  and 
Chronicle  and  as  editorial  chair¬ 
man  of  the  Gannett  Group  of 
newspapers,  will  continue  as 
editorial  consultant. 

His  work  is  expected  to  in¬ 
clude  preparation  of  a  book 
about  editorial  page  practices, 
executive  vicepresident  Paul 
Miller  said. 

“It  will  not  be  a  stuffy  list 
of  do’s  and  don’ts.  It  will  be 
w’ritten  in  line  with  (Fay’s)  pet 
idea  that  the  first  duty  of  an 


Mills  Walker  Named 
To  Run  Newspapers 

Bryan,  Tex. 

Mills  P.  Walker  has  been 
named  general  manager  of  the 
Bryan  Daily  Eagle,  following 
the  death  of  Mrs.  Lee  J.  Roun¬ 
tree,  publisher  and  managing 
editor  for  33  years. 

Mr.  Walker,  a  former  grocery 
company  executive  and  a  for¬ 
mer  city  manager  of  Bryan, 
had  been  associated  with  Mrs. 
Rountree  and  the  Eagle  since 
she  took  over  its  management 
in  1923  on  the  death  of  her 
husband. 

Mark  Campbell,  circulation 
manager,  was  named  assistant 
general  manager  and  business 
manager.  Vick  Lindley,  city 


H  Not  long  ago  Mr.  Martin 
11  drove  120  miles  to  get  two  fea- 
ture  yarns.  One  concerned  an 
Oregon  County  man  who  can 
j  play  a  fiddler’s  tune  on  a  leaf 
while  his  Ozark  partner  saws 
away  with  the  violin  accompani- 

and 

itijj  The  other  w’as  garnered  from 

a  90-year-old  woman  pioneer  of 
jun-  Oregon  County.  The  tip  for  the 
,nns  latter  story  came  from  a  school- 
jmo.  teacher, 

dis- 

S  its  Delivers  the  Paper 

ones 

If  a  At  1  p.m.  Mr.  Martin  goes 

nter-  into  a  huddle  with  his  reporters 
for  a  progress  report  and  as¬ 
signs  his  features  for  the  after- 
noon.  Later  he  checks  the  paper, 
^  ®  which  comes  out  between  3  and 
tn®  4  p.m.  His  last  assignments  for 
froffl  the  day  often  include  deliver- 

nuM-  inj,  papers  in  person  to  sub- 

'  ii!j  scribers  or  taking  pictures  at 
callM  civic  meetings.  These  he  de- 
velops  in  his  home  lab. 
ritiM  Home  for  the  Martins  and 
Ctrl*  11-year-old  son,  Frank 

"  J.  Martin  III,  is  a  two-story, 

,  native  stone  residence  of  19-30 
«ent"  ^‘"foge.  The  home  is  comfort 
personified. 

it  iJ  .  spacious  white-brick 

ike  op  fireplace  near  the  publisher’s 

pcopk  °Jfioe  desk  is  a  large  framed 
litizeM  Pooto  of  the  Missouri  Univer- 
bicap  columns  in  Columbia,  where 

ief  ol  mother  still  resides.  Below 

!ultlie»  picture,  which  is  perhaps 
loliticalf  symbolic  of  a  treasured  aca- 
rethin?  background,  are  a  num- 

’  ?  ber  of  Oriental-looking  wood- 

;ra*e  •  i  ^^rved  elephants,  a  link  with 
er  ft-'  !,  assignments, 

cj  and  The  office,  where  advertisers 
chaff*  avail  themselves  of  the  7 

,ny  !>**■  ^  iiric  rate,  dramatizes  the 

es  ti**  present  and  future  of  the 
lired  1*  .  Martin  enterprise,  which  is  de- 
,  ^rribed  by  its  owner  as  “very 

vrritttt  profitable.’’ 


quirements  also  tentatively  in-  editorial  page  is  to  be  read,’’  editor,  also  assumes  the  post  of 
elude  a  specified  grade  average,  Mr.  Miller  said.  managing  editor. 
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NEWSPAPER  LAW 


Wrong  Age,  Old  Suit 
Libel  Complaints  Fail 


By  Albert  Woodruff  Gray 


Two  common  practices  in 
newspaper  reporting:  received 
judicial  sanction  in  cases  decided 
recently  in  favor  of  publishers 
in  Ohio  and  Illinois. 

They  involved  claims  of  libel 
based  (1)  on  an  error  in  infor¬ 
mation  provided  by  a  police 
officer  and  (2)  reference  to  an 
old  lawsuit  without  telling  the 
outcome  of  it. 

The  Mansfield  (Ohio)  Journal 
was  sued  for  libel  for  misstating 
the  age  of  a  rape  victim.  The 
publication  was  privileged,  the 
Court  of  Appeals  of  Ohio  ruled. 
(137  N.E.2d  679.) 

Under  the  head,  “Held  for 
Rape,”  the  Journal  had  pub¬ 
lished  that,  “John  G.  Torski,  55, 
was  arrested  on  a  warrant 
charging  him  with  rape  of  a 
twelve  year  old  girl,” 

Police  Had  Wrong  Age 

.\t  the  trial  of  this  action  it 
was  disclosed  that  the  Journal’s 
reporter  had  been  shown  a  po¬ 
lice  report  saying  the  victim 
was  12  years  old.  Another  ac¬ 
count  of  the  incident  four  days 
later  telling  of  the  acquittal  of 
the  man  charged  with  the  crime 
saiil  the  victim  was  24  years 
old. 

The  trial  court  and  the  appel¬ 
late  court  found  that  there  was 
no  evidence  of  malice  on  the 
part  of  the  newspaper  in  pub¬ 
lishing  a  fair  and  impartial  re¬ 
port  of  the  arrest  of  the  person 
accused  of  a  crime. 

“It  must  be  kept  in  mind,” 
the  court  said,  “that  the  mere 
falsity  of  the  libel  is  not  alone 
sufficient  evidence  to  show  ex¬ 
press  malice  or  to  destroy  the 
privilege.  It  is  essential  to  show- 
knowledge  of  the  falsity  of  the 
libel  on  the  part  of  the  news¬ 
paper  in  order  to  show  express 
malice.” 

Then  of  the  misstatement  of 
the  age  of  the  victim  the  court 
added, 

Material  Part  of  Story 

“The  material  part  of  the 
defendant’s  publication  was  a 
report  that  the  plaintiff  had 
been  arrested  and  charged  with 
the  crime  of  rape  rather  than 
a  report  of  the  age  of  the  rape 
victim.  The  plaintiff  seeks  to 
divert  the  court’s  attention  from 
the  principal  part  of  the  pub¬ 
lished  article,  appertaining  to 


the  plaintiff’s  aiTest  for  the 
crime  of  rape,  to  the  age  of  the 
rape  victim,  which  is  immate¬ 
rial  so  far  as  these  proceedings 
and  the  plaintiff  are  concerned. 

“A  newspaper  account  of  ju¬ 
dicial  proceedings  is  privileged 
where  such  account  is  fair,  im¬ 
partial  and  substantially  accu¬ 
rate,  even  though  it  may  con¬ 
tain  matter  otherwise  libelous. 
It  is  contended  on  behalf  of  the 
plaintiff  that  the  trial  judge 
erred  in  charging  the  jury  that 
if  the  newspaper  account  of 
such  court  proceeding  is  a  fair, 
impartial  and  substantially  ac¬ 
curate  report  the  privilege  of 
the  newspaper  to  publish  it  is 
a  complete  defense. 

“The  position  taken  by  the 
plaintiff  is  that  the  word  ‘sub¬ 
stantially’  should  not  have  been 
used  but  that  the  account  should 
have  been  a  ‘fair,  impartial  and 
accurate’  report  of  the  proceed¬ 
ings  in  question.  We  are  of  the 
opinion  that  the  charge  of  the 
trial  judge  was  clear,  was  fair 
to  the  plaintiff  and  correctly 
stated  the  law.” 

Reference  to  the  I'ast 

Dismissal  of  a  libel  suit 
against  the  Chicago  (111.)  Tnb- 
une  for  the  published  comment 
that  in  1935  a  woman  had  been 
“named  defendant  in  a  $1,000,- 
( Oo  alienation  suit,”  was  af¬ 
firmed  by  the  Appellate  Court 
of  lll.nois.  (137  N.E.2d  664) 

This  offending  story  charac¬ 
terized  Mrs.  Dorothy  Clark  as  a 
“socially  prominent  veteran  of 
many  a  legal  battle.” 

This  was  followed  in  the  last 
paragraph  by  the  reference  to 
a  17-year-old  alienation  suit, 
which  plaintiff  contended  is 
“Untrue,  malicious  and  has  a 
temlency  to  bring  her  into  dis¬ 
grace,  to  diminish  her  reputa¬ 
tion,  to  induce  an  ill  opinion  of 
her  and  alter  her  situation  in 
society  for  the  worse,  because 
it  imputes  to  the  plaintiff  that 
she  has  been  accused  or  sus¬ 
pected  of  immoral  conduct  in¬ 
volving  a  violation  of  the  moral 
law.” 

Attorneys  for  the  Tribune 
contended  that  the  ordinary 
reasonable  reader  could  only 
conclude  that  the  alienation 
plaintiff  thought  so  little  of  her 
claim  that  she  had  not  even 
pursued  it.  Rather,  the  article 


was  written  and  understood  as 
merely  reporting  another  in¬ 
stance  in  which  Mrs.  Clark  or 
members  of  her  family  were 
concerned  with  civil  litigation. 

Innocent  Construction 
.\ffirming  the  dismissal  of 
this  action  against  the  Tribune, 
the  Appellate  Court  said,  “Hav¬ 
ing  stated  in  the  article  that 
.Mrs.  Clark  divorced  her  hus¬ 
band  in  1937  on  the  ground  of 
his  infidelity  and  received  a 
property  settlement  in  the 
amount  stated,  one  cannot  read 
the  alleged  libelous  statement 
as  reflecting  upon  her  character 
involving  a  violation  of  the 
moral  law. 

“She  having  obtained  a  di¬ 
vorce  from  her  husband  on  the 
ground  of  infidelity,  an  impli¬ 
cation  follows  that  she  was  a 
good,  true,  chaste  and  dutiful 
wife.  Therefore  the  statement 
that  in  1935  she  was  named  a 
defendant  in  an  alienation  suit, 
wthout  being  directly  charged 
with  having  stolen  the  affection 
of  Mr.  Orr,  is  not  susceptible 
of  any  such  inference  as  she 
claims  for  the  alleged  libelous 
article. 

“The  mere  statement  that  she 
w-as  named  defendant  in  an 
alienation  of  affection  suit  is 
capable  of  the  innocent  construc¬ 
tion  that  by  peisuasion  only 
she  alienated  the  affections  of 
Mrs.  Orr’s  husband  and  would 
not  necessarily  involve  stealing 
his  affections  and  the  violation 
of  a  moral  code,  as  she  argues.” 

• 

Wood  to  Expand 

Plai.nfield,  N.J. 

Expansion  of  manufacturing 
facilities  of  the  Wood  News¬ 
paper  Machinery  Corp.  is  in 
the  blueprint  stage.  A  building 
with  60,000  square  feet  of  space 
is  being  planned  on  a  newly- 
acquired  46-acre  tract  in  New 
Jei  sey.  John  J.  Shea,  president 
of  the  company,  said  details 
will  be  announced  early  in  1957. 
• 

IFFJ  Office  Here 

The  International  Federation 
of  Free  Journalists  of  Central 
and  Eastern  Europe  has  opened 
offices  at  113  E.  37th  Street, 
New  York.  Boleslaw'  Wierzbian- 
ski,  w'ho  came  from  London  re¬ 
cently  to  make  his  permanent 
residence  here,  is  president  of 
the  federation. 

• 

RecordiiifiJ*  Utilized 

San  Francisco 

Each  interviewee  writes  his 
own  Story  in  a  new  San  Fran¬ 
cisco  News  series.  The  news¬ 
paper  prints  the  words  recorded 
in  a  tape  discussion. 
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Six  Newsmen 
Get  Initiation 
With  Marines 

Romi 

Six  American  newspaper  and 
television  reporters  splashed 
ashore  with  the  United  States 
Marines  recently  during  an 
“invasion”  of  the  bleak,  rocky 
southern  coast  of  the  Italian 
island  of  Sardinia. 

While  Marines  of  the  Third 
Battalion,  Second  Division, 
drove  inland  against  imaginary 
opposition,  the  newsmen  stood 
like  perfect  targets  on  little 
sand  mounds  and  watched  the 
troops  and  tanks  grind  forward 
toward  three  far-off  objectivei 

The  operation  was  part  of 
Medlandex  6-56,  a  combined 
exercise  of  units  from  the 
Navy’s  Sixth  Fleet,  the  mobile 
military  watchdog  of  the  Medi 
teiranean  under  Vice  Admira' 
Charles  R.  Brown. 

Escorted  by  Marine  Lt.  CoL 
Thomas  Randall,  assistant  Na¬ 
val  attache  at  the  American 
Embassy  in  Rome,  were  Stan 
Swinton,  Rome  Associated  Press 
bureau  chief;  George  de  Car¬ 
valho,  Time  magazine;  Nick 
Mikos,  United  Press;  Arnoldc 
I.acagnina,  CBS-TV ;  Robert 
Hicox,  NBC-TV;  and  William 
Keller,  Rome  Dailg  Amcrieat 

The  newsmen  spent  the  night 
aboard  the  landing  ship  Fort 
Snelling  and  the  next  momin? 
rode  to  shore  in  small  landing 
craft  with  the  Marines.  Later 
they  interviewed  Adm.  Brown, 
who  provided  them  with  tve 
major  stories:  1)  the  “beefint 
up”  of  the  Sixth  Fleet  witi 
the  recent  addition  of  a  “hunt 
er-killer”  anti-submarine  force 
and  the  planned  addition  of  tw 
carriers;  2)  the  background  tr 
reports  that  the  Fleet  fearec 
that  waters  near  Alexandra 
had  been  mined  at  the  time  oi 
the  emergency  evacuation  dnr 
ing  the  Suez  crisis. 

After  dinner  with  the  Fle^ 
commander  and  his  staff,  ft* 
newsmen  headed  back  to  Caf 
liari  in  the  admiral’s  launch- 
a  three-mile  trip  which  took  c 
hour  and  a  half  in  extremni- 
rough  seas. 

The  landing  exercise  initiat*^ 
several  of  the  newsmen  on  th 
rigors  of  war  reporting. 
reaction  to  several  ship-to-s-r 
l  ides  on  seas  kicked  up  by^f" 
knot  winds,  however,  was  A 
pressed  for  the  group  by  * 
Swinton,  AP’s  veteran  of  * 
Korean  War: 

“I’m  getting  a  little  old 
this  sort  of  thing.” 
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How  to  make  your  calls  count 

in  Pennsylvania's  No.  3  "City" 


W  hen  \ou  look  at  a  map  of  Pennsylvania.  youMl  miss  it  for  sure. 
You  turn  on  the  steam  in  Philadelphia  and  Pittsburgh,  but  then 
what  do  you  do?  Don’t  stop  there  .  .  .  you  haven’t  even  touched 
the  third  largest  market  in  this  wealthy  and  populous  State.  It's  a 
market  that  w  raps  a  full  sixth  of  all  the  spendable  dollars  you’ll  find 
within  these  prosperous  borders.  The  composite  potential  of  the 
11  (dties  signing  off  this  ad  .  .  .  each  one  a  primary  market  or  key 
trading  center  .  .  .  can  mean  the  difference  between  success  or 
failure  for  your  sales  in  the  Keystone  State.  But  don’t  worry  .  .  . 
it’s  eas\  as  pie  if  you  just  remember  that  50 /'c  of  these  free- 
spending  consumers  .  .  .  nearly  a  quarter-million  families  .  .  . 
shop  in  their  local  newspapers  every  day.  So  when  you  make  out 
your  next  media  list,  give  these  enterprising  dailies  the  top  spot, 
and  you’ll  make  every  sales  call  count  in  Pennsylvania’s  No. 
5  “City.” 


Sell  Pennsylvanians  No.  3  “City’*  with  these  newspapers: 

BEAVER  FALLS  NEWS-TRIBT  NE  (E)  •  CHAMBERSBURG  PUBLIC 

OPINION  (E)  •  COATESVILLE  RECORD  (E)  •  CONNELLSVILLE 
COURIER  (E)  •  INDIANA  GAZETTE  (E)  •  JEANNETTE  NEWS- 
DISPATCH  <E)  •  LOCK  HAVEN  EXPRESS  (E)  •  NEW  CASTLE 
NEWS  <E)  •  SUNBURY  DAILY  ITFJW  (E)  •  TOWANDA  REVIEW 
(M)  •  WARREN  TIMES-MIRROR  <E)  •  WASHINGTON  OBSERVER 

REPORTER  (M&E)  •  WILLIAMSPORT  SUN-GAZETTE  (E>  • 

YORK  DISPATCH  (E) 
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.syndicates 


Truman,  Wally  Writings 
Start  Ojf  the  New  Year 


By  Jaiiie8  1^.  Collings 

Two  fairly  well-known  people 
start  the  New  Year  with  liter¬ 
ary  efforts:  Harry  S.  Truman 
and  the  Duchess  of  Windsor. 

North  American  Newspaper 
Alliance  reports  it  has  signed  a 
contract  with  the  ex-President 
to  write  10-12  articles  during 
11)57  on  current  events  in  na¬ 
tional  and  international  affairs. 

In  the  words  of  John  Hunt, 
NANA  editor,  “The  stories  will 
not  be  historical  or  merely  in¬ 
terpretive  in  tone.  They  will 
be  commentary,  with  the  accent 
on  timeliness  and  the  provoca¬ 
tive. 

The  articles,  Mr.  Hunt  con¬ 
tinued,  will  run  1200-1500  words 
each,  and  they  won’t  be  released 
on  any  regular  schedule — “writ¬ 
ing  and  release  will  depend  on 
the  news.”  The  first  piece  is 
due  out  Jan.  13. 

The  Alliance  is  offering  the 
series  to  all  papers,  w'ith  first 
offer,  of  course,  going  to  clients. 
The  articles  are  not  included  as 
part  of  NANA’s  regular  service. 

In  explanation  of  this  depar¬ 
ture  from  normal  procedure, 
Mr.  Hunt  says:  “Our  feeling  in 
this  case  was  that  the  transfor¬ 
mation  of  Mr.  Truman  into  a 
newspaper  columnist  and  com¬ 
mentator  was  an  important 


enough  event  for  us  to  go  into 
syndication.” 

*  «  * 

King  Features  has  the  Duch¬ 
ess. 

The  syndicate,  beginning  Feb. 
10,  is  going  to  market  her  book, 
“The  Heart  Has  Its  Reasons,” 
abridged  for  this  special  news¬ 
paper  presentation  in  30  illus¬ 
trated  chapters.  It  is  being  re¬ 
leased  under  the  title,  “The 
Autobiography  of  the  Duchess 
of  Windsor.” 

A  KF  spokesman  said:  “The 
Duchess  tells  in  intimate  detail 
of  her  life  before,  during  and 
after  the  events  that  shook  the 
very  foundations  of  an  empire. 

“Making  effective  use  of  her 
informal  conversational  writing 
style,  the  Duchess  takes  readers 
back  to  her  happy  but  lonely 
childhood  and  adolescence  in 
Baltimore;  through  her  gay  life 
as  a  witty  and  attractive  debu¬ 
tant,  and  her  first  ill-fated  mar¬ 
riage  to  a  brilliant,  handsome 
naval  aviator.” 

The  syndicate  said  she  de¬ 
scribes  frankly  her  second  mar¬ 
riage  to  Ernest  Simpson  and 
her  historic  friendship  with, 
then  marriage  to,  the  Duke  of 
Windsor. 

Dailv  instalments  lain  1500 


words,  Sunday  output  is  3000 
and  the  captions  accompanying 
the  photos  (from  her  albums) 
will  be  written  by  the  Duchess, 
the  syndicate  said. 

TV  Panel 

General  Features  Corp.  has 
available  a  new  Sunday  TV  gag 
panel,  “TV  Tee  Hees,”  by  Henry 
Scarpelli,  GFC  staff  artist. 

The  artist’s  aim:  “It  is  my 
plan  to  develop  a  feature  that 
will  always  be  humorous  and 
at  the  same  time  poke  a  little 
fun  at  TV  pitchmen,  barkers 
and  singing  commercials.” 

Young  Mr.  Scarpelli  appears 
to  succeed.  One  of  his  bright- 
eners  shows  a  guy  tipping  his 
TV  set  so  the  ball  will  roll  into 
the  cup  during  a  golf  match  he’s 
watching.  Another  has  a  view¬ 
er  who  is  so  fed  up  with  a  com¬ 
mercial  spiel  that  he  twists  the 
electric  plug-in  enough  to  cut 
off  the  announcer  with  an 
“awk!” 

After  service,  during  which 
he  worked  for  Army  publica¬ 
tions  as  a  cartoonist,  Mr.  Scar¬ 
pelli  studied  under  John  Henry 
Rouson,  who  does  “Little  Sport” 
and  “Boy  and  Girl”  for  GFC. 


Ilenewed  life  Lent... 


4  The  forty  last  days  of  Christ  left  an  imperishable 
*  memory  in  the  minds  of  man . . .  which  burgeons 

yearly  with  the  beauty  of  new  hope.  His  sun-crowned 
symbol  refreshes  and  eternally  renews;  millions  find 
in  the  Master  resolution  and  purpose,  a  sense  of  serenity, 
ke\s  to  successful  solution  of  life's  perplexing  everyday  problems. 

Lenten  5i^erieK 

l)y  Dr.  Harold  Blake  Walker,  eminent  clerg)man,  author,  educator 
...combines  modern  ps)chology,  applied  theology,  common 
sense,  and  a  warm-hearted  literary  style  in  forty  memorable 
inspirational  columns,  starting  Ash  Wednesday  and  continuing 
through  the  weekdays  of  Lent.  This  series  draws  the  praise  of  the 
public,  pulpit,  and  press— many  papers  make  annual  reservations 
in  advance... and  others  are  invited  to  do  so.  For  proofs  and 
prices,  phone,  wire,  or  write  Mollie  Slott.  Manager... 

ChiciUff^p  Tribigno^iXt^ir  Ynrk 

^yn€tg9*aMg»m  Trih„at-  T»,r^r,  0'hifavn 


‘Jinljie’  Older, 

Cohiniiii<«t,  Dies 

Hays,  Kas. 

Claude  M.  (“Judge”)  Older, 
77,  veteran  newspaperman  and 
columnist  for  the  Hays  Daily 
Xetvs,  died  on  Christmas  morn¬ 
ing  at  the  home  of  a  daughter 
in  San  Leandro,  Calif.  He  had 
suffered  a  cerebral  hemorrhage 
previously. 

“Judge”  Older  had  until  re¬ 
cently  managed  to  type  his 
column,  “You  Tell  ’Em,”  which 
had  appeared  regularly  in  the 
New.s  for  more  than  30  years. 
His  paragraphs  were  widely 
copied  in  the  Kansas  press. 

Mr.  Older  began  newspaper 
\vork  on  the  Columbus  (Kas.) 
Advocate  as  a  printer’s  devil. 


Rose  Parade 
Color  Pictures 
Made  from 

Cnim 

The  Chicago  Tribune  pub. 
lished  a  page  of  four-color  pic 
tures  of  the  Tournament  o! 
Roses  in  Pasadena  in  Jan.  2  edi¬ 
tions.  The  pictures  were  take: 
directly  from  a  color  TV  scree: 
in  station  WNBQ  in  cooperatio: 
with  the  National  Broadcastk; 
Company. 

Don  Maxwell,  managing  ed: 
tor,  had  Tribune  photographe:- 
experimenting  with  color  photo- 
made  from  a  TV  screen  in  ad¬ 
vance  of  the  New  Year’s  Da: 
assignment. 

Two  color  cameras  were  use; 
in  taking  a  series  of  picture 
from  the  screen.  A  third  earner: 
made  pictures  in  black  and  whi;- 
to  be  used  for  layout  purpose 
and  as  an  aid  for  caption  wri: 
ing. 

The  color  pictures  were  mac- 
under  the  direction  of  A1  Ma: 
sen,  chief  photographer.  Lloy 
Wendt,  assistant  Sunday  edito- 
supervised  the  job. 

An  eight-column  panoran 
aerial  color  picture  of  fr 
Southern  California  fire  i; 
peared  on  page  one  of  the  Dk 
31  editions  of  the  Chicago  Tr 
une. 

The  picture  was  taken  by  B' 
ron  Hoyt,  29,  of  Fairchi! 
Aerial  Surveys,  Inc.,  Whittle 
!  Calif.  Thirty  pictures  we: 
taken  at  the  height  of  the  bru-i 

•  fire  which  destroyed  m*-' 
I  homes  in  the  area.  Hoyt  n* 
1  a  K-18  Fairchild  aerial  came: 
I  from  an  altitude  of  7,000  fee. 
.  while  the  plane,  piloted 

’  Robert  Kimble,  was  buffeted, 
turbulent  air  and  intense  he* 

•  The  color  transparencies, «: 
9  by  18  inches,  were  process^ 
bv  the  Fairchild  studio. 


^he  Uintage  years 

ADDS  LIFE  TO  THE  YEARS 
OF  30%  OF  YOUR  READERS! 

For  readers  over  age  50,  this  semi-weekly  feature  INTERPRETS  O'* 
contemporary  scene  and  TRANSLATES  it  into  a  new  lease  on  lih- 

Entering  its  THIRD  successful  year.  Endorsed  by  readers  and  autkor- 
ties  on  aging.  Write  for  details. 

R.  O.  Beckman  164  West  16th  St.  Hialeah,  R*’ 


164  West  16th  St. 
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announces 


I957’s  MOST  DISTINGUISHED  NEWSPAPER  FEATURE 


The  first-person 

life  story  of  the 
woman  whose  romance 
rocked  the  world 


available  in  an  exclusive 


newspaper  presentation 


An  abridged  version  of  the  best-selling  book, 

“The  Heart  Has  Its  Reasons”— with  photographs 
from  the  private  collection  of  Wallis  Windsor 


30  installments— for  release 

on  or  after  February  10 


For  terms,  phone,  wire  or  write 
F,  J.  Nicht,  General  Sales  Manager 

King  Features  Syndicate 

235  East  U5th  Street,  Neiv  York  17,  N.  Y. 


Si  PUBLISHER  for  January  5,  1957 


NEW  YORK 

99  Park  Ave. 

Murray  Hill  2-4606 

TWX-NY  1-1730 

CHICAGO 

360  N.  Michigan  Ave. 
Central  6-5726 

TWX-CG  1125 

DETROIT 

General  Motors  Bldg. 
Trinity  1-0440 

TWX-DE  476 

DALLAS 

Fidelity  Union  Life  Bldg. 
Riverside  8-5831 

TWX-DL  190 

ATLANTA 

Rhodes  Haverty  Bldg. 

Jackson  2-3025 

CHARLOTTE 

Liberty  Life  Bldg. 

Edison  2-8839 

ST.  LOUIS 

Title  Guaranty  Bldg. 
Chestnut  1-6192 

MEMPHIS 

Sterick  Bldg. 

Jackson  6-2344 

MIAMI 

496  N.E.  29th  Terrace 
Franklin  9-4685 

LOS  ANGELES 

6399  Wilshire  Blvd. 

Webster  I-I55I 

TWX-LA  919 

SAN  FRANCISCO 

703  Market  St. 

Yukon  2-1582 

TWX-SF  548 


We  are  pleased  to  announce 

Clu'COrlaiiboSmtiurl  ORLAKIIO  STAR 

Morning-Sundoy  Evening 

Orlando,  Fla. 
has  appointed 

THE  BRANHAM  COMPANY 

Effective  January  1, 1957 
as  their 

national  advertising  representatives 
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We  are  pleased  to  announce 

(Flip  i't.|lptpr0bur00impa 

St.  Petersburg,  Fla. 
has  appointed 

THE  BRANHAM  COMPANY 

Effective  January  1, 1957 
as  their 

national  advertising  representatives 


NEW  YORK 

99  Pork  Ave. 

Murray  Hill  2-4606 

TWX-NY  1-1730 

CHICAGO 

360  N.  Michigan  Ave. 
Central  6-5726 

TWX-CG  1125 

DETROIT 

General  Motors  Bldg. 
Trinity  1-0440 

TWX-DE  476 

DALLAS 

Fidelity  Union  Life  Bldg. 
Riverside  8-5831 

TWX-DL  190 

ATLANTA 

Rhodes-Haverty  Bldg. 
Jaclison  2-3025 


CHARLOTTE 

Liberty  Life  Bldg. 

Edison  2-8839 


ST.  LOUIS 

Title  Guaranty  Bldg. 
Chestnut  1-6192 

MEMPHIS 

Sterick  Bldg. 

Jackson  6-2344 


MIAMI 

496  N.E.  29th  Terrace 

Franklin  9-4685 


LOS  ANGELES 

6399  Wilshire  Blvd. 

Webster  I- 1 55 1 

TWX-LA  919 

SAN  FRANCISCO 

703  Market  St. 

Yukon  2-1582 

TWX-SF  548 
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^Mad  Bomber^ 

(Continued  from  page  15) 


mount  to  the  public’s  ripht  to 
know  all  the  facts  about  a  dan- 
per  that  has  threatened  them 
for  16  years. 

“And  so  long  as  the  people 
are  deprived  of  the  news,  they 
will  be  powerless  to  help." 

When  interviewed  Jan.  2,  Mr. 
Day  was  good-humored  about 
his  disagreement  with  the  po¬ 
lice  department.  He  said  that 
the  investigation  desk  of  the 
J-A  was  persisting  in  its  efforts 
to  do  what  it  could  to  help 
solve  the  bomb  mystery,  des¬ 
pite  the  “unfair  balance  of  co¬ 
operation.”  James  “Red”  Horan 
is  in  charge  of  this  desk,  as¬ 
sisted  by  three  reporters,  Sam 
Crowther,  Jeffry  Roach,  and 
Marilyn  Bender.  On  occasions, 
other  investigators  are  loaned 
to  the  desk  from  the  regular 
city  staff,  as  when  a  bomb  was 
found  on  Christmas  Eve  in  the 
New  York  Public  Library. 

Job  for  the  Police 

“I  suppose,”  Mr.  Day  smiled, 
“to  paraphrase  President  Eisen¬ 
hower,  there  are  two  fields  in 
which  the  amateur  has  it  all 
over  the  professional,  namely 
prostitution  and  crime  detec¬ 
tion.  President  Eisenhower  gave 
militarv  strategy  as  the  second 
field. 

“Seriously,  whenever  faced 
with  a  shut-off  of  the  news,  any 
good  newspaperman  will  try  to 
get  it  for  himself.” 

Informed  newspapers  were 
making  their  own  “Mad  Bomb¬ 
er”  investigations.  Deputy  Com¬ 
missioner  Arm  warned  that 
was  “dangerous  procedure.” 

“I  cannot  stress  too  strongly 
that  this  is  a  job  that  should 
be  left  to  police,”  he  said.  “We 
are  evidently  dealing  with 
someone  insane.  Reporters 
working  on  a  case  like  this 
would  be  endangering  their 
lives. 

“We  welcome  any  informa¬ 
tion  turned  over  to  us  by  news¬ 
papers.  We  have  already  ar¬ 
ranged  with  some  of  the  papers 
for  exclusive  breaks  on  angles 
on  which  they  have  provided 
us  with  tips.” 

Wave  of  Hoaxes 

As  expected  the  publicity 
given  to  the  “Mad  Bomber”  this 
week  and  last  have  resulted  in 
a  wave  of  hoaxes,  as  well  as, 
as  promised,  hundreds  of  tips 
from  the  public.  Much  of  the 
hoax  angle  was  attributed  to 
the  fact  that  Commissioner 
Kennedy  first  gave  out  there 
was  no  law  to  deal  with  hoaxes, 
later  amended  to  say  he  would 


deal  firmly  with  them  under  a 
variety  of  laws.  When  news¬ 
paper  men  were  trying  to  get 
the  department  to  open  up  the 
news  on  the  case,  their  chief 
argument  was:  “Why  not  put 
8,000,000  people  to  work  on  this 
case,  to  help  your  2.3,000  police¬ 
men?”  As  of  W’edncsday,  Deputy 
Commissioner  .\rm  said  no  real 
help  had  been  given  police  by 
the  publicity.  At  the  police  re¬ 
porters’  building  opposite  po¬ 
lice  headquarters,  reporters  in¬ 
terviewed  agreed  wdth  Mr, 
Livingston’s  assertion  that  the 
balance  of  cooperation  between 
the  press  and  police  was  unfair-. 
One,  a  wire  service  man  who 
did  not  wish  his  name  used, 
however,  insisted  the  specific 
questions  listed  by  Mr.  Dai- 
had  all  been  answered  by  the 
Deputy  Commissioner  or  by  the 
Chief  of  Detectives. 

Coined  the  Phrase 

Edward  Kirkman,  News,  who 
in  1955  first  coined  the  phrase 
“Mad  Bomber”  that  has  been 
used  ever-  since,  declared  that 
during  the  16  years  newspapers 
had  repeatedly  asked  that  the 
story  be  opened  up  and  that 
complete  details  be  given.  It 
wasn’t  until  1955,  he  pointed 
out,  that  it  was  established  that 
one  person  was  planting  the 
bombs.  All  requests  were  re¬ 
fused  until  December  3.  Since 
then,  Mr.  Kirkman  maintained, 
the  police  have  been  cooperative, 

Arthur  Rosenfeld,  New  York 
Post,  said  that  only  generalities 
were  given  in  response  to  spe¬ 
cific  questions  about  the  bombs, 
but  insisted  n  o  antagonism 
existed  between  the  police  re¬ 
porters  and  the  department. 

Experts  in  Crime 

“There  is  no  such  thing  as  a 
real  police  reporter  in  New 
York  anymore”,  Mr.  Rosenfeld 
said,  with  evident  pride  in  this 
section  of  the  craft.  He  pointed 
out  that  President  Truman  had 
t>een  quoted  as  saying  he  would 
rather  talk  to  a  police  reporter 
than  to  a  political  correspondent. 

“We  at  police  headquarters 
here  in  New  York  no  longer  are 
concerned  exclusively  with  police 
news.  Because  of  short  city 
staffs,  we  are  shifted  around  to 
cover  a  variety  of  assignments. 
Therefore,  the  expert  in  crime 
news,  one  that  can  turn  in  a 
really  accurate  and  exhaustive 
investigation  exists  no  more. 

“Only  the  police  reporter  of 
the  old  days  could  equate  the 
unfair  balance  that  exists  to¬ 
day  between  the  cooperation 
given  police  by  the  press  and 
the  lack  of  cooperation  given 
the  press  by  the  police  depart¬ 
ment.” 


Ad  Bureau 

(Continued  from  page  13) 


tially  increased  number  of  calls 
made  on  national  target  adver¬ 
tising  accounts. 

Two  other  special  sales  areas 
played  a  prominent  part  in  the 
Bureau’s  sales  activities  in 
1956 — both  with  notable  results: 
plant-city  programs  and  politi¬ 
cal  advertising. 

The  60  showings  of  the  plant- 
city  presentation,  “Beyond  Our 
Walls,”  to  leading  industrial 
and  general  manufacturers  have 
been  responsible  for  the  launch¬ 
ing  of  sevei  al  large-scale  plant- 
city  newspaper  advertising  pro¬ 
grams  by  leading  industrial 
firms. 

The  Presidential  election  year 
gave  the  Bureau  an  opportunity 
to  cite  newspaper’s  advantages 
as  a  public  relations  medium 
during  its  repeated  sessions  in 
Washington  headquarters  of 
both  parties. 

The  Bureau’s  Retail  Dept, 
continued  its  series  of  Retail 
Workshops,  designed  to  train 
local  newspaper  retail  salesmen 
in  the  Bureau’s  ad  planning  and 
timing  procedures. 


Newsprint 

(Continued  from  page  11) 


the  United  States  or  Canada 
which  can  show  comparably 
high  increased  earnings  for  the 
last  eighteen  months. 

“The  earnings  of  most  other 
newspi-int  producers  compare 
favorably  with  those  of  Abitibi 
and  yet  publishers  in  the  U.  S. 
will  be  called  upon  to  increase 
their  newsprint  expense  in  1957, 
based  on  1956  consumption,  by 
approximately  $23,000,000  if 
other  newsprint  producers 
should  follow  the  example  set 
by  Abitibi. 

Cannot  Be  Justified 

“Such  action  cannot  be  justi¬ 
fied  by  any  known  need  for  more 
income  to  maintain  reasonable 
profit  margins,  and  it  comes 
at  a  time  when  the  failure  of 
many  producers  to  meet  their 
contract  commitments  in  19.56 
forced  many  newspapers  into 
the  spot  market  for  newsprint 
at  exorbitant  prices  thus  placing 
an  additional  economic  hard¬ 
ship  on  those  now  being  asked 
to  pay  this  increased  price. 

“This  thinking  of  charging 
‘all  the  traffic  will  bear’  is  not 
conducive  to  the  building  up  of 
the  goodwill  that  should  exist 
between  manufacturers  and 
their  customers.” 


AP  and  Guild 
Settle  for 
$9  Package 

.After  nearly  two  weeks  of 
mediation,  the  Associated  Press 
and  the  American  Newspaper 
Guild  reached  agreement  Jan.  2 
on  a  new  two-year  contract.  It 
follows  the  pattern  set  by  the 
New  York  newspaper  agree¬ 
ment,  with  $5  per  week  heine 
allotted  the  first  year  of  the 
contract  and  $4  the  second. 

Federal  Mediation  Commis¬ 
sioners  Francis  X.  Mascola  and 
Walter  Maggiolo  said  approxi¬ 
mately  one-third  of  the  .$9  in¬ 
crease  will  be  devoted  to  wel¬ 
fare  items,  such  as  hospitaliza¬ 
tion,  major  medical  and  pen¬ 
sions.  The  agreement  i-uns  to 
Jan.  1,  1959. 

General  increases  ran  from 
$1.75  to  $3  the  first  year  and 
$1.50  across  the  board  the  sec¬ 
ond  year. 

$148.50  Minimum 
Top  minimum  for  newsmen  in 
the  big  city  group,  w-hich  was 
increased  by  three,  coincided 
with  the  New  York  agreement 
top  of  $6,  the  general  increase 
being  added  to  the  minimum? 
in  the  .second  year.  This  put' 
the  new  AP  newsman  minimum 
at  $148.50  after  six  years  of 
experience  for  the  big  city  group 
'The  new  top  for  medium-sized 
cities  is  $137  and  small  cities. 
$125. 

Starting  newsmen  minimum' 
were  raised  to  $70.  Adjustment' 
were  made  in  the  minimums  for 
non-newsmen,  such  as  motorcy¬ 
cle  messengers,  librarians,  tele 
phone  operators,  stenographers 
photo  printers,  tabulators,  sta¬ 
tistical  workers  and  clerks. 

The  welfare  items  included  de¬ 
voting  $4  a  month  in  the  first 
year  to  a  contributory  hospital¬ 
ization  and  surgical  plan.  The 
second  year  $3  per  month  wil. 
be  devoted  to  a  major  medica 
program,  to  be  linked  with  the 
hospital  -  surgical  plan  estab¬ 
lished  in  the  first  year. 

Subject  to  agreement  by  other 
employe  groups  in  the  Associ 
ated  Press  Contributory  Pensior 
Plan,  the  Guild  devoted  $1-44 
the  second  year  to  having  the 
first  $2,500  of  the  Contributory 
Pension  Plan  paid  in  full  by  the 
Employer  starting  in  the  secono 
year.  The  pension  was  agre« 
to  in  lieu  of  a  guild  severance 
proposal  for  employes  termw- 
ated  by  reasons  other  than  dis¬ 
missal. 
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Newspapers’ 

Ad  Linage 
Up  for  Year 

With  an  11-month  gain  of 
2.6%  it  is  a  fair  a.ssumption 
th«t  newspapers  published 
more  advertising  linage  in 
1956  than  they  did  in  1955. 

The  Media  Records  index  of 
measurements  for  52  cities 
showed  a  linage  drop  of  2.4% 
but  this  cut  into  the  year's 
gain  by  only  a  few  points. 

Retail  and  general  linage 
classifications  held  steady  for 
November  while  other  classifi¬ 
cations  dipped.  For  the  year  to 
date  general  is  up  9.1%  and 
retail  is  2.1%  ahead  of  last 
year. 


AKRON.  OHIO 

19S*  1955 

Bctcon  Joumal-e  2,663.011  2.469.896 

iBcuon  Journal-S  1,076.338  1,035.985 

Grand  Total  .  3.738,349  3,506,881 

ilncludes  PARADE.  52,96'>  lines. 

ALBANY.  N.  Y. 

Knickerbocker- 

News-e  _  1,397,877  1.3ii9.757 

Times  Union-m  1,195,968  1,166,130 
'Times  Union-S  .  594,650  545,964 

Grand  Total  3,188,486  3.071.851 
•Includes  AMERICAN  WEEKLY. 
44,292  linos. 

ALBL'QL'ERQUE,  N.  M. 

Joumal-m  1.413.433  1.386.594 

!Jonmal-S  365,288  396,285 

Tribane-e  .  1,387,584  1,381,564 

Grand  ToUl  .  3,166,305  3,164,443 

Ilncludos  PARADE,  62,965  lines. 

ANDERSON.  IND. 

BuUetin-e .  1.082.986  1,046.997 

Herald-m  .  797.339  730,071 

HeraW-S  226,969  196,224 

Grand  ToUl  .  2,107,294  1,973,292 

ATLANTA.  GA. 

CoBstitution-m  1,589,153  1,451,129 

Joamal-e  2,519,369  2,307,382 

Journal  & 

CoBstitution-S  .  996,338  983,844 


NOVEMBER  Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from 
Media  Records  Measurements) 


1956 

1955 

%  of 

E&P 

Linage 

Linage 

1955 

Index 

Total  Advertising 

November  . . 

_  261,994,165 

268,515,845 

97.6 

107.9 

October  _ 

_  269,856,566 

273,073,399 

98.8 

109.0 

Year  to  date  . 

_  2,667,700,303 

2,600,853,025 

102.6 

— 

Display 

November  . . 

_  207,525,272 

209,948,742 

98.8 

108.6 

October  _ 

_  207,659,397 

207,389,829 

100.1 

109.1 

Year  to  date  . 

_  1,993,427,004 

1,946,536,080 

102.4 

— 

Classified 

November  . 

54,468,893 

58,567,103 

93.0 

105.4 

October  . . 

62,197,169 

65,683,570 

94.7 

109.3 

Year  to  date 

_  674,273,299 

654,316,945 

103.0 

— 

Retail 

November  . 

_  149,261,775 

147,950,441 

100.9 

107.7 

October  _ 

_  143,335,327 

144,137,409 

99.4 

106.0 

Year  to  date 

_  1,410,199,927 

1,381,825,938 

102.1 

— 

Department  Store 

November  . 

57,326,107 

58,305,143 

98.3 

104.6 

October  _ 

54,095,614 

54,486,358 

99.3 

105.0 

Year  to  date 

_  520,192,272 

518,213,363 

100.4 

— 

General 

November  . 

_  38,509,600 

38,513,897 

100.0 

107.1 

October  . 

43,420,296 

39,777,610 

109.2 

111.9 

Year  to  date 

. .  380,954,747 

349,072,171 

109.1 

. 

Automotive 

November  ... 

16,424,170 

20,044,820 

81.9 

119.8 

October  . 

16,877,923 

19,796,907 

85.3 

126.1 

Year  to  date 

_ _  16*1,196,768 

178,465,1507 

fH).3 

Financial 

November  . 

3,329,727 

3,439,584 

96.8 

116.4 

October  _ 

4,025,851 

3,677,903 

109.5 

135.2 

Year  to  date 

41,075,562 

37,172,464 

110.5 

ATLANTIC 

(TTY,  N.  J. 

•Includes  AMERICAN 

WEEKLY, 

1956  1955 

44.292  lines. 

Press-m 

794.025  846,486 

tincludes  THIS 

WEEK,  74.712  lines. 

Press-S 

199,078  194,072 

BAYONNE.  N.  J. 

Grantl  Total 

993,103  1,040,558 

1956 

1955 

BALTIMORE,  MD. 


996,338  983,844 

6.104,860  4.742,3.55 


*American-S 

New»-Post-e 

Sun-m 

Sun-e 

tSun-S 


711,151  718,790 

1,888.278  1,923,271 
1,564,064  1,614,900 

2,746,754  2.707,938 
1,568,236  1,488,175 

8.477.483  8,353,069 


Timrs-e  604,385  508.564 

BINGHAMTON,  N.  Y. 

Press-e  .  1,367.898  1.400,733 

5Press-S  .  368,994  285,040 

Sun-m  .  491,686  440,671 

Grand  Total  .  2.228,678  2,126.444 

SIncludes  PARADE.  52,965  lines. 


TO  PUBLISHERS 
WHO  NEED  GOOD  MEN 

Due  to  reorganization  of  The  Philadelphia  Daily  News  many 
desired,  experienced  newspaper  skills  and  talents  are  avail¬ 
able. 

Reporters — rewrite  men — feature  writers — specialists— copy 
readers— desk  men — sports  writers — photographers — artists — 
advertising  salesmen — business  personnel— etc. 

CALL — WRITE  OR  WIRE 

DAILY  NEWS  EMPLOYEES  PLACEMENT  BUREAU 

152  North  Fifteenth  St..  Philo.  2,  Po. 
locust  7-1798 


editor  8C  publisher  for  January  5,  1957 


BOSTON, 

.American-* 

Kecord-m 

•Advertiser-S 

Globe-e . 

Globe-m  . . 

Globe-S  .  . 

Herald-m  . 

tHerald-S  . 

Traveler-*  . 

Post-m  (note) 
Po8t-S  (note) 


MASS. 

989.278 

1.066.685 

436,147 

1.821,421 

1,480.041 

1,233.350 

1,758.224 

1.410,254 

2,154,630 


900,995 

965,349 

404.811 

1,711,602 

1,326.740 

1,154,018 

1,576.923 

1,257,078 

2,124,544 

917,635 

646.974 


Grand  Total  12,340,030  12.886,669 
Note:  Boston  Post  ceased  Publishinir 
October  5.  1956. 

•Includes  AMERICAN  WEEKLY. 

44.292  lines. 

tincludes  THIS  WEEK.  74,712  lines. 
BUFFALO.  N.  Y. 

Courier  Express-m  1,364,382  1,312,190 
•Courier 

Express-S  .  1.186.652  1,119.398 

Evenins  News-e  .  2,611,283  2.644,218 

Grand  Total  6,162,317  4.975.716 
•Includes  AMERICAN  WEEKLY. 
44.292  lines. 


CAMDEN.  N.  J. 

Courier-Post-e  .  1,320.843  1,350,619 


CHARLF,STON.  W.  VA. 

1956  1955 

Gazette-m  .  1,273,825 

Gazette-S  .  313,017 

Mail-e  . .  1,026.732  . 

5Mail-S  .  842,578  . 

Grand  Total  2,956,152 

ilncludes  PARADE,  52,965  lines. 

CHARLOTTE,  N.  C. 

News-e  1,310,493  1,223,307 

Observer-m  _  1,682,176  1,424,926 

tObserver-S  .  573,207  609,118 

Grand  Total  3,565.876  8.257.346 

tincludes  THIS  WEEK.  74,712  lines. 

CHICAGO,  ILL. 

Tribune-m  .  3,432,076  3,257,180 

Tribune-S  .  1,772,301  1,796,285 

tDaily  News-e  .  2.020,669  2,091.652 

American-e  .  1,008,444  1,107,697 

•American-S  _  326,946  309.249 

Sun-Times-d  _  1,549,824  1,443,354 

§Sun-Times-S  .  .  630,165  541,177 

Grand  Total  10,640.425  10.456.594 

Notb:  1966—3,432,076  includes  647,916 
lines  of  part-run  advertising. 

1,772,301  includes  956.649 
lines  of  part-run  advertising. 

326.946  includes  213.314 
lines  of  part-run  advertising. 
1966—3.257,180  includes  643.964 
lines  of  part-run  advertising. 

1,796.285  includes  924,340 
lines  of  part-run  advertising. 

309,249  includes  186.422 
lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY, 

44.292  lines. 

tincludes  THIS  WEEK,  74.712  lines, 
iincludea  PARADE,  52.965  lines. 

CINCINNATI.  OHIO 

Enquirer-m  .  2,403,018  2,119,883 

•tEnquirer-S  1,619.441  1,600,706 

Post-e  .  1,756,062  1,683.297 

Times-SUr-e  ....  1.627,945  1,568,986 

Grand  Total  7.405,456  6.972,871 
•Includes  AMERICAN  WEEKLY, 

44.292  lines. 

tincludes  THIS  WEEK.  74,712  lines. 
CLEVELAND.  OHIO 
Plain  Dealer 

(note)-m  .  374,872  2.405,927 

Plain  Dealer 

(note)-S  2,021,942 

News  (note)-e  ..  252,452  1,209,386 

Press  (nute)-e  601,361  3,004,693 

Grand  Total  1,228,685  8,641,947 
Note  :  Because  of  Cleveland  news¬ 
paper  strike  in  November  1956,  only 
the  following  were  published:  PLAIN- 
DEALER.  Nov.  1,  &  28-30  inclusive; 
NEWS  &  PRESS  Nov.  27-30.  inclusive. 


COLUMBUS.  OHIO 

Dispatch-e 

2,030,292 

Dispatch'S 

1.149.017 

Citizen-e  .  ,  . 

79:1,114 

917,245 

SCitizen-S 

342.001 

374,9H6 

Ohio  State 

Journai-m 

796.4«S 

817,213 

Star-W  . 

66,749 

61.537 

Grand  Total 

.  5.226,43.'> 

5,264,832 

Slncludra  PARADE,  52,965  lines. 
DALLAS.  TEXAS 

News-m  .  2,206,647  2,318,032 

tNews-S  718,386  868.688 

Times  Herald-c  2.384,144  2.657.426 

•Times  Herald-S  .  718,741  833,878 

Grand  Total  6.026.918  6.678.024 

•Includes  AMERICAN  WEEKLY, 
44.292  lines. 

tincludes  THIS  WEEK.  74.712  lines. 


DAYTON.  OHIO 


Journal'Herald'Tn 

New»-c* 

News-S . 

2.015,671 

2..631.894 

759.754 

1,936,196 

2.401.940 

818,833 

Grand  Total  . .  . 

6.307.319 

5,156.969 

DENVER,  COLO. 

Rooky  Mtn. 

News-m  ... 

•SRocky  Mtn. 

News-S  . 

Post-e  . 

tPost-S  . 

1.677.363 

420,137 

2.359,172 

802,779 

1.636,175 

379,627 

2,338,334 

780,379 

Grand  ToUl  6,159.461  6.134.515 

•Includes  AMERICAN  WEEKLY. 

.’>2,897  lines. 

tincludes  THIS  WEEK.  75,817  lines. 
{Includes  PARADE,  52,965  lines. 

(Continued  on  page  60) 
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DES  MOINES,  IOWA 


1956 

1955 

Register-m 

Tribun  e-e 
tRegister-S 

840,303 

1,062,237 

546.411 

833,986 

990.008 

604.664 

Grand  To;al  ,  2.448,951  2,428,658 

tincludes  THIS  W’EEK,  74.712  lines. 

DETROIT 

,  MICH. 

Free  Press-m 
^Free  Press-S  , 
Nows-e 
tNews-S 

Times-e  . . 

♦Times-S  . 

1.618,605 

534,134 

2.64(,806 

1.230.571 

1,403.046 

441,230 

1 .675.523 
511,156 
2,807,456 
1.347.354 
l.,544.474 
477,122 

Grand  Total  7.871.392  8,363.084 

•Includes  AMERICAN  WEEKLY, 
44.292  lines. 

tincludes  THIS  WEEK.  74,712  lines. 
Slncludis  PARADE,  52,965  lines. 

DULUTH 

.  MINN. 

Horald-e 

News-Tribune-m 

News-Tribune-S 

923,265 

716.433 

463,422 

942.837 

664.961 

484.942 

Grand  Total  . 

2.103,120 

2.092,740 

ELMIRA 

.  N.  Y. 

Advertiser-m  ... 

Star  Gazette-e  .  . . 
••Telegram-S  . 

454,522 

1,086.511 

294,304 

Grand  Total  1,835.337 

••Includes  FAMILY  WEEKLY. 
30,682  linos. 

EL  PASO 

.  TEXAS 

Times-m 

?Timc8-S  . 

Herald-Post-e 

1,4‘’«.463 

485,802 

1.48(;.273 

1.4S7.''04 

639,936 

1,567,;(03 

Grand  Total  3,400.538 

Slnoludes  PARADE,  52,965 

3.594,543 

lines. 

ERIE, 

,  PA. 

Dispateb-e 

§Dispatch-S  . 

Times-e 

Times-S  . 

926,597 

419,403 

1,468,144 

425.733 

1,030,578 

406,745 

1,51.5,754 

391.330 

Grand  Total 

3.239,877 

3,344.407 

SIncludps  PARADE,  52,965  lines. 


Grand  Total  4.0S1.425 

Slnrludns  PARADE,  52,965  lines. 
FORT  WORTH,  TEXAS 

Star- 


Teli  sram-m 
Star- 

Tried  ram-i- 
SStar- 
Telcgram-S 
Press-e 
Press-S 


1,978,763  1.872,174 


HARRISBURG.  PA. 

1956  1955 

Patriot  (note)  1,574.224  1,619.283 


SSPatriot-Nows-S 


Grand  Total  .  1.979,080  2,013.918 

Note:  Evenind  News  carries  same 
amount  of  advertising  as 
Morni'd  Patriot. 

SIncludcs  PARADE.  62.965  lines. 
HARTFORD,  CONN. 
Courant-m  1.192.228  1,129.512 

5Courant-S  751.167  825.983 

Times-c  .  2,221.594  2,145.492 


Grand  Total  4.164.989  4.100.98 

§Ineludcs  PAR.ADE.  52.965  lines. 

HOUSTON,  TEXAS 
Chronicle-e  2.850.577  2.733.314 

•Chronicle-S  _  1,122.491  1.156.609 

Post-m  .  2.295,707  2,093,41 

+  Post-S  .  791.5.56  862.00 

Press-e  .  954.249  1.057.34 


FOND  DU  LAC,  WIS. 
Commonwealth 

Reporter-e  ....  784,437 

FORT  WAYNE,  IND. 

Journal 

Gazette-m  .  .  1,.394,498  1,261,899 

^Journal 

Gazet  e-S  556.445  571,892 

News  Sentinel-e  .  2,130,482  1,954,397 


HAMMOND.  IND. 

. . .  1,3  4.387 

422,679 


Grand  Total  .. 


2.295,707  2,093,419 
791.556  862.004 


954,249  1,057,348 

8,014,580  7.902.694 


Grand  Total  8,014,580  7.902.694 

Chronicle-e 

Note  :  2.850,577  lines  includes  158,859 
lines  of  Part-Run  advertising. 
(Last  Year)  2.7.33,314  lines 
includes  147.153  lines  of  Part- 
Run  advertising. 

•Includes  AMERICAN  WEEKLY, 

44.292  lines. 

tincludes  THIS  WEEK,  74,712  lines. 

INDIANAPOLIS,  IND. 

News-e  2,122,129  2,065.117 

Star-m .  1,933,720  1,881,241 

tStar-S  .  .  1,034.448  1.086.491 

Times-e  .  1,238,163  1,330.431 

rrimes-S  .  361,621  422.673 


Grand  Total  6,750,081  6.785,953 

tincludes  THIS  WEEK,  74,712  lines. 
SIneliides  PARADE,  52,965  lines. 


JACKSON.  MISS. 


Clarion  Ledger-m 
SClarion  Ledger  & 
Ne\vs-S 

Daily  News-e  . 
State  Times-e 

(note)  . 

.State  Times-S 
(note)  ... 


Grand  Total  ..  2,579,688  2,802.154 

.Note:  State  Times  tirst  edition 
Ftbiuary  28,  1955. 

SlIncludes  PARADE,  52,965  line.- 
JACKSONVILLE,  FLA. 

Times  Union-m  2,026.115  1.832.701 

(Times  Uniun-S  612,172  679,161 


Grand  Total  ..  2.6.38,287  2,511,8!  2 

tincludes  THIS  WEEK.  74,712  lines. 


JERSEY  CITY,  N.  J. 

Jersey  Journal-e  1,140,2' 4  1,218,883 

KANSAS  CITY,  .MO. 

Star-e  1.771,322  1,833,284 

Star-S  ..  831,7.(6  945.484 


Grand  Total  4,66  ,464  4,747.9.58 

KNOXVILLE,  TENN. 
Journal-m  ....  678, (.05  653,491 

•Journal-S  382,264  419,058 

News-Sent  incl-e  .  1.118,379  968.476 

INewb-Senlinel-S  41s, 121  477,902 


Grand  Total  4.295.203  4.425,124 

IInclude.s  PARADE,  52,965  lines. 


FRESNO.  CALIF. 

1,642,147  1,510,529 


Grand  Total  2.155.256  2.014,372 

GARY,  IND. 

Post-Tribune-e  .  1,510.174  1,414,169 

Post-Tribune-S  287,938  324.79.3 


I  Total  .  1,798,112  1,738.962 

GLENS  FALLS,  N.  Y. 


Post-Star 

(See  Note)  839,976  796,684 

Note:  Post-Star  Morning  sttld  in 
combination  with  Times  Eve¬ 
ning.  Linage  of  one  edition. 
Post-Star  Morning,  only  is 
given. 

GRAND  RAPIDS.  MICH. 

Press-e  2,315.472  2,319.325 


(Last  Year)  1.765,950  lines 
includ"s  169.867  lines  isirt- 
run  advertising. 

1  'ideiiendetit  Press-Telegram-S 
801,428  lines  includes  14.099 
lines  part-run  advertising. 
Prcss-Telcgram-e  —  2.210,380 
lines  includes  343,56'7  lines 
part-run  advertising. 

(Last  Year) — 1.935,101  lines 
includes  169,867  lines  part- 
run  advertising. 

KIneludes  P.ARADE,  52.966  lines. 


LONG  ISLAND,  N.  Y. 

1956  1955 

Newsday-Suffolk-e  2,160,419  1,849,243 

Newsday-Nassau-c  2,440,522  2,188,668 


Grand  Total  4,600,941  4,037,901 

LOS  ANGELES,  CALIF, 
ter-m  _  2.099,977  2.094.3.36 


Examiner-m 
•Examiner-S  .  . 

Times-m  . 

tTimes-S 
Horald-E.\press-e 
Mi  rror-News-e 


1.064.833  1.090,830 

3,638,0.9  3,534,607 


2.352,.373  2.175,392 

1,477,779  1,.528,602 


1,594,416  1.506,608 


Grand  Total  12,227,447  11,930,176 
.Note:  Times-S  —  2,352,373  lines  in¬ 
cludes  617,821  lines  part-run 
advertising. 

(Last  Year)— 2.175,392  lines 
includes  299,230  lines  part- 
run  advertising. 

Mirror-News-e — 1,594,416  lines 
includes  101,033  lines  part- 
run  advertising. 

•Includes  AMERICAN  WEEKLY, 
.52,897  lines. 

tincludes  THIS  W'EEK,  75,817  lines. 


LOUISVILLE.  KY. 

Courier  Journal-m  1,627,438  1,701,986 

Courier  Journal-S  1,028,696  1,049,894 

Times-e  1,742,357  1,816.8.31 


Total  4,398,491  4.568,711 

LOWELL,  MASS. 


Grand  Total  1,024.006  _ 

••Includes  FA.MILY  WEEKLY.  30.- 
682  lines. 


LYNN,  MASS. 
Item-e  ...  730,316 

Telegram  News-e  512,378 

Telegram  News-S  168,562 


Grand  Total 


MEMPHIS.  TENN. 
Commercial 

Appeal-m  . .  2.331.784  2,299.2.33 

tCommercial 

Apiteal-S  894.657  898,069 

■  1,330.083  1.338.139 


Press-Scimitar-e 


Grand  Total  4,556,524  4.535.441 
Tincludes  THIS  WEEK,  74.712  lines. 


2.063,40ti  1,969,190 


MERIDEN,  CONN. 

Record  Journal 

(See  Note)  876,810  837,116 

Note:  Record  Morning  and  Journal 
Evening  are  sold  only  in 
combittation  Linage  of  one 
edition.  Record  Morning  only 
is  shown. 


Grand  T  tal  2. 59.. 369  2.518.926 

•Inc.'.d  s  AMERRA.N  WEEKLY, 
44.292  lines. 

jilncludes  PARADE,  52,965  lines. 
LAWRENCE.  MASS. 

Tribune  (See  Note)  1,10  ,633 

Note:  Tribune  Evening  and  Eagle 
Morning  are  sold  only  in 
combination.  Linage  of  one 
edition.  Tribune  Evening  only 
is  shown. 

LITTLE  ROCK,  ARK. 

Arkansas 

G.izette-m  ..  1,196,298  1,135,863 

{Arkansas 

Gazette-S  478,805  489,469 


MIAMI,  FLA. 


Herald-m 

•Herald-S 

News-e 

tNews-S 


Grand  Total  1,675.103  1.622.332 

{Includes  PARADE,  62.965  lines. 


LONG  BEACH.  CALIF. 
lnde|iendent-m  2,121.088  1,765.950 

{Indeiiendent  Press- 
Telegram-S  801,428  853.252 

Press-Telegram-e  2.210,380  1,935,101 


Grand  Total  ..  6.132.896  4.654,30.3 

Note:  Inde|iendent-m-  2,121,088  lines 
includes  343,6(7  lines  part- 
run  advertising. 


•Includes  .AMERICAN  WEEKLY 
44.292  lines. 


tincludes  THIS  WEEK,  74.712  line?. 
MINNEAPOLIS.  MINN. 

1956  1955 

Trihune-m  ...  1,575.119  1.544.9H 


Star-e 

iTribune-S 


2.418.976  2.48,3, 9« 
1.160,46.3  1.231,18« 


Grand  Total  5.154,558  5,260  MB 

tincludes  THIS  WEEK,  74.712  line?. 

MODF.STO,  CALIF. 

Bee-e  . .  955.305  940.684 

MONTREAL.  CANADA 
JStar-e  2.794.304  2,841,341 

Gazette-m  ..  ..  1.723.684  1.588,509 

La  Pres-se-e  2.760.159  2,900.682 

L.a  Patrie-e  179,071  190,425 

La  Patric-S  264.406  285..599 


Grand  Total  7.721,62  4  7.806,5.56 

tincludes  WEEKEND  MAGAZINE. 
109.696  lines. 


MUNCIE.  IND. 

Press-e  .  995,870  995..' 

Star-m  .  994.661  928,1 

Star-S  .  225,348  252.» 


2.215.879  2,177.5 


NASHVILLE,  TENN. 
Banner-e  .  1.5S4.‘25  1.53.3.S 

Tennessean-m  1,604  742  1.529,! 

Tennessean-S  65". 708  713.8 


Grand  Total  ..  3.846,175  3,777.189 

NEW  HAVEN,  CONN. 

.Tournal  Courier-m  456.547  518,885  . 

Register-e  .  1.661.689  1,733.75(1  j 


Grand  Total  2.635.950  2.816,594  • 
••Includes  FAMIT.Y  W'EEKI.Y,  30,-  i 
682  lines. 


NEW  LONDON.  CONN. 

Day-e  . .  948.171  875.81! ; 


NEW  ORLEANS.  LA. 
Times-Picayune-m  2.941,260  2.661,370 

tTimes-Picavune  & 

States-S  991.454  1, 007.974 

Item-e  ..  .  1.176  9'5  1.130.098 

•Ttem-S  385.355  4"2.96! 

States-e  .  .  1,2  1  2.016  1.234,15! 


Grand  Total  6,707.030  6,496..557  y- 
•InelmDs  AMFRICAN  WEEKLY 
44.292  lines. 

tincludes  THIS  AVEEK,  74.712  line 


NEW  YORK.  N. 


Times-m 

Timn=-S 

Herald  Trihone-m 

tHernId  Trihune-S 

Mirror-m 

Mirror-S 

27News-m 

2JNcws-S 

.Toumnl 

American-e  . . . 
•Journal 
Amerienn-S 
Post-e 
Post-S  .  . 

W-'rld  Telegram 
ft  Sun-e 


3.449,938  3,083.700 

1.340.284  1,200,637 


1.601,944  1,577,774 

654.920  519.366 


Grand  Total  6,949.086  6.3SI.377 

NotK:  HemUI-m  19.56  3,449,938 

includes  64,897  lines  of  part- 
run  advertising. 

1955  3.083.700  includes  43.- 
411  lines  of  part-run  adver¬ 
tising. 

Herald-S— 1956-1.340.284  in¬ 
cludes  147.604  lines  of  part- 
run  advertising. 
1955-1.200..537  includes  123,- 
140  lines  of  part-run  adver¬ 
tising. 

•Inchid's  AMERICAN  WEEKLY. 
44.2'2  lines. 

Includes  THIS  WEEK.  74.712  lines. 


MILWAUKEE.  WIS. 

Sentinel-m  .  1.48.5.161  1,411.768 

•Sentiiiel-S  .  3.58.912  349.674 

Journal-e  .  3.7.30.986  3.770.644 

tJournal-S  .  1,585,880  1.590.331 


Grand  Total  .  .  17.035.685  16.771.878 
Note:  Mirmr-m 

This  Yeor  882.366  'ines  i»- 

cl-des  21?  361  lines  of  I*'"- 
run  advertising, 
lost  Yoor  952.450  line* 

eludes  206.490  lines  of  r*"' 
run  advertising. 

Mirror-S 

T'Is  Yens  411  128  lines  a- 

dudes  186.534  lines  of  P*f- 
run  advertising.  , 

I  nst  Yesr  483.484  lines  i»- 

dudes  142.607  lines  of  psE' 
run  advertising. 

.News-m 

This  Year  1.917.699  lines  la 
dudes  895.223  line-  of  r*' 
run  advertising. 

I-ast  Year  1.961.021  line-  >*■ 
di'des  935.39  lines  of  P* 

run  advertising. 

News-S 

This  Yenr  1.813.957  line*  » 
dudes  1.36" .916  lines  of  I»n- 
run  advertising. 

Ijist  Yenr  1.710.937  lin** 
dudes  1.272.782  lines  of 
run  advertising. 

{Continued  on  jtagf  fiD 
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Journal-American-e 

This  Year  1,148,109  lineK  in¬ 
cludes  150,389  liiie.-^  t>l  iiart- 

run  advertising, 

Last  Year  1,147,002  lines  in¬ 
cludes  102,711  lines  <■!  i>art- 

run  advertising. 

Journal- American-S 

This  Year  450,054 

eludes  80,244  lines 

run  advertisini;. 

Last  Year  452,884 

eludes  71,180  lines 

run  advertisintt. 

World  Tel.  4it  Sun-e 

Tills  Year  1,409,910  lines  in¬ 
cludes  25i,359  lines  oi  part- 

run  advertisinK. 
laist  Year  1,438,007  lines  in¬ 
cludes  2il,5.''2  lines  i.f  part- 

run  advertising. 

•Includes  AMl-.Klt  A.S'  W'EKKLV, 
44,292  lines, 

Tlneludes  THIS  WEEK,  74,712  lines. 
#Includes  SPLIT-RLN  25,, 352  lines 
in  |.Mj  and  195,9,1  line.s  in  (S). 

NEW  YORK,  tUUKENS),  N.  Y. 

1956  1935 


lines  in- 
of  part- 


lines  in- 
of  part- 


Leni;  Island 
Press-e 
§Lunit  Island 
Piess-S 


595,093 


950,25l> 

276,322 


Grand  Total  . .  2,385,988 

SIncludes  I’ARADp;,  52,905  lines. 
NIAGARA  FALLS.  N.  Y. 

Ga?.ette-e  1.580,324  1,524,408 

NORFOLK,  VA. 
Leilner-Dispatch  &  Ports¬ 
mouth  Slar-e  2,013.079  2,321.955 

Virisinian-Pilot-m  2,033,252  1,950,139 

tVirKinian-Pilot  &  Ports¬ 
mouth  Star-S  821,013 


942,083 

Grand  Total  4,807.944  5,214,777 

.Note:  Ledger-Dispatch  &  Portsmouth 
Star-e 

1950  2,013,079  includes  424,- 
8' 0  lines  of  part-run  adver¬ 

tising. 

1955  2,321,955  includes  734.- 
042  lines  of  part-mn  adver¬ 

tising. 

Viiginian-Pilot-m 

19.56  2,033.252  includes  157,- 
653  lines  of  part-run  adver¬ 

tising. 

1955  1.950,139  includes  171,- 

819  lines  of  jiart-run  adver¬ 

tising. 

\  irginian-Pilot  &  Portsmouth 
Star-S 

1956  -821,013  includes  148,306 
lines  of  part-run  advertising. 
1956 — 942,083  includes  261,599 
lines  of  part-run  advertising. 

^Includes  THIS  WEEK,  74,712  lines. 
OAKLAND.  CALIF, 
rribune-e  2.121,081  1,981,847 

>Tril)une-S  _  774.410  869,493 


PAWTl  CKET,  R.  1. 

1956  1935 

Tiines-e  ..  1,085.232  1,123.732 

PEORI  V,  ILL. 

Journal  Star 

I  See  Note)  1.527.8,53  1.5114.772 

^Journal  Star-S  510,272  573,043 

Grand  Total  . .  2.044,125  2,077,815 

Noth:  Journal  Star  .Morning  and 
Journal  Star  Eiening  sold  in 
combination.  Linage  of  (;nl.v 
one  edition  —  Journal  Star 

Evening  is  shown. 

Uncluilcs  PARADE.  52.9l>5  line-. 

PHILADELPHIA,  PA. 

Bulletin-e  .  2,287,972 

•  •  Iliilletin-S  1, 10.03  I 

Imiuircr-m  .  .  1,954,448 

Inquirer-S  1,576,751 

..evvs-c  000,440 

Grand  Total  .  .  7.095,1  54  7,513.924 

‘Includes  AMERICAN  WPIEKLY, 

44.292  lines. 

tincludes  THIS  WEEK,  74,712  lines. 
PHOENIX.  ARI/. 

Gazette  (See  Note)  2,193.883  1,925,780 

tRepublic-S  04.  , 1  00  014.141 

Grand  Total  2,840,483  2.539.921 

.\oTK :  Gazette  is  sold  in  combina¬ 
tion  Morning  and  Evening ; 
linage  of  one  edition  only. 
Evening,  is  shown, 
tincludes  THIS  WEEK,  75.817  lines, 

PITTSBCRGH,  PA. 

Post  Gazette-m  1.420.899 

Press-e  . 

tPress-S  ... 

Sun  Telegraph-e 
‘Sun  Telcgraph-S 

Grand  Total  6,984,850  6.274.441 
‘Includes  AMERICAN  WEEKLY. 

44.292  lines. 

Hncludesi  THIS  WEEK.  74,712  lines. 
PORTLAND,  ORE. 
Oregonian-m  .  1,874.345 

‘Oregonian-S  800,508 

Journal-e  .  1.4.52.091 

tJournal-S  433,532 


Grand  Total 


1,338,920  1.326,495 


_ _ _  Pat 

Grand  Total  2.890,091  2.841.340 

llncludcs  PARADE,  06,897  lines. 

OKLAHOMA  CITY.  OKLAHOMA 
^lahoman-m  1,082.121  1,119.996 

Sklahoman-S  471,086  609.*.17 

d®**-*  1.280.318  1.201,391 


PROVIDENCE,  R.  I. 

BuIU’tin>€‘  1,S(;4.225 

Jouin:i)-m 

tJourunl-S  770. 4S0 

IfHind  Total  3.79S.4D7 

tincludey  THIS'  WKKK.  74. 

UtlNCV,  MASS. 
I.edtrer-«.  S59,.'t86 
RKADINU.  I*A. 
Easrle  Note)  1.303.598 

Katrle-S  . .  2^4. 75«) 


Grand  Total  2,840,125  2,831,004 
•Not*:  Times  1,286,318  lines  incltifles 
182,993  lines  iiurt-run  adver¬ 
tising. 

(Last  Year  1,201.391  lines  in¬ 
cludes  93.100  lines  |«rt-run 
•advertiaing. 

OMAHA.  NEBR. 

V'irn|.HeraId 

IlM  note)  1.627.836  1,507.041 

"orld-Herald-S  .07,1.52  821,766 

Grand  Total  2.294,988  2,328,807 
■voT*:  World-Herald  sold  in  combi¬ 
nation  Morning  and  Evening, 
linage  of  only  one  edition. 
Evening,  Is  shown. 
PASADENA.  CALIF. 

‘r-News-e  1,298,210  988.069 

,»r-Neas-S  ..  413.616 

■wiiendent-Star 

s-S  . .  398,070 

«t*nd<nl-m  ..  1.116.826 
»l>end.nt-S 


911.670 

1.962.604 


•rand  Total  2.891.806  2.631,262 
llBclialcs  PARADE.  62,968  lines. 


'I>ITOR  dc  PUBLISHER  (or  January  5.  IOS“ 


Bee-e 

Union-m 

“Union-S 


SACRAMENTO,  CALIF. 

1956  1955 

2,314.590  2,304,580 


004.492 

395,909 


Tinu’ 
STime.s-S 


1,980,034 

037,415 


tExpress-S 
N  ews-e 
Light-e 
‘Light-S 


699,820 

1,776,784 

1,800,106 

638,953 


1,759,182 

872,837 

1,354,4,57 

490,501 


Grand  Total  4,600,536  4,477,037 

‘Includes  AMERICAN  WEEKLY. 
62,897  lines. 

tincludes  THIS  WEEK,  76.817  lines. 
POCGIIKEEPSIE,  N. 

New  Yorker-e  1,011.417  1,022.544 

New  Yorkcr-S  32r,503  302,961 


Grand  Total  4.730.432  4.545, 

^Includes  PARADE,  52,905  lines. 

SAN  FRANCISCO,  CALIF. 


1.842,578 

1,147,773 

836.283 

3.825,634 
712  lines. 


874,579 


1,415,319 

300,868 


Chronicle-m  . 

tChronicle-S 

Examincr-m 

‘Examiner-S 

Call-Bullctin-e 

News-e 


1,298,307 

706,052 

2,142,199 

1,068,093 

871.898 

953,547 


1.267, 

645, 

2.139, 

1.054 

844 

965, 


7.040,996  6,916.527 


Grand  Total  1,688.304  1,716.187 

Note:  Eagle  Evening  and  Times 
Morning  sold  in  rombination, 
linage  of  one  vxlition.  Eagle 
Evening,  only  is  shown. 

RICHMOND,  VA. 

News  la-ader-e  2.117.120  1.870,680 

Times  Dispatch-m  1,661,298  1.642.464 

i-Times  l)i.s|>ateh-S  879,113  936.586 

Grand  Total  4.647.637  4.349,729 

tincludes  THIS  WEEK.  74,712  lines. 

ROANOKF,.  VA. 

Times-m  1.126.6.58  999.016 

ITimes-S  3.30.389  3.58,649 

World-News-e  1,113.262  1.032,983 

Grand  Total  ..  2.670.300  2.390.047 

iinriudes  PARADE,  62,965  lines. 

ROCHESTER.  N.  Y. 

Denaoerat  A 

Chronicle-m  1.941,436  1,882.581 

tDemoerat  & 

Chronicle-S  875.262 

Times  Union-c  1,963,673 


Grand  Total  4,780.271  4.746.8.55 

tincludes  THIS  WEEK.  74,712  line« 


gencer-m 
‘  Post-I  ntelli- 
genrer-S 
Timi  s-e 
Times-S 

Grand  T>>tal 


672,146 

2,023.651 

739.749 


‘Includes  AMERICAN  W 
52,897  lines. 

SHREVEPORT,  LA. 


639,009 

401,029 


Grand  Total  3,315,051  3,344,624 

“Includes  FA.MILY  WEEKLY,  30,- 
082  lilies. 


1,581,740 
742,230 
2,2  2,11,2 
1,250,879 


ST.  LOLTS,  .MO. 
Glulie  I'emocral-m  1,588.123 
‘fGlobc  Democrat-S  080,2 i 5 
Post  Dispatch-e  2,303,802 
SPost  I)isi.atch-S  1,100,792 


Grand  Total  5,733,052  5,837,017 

■Note:  Glolie  Democrat-m  1950  — • 

1,588,123  includes  211,444  lines 
of  part-run  advertising. 

Glolie  Democrat-m  1955  — 
1.581,740  includes  134,409  lines 
ol  |>art-run  advertising. 
‘Includes  AMERKAN  WEEKLY, 

44,2'  2  lines. 

1  Includes  THIS  WEEK,  74,712  lines, 
^includes  PARADE,  52,293  lines. 

ST.  PALL,  MINN. 

Pinneer  Press-m  1,348,004  1,471,519 

‘Pioneer  Press-S  891,044  948,084 

Dispatch-e  ...  1,752.071  1,958,841 

Grand  Totnl  3,991,779  4,378,444 

‘Iiiclides  AMERICAN  WEEKLY, 
44,292  lilies’. 

ST.  PETERSBURG,  FLA. 
Inde]icndent-e  .  .  1,103,252  1,050,043 


1,820,734 

045,100 


Grand  Total  3,787,301  3,521,877 

(tincludes  PARADE,  52,906  lines. 

SAN  ANTONIO,  TEXAS 
Ex  press-m  1,552.053  1,595.845 


725.933 

1,777,285 

1,882,301 

717.712 


Grand  Total  6,470.710  6.699.076 

‘Includes  AMERICAN  WEEKLY, 
44,292  lines. 

tincludes  THIS  WEEK,  74,712  lines. 
SAN  DIEGO,  CALIF. 

IJnion-m  1,622,877  1.636.623 

5Union-S  843,121  840.952 

Tribune-e  .  2,264,434  2,167,962 


537 


773 

196 

079 

399 

381 

699 


Grand  Total 

Chronicle-m 

Notp.:  1,298,307  lines  includes  43,'238 
lines  Part-Run  advertising. 
(Last  Year)  1.267,773  lines 
includes  43,505  lines  Part-Run 
advertising. 

Chronicle-S 

Note:  706,052  lines  includes  31,429 
lines  Part-Run  advertising. 
(Last  Year)  645,196  lines 
includes  30,976  lines  Part-Run 
advertising. 

‘Includes  AMERICAN  WEEKLY. 

52,897  lines. 

tincludes  THIS  WEEK.  75,817  lines. 
SAN  JOSE.  CALIF. 
Mercury-m  1,865,060  1,610,037 

News-e  .  1,837,350  1,674.011 

Mercury-News-S  606,847  639.881 


Grand  Total  4.309,203  3,823,929 

SCHENECTADY.  N.  T. 
Gazette-m  .  1,447,110  1,349,332 


1,142,148  1,101,333 


Union  Star-c 

Grand  Total  2.589,258  2,460.665 

SCRANTON.  PA. 

Times-e  1,222.634  1.311,882 

SEATTLE.  WASH. 
P<»t-Intelli- 


1.366.928  1.351, 043 


623.084 

2,031,617 

661,692 


4,702.474  4.667.480 


1956 

1955 

JournaUe 

1,194.344 

1,16.5,885 

Time.s-m 

1,3.50,217 

1.300,033 

Times-S 

433,165 

371,797 

Grand  Total 

2,983,720 

2,843.715 

SOUTH  BEND,  IND. 

Tribune-o  . 

1,705,121 

1,635,830 

Tribune-S 

033,165 

005,805 

Grand  Total 

2.338,286 

2,241,635 

SPIYKANE,  WASH. 

Spokf'sman- 

Rfview-m 

1,052,300 

920,497 

tSpokesman- 

Roview-S 

531.352 

5.59,015 

Chronicle-e 

1.227,5.53 

1,1.5.5,246 

Grand  Total 

2,81 1 ,205 

2,641,358 

tincludes  THIS  WEEK,  75,1 

817  lines. 

STOCKTON,  CALIF. 

Kecord-e 

1.591,393 

1,507,921 

SYRACUSE,  N.  Y. 

Herald  Journal-o 

2,003,965 

2.023,909 

Herald 

Anierican-S 

037,232 

669,425 

Post-Standard-m 

1,129,503 

1.10'2.'231 

tPost-Standard-S . 

370,725 

301,470 

Grand  Total 

4,207,425 

4,097.03.5 

‘Includes  AMERICAN  WEEKLY. 

lines. 

tincludes  THIS  WKEK,  74/ 

712  lines. 

SIncludes  PARADE, 

lines. 

TACOMA, 

.  WASH. 

News-Tribune-e 

1.530,839 

1,500,245 

News-Tribune-S 

178,596 

479,829 

Grand  Total 

2,015,435 

2,040,074 

TAMPA 

,  FLA. 

Tribune-m 

2,07‘.i,859 

1,877,044 

♦Tribune-S 

075,450 

674,704 

•*Timcs-e 

718,801 

709,008- 

Grand  Total  . 

3,474,110 

3,201,350 

‘Includes  AMERICAN  WEEKLY, 

44,292  lines. 

“include  FAMILY  WEEK!, 

Y,  :HbH,S2 

lines. 

TOLEDO.  OHIO 

Times-m 

1,110,955 

1,197,900 

Plade-e 

2,151,091 

2,153,694 

Hladi^S 

1,921,445 

l,06't  .595 

Grand  Total 

4,284,091 

TORONTO, 

CANADA 

Globe  &  Muil-m 

1,530,289 

1.549,494 

tTele)fram-e 

2.801,401 

2,780.800 

Star-e 

3,uuu.594 

3»0?i7,466 

Star-w 

102,335 

121,416 

Grand  Total 

7,434,679 

7,539,176 

Jliulud.s  WEEKEND  MAGAZINE. 

lints. 

TRENTON,  N.  J. 

EveninK  Times-e  . 

1, '292,085 

1,401,946 

••Times 

Advertiser-S 

380.804 

355,229 

Trentonian-m 

844,301 

955,508 

Grand  Total  . 

2,517,790 

2,712,743 

“Include>  FAMILY  WEEKLY, 

30,082  liites. 

TROY. 

N.  Y. 

Record  (See  Note) 

1,316,869 

1,218,678 

Notk:  Ket‘ord  Morninif  stild 

in  cum- 

bination  with  Times-Uecord 

Evening.  1 

l.inuge  of 

one  edi- 

lion.  Record  Morninfc  only  is 

Kiven. 

TtLSA. 

OKLA. 

Tribun«-e 

1,786,774 

1,847,654 

Workl-m 

1.820,486 

1,778,092 

World-S 

51 0.597 

563,340 

Grand  Total  . 

4,123,857 

4,189,086 

UNION  CITY.  N.  J. 

Hudson 

Dispatch-m  . 

905,617 

921,340 

UTICA. 

N.  Y. 

Observer 

Dispatch-e 

1,113,738 

1,016.668 

••Observer 

Dispatch-S 

369,078 

348,046 

Press-m 

1,292,329 

1,145,964 

Grand  Total  . 

2.775.145 

2.510,678 

“Include*  FAMILY  WEEKLY. 

30.6K2  line^. 

(Continued  on  page 
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YAKIMA.  WASHINGTON 

1956  1955 

Republic  (Note)  1,008.507  <159,866 


I  Herald'S 


280.041  189,486 


CaU-m 

News-e 


PATERSON.  NJ.  OAVENPORT,  IOWA 

1956  1955  1956  uj] 

1,062,932  1,074,703  Time»-o  1,275.442  1,303,6(4 


WASHINGTON,  D.  C. 


1956 

1955 

News-e 

1,124,474 

1,185,480 

Post  &  Times- 
Herald-m 

2,723,162 

2,574,665 

•{Post  &  Times- 
Herald-S 

919,787 

979,337 

Star-e . 

2,951.019 

3.136.322 

tStar-S  . 

1,132,485 

1,066,017 

Grand  Total  .  . 

8.850.927 

8,941,811 

•Includes  AMERICAN  ’ 

WEEKLY, 

Grand  Total  1,288,548  1,149,352 

Note:  REPUBLIC  Evoninu  and 

HERALD  Morninft  sold  in  combination ; 
linaKe  of  one  edition  only.  Evening, 
is  shown. 

{Includes  PARADE,  62,115  line<. 


1,254,646  1,282,172  Democrat-S 
-  -  Democ-rate-e 


Grand  Total  .  2,317,478  2,866,875 

SALEM,  ORE. 

Capital  Journal-o  1,146,904  1,203,436 

Oregon  Statesnian-m  924,414 
Oregon  Statesman-S  156,076 


370,482 

903,646 


387.658 

876.344 


1,023,048 

171,270 


Grand  Total 


YOUNGSTOWN,  OHIO 
Vindicator 

Telcgram-e  .  1,763,853  1.637,506 

{Vindicator 

Telcgram-S  .  875,213  <129,674 


2,227,393  2,397,764 


SCRANTON.  PA. 

Tribunc-m  .  .  632,526 

SScrantonian-S  . .  364,736 


618,615 

405,956 


Grand  Total  2,649,470  2..i66,4K 
DECATUR.  ILL. 

1,078,546  1.021.944 
4  1  0,77  4  357.414 

Grand  Total 


Herald  & 
Review-nie 
Herald  & 
Rcvlew-S 


1,489,320  1,379.378 


44,292  Unes. 

tincludes  THIS  WEEK.  74.712  line 
{Includes  PARADE,  62,965  lines. 


Grand  Total  2.639,066  2.567.1.90 

{Includes  PARADE,  62,965  lines. 


WATERBURY,  CONN. 


Republican-S 

357.271 

335.594 

American-e  .  .  . 

1,297,152 

1.388,881 

Grand  Total  .  . . 

1,654,423 

1,724,475 

WESTCHESTER  COUNTY 

MACY  GROUP,  N.  Y. 

Mamaroneck 

Times-e 

Mount  Vernon 

675,658 

584,044 

.Argus-e  .  . 

925,761 

875,381 

New  Rochelle  Standard- 

930,137 

932,393 

Ossining  Citizen- 

Registor-e 

669,805 

571,331 

Peekskill  Star-e 
Port  Chester 

488,360 

517.023 

Item-e 

Tarrytown 

868.076 

734.247 

News-e 

Yonkers  Herald 

fi9l,327 

.">65,047 

Statesman-e 

947,213 

863.973 

White  Plains  Reporter 

Dispatch-e  .  . 

1.155.912 

1,133.291 

Grand  Total 

7,352.149 

6,776.7X0 

WICHITA,  KAN. 

Heacon-e  . 

•Beacon-S 

Eagle-m  .... 

tEajfle-S  . 

1,154,127 
3.55,222 
1,848,178 
541,805 
.  1,380,821 

1,188,009 
372,05  1 
1,684,511 
484,968 
1.192,878 

Grand  Total  . 

6,280,153 

4,922.120 

•Includes  AMERICAN  WEEKLY. 

41,292  lines. 

tincludes  THIS  WEEK.  74,712  lines. 

WORCESTER.  MASS 

Telejrram-S 

625,663 

589,017 

Telegram-m 

1.099,971 

1,067,191 

Gazetti'-e 

1.323,247 

1,341,400 

Grand  Total  . 

3,048.881 

2.997.608 

WINSTON 

SALEM,  N. 

C. 

Journal  (Note) 
Journal  & 

1,102,725 

Sentinel-S  . . 

351,838 

Grand  Total  . 

1,454,563 

ADVERTISING 
UNAGE  SERVK'E 
AUGUSTA,  GA. 


Grand  Total  .  997,261 

{1966 — 52,939  lines  PARADE  Adver*  Heraid-S 
Using. 

{1955—64,795  lines  PARADE  Adver¬ 
tising. 


DENISON.  TEX. 
1,024,670  Herald-e  .  442,680 

115,934 


397.082 

140,8(8 


Grand  Total 


658,614  537,958 


Stud 

iStu 

Tin 


Gn 

!In 

64.! 


Derrit 

Sews 


WILKES-BARRE,  PA. 


Chroniclo-m  (Note) 
{Chronicle-S 


959,003  862,486 

235,981  278,238 


Grand  Total  .  1,194,984  1,140.724 

{1956—52.939  lines  Parade  Advertis¬ 
ing. 

S1955-  64,795  lines  Parade  Adver¬ 
tising. 

Note:  Chronicle  (m)  sold  in  com¬ 
bination  with  Herald  (e). 


BLUEFIELD,  W.  VA. 
Telfgraph-m 

(See  Note)  ...  671,803  511,3.53 

••Telegraph-S  ..  183,690  176,26.5 


Grand  Total  755,393  687,618 

♦•1956—30,639  lines  Family  Weekly 
Advertising. 

Note:  Telegraph  (m)  sold  in  com¬ 
bination  with  Sunset  News  (e). 


COLUMBIA,  S.  C. 

State-m  ..  1,034,986  1,074,696 

•St.Te-S  .  418,342  466.420 

Record-m  .  854,436  900,928 


Grand  Total  2,307,764  2.442,044 

•1956  —  44.432  lines  AMKRICAN 
WEEKLY  Advertising. 

•1955  54.114  lines  .AMERICAN 

WEEKI.Y  Advertising. 


HAVERHILL,  MASS. 

Ga7.eltc-e  .  636.303  628.835 


JAMESTOWN,  N.Y. 
Post-.Ionrnal-e  1,138,933  1.089.90.5 


LEVITTOWN,  PA. 

Times-e  .Note)  886.786  842.611 

Note:  S.dd  in  combination  with 

Bristol  Coiii-ier. 


Note:  The  Journal  Morning  and 

.Sentinel  Evening  are  sold  in  combina¬ 
tion. 

Linage  of  only  one  edition,  .Toiirna! 
Morning,  is  shown. 


MONROE.  LA. 
World-m  .  768,118 

VVorld-S  233.3.53 

Ne\vs-St,*ir-e  764,085 


735,484 

237.012 


Gran.l  T.»tal  1.765,556  972,496 

#Sold  in  combination  with  Woidd  (ml. 


tl»'cord-m 

Times-Leader-e 

Independent-S 

849,334 

1.304,177 

466,990 

888,283 

1,377,926 

470,460 

Grand  Total  . 

2,620,501 

2,736,669 

FIGURES 

SUPPLIED 

BY  PUBLISHERS 

ABERDEEN,  S.  D. 

Ameriran-News-e 

American-News-S 

639.882 

142,044 

406,882 

123,802 

Grand  Total  . .  . 

681,926 

530,684 

ABILENE,  TEX. 

Reporter-Ncws-m 
Reporter-N  ews-e 
Reporter-N  cws-S 

913,150 

818.118 

274,960 

866,872 

818,552 

307,272 

Grand  Total  . 

2,006,228 

1.991,696 

ALTOONA.  PA. 

Mirror-e  . 

1,103,802 

1,077,181 

APPLKTON-NEENAH-MENASHA, 

WIS. 

Post-C  resuent-e 

1,636,138 

1,569,414 

BATTLE  CREEK.  MICH. 

F]n(|uirfr  & 

News-e 

1,054.053 

1,182,682 

Fgnfpnrer  & 

News-S  . 

265,779 

170,040 

Grand  Total 

1,319,832 

1,352,722 

BIG  SPRING.  TEX. 

Herald-e 

Herald-S  .  . 

514,724 

228,382 

475,258 

197,437 

Grand  Total 

743,106 

672,695 

BIR.MINGHAM,  ALA 

News-e 

News-S 

Post-Herald-m 

2,170,588 

795,681 

1.412.610 

2.119,746 

854,965 

1,374,242 

Grand  Total 

4,378.879 

4,348,953 

BURLINGTON.  VT. 

Kre4‘  !'ress-m  . 

777.254 

789,966 

CANTON.  OHIO 

Rupf*si*0!y-r 

Kepository-S 

1 .900.878 
701.260 

1,870,510 

693,896 

Grand  Total  . 

2.602,138 

2,564,436 

EAST  ST,  LOUIS,  ILL. 

l-e  -  .  667,75  1  562.3M 

l-S  2  1  4,81  8  2.55,5» 


Stntii 

SUr-f 

Sentii 


782,569  81T.97S 


GRAND  FORKS,  N,  D, 
Herald-meS  ..  647,567  735.S55 


GREEN  BAY,  WIS, 
PresH-Ga7.ette-e  . .  1,467^3  68  1.506,40(1 


GREENVILLE.  TEX. 


Banner-e  260,878  240.SJ4) 

Banner-S  .  92,769  77,088* 


Grand  Total 


343,366  3I7.(!! 


News. 

News. 


Gra 

Hcrali 


News. 

Gra 


GREENWICH.  CONN. 

690,100 


537,418 1  Comn 

HUNTINGTON.  W.  VA.  I 
Ad'crtiser-e  ...  1,302,017  1,204,4:?i  Gra 

Herald  Dispatch-m  1,3  1  6,986  1.199,0M(  “li 

•Herald  /  840 

Advertiser-S  3.55,772  390,(3! : 


Grand  Total 


2,974,775  2,794.I8i  {  Merci 
•Includes  AMERICAN  WEEKLY,. 
44.004  (1966):  63,605  (1955). 


Comic  WEEKLY, 
9.797  (1956). 


1,633  (195(1: 


Juurn 

Journ 


HYANNIS,  MASS. 
Cape  Cod  Standard- 

Timc^-e  .  434.210 


JOHNSTOWN,  PA. 

Tribune-Ilemratrat-d  1,264,683  1,279.'' 


KENNEWICK-PASCO-RICHLAND, 

WASH. 

Tri-City  Herald-c  590,905 

Tri-City  Herald-S  102,683 


Grand  Total  .  693,588 

KINGSTON,  N.  Y. 

911,512 


Freeman-e 


LINCOLN,  NEB. 

Star-m  1,077,146 

Journal-e  992,138 

Journal  *  Star-S  216,258 


Star-r 

ReKi.sl 

Rep 

Star-S 


Gra 


Poat-e 

Poet-S 


Standi 

Standi 

Standi 


Grand  Total 


2,285,542  2.-’ 


05,3: 


CARBONDALE-HERRIN- 
MURPHYSBORO,  ILL. 
Southern 

Illinoisan-e  .  455,308 

Southern 

Illinoisan-S  67,190 


Argus. 

Argus. 


530,026 

60,232 


MADISON,  WIS. 

Capital  Times-e  1,192,954  I,I8S: 

Wis.  State 

Joiirnal-m  1,213,044  l.l'':’.^’ 

{Wis.  State 

Journal-S  456,001 


Gi-and  Total  . 


512,498  680,258 


CASPER,  WYO. 

Tribune-Herald-e  488,586 

Stai-m  . .  341.614 

Tribune-Herald  & 

Star-S  .  102,774 


507,892 

346,976 


Grand  Total  2,863,33  6  2.839  = 

{Includes  PARADE,  52,346  linoe. 


News-J 

Grar 


90,804 


Grand  Total  . . 


932,974  945,672 


MARSHALL.  TEX. 

New.. -Messenger-e  455,812  93i..'(’ 

News-Messenger-S  195,328  219.0’ 

(.s(."' 


CHAMPAIGN-URBANA,  ILL. 

Courier-c  .  .  774,844  795,256 

Coui'ier-S  . .  205,282  262,458 


Grand  Total 


651,140 


Grand  Total  .  .  980,126  1,057,714 

CHILLICOTHE,  OHIO 


MOLINE-ROCK  ISLAND.  ILL. 

1,032.628  1.0'  ■ 
1.138,830  1.1  ’ 


Argus-c 

Dispatch-e 


Grand  Total 


2.171.358 


2.14.3.2fi 


Gnzettc-c  .  808.199  752.804 

CORPUS  CHRISTI,  TEX.  MONTGOMERY.  ALA. 

Caller-m  .  1,517.446  1,410,472  Advertiser-m  1,212,638  LI;;:, 

Times-e  .  1,499,204  1,408.750  Advertiser-S  .  332,612 

Caller-Times-S  370.076  379,792  Journal-e  .  1.221,164  LI"  • 

2,776,414  il.C.'O.' 


Grand  Total 


3,386,726  3,199,014  Grand  Total 


EDITOR  Si  PUBLISHER  for  J.inuary  5. 


105' 


Grar 


tDi 
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NKW  BEDFORD,  MASS. 


ISS- 


1»SC 

1»5S 

jaodarU-Times-e 

1,088,848 

1,028,426 

jStindsrd- 

Timez-S  . 

281,538 

273,388 

Grind  Total  . 

1,370,486 

1,301,814 

nwludei  PARADE  52.3.18 

(1956)  ; 

(1955) 

linens. 

NORRISTOWN,  PA. 

Time«-Herald-e 

838,081 

844,733 

OIL  CITY-FRANKLIN.  PA. 

D*rrii’k-m 

568,518 

557,184 

Sewii-Herald-e 

376,118 

398,958 

Grand  Total  . 

844,637 

8.56.152 

ORLANDO,  FLA. 

Srntinel-m 

1 .888.088 

1.430.786 

SUr-j- 

2,016.042 

1,443,358 

Sfntinel-Star-S 

703,136 

171,078 

Grand  Total 

4,718.266 

3.045.222 

PARIS,  TEX. 

Niws-e 

370,682 

412,104 

Newi-S  , 

114,676 

127.950 

Grand  Total  . 

485,368 

540.054 

PASSAIC-CLIFTON.  N. 

J. 

Herald-New.-^-e 

1,225.438 

1.1.37.231 

I  PENSACOLA,  FLA. 

1  Journa)-m 

1.076.684 

878,766 

f  New8>Journal-S 

334.600 

300,146 

j  Kews-e 

736,176 

684,326 

Grand  Total  . 

2.147,460 

1.863.2.38 

PINE  BLUFF,  ARK. 

Commercial-p 

611.188 

580,202 

••Commercial-S 

130.382 

132.636 

Grand  Total 

741.580 

712.838 

1  "Includea  FAMILY  WEEKLY.  301,- 

1  $40  lines. 

1  POTTSTOW.N,  PA. 

1  Mercury-m 

1,011,262 

869,906 

f  RAPID  CITY.  S.  D. 

Journals 

587.870 

558,670 

JournaUS  . 

174,006 

165.326 

Grand  Total 

771,876 

723,996 

_  ROCKFORD,  ILL. 

SUr-m 

1,324.820 

1,141,112 

Rfjister- 

Kepiiblic-e 

.  1,936,410 

1 .630,020 

SUr-S 

546.826 

477,666 

Grand  Total 

3.808.0.‘>6 

3.248.798 

1  SALISBURY,  N.  C. 

Poit-e 

618,834 

621,796 

■  foit-S  ... 

186,504 

205,996 

Grand  Total 

816,438 

827.792 

1  SAN  ANGELO,  TEX 

•  i  Standa  rd-Times- 

m  724,738 

760,242 

j  Standard-e 

663.236 

7.58,786 

|SUndard-Tim<*s- 

S  204,!t04 

269,108 

•  j  Grand  Total 

1,582.878 

1.788.136 

-j  SIOUX 

FALLS.  S.  D 

ArKii^-I.tader-o 

777,112 

843,920 

1  Aixns-Leader^S 

228.424 

305.144 

1  Grand  Total 

1,005,536 

1.148.064 

.  1  SNYDER,  TEX. 

Npw..,. 

231.364 

246.344 

82,992 

104,230 

r  Grand  Total 

314,3.56 

350.574 

1  SUPERIOR,  WIS. 

ppIeKram-e  . 

657.440 

678,230 

437.5f 


ill- 


10'*' 


WAUKEGAN.  I1.I.. 

''-Siiii-e  .  .  I,22«,!i4x  1.0!<7.-nB 

WILMINGTON.  DEL. 
s-Joui-nal-me  1,831.483  l.'‘41,»»2 

CANADA 

CALGARY,  ALTA. 

'  .  1,780,230  1.H87.270 

CHARLOTTETOWN,  P.E.I. 

■ 'ian-m  668,92r.  458,290 

CHATHAM,  ONT. 

‘  ■  .  847.448  7t;2,216 

GALT,  ONT. 

.  887,6!t2  H41.088 


GUELPH.  ONT. 

1956  1955 

Mertur>'.«  899,058  890,807 

HAMILTON,  ONT. 

Spe.tat..r-e  .  2,593,475  2,312,616 

KIRKLAND  LAKE.  ONT. 
Northern  Daily 

News-  3!)6,914  34.5.349 

MEDICINE  HAT.  ALTA. 
tNews-e  ..  614.502  539,601 

tincludes  WEEKE.ND  108,308  (1956)  ; 
102,700  (1955). 

MOOSE  JAW.  SASK. 
Times-Herahl-e  597,915  546,568 

NANAIMO.  B.  C. 

Fr»‘e  Press-e  ..  530,116  483,786 

NORTH  BAY,  ONT. 

Nuttcet-e  .  675,437  671,674 

ORILLIA.  ONT. 

Packet  &  Times-e  330,858  302,729 

OSHAW’A.  ONT. 

Times-Gazette-e  935.874  640,349 

OTTAWA,  ONT. 

tCitizen-e  1,943,726  1.755,822 

Ilncluding  WEEKEND  Magazine 
and  Comic  section. 

PORT  ARTHUR.  ONT. 

News  Chronicle-e  1,017,336  869,662 

PRINCE  ALBERT.  SASK. 
Heiald-e  .  .  438.400  373,676 

(tUEBEC,  QUE. 

Chronicle 

Telegraph-e  411,706  345,732 

SARNIA.  ONT. 

Observcr-e  .  .  970,223  863,717 

SUDBURY,  ONT. 

Star-e  .  1.124,150  1,040,051 

TLMMINS,  ONT. 

Pre>s-e  .  .  .  594,889  515,746 

VANCOUVER,  B.  C. 

Herald-m  447,770  410.713 

Province-e  .  1.788,657  1,738,180 

tSun-e  .  .  .  2,648,912  2,475,872 

tincludes  WEEKEND  Magazine  109,- 
578  (19.56):  103.236  (1955). 

WELLAND.  ONT. 

Trihiine-e  .  817,226  778,485 

WINNIPEG.  MAN. 

Tiihuiie-e  1.483,079  1,344,580 

WOODSTOCK,  ONT. 
SentiiicI-Review-e  663,474  595,784 

• 

(Joiiiiers  Hoiuirs 
Who  Relireil  in  ’36 

Buffalo,  N.  Y. 
Five  men  who  retired  from 
the  staff  of  the  Courier-Express 
in  IO.jG  were  honored  at  a 
Christmas  party  given  by  Wil¬ 
liam  .J.  Conners  III,  president 
and  jiublisher.  He  presented 
gifts  to  Edward  V.  Keefe,  who 
served  in  the  advertising  de¬ 
partment  for  38  years;  Daniel 
C.  Horrocks,  circulation  depart¬ 
ment,  19  years;  Joseph  H. 
Hicks,  composing  room,  2.j 
years;  Peter  M.  Schiau,  com¬ 
posing  room,  34  years,  and  John 
B.  McQuade,  advertising  de¬ 
partment,  35  years. 

• 

Discount  Offered 

Oakl.\nd,  Calif. 
A  2%  cash  discount  on  na¬ 
tional  advertising  will  be  al¬ 
lowed  by  the  Oakland  Tribune 
effective  Apn7  l,it  is  announced 
by  J.  O.  Wright,  advertising  di¬ 
rector. 
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Roseate  Edition 
Is  Rose-Scented 

Keokuk,  Iowa 

Prompted  by  the  entry  of  its 
float  in  the  Pasadena  Tourna¬ 
ment  of  Poses  parade,  “Every¬ 
thing  Looks  ‘Rosy*  for  Keokuk’’ 
was  the  theme  of  a  56-page 
progress  edition  of  the  Keokuk 
Daihj  Cate  City  Jan.  2. 

The  special  issue  carried  an 
aura  of  optimism  as  it  looked 
into  the  city’s  “rosy”  future. 
The  entire  edition  was  scented 
with  rose  perfume. 

Advertising  Manager  F.  J. 
Helenthal  reported  that  the  edi¬ 
tion  carried  85,120  lines  of  ad¬ 
vertising.  The  regular  staff 
made  the  solicitation  in  six 
days.  Most  of  the  linage,  he 
said,  was  from  accounts  that 
had  never  used  the  paper  pre¬ 
viously. 

Keokuk  was  the  only  Iowa 
community  represented  by  a 
float  in  the  New  Year’s  Day 
rose  pageant.  Its  entry,  “Chief 
Keokuk  First  Citizen  of  Iowa” 
was  40  feet  long,  20  feet  wide 
and  17  feet  high.  Composed 
entirely  of  fresh  flowers  on  a 
steel  framework,  it  featured 
four  huge  Indian  war  drums 
on  the  largest  of  which  was 
the  figure  of  Chief  Keokuk. 
Four  young  people  of  Keokuk 
rode  on  the  other  drums. 

The  float  w’as  entered  by  a 
group  of  locally-owned  Keokuk 
industries. 


Y'oiitlis  ‘Briefetl’ 

Rochester,  N.Y. 

A  write-it-as-you-go  textbook 
on  journalism  for  high  school 
students  is  being  authored  by  A1 
Bergeron,  youth  page  editor  of 
the  Democrat  and  Chronicle.  It’s 
being  compiled  in  four  or  five 
mimeographed  “briefing  sheets” 
each  year.  The  “briefings,”  sent 
to  each  of  the  60-odd  high  school 
correspondents  of  the  D&C’s 
youth  page,  point  out  recurring 
errors  in  copy  preparation. 


Kditor  General 

Boston 

Harvey  E.  Landers,  news 
editor  of  the  Boston  Clohe,  has 
been  appointed  Brigadier  Gen¬ 
eral  to  command  the  26th 
Yankee  Division  artillery.  He 
began  his  military  career  in 
1920  when  he  enlisted  as  a 
private  in  Troop  A  of  the  110th 
Cavalry,  Massachusetts  Nation¬ 
al  Guard.  He  became  a  Globe 
copy  boy  in  192.3. 


741  AM  Radio 
Stations  in  Red 
During  1955 

Washington 

More  than  a  fourth  of  the 
2,692  AM  radio  stations  re¬ 
ported  a  loss  from  operations 
in  1955,  according  to  the  Federal 
Communications  Commission. 

The  number  reporting  an 
operating  loss  was  741,  or 
27.5%  of  the  total,  as  compared 
with  780  reporting  a  loss  for 

1954.  This  group  was  30.7% 
of  the  2,541  stations  on  the  air 
that  year. 

The  FCC  noted  that  31  of  38 
FM  stations  operated  by  non- 
AM  licensees  had  losses  during 

1955. 

Greater  Profits 

The  four  nationwide  radio 
networks  and  three  regional  net¬ 
works  (including  19  owned  and 
operated  stations)  reported  total 
revenues  in  1955  of  $78.3  million 
or  11.6%  below  that  of  1954. 
The  1955  profits  for  this  group 
were  $5.9  million  or  28%  below 
1954. 

The  nation’s  2,724  other  radio 
stations  reported  total  revenues 
of  .$375.0  million  or  an  increase 
of  3.9% ;  1955  station  profits 
amounted  to  $40  million  or 
18.7%  above  1954. 

The  sale  of  network  radio 
time  dropped  to  $64.1  million  in 
1955  or  23.4%  below  1954.  The 
sale  of  station  time  to  national 
spot  advertisers  ($120.4  mil¬ 
lion)  was  0.2%  higher  in  1955 
while  station  time  sales  to  local 
advcrti.sers  ($272.0  million) 
was  9.9%  above  1954. 

Over  90%  of  the  population 
is  now  within  range  of  at  least 
one  TV  station,  76%  can  receive 
two  or  more  TV  stations,  and 
60%  can  get  three  or  more  TV 
stations. 

Total  revenues  of  the  radio 
and  television  broadcasting  in¬ 
dustry  for  1955  were  reported 
at  $1.2  billion  or  14.9%  above 
1954. 

The  1955  television  revenues 
were  $744.7  million,  or  25.6% 
above  1954,  while  radio  reve¬ 
nues  rose  hy  0.9%  to  $453.4 
million. 

Combined  radio  and  television 
profits  in  1955  were  reported 
at  $196.2  million,  or  48.5% 
above  1954.  The  1955  television 
profits  were  $150.2  million  or 
an  increase  of  66.3%;  1955 

radio  profits  rose  by  10%  to 
$46  million.  All  profit  figures 
are  before  payment  of  Federal 
income  tax 
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Phila.  Layoff 

(Continued  from  page  9) 


a  reporter  on  the  News  11 
years,  who  formerly  worked  on 
the  Philadelphia  Record;  Harry 
Glover,  a  rewriteman;  and  Sam 
Berry  and  Mitchell  Swartz,  re¬ 
porters. 

850,000  Weekly  Loss 

Cuts  were  made  in  most  de¬ 
partments,  but  editorial  was 
harder  hit  than  any  other.  Ex¬ 
tensive  additions  to  the  edito¬ 
rial  staff  have  been  made  in  the 
past  two  years  in  a  rebuilding 
effort. 

Some  members  of  the  Guild 
who  met  with  top  management 
prior  to  the  dismissals  said  they 
were  told  that  losses  by  the 
Daily  News  have  been  running 
in  the  neighborhood  of  850,000 
weekly. 

.Much  additional  capital  has 
been  poured  into  the  Daily  News 
in  recent  years  but  costs  of 
publishing  increased  rapidly. 

Late  Thursday  night,  Dec.  27, 
.Michael  Segel,  president  of  the 
Newspaper  Guild  of  Greater 
Philadelphia,  revealed  that  a 
serious  situation  existed.  He 
said  the  Guild  agreed  to  go 
along  with  Mr.  McCloskey’s 
cutback  operation. 

Mr.  Segel  explained: 

“In  an  effort  to  save  the  Daily 
News  for  the  community  of 
Philadelphia,  the  Newspaper 
Guild  of  Greater  Philadelphia 
tonight  agreed  to  cooperate  with 
the  management  of  the  Daily 
News  in  a  reorganizational  pro¬ 
gram  designed  to  insure  tlie 
continued  publication  of  that 
newspaper. 

Guild  Relaxes  Contract 

“The  Guild  unit  of  the  Daily 
News  and  the  Representative 
Assembly  of  the  local  acted  at 
successive  meetings  tonight 
after  Guild  olficers  had  been 
told  by  M.  H.  McCloskey,  chair¬ 
man  of  the  Daily  News,  that 
unless  the  Guild  agreed  to  co¬ 
operate  in  the  reorganization  of 
the  paper  by  relaxing  certain 
requirements  of  its  contract 
with  the  Daily  News,  he  would 
cease  publication  of  the  Daily 
News  tomorrow. 

“The  Guild  represents  more 
than  20U  employes  of  the  Daily 
News  in  the  editorial  and  com¬ 
mercial  departments. 

“McCloskey  demonstrated  to 
the  Guild’s  satisfaction  that  the 
Daily  News  has  been  losing 
money  steadily  and  that  wide¬ 
spread  reorganization  of  the 
paper  is  imperative  if  it  is  to 
continue  to  publish. 


“Accordingly,  t  o  facilitate 
necessary  reorganization,  the 
Guild  has  agreed  to  relax  the 
job  security  provisions  of  its 
contract  with  the  Daily  New's 
for  a  period  of  90  days  in  re¬ 
turn  for  assurances  from  Daily 
News  management  that  anyone 
who  resigns  or  is  laid  off  during 
that  period  will  receive  full 
severance  pay  of  more  than 
two  weeks’  salary  for  each  year 
of  employment  by  the  paper. 

“The  Guild  was  impelled  to 
take  this  action,  not  only  out 
of  consideration  for  the  contin¬ 
ued  employment  of  as  many 
of  its  owm  members  as  possible, 
but  also  out  of  consideration  of 
the  needs  of  the  500  other  union 
employes  of  the  Daily  News 
and  their  families,  and  the  wel¬ 
fare  of  the  community.’’ 

‘Splendid  Cooperation’ 

-Mr.  McCloskey,  upon  being 
informed  of  the  Guild’s  action, 
issued  this  statement: 

“I  have  just  been  informed 
of  the  action  of  the  Guild  Unit  j 
of  the  Daily  News,  in  response  j 
to  my  request  that  we  be  given  j 
a  free  hand  in  reorganizing  our 
staff,  without  regard  to  sen¬ 
iority  provisions  in  our  contract, 
for  a  period  of  90  days. 

“With  this  concession,  we  will 
continue  to  ser%'e  all  the  people 
of  the  Philadelphia  metropolitan 
area  with  the  new  Daily  News. 

1  want  to  thank  the  Newspaper 
Guild  foi-  its  splendid  coopera¬ 
tion.’’ 

Under  Mr.  McCloskey’s  own¬ 
ership  employes  covered  by  the 
Guild  contract  had  been  in¬ 
creased  from  S4  to  over  200. 

Mr.  -McCloskey  is  a  builder 
and  Democratic  politician.  He  is 
treasurer  of  the  Democratic 
National  Committee.  The  Daily 
News,  whose  editorial  policy 
was  Republican  under  the  pre¬ 
vious  ownership,  turned  Demo¬ 
cratic  when  Mr.  McCloskey 
bought  the  paper.  It  supported 
Stevenson  and  the  local  and 
state  Democratic  candidates  in 
the  last  election. 

• 

Phil  Turner  Joint* 

H.  H.  Hollister 

F.  Phil  Turner,  formerly  cir¬ 
culation  manager  of  the  Jack¬ 
sonville  Florida  Times-Union 
and  a  newspaper  circulator 
with  30  years’  experience,  has 
joined  the  H.  H.  Hollister  Or¬ 
ganization,  owner  of  “Tangle 
Towns”  and  other  promotions. 

Mr.  Turner  has  been  with 
the  Times-Union  for  the  past 
17  years.  He  will  have  offices 
at  4429  Shirley  Ave.,  .Jackson¬ 
ville,  Fla. 


J.  IN.  Faiilkes.  Iomu 
Publisher,  Dies 


Ced.\r  Rapids,  Iowa 

James  N.  Faulkes,  68,  presi¬ 
dent  and  publisher  of  the 
Cedar  Rapids  Gazette,  died  in 
Tucson,  Ariz.,  Dec.  29.  He  had 
spent  many  winters  in  Tucson 
•since  being  afflicted  by  arthritis. 
He  contracted  a  cold  and  the 
resulting  strain  was  too  great 
for  his  heart. 

He  began  working  for  the 
Gazette  in  the  circulation  de¬ 
partment  in  1914  and  in  1925 
was  made  circulation  manager. 

He  was  the  son  of  Fred  W. 
and  .41ice  Miller  Faulkes.  His 
father  was  editor  of  the  Gazette 
for  many  years.  The  elder 
Faulkes  and  Clarence  Mi  ler  put 
the  Gazette  on  a  firm  founda¬ 


tion.  When  John  Miller,  the  son  ■ 
of  Clarence  Miller,  died  in 
July,  1943,  James  Faulkes  was 
elected  to  succeed  him  as  presi¬ 
dent  and  general  manager  o! 
the  Gazette.  He  had  been  sen- 
ing  as  vicepresident. 

Development  of  the  Sunday 
paper  was  a  project  in  which 
Mr.  Faulkes  took  great  interest 
in  recent  years. 


.411  Go  Up  to  7c  I 

POTTSVII,I.E,  Pa.' 

.All  daily  newspapers  in 
Schuylkill  County  increased  pen 
copy  prices  from  5c  to  7c  oii| 
Jan.  1.  The  papers  are  Potfs-i 
ville  Republican,  Six  iiandno}\ 
Herald,  Ashland  iVeics,  Mahan  \ 
oy  City  Record-American  anc| 
Tamaqita  Courier. 


classified  section 


Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 
Newspaper  Brokers 


ANNOUNCEMENTS 
Newspaper  Broker* 


ir  1r  LET  US  help  you  find  a  sound 
:  proi>erty  in  the  West.  Styi)es.  Rountree 
1  &  Co.,  625  Market  Street,  San  Fran- 

!  cisco  S,  California. _ _ _ 

I  OUR  Successful  Record  Is  Your  Cuar- 
,  anti“e  of  a  G;wkI  Deal.  J.  R.  GAH- 
1  BERT.  3937  Orantre,  Riverside,  Cal. 


IT’S  NOT  the  down  payment  that 
buys  the  newspaper  —  it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personai  contact 
tellinK. 

LEN  FEIGHNER  AGENCY 
Boa  192  Mt.  Pleasant,  Mich. 


WE  ARE  COMMISSIONED  by  f.r.  : 
daily  resixinsihle  buyers  to  purth»j 
newspaiwrs  in  the  weekly  and  dsi!;! 
class.  A  minimum  of  hatrirlinc  sk 
waste  time,  a  maximum  of  securi? 
for  the  seller.  NEWSPAPER  .‘iEK-  , 
ICE  COMPANY,  601  Georgia  Saviu.l 
Bank  Ride.,  Atlanta,  Georeia.  f 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  Ct.- 


RALPH  J.  ERWIN 
newspapers  and  radio  stations.  1443 
:  S.  Trenton,  Tulsa,  Okla. 


Advertising  Rates 

CLASSIFIED 


MIDWEST  NEWSPAPERS 
Good  opportunities  in  proven  j 
HERMAN  H.  KOCH 
2923  Virginia  St.,  Sioux  City,  Iov> 

MAY  BROTHERS,  Binghamton,  N.  l' 
Established  1914.  Newspapere  hoM-  i 
and  sold  without  publicity. 


Line  Rotes  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  ®  45c  per  line  each 
insertion:  3  times  ®  50c;  2  @  SSc; 
1  ®  65c.  Add  15c  for  Box  Service. 
ALL  OTHER  CLASSIFICATIONS: 
4  times  @  90c  per  line  each  insertion; 
3  times  ®  95c;  2  times  ®  $1.00; 
1  ®  $1.10.  3  line  minimum.  Add  15c 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  line,  no  abbreviations 
(add  1  line  for  box  information.)  Box 
holders’  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  & 
Publisher  reserves  the  right  to  edit  all 
copy.  _ 


SALES- PURCHASES  handled  w 
discretion.  Write  Publishers  Servi!' 
P.O.  Box  3132,  Greensboro,  N.  C. 


WESTERN  NEWSPAPERS  - - 

Joseph  A.  Snyder,  12163  W.  WtP 
ington  Boulevard,  1am  Angeles  r-  —  _ 
Cal.  Day  or  Nite  Phone:  EX  l-5-*| 


COUNSELOR,  friend,  guide  to  the  be 
ers  and  sellers  of  America's  nev- 
papers:  DIAL  AGENCY,  66  Ade.si* 
Detroit  1,  Mich.  Phone:  WO  S-39-  ^ 


National  AdvertUing  Spat* 


GULF  BEACH  JOURNAL 
TREASURE  ISLAND,  FLORID* 

P.O.  BOX  8008,  MADEIRA  BEACB  ut 


DISPLAY  RATES 


Agate 

1 

6 

13 

26 

52  : 

Lints 

Time 

Times 

Times 

Times 

Times  | 

564 

$510 

$430 

$405 

$370 

$330  1 

282 

290 

240 

228 

210 

190  ! 

141 

165 

140 

128 

123 

110  1 

70 

105 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40  ! 

ADVERTISERS!  Test  rural 
in  Sanders  Genesee  Valley  publi<i‘  •  1  ]  ^ 
GeneseOp  N.  Y,  I  r'er 


Editor  &  Publisher 

1700  Times  Tower  N.  Y,  36,  N.  Y, 
Phone  BRyont  9-3052 


Neiespaper  Appraiser* 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purpo8« 
Over  130  valuations 
Dailies  from  coast  to  cosst 
Experienced  court  witn^ 
Complete  reports  subnutUo 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N. 
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ANNOUNCEMENTS 


Business  Opportunities 


fEIX  ESTABLISHED  community 
MWtpaper  for  6  years  located  one  of 
inest  districts  New  York  City,  now 
twdy  tremendous  expansion.  Owner 
■(king  experienced  working  partner. 
Small  investment  required.  Box  6106, 
Editor  &  Publisher. 

DISTRIBUTION  COMPANY  of  Mag- 
njine  and  Newspaiiers  Greater  City  of 
Stw  York  and  New  Jersey  will  also 
hindle  mailing  and  mail  bag  will  take 
on  additional  accounts.  Box  5433,  Edi¬ 
tor  k  Publisher. 


Publications  For  Sale 

PRIZE-WINNING  weekly  in  Chart 
Area  11.  Well  equipp^  job  shop. 
Grassing  $46,000.  Town  of  2,000, 
trading  area  25,000.  Owner  moving 
Into  daily  field.  Details  to  responsible 
parties.  Box  6305,  Editor  ft  Publisher. 

,  WEKKLIES-DAILIES 

!  WE  OFFER  an  outstanding  list  of 
i  Western  paiiers.  Why  not  write  for 
I  our  latest  Bulletin  now.  No  charge 
!  or  obligations. 

;  JACK  L.  .STOLL  ft  ASSOCIATES 
422  Hollywood  Security  Bldg.. 

6381  Hollywood  Blvd. 

_ Los  Angeles  28.  Calif. 

WEST  COAST  MONTHLY  business 
publication.  Box  5411.  Editor  ft  Pub¬ 
lisher. 


I  NEWSPAPER  SERVICES 

Press  Engineers 

Nesrspapter  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
j  SKIDMORE  AND  MASON,  INC. 

I  66-69  Frankfort  Street 

t  New  York  88.  N.  Y. 

'  Barclay  7-9776 

I  PAUL  F.  BIRD 

Press  Erector,  Moving,  Rebuilding 
Plstbed  Semi-Cylindrical  Tubular. 

T  Oak  Court.  Islip,  New  York 
JU  1-0687 

upecoTin'c. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT-BED  WEBS 
DISMANTLING-MOVED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lyndhurst.  N.  J. 


RS  machinery  and  SITPLIES 

^  Composing  Room 

1.5231  — - - - 

thebe  I  MODERN - 

Vdelsi#  '  rebuilt  ludlows 

3.3?2i 

I  ..de  in  your  old  Ludlow  on  a  modern 
_  machine.  Write  giving  serial 

pee*  equipment,  etc.  $1,000 

—  -|et  more  tor  your  old  machine  in  trade. 

RIDA  I  l^idwest  Matrix  Mart,  Inc. 

EA^  I  •**  Plymouth  Court.  Chicago  6,  III. 

licstha*  .*1*^  -NATION'S  Newspat>cr  Forms 
nn  L.  ft  B.  Heavy  I)uty  News- 
"ei  Turtles  $76.50  to  888.50.  Write 

—  '  o  *  P-  Sales  Company. 

-•  i  Elkin,  North  Carolinti 

'las  I.argest  Manufacturer  of 
ONS  '  'I'aper  Form  Trucks. 

***de  ' 

coast  Newsprint 

I"***  w  - - - - - — 

litted  “ANDARD  NEWSPRINT  ROLLS 
SEN  ^  loquiries  invited.  R.  H.  Silverstein 
„  N.  =5  Grand  St.,  N.Y.C.  AL  4-8728 
5.  19’  DITOR  ac  PUBLISHER 


MACHINERY  and  SUPPUES  MACHINERY  and  SUPPUES  !  MACHINERY  and  SUPPUES 


Newsprint 


OVER  SUPPLIED  with  Newsprint? 
Need  guaranteed  deliveries  of  news¬ 
print?  Hava  spot.  All  sises. 

Consult 

BUNGE  PULP  &  PAPER  CO. 

for  all  sixes  Standard  White  Newsprint. 
46  W.  46th  St.  Phone  JU  2-4174  2-4830 
DOMESTIC— IMPORT— EXPORT 

IMPORTED  NEWSPRINT.  Standard 
Quality.  Isbrandtsen  Company  of  Cali¬ 
fornia,  Inc.  160  California  St..  San 
Francisco,  Cal.,  EX.  2-6414. 


BEHRENS  PULP  A  PAPER  CORP 
AVAILABLE  STANDARD  CANADIAN 

NEWSPRINT 

16%-16-16%-17-17%-22  ^-81-84 
46-60-61-62-64-66 
ROLLS.  SHEETS.  YOUR  SIZE 
BEHRENS  PULP  ft  PAPER  CORP 
2612  Grand  Central  Terminal  Bldg. 
New  York  17.  N.  Y.  MU  6-6676 

_ 

CANADIAN  Newsprint  standard 
32  lb.  16”  15';."  16"  16'.'."  17" 

17'."  22"  24"  29"  30"  31"  32" 
.33"  .34"  35"  45"  52'i"  60"  62" 
64"  66"  70"  rolls  far  Jan.,  Feb., 
31;tr.  shipments.  Contacts  available. 

BROOKMAN  PAPER  CORP. 

.555  Westchester  Ave.,  N.  Y.  65,  N.  Y. 
Mott  Haven  5-6022  Est.  1930 

NEWSPRINT 

Your  best  Source  of  Supply 
MELROSE  PAPER  CO.,  INC. 

208  Walnut  Street,  Phila.  6,  Pa. 


Press  Room 


3  OCTUPLE  PRESSES 

12  SCOTT  Units  with  6  Supor-Imixrsed 
Color  Units ;  3  Double  Folders  with 
Balloons ;  AC  Drives ;  Reels  ft  Past¬ 
ers;  Located  Miami  Daily  News;  Avail¬ 
able  June  or  July.  Will  split  as  3 
single  Octuples. 

ttN  SmUIMAN  ASSttClAItb 
60  E.  42  St.,  N.  Y.  17  OXford  7-4590 

I  PRESS  MOTOR  DRIVES  of  25.  40. 
60.  76.  100  and  150  H.P.  A.C.  All 
complete  with  control,  chain  and 
sprockets.  George  C.  OxfortI,  Box  903, 
Boise.  Idaho. 


2-UNlT  HOE  PRESS 
’  cnt-oll,  complete  with  all 


Press  Room 


HOE  "SIMPLEX” 

16,32  page  Newspaper  Rotary  Pres* 

SINGLE  WIDTH  2  plate  wide.  High¬ 
est  iKtint  up|>er  deck  plate  cylinder 
4  feet.  31  feet  overall  length,  approxi¬ 
mately  5  feet  wide.  Si>eed  30,000  an 
hour,  22%  page  cut-oil.  Physical  con¬ 
dition  gu^.  Can  be  seen  in  oi)era- 
tion  at  the  Las  Vegas  Review  Jour¬ 
nal.  Available  February  1.  1957. 

ALSO  AVAILABLE  with  if  stereo- 
tyi)e  e<iuipmciit,  namely  Go.s.s  45C  Mat 
roller.  Hoe  hand-curve  casting  box, 
H  e  curve  plate  shaver,  Hoe  tail  cut¬ 
ter.  Will  quote  complete  installed 
parkage  deal. 


DUPLEX  8  Page  MODEL  AB  (angle 
bar)  Flat  Bed  Newspaper  Web  Per- 


stereotype  and  electrical  equipment,  Press,  with  Chases.  Ink  Roll- 

47  chases.  ^.r^^  Motor  Drive.  Ins|>ection  of  press 

DundM  News,  j„  oiieration  at  Rialto  Record.  Rialto, 

Brandeis  Theater  Bldg.  Calif.  A  good  buy  at  $10,600.00  F.O.B. 


Press  Rctom 

TUBULAR-24  PAGE 
DEKATUBE.  Goss;  new  in  1962;  Bal¬ 
loon  Former ;  Color  Pans,  automatic 
tensions,  rewinder :  A.C.  Drive :  Com¬ 
plete  Vacuum  hack  Stereo.  located 
Appleton.  Wisconsin.  Available  Febru¬ 
ary  1. 

BEN  SHUI.MAN  ASSOCIATES 
60  E.  42  St..  N.  Y.  17  OXford  7-4.590 

KANSAS  CITY  STAR 
12  Goss  double 
width  units 
3  double  folders — 
23-9/ 16"  cutoff 

Substructure — Cline 
Automatic  Reels 

Angle  Bars  over  each  unit 
Four  125  hp.  DC  drives 

All  Equipment  Dismantled 
and  In  Storage 
IMMEDIATELY  AVAILABLE 

KANSAS  CITY  STAR 


THE  GOSS  PRINTING 
PRESS  CO. 

5601  W.  31st  Street 
Chicaqo  50,  Illinois 

8  UNITS  -  2  PR  FOLDERS 

Duple.x  Metropolitan ;  I.e.ads  for  s|iof 
color;  Roll  Arm  Brackets;  A.C.  Drives. 

Will  sell  as  Two  4-Unit  Presses. 
Available  early  Spring. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St..  N.  y.  17  OXford  7-4690 

for  January  5,  1957 


47  chases. 

Dundee  News, 

Brandeis  Theater  Bldg. 

Omaha,  Nebraska. 

I  TRADE  IN  j 

.  Your  oUl  or  (losa  Flatb«»<i  | 

aprainst  this  16-32  Pajre  R.  Hoe  and 
Co.  2  Unit  Hip:h  Sijecxl  Rotary  Press. 

I  Press  19  equiptx-'d  with  Twin  Folding 
I  Machines  and  H  Pavre  and  Mail  | 
Folder.  Available  immediately.  Loc.a-  ; 
tion  New  York  City.  | 

We  have  for  sale  Sta-Hi  F'orm-O-  i 
Scortch  with  D.C.  Electrical  E<iuii>-  ; 
m*  nt.  I 

UPECO,  Inc.  ! 

420  Valley  Brook  Ave.  Lyndhurst,  N.  J.  j 
Geneva  8-3744. 

DUPLEX  TUBULARS  j 

16  Page  24  Piige  '  j  Fold.  Complete  I 
Stereo-  AC. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St..  N.  Y.  17  OXford  7-4.590  ; 

j  3  UNITS— COLOR 

I  3  SCOTT  Units  with  2  su|ierim|)osed  ! 
I  color  couples,  end  feed.  AC  drives.  I 
Vacuum  Pony  auto-plate.  23yin"  cutoff.  | 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4.590 

3  UNIT  HOE  PRESS 

22  •%"  AC  Drive,  end  fed.  Available  i 
September,  1967. 

PEN  SHUIMAN  ASSOCIATES  ' 

60  E.  42  St.,  .N.  Y.  17  OXford  7-4590 

FOR  SALE:  4-Unit  Hoe  Rotary  Press. 
Double  Delivery  Folder,  Colored  cylin-  : 
der.  End  Roll  Fceri  with  electric  roll  \ 
Hoist,  AC  Kline  Drive.  Cutler-Ham-  j 
mer  Conveyor.  Wood  Pony  Auto  Plate  i 
maker.  Available  mid-summer  1P67. 

,  Rei)ly  Box  .5010,  Editor  ft  Publisher.  ! 


HOE  "Suiiersiieed”  6  Unit  48  96 
Rotary  Newsi)a|)er  Press  22%  page 
cut-olT  with  Kohler  Reels,  Wrard  Auto 
Paster.s,  etc..  Magnetic  brakes  and 
Web  brake  detectors.  Thia  equipment 
has  steel  cylinders  and  roller  bearings. 
Siteed  is  approximately  36,000  i>er 
hour.  Formerly  part  of  the  Philadel¬ 
phia  Bulletin  e<iuipment :  6  installa¬ 
tions  of  30  units  already  installerl  in 
California  newspaiiers  have  proven  to 
be  the  best  used  equipment  being 
olfereri  at  a  very  low  cost.  Presently 
warehoused  in  Philadelphia.  Write 
for  particulars. 


Newspaper  Equipment 
Services,  Inc. 

Jerome  Feldman,  President 
2117  E.ast  7th  Place 
Ixi.s  Angeles  21,  California 
Phone  VAn  Dyke  86.34 


5  UNITS— GOSS 

High  Siieed  on  low  Substructure:  A<' 
Drive ;  23%(;"  cutoff  now  available. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St..  N.  Y.  17  OXford  7-4590 


GOSS  4  UNIT  PRESS 

32  -  64  PaRe  New8pai)er« 

HiRh  Si>ei*<l  Low  Fonslnicticn 
Ijpnprth  Sheet  CutofT  22 ‘i'' 

Papor  Roll  Hrackots  &  Hoists 
AC  Motor  Drive 
Stereotyi>o  Machinery 

JOHN  GRIFFITHS  CO.  INC. 

415  I.>'\ington  Ave.  New  York  17.  N.  Y. 


PO.STWAR  MODEL  E  DUPLEX  fiat- 
bed  newspaiier  press,  new  in  1947. 
Like  new.  and  '4  fold.  AC  motor. 
See  running.  Turner  Printing  M.o- 
I  chinery.  Inc.,  26.30  Payne  Ave.,  Cleve- 
I  land  14,  Ohio.  Offices:  Chicago- Detroit 
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SPEEDLINER 

Four  Units.  Color  Cylinder  for 
KUf.L  COLOR 

23-9  16"  Cut  Off,  9  column  width 
rollers,  AC  drive,  Cutler-Hammer  con¬ 
trols  reconditioned.  Hay  window  ar¬ 
rangement,  underfed 

Available  February,  1968 
This  press  is  producing  excellent 
R.O.P.  full  color  printing  as  well  as 
sr>ot  color  regularly.  Excellent  condi¬ 
tion.  Write  for  sample  editions.  E.  L. 
Burgess,  Mechanical  Suiierintendent. 
May  be  seen  in  oiieration  at 

THE  LA  CROSSE  TRIBUNE 
l..a  Crosse,  Wisconsin  Phone  2-8040 


Stereotype 

HALL  MAT  ROLLER 

with  5  HP  Motor  Medium  Weight 
roller  for  General  Service. 

26  DURAL  Chases  for  8  column. 

<tl  ROUSE  Power  Band  Saw. 
REBUILT  Radial  Arm  Router. 
Furnaces  And  CASTING  BOXES 
all  sizes. 

Jt26  Full  Page  Vandercook  Proof 

Press. 

MANY  OTHER  ITEMS 

THOMAS  W.  HALL  CO. 

Stamford,  Conn. 
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MACHINERY  and  SUPPUES 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


Stereotype 


Duplay  Advertuing 


Editorial 


GOOD  DISPLAY  or  clusilied  openina.  I  A  PROMISING  FUTURE  it  offered  a 


FOR  SAL^Gosi  Mat  Roller  in  good  Above  average  basic  salary  and  bonus,  train^  newsman  who  likes  general 


EXECUTIVE  EDITOR 


Mn^tion.  Newspaper  PublUhert  Supply  Aggressive  paper  in  prosperous  com-  news,  feature  assignments.  Chart  area  Alert,  experienced  man  to  take  foil 


1619  N.  Lor«l  Ave.*  Chieaffo,  Ulinois. 


munity.  Will  coniider  beginner  or  ex-  6  nnall  city  daily  otfers  man,  prefer-  charge  of  news-editorial  oiieraiion  on 

perienced  man.  Write  fully  background,  ably  under  40,  chance  to  work  with  T^*^”*^*f*®  «a”Aaa 

Richard  A.  Davis,  Advertising  Director,  ;  top  staff,  best  standards,  $100  week  30,000-50,000  class.  See  di*. 

Daily  Tribune,  Wisconsin  Rapids,  Wise,  to  start  for  qualified  man.  W'rite  Box  Mention  sectio# 

bHl6“DAILYr  i».000  circulation,  in  6»00.  Editor  &  Publisher,  full  details  this  issue  for  full  details. 


IF  anted  to  Buy 


WANTED:  8-page  Dnplex  or  Goss 


Daily  Tribune,  Wisconsin  Rapids,  Wise. 
OHIO  DAILY,  19,000  circulation,  in 


^t-bed.  Advise  serial  no.  and  when  fast  growing  community  needs  two  family,  job  histojT. 


MORNING  NEWSPAPER  in  metro- 


available  —  Northern  Machine  Works,  local  display  advertising  salesmen.  ^  CITY  REPORTER  afternoon  daily  politan  center.  Chart  Area  10,  is  seek- 


928  N.  4th  St.,  PhiU.  6,  Pa. 


Must  have  2  to  8  years  experience.  '  49,000  circulation.  Contact  Dave  Den- 


Good  on  copy  and  layout,  ^cellent 


working  conditions.  Give  complete  ,  Waterloo,  (Iowa)  Courier. 


TELETTYPESETTER,  standard  tajie  i  resume  in  first  letter.  Reply  by  letter 
^rforator.  Must  be  in  oi»rating  con-  only.  Lee  W.  Staffler,  Register-Star¬ 


ing  seasoned  reporter,  sports  writsr 
and  copy  reader.  Applicants  must  give 
full  details  of  education,  employment, 


dition.  Box  5324,  flditor  A  Publisher. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


^wSj^Sandusky^qhio. _ ^rea  1.  Give  full  details  of  background  I  Editor  &  Publisher. 

ADVERTISING  SOLICITOR  for  prize-  ,  and  references.  Box  6801,  Editor  A 
winning  daily.  In  heart  of  Summer  ;  Publisher. 

and  winter  sports  area.  Salary  open.  _ _ _ _  _ .  .  ITT 

Insurance  plan,  two  weeks  vacation  EXPERIENCED  WOMAN  for  editing. 


EXPERIENCia)  COPYREADER  ;  experience  and  background.  Prefer  ait- 
sought  by  growing  newspaper  in  Chart  plicants  under  35.  Reply  to  Box  5411, 


with  pay.  Pleasant  working  conditions. 
Wire  or  Phone  Collect,  Phone  1100. 


P  Kii  •  NEWS  REPORTER-City  beat  com- 

ruoiisner. _  Exiierience  helpful.  Typing  esses- J 

EXPERIENCED  WOMAN  for  editing,  tial.  Pleasant  conditions.  Floaters  staj  jj, 
makeup  of  women’s  pages  on  metro-  away.  7,800  morning  daily.  Tin  g,( 
politan  paper,  midwest.  Excellent  I  Morning  Times,  Lrankfort,  Indiana. 


BEN  SHULMAN  ASSOCIATES  Mjchig^ 


Robert  Immich,  Ironwood  Daily  Globe,  opening  for  right  ^mn.  Give  full  j  NEWSPAPER  in  170,000  rapij. 


„  MANAGER  for  progressive  daily 

40  E.  42  St.,  N.  Y.  17  OXford  7-4590  paper.  Must  be  sober  and  hard  worker. 


p  6807,  Editor  &  i  [y  growing  midwestern  city  needs  cap 

Publisher. _ !  reporter  able  to  cover  top  as 

REAL  CHANCE  for  young  newsman  1  signments.  Big  opportunity  to  groi 


Salary  and  commission  plan.  Contact 


2-3  years  solid  experience  to  prove  with  paiier  soon  to  move  into  nev 
himself  handling  major  coverage  of  plant.  "Top  pay  for  5-year  man.  Bn 


rhn^d^^^kir*;!:^^:  News.  Magnolia,  “  j  Msh;i^ 


ment— anywhere  in  U.S.A.  COPY  AND  LAYOUT  talent  wanted 

PRINTCRAFT  REPRESENTATIVES  visual  presentation  development. 

Newspaper  experience  and  research 

277  Broadway.  New  York  7,  N.  Y.  undersUindin$r  helpful.  Samples  of  i 

- - - I  work  will  make  best  application.  Box 

WANTED.  Duplex  or  Goss  Flat  Bed  I  6413,  Editor  &  Publisher. _ 


project  for  large  upstate  New  York  OPEN  NOW.  general  reporter's  joki  «« 
inoming  paper.  Job  now  open  result  features' 


of  promotion.  Want  sinRie  man.  Due  «  detail 

to  housing  situation,  applicant  n^s  ^  Montana, 

car,  camera,  good  type  speed  to  ban-  - - - 


Send  full  details.  Daily  News,  lewis  •<> 


Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co..  422  West  8th, 
Kansas  City  6.  Ho. 


WANTED  TO  BUY 


HELP  WANTED  ADVERTISING 
OPENING  I.M.MEDIATELY  for  direc¬ 
tor  for  afternoon  paper  in  11-12,000 
clas.s  in  highly  competitive  field.  Start¬ 
ing  salary  $10,000  with  share  in 
earned  bonuses.  Must  understand  and 


die  teletype.  Job  leads  to  solid  ad-  PUBLICITY  DIRECTOR,  female,  larp  vat 
vancement  in  faat  growing  organiza-  resort  hotel,  mid  Atlantic  state,  experi-  Edi 


tion.  Added  pay  for  photos  and  ex-  ence  in  writing  necessary,  includes  writ-  ti; 


penes  allowance.  Air  mail  full  back-  ing  material  for  our  social  magsiiu '  — 
ground,  referencea,  aalary  needs  to  and  other  social  reporting,  excellectk  ](A 


State  Editor.  Paul  H.  Strom.  Post  working  conditions,  room  and  bosHC 


Standard,  Syracuse  1,  New  York. 


furnished,  answer  giving  full  resniMjf  wsi 


Blight  or  16  page  unit  with  or  without  be  able  to  handle  all  details  of  entire 
folder.  Hoe  2-plat«  wide  press,  21Vb  advertising  field — local,  and  national. 


SPORTS  REPORTER,  handle  wire  on  |  to  Box  5406,  Editor  &  Publisher.  f  lag 

smnll  Hnilv.  cm.r..  other  work  hein-  .................  vse 


Inch  cut-off.  Daily  News,  P.O.  Box  This  job  requires  plenty  of  promotional 


srnall  daily,  camera,  other  work  hel^  SOUTHERN  CALIFORNIA  Daily  witli 
ful.  Single  man  preferred.  Box  5812.  „Hitor!«l  stsnrtarHs.  40.000  circubS  I” 


1660,  Anchorage,  Alaska. 


ability  so  be  sure  you  are  a  ten  thou-  Editor  A  Publisher. _ tion.  in  desirable  residential  city,  ne«di| 

sand  a  year  man  before  replying.  WANTED  COMBINATION  NEWS-  experienced  reporter  or  copy  reaile.|  — 

Box  5423,  Editor  &  Publisher. _ _  MAN  with  strong  photo  background  Send  background  and  details  to  Boi||  CO! 

RETAIL  AD  MANAGER — An  oyster  regional  editor.  Start  February  I.  6424.  Editor  &  Publisher. 

for  a  good  man  to  open  on  county-seat  :  Fast  growing  MinnesoU  five  day  hais.,  irr.d  nesdsft 

daily,  10,300  ABC.  Present  department  I  daily.  New  plant.  Salary  will  interest  tOr  KAf  EU  journ  -  8  _ -.-fi  "lui 

good,  needs  direction.  Chance  to  di-  you.  Write  Box  6322,  Editor  &  Pub-  I  K®"'-ral  assignment  job  by  top  rswK  p,^ 
_ A—.  Ii.k..  Washington  sfitc  aftermsm  dsi|ti>p„. 


high  editorial  standards,  40,000  circsb^ 
tion,  in  desirable  residential  city,  ne«di| 


HELP  WANTED 


WANTED  COMBINATION  NEWS-  experienced  reporter  or  copy  retdel  — 
MAN  with  strong  photo  background  Send  background  and  details  to  BalCO! 


Administrative 


AD  DIRECTOR 


reel  entire  ad  operation.  Chart  Area  i  Usher 
2.  Write  giving  background  and  salary  |  rvpov 


Washington  state  afternism  dsik 
18,000  class.  Will  pay  beginner  110 1 


35.000  circulation  midwest  daily  wants  '  o«^eu.  .xrx  rAi.vor  r^uoosoe.. 

aggressive,  experienced  advertising  FJ'in  Inl 

man  strong  on  sales  and  stall  develoj)-  t.ailoriai 

ment.  Success  as  ad  director  will  re-  •  rwunvxr A-rrrtv 

suit  in  promotion  to  business  manager.  spor^  and  ^eiwl 

Stable,  i^rmanent  man  with  good 

character.  Starting  salary  range  9  Northern  Illinois.  ^  working  oon- 
to  15.000  depending  on  ability.  All 

replies  strictly  confidential.  Furnish  6216,  EMitor  A 

complete  history,  ex|>erieiK‘e  and  sal-  emousner. _ 

TWO  REPORTERS.  Opening  available 


z.  wriie  RivinR  oacKRrouna  ana  saiary  i  nvQtrvrAV  PtrpnPTFP  tn  1  . i  ^ - 1  _a  V  i  n  V  a*.  ^ 

needed.  Box  5422.  Mitor  &  Publisher.  I  Vl  *'^5^  benefiU  pn^  _ 

_  three  years  daily  exjieriince  for  after-  irrATn.  Morp  for  man. 


three  years  daily  exiierience  for  after-  ^ram.  More  for  experienced  man.  S»r,  •  exi 
noon  publication.  Write  or  wire  James  |  .-esume  to  Personnel  Director,  P.O.  BiItOF 
Bushong,  The  Times.  Portsmouth.  Va.  .  igig^  Yakima,  Washington.  |ibili 

NEW  DAILY  in  eighth  month  has  two  |  TOP  TEXAS  small  ciiTdi^iljr.  Perr'jl-S 

nial  contest  winner,  wants  experisnesB  — 


reporter  for  a  small  dally  located  In  openings  due  to  promotion  and  expan 


Northern  Illinois.  Good  working  eon- 
ditions,  paid  vacation  and  group  ia- 
aurance.  Write  Box  6216,  Eiditor  A 
Publisher. 


Circulation 


immediately.  Henry  Leader,  Couriet^ 
News,  Plainfield.  New  Jersey. 


Sion,  tjwneu  iiy  advertisers.  uniy  -  — •  ’  7 —  .uu  . 

paper  in  city  of  100.000.  Must  be  gcxal  i  c^opy  editor  or  reporter  ’ 

on  layout  and  strong  on  selling.  No  handling  desk  work.  Morning  F,  ■ 
beginners.  Contact  R.  Major,  Retail  •"  •’ity  of  33,000.  Apply  G.  . 

Advci-tisiriR  ManaRer,  Port»;mouth  (Vir-  ;  Dolan,  Tomple  TelcRram.  _ ^ 

ginia)  Times.  ,  wanted — General  news  reporter 


COMPETENT,  general  news  reporter 
with  at  least  five  years  experience. 


giniai  limes. _  ,  WANTED — General  news  reporter 

EDITXIK  for  good  small  5  P.M.  daily,  1  Louisiana  daily.  Year’s  experier.i 
complete  charge  news  department,  |  Congenial  surroundings.  Fine  I'PF 
handling  AP  wire,  copy  of  society  girl  1  tunity.  Box  5425,  Editor  A  Publi-rr 
and  1  reiHJiter.  Make  up  paiier.  Must  ^ - - ' 


OPPORTUmTY  for  young  aggressive  Good  future  assured  for  one  willing  to  f*  t"!'*.  Pictures,  fit  into  WOMEN’S  news  reporter  for  oper, 


man  as  circulation  manager  of  6  take  on  responsibility.  Small  Ohio  community.  Desire  family  man,  refer-  j  February  1.5.  Write  Margaret 


evening  daily,  6,000  circulation.  Must  daily.  Write  giving  background,  edu-  ences.  Contact  Franklin  Yates,  Times-  !  Women's  Editor.  Press  -  Eat.  ■  i  r  • 


be  thoroughly  grounded  in  all  phases  cation,  experience,  etc.  Box  6206,  Edi' 
of  circulation  development  and  main-  tor  A  Publisher. 


Gazette,  Shelbyville,  Tennessee. 


I  Riverside.  California. 


tenance  and  willing  to  work  hard  and 
build  solid  circulation.  Contact  M.  D. 


FLORIDIAN :  Managing  editor  ability. 


Glover,  Skagit  Valley  Herald,  Mount  under  36,  $126  a  week  to  start.  Apply 


Vernon,  Washington. 


Box  6202,  Editor  A  Publisher. 


EDITOR  AND  PUBLISHER'S  CHART  AREA 


large  metroiK.litan  MONTHLY  JOB  MARKCT  letter,  with 
iie\vspai)er:  loung,  ambitious  and  aR- 


lift  of  available  jobs  and  nationwide 


l^Ploy^ent  condition.. 


Experience  and  references  required. 
Must  be  promotion  minded  and  enjoy 
doing  field  work.  Good  starting  salary 
and  exiiense  allowance  for  working 
in  territory.  Chance  for  advancement. 
Box  5401,  Eiditor  &  Publisher. 


Birch  Personnel,  69  E.  Madison,  Chi¬ 
cago,  Illinois. 


anu  expense  allowance  lor  worKing  ;  REPORTER-For  county  seat  daily. 

X  f«''  J.'fva'X'vn’vnL  Must  have  peiaonality,  note  for  new. 
Box  6401,  Editor  &  Publisher.  ^  ,^5 

^  for  6*4  days  plus  two  weeks  vacation. 

Classified  Advertising  vv.  vacation  and  Christmas  bonus ; 

■  life,  hospital  insurance  plane  carried. 


ACER.  Immediate  opening  for  experi-  pajiy  '  ' 

enced  man  or  woman  in  expanding  — — ^ - — - - 

California  market.  Write  fully  salary  \  REPORTER-PHOTOGRAPHER —  Want 
requirements,  references  and  back-  able,  imaginative  man  for  expanding 


ground,  to  W.  R.  Johnson.  Advertising  evening  daily  in  fast  growing  mid- 
Director,  Sun  Star,  Merced,  California,  western  city  of  46,000.  Excellent  xvork- 


Display  Advertising 


SALESMAN  to  sell  Goodyear  ixillers 
and  Press  Blankets  in  southern  terri¬ 
tory.  Splendid  opportunity.  Apply  J. 
Tliomas  McHugh  (kimpany,  .31  East 
Georgia  Street,  IndianaiMtlis,  Indiana. 


ing  conditions  in  newly  built  plant. 
Send  full  details  to  Box  6206,  l^itor 
A  Publisher. 

REPORTS  SEEKING  foothold  "on 
100,000  circulation  Chart  Area  2  news¬ 
paper.  Advancement  depends  on  abil¬ 
ity,  initiative  and  dependability.  Car 
essential  for  beat.  Box  6201,  Editor  A 
Publishar. 


Use  CHART  .AREA  Number  In  Ad  copy  for  ihowtaf 
U)CATION  without  IDENTIFICATION 


EDITOR  Si  PUBLISHER  for  January  5. 


HELP  WANTED 


Editorial 


INSTRUCTION 


Claatified  Adverthing 


SITUATIONS  WANTED 


Duplay  Advertuing 


SITUATIONS  WANTED 


Editorial 


SPORTS  WRITER-EDITOR  wanted  by  F<t.POWTO 

top  north  central  Ohio  daily  about  MORE  SALES-rOWER _ 

February  16th.  Must  be  experienced  FOR  CLASSIFIED  STAFFERS  I 
iB  phases  sports  coverage  and  be  will- 

mt  to  handle  supplemental  news  as-  ABILITY  to  fell  more  linage  and  aign 


SALESMAN — ClaMifled,  Display,  ax-  ,  WIRE  EDITOR — Used  to  working  fast 
parienced,  age  42,  married,  $100.  Box  '  desk.  Good  on  makeup.  Want  spot  is 
6211,  Editor  A  Publisher.  West  or  Midwest.  Box  6816,  Editor  A 

_ Publisher. 


linmenU.  Evening  daily  except  Sun-  “P .  “f™  contracts  .  .  .  New  pride  i  DESKMAN,  experienced  in  all  phases 

diy,  16.000  circuUtion,  23,000  popuU-  and  happiness  in  their  work— these  m  lllilv  "ews  work,  desires  chance  to  prove 

Sm.  very  excellent  opportunity.  State  are  benefiU  enrollees  from  over  200  penence  large  midwest  daily  selling,  abilities  and  opportunity  to  advance. 
Si  details  experience,  personal  data,  faily  papeta  they  ve  gain^  training,  managing,  swks  grea  er  op-  ^  Publisher. 

u™  arnected  first  letter  All  renlies  Irom  tao  Howard  Parish  Course  in  inirtunity  and  responsibility.  Box  6412, - — - - - 

RovTsio  Fditar  *  P  S  Classified  Advertising.  Editor  &  Publisher.  WORKING  MANAGING  EDITOR,  1« 


fonfidential.  Box  6410,  Editor  A  Pub¬ 
lisher.  vriTT  _  .  J-  J  i:  ASSISTANT  ADVERTISING  MAN-  “a ‘k«‘i  1“  "imTw 

Bsner.  YOU  get  individualized  attention  in  aritr  v  „i,,,  7  venrs  retail  staff  Chart  Areas  /I  or  2.  Box  6811,  Editor 

- this  20-lesson  correspondence  course,  pllfi;-  rufi  P  A  Publisher. 

Free  Lance  It  explains  tasted  sales,  servicing  and  *Kin!>  ^Vdito?  *  '♦fcniT/^DC  0  D CDi^DTCDC** 

- copywriting  techniques  that  pay  off  salary  $b,000.  Box  6402,  Editor  A  ♦♦EDITORS  &  REPORTERS* 

PHOTOGRAPHERS:  new  construction  in  easy-to-follow  style.  t  uniisner. _  National  clearing  house  for  competent 

-  photos  are  In  demand  now  by  company  CREATIVE  DISPLAY  SALESMAN  —  personnel  from  coast-to-coast  at  no 

over  tauM  organs.  8,000  house  organs  pay  TOTAL  FEE.  $66.  For  more  sales-  g  years  experience,  now  top  man  70,000  charge  to  employer.  Phone,  Write  or 

ssen-,  from  $10  to  $100  for  clean  dhots  show-  power,  increased  copywriting  ability  midwest  daily.  Dynamic  ROP  full  color  Wire  MIDTOW.N  AGENCY,  130  West 

W  tag  their  equipment  or  products  in  and  greater  job-happiness,  mail  your  pages,  strong  on  campaigns,  can  seU  42  St.,  N.  Y.,  N.  Y.,  WI.  7-6745. 

™  us.  Professional  photog^^s  make  awilication  with  initial  $16  payment  and  service  every  retail  operation.  t.vDi.-pticvr-Fn  tipama 

ns.  (ood  money  in  this  field.  Free  infor-  today.  Proven  record  executive  ability  family  EXPERIENCED  DRAMA,  movie  and 

,.Ti7  mstion.  Gebble  Press  Service.  161  rn7n  Po7  ssronfJ,  record  critic  on  large-city  paper  wants 

West  48.  NYC  86,  N.  Y.  ,  *  rvrv  rv  *  rv.,-.  .  ^  to  stoy  in  amusement  field.  Box  6428. 


years  all  desks,  top  makeup.  PH’s  only. 


Free  Lance 


Proven  record,  executive 


6™’  Mechanical 

nei  I 

MACHINIST-FOREMAN  for  small 

_ ,  daily.  $126.00  or  more  to  start  if  quali-  I 

,  fled.  Take  full  charge  6  man  shop 

iturci  *Bd  4  linotypes.  Must  be  neat,  able 
levis  organize.  Located  in  growing  com¬ 
munity,  Chart  Area  2.  Excellent  work-  j 

- 1  Ing  conditions,  hospital  benefits,  paid 

,  larp  vacation.  Open  shop.  Write  Box  6208,  ' 

•xperi-  Editor  A  Publisher  giving  complete  | 

s  writ-  txperience  and  references. 
igaziM^ - i 

iceBBsl  MACHINIST-OPERATOR  for  small 
boaTi|  daily.  Chart  Area  2.  4  machines,  good  ' 
resoml  wages,  hospital  benefits,  excellent  work-  | 
lug  conditions,  40  hour  week,  paid 
1  vacation,  open  shop.  Excellent  chance  : 
E  for  advancement.  Write  Box  6207,  Edi- 
I  tor  A  Publisher,  giving  complete  ex- 
uidfi  references. 


HOWARD  PARISH 

School  of  Classified  Advertising 
Tested  Want  Ads  Selling  Plans 
2900  N.W.  79th  Street, 
Miami  47,  Florida 

SITUATIONS  WANTED 

AdminUtrative 

A  PLUS-ASSET 
for  Your  Newspaper 


I  man.  For  resume,  samples  write  Box  ;  '  'nrxv  KA9ft 

'  KAi A  M.  to  stay  in  amusement  nelu.  oox  t>4Z9, 

I  SUd,  Editor  A  Publisher. _  Edit^A  Publisher. _ 

SALESMAN,  MANAGER,  32.  3  years  GASPING  UNDER  DEAD  WOOD  in 
experience  weeklies.  Copy,  layout  know-  gouthwest.  Wish  return  home.  Chart 
now.  Chart  Area  1  or  2.  Box  5426.  Area  1  or  2,  as  lively  wire  editor. 

Editor  A  Publisher. _  Young,  with  16  years  experience.  Box 

YOUNG,  exiierienced.  I’ll  make  money  6403,  Editor  A  Publisher, 
for  you,  will  expect  top  pay  in  return. 


ahilitv  faroilv  EXPERIENCED  DRAMA,  movie  and 
record  critic  on  large-city  paper  wants 


Chart  Aren  9.  Box  6418,  Editor  A 
Publisher. 


MAYBE  WE  CAN  HELP  YOU!  Al- 


NEWS  EDITOR 

Efficient,  adaptable  Canadian  with  12 
years  backKround  wire  service,  daily 
field.  Qualified  to  handle  any  newa- 
desk  position  including  ITS.  Family 
man,  31,  lop  references,  seeks  |>erma- 
nent  position  with  future  west  coast. 


jsrienc#  and  references.  1  Enterprising  executive  of  diveree  tal-  marph 

- enta  is  eager  to  channel  his  zeal  for 

COMPOSING  ROOM  FOREMAN.  Ex-  the  further  success  of  your  daily.  Na- 
perience  for  large  daily,  must  be  famil-  tional  reputation.  He  will  consider  velirs  on 

iir  with  union  I.T.U.  I.aws.  Know  affiliation  as —  ^itoiial  c 

«iuipmcnt  and  be  able  to  handle  men.  «  Assistant  to  Publisher  tana,  or 

write  to  Box  5434,  Editor  A  |  «  Color  Co-ordinator  Box  5108. 


^‘’^|Plcs«e  write  to  Box  5434,  Editor  A 
,.A  J  Publisher,  detailing  experience  and 
J  present  position. 


r  »‘«4;;^t'  ',;osi,Ton.‘‘‘"’‘  i  •  Promotion-Public  Relations  Director  j  a-1  RKWRITEMAN.  fast,  seeks  part  I  on  .rnTdium-Iarge  daily.  Two  years  desl^ 

— — - '  ^  time  work,  day  or  lob.ster  shift.  New  writing  experience  srna  I  daily.  B^ 

LINOTYPE  OPERA-  *  York  area.  ?4  hour.  Box  6219,  Editor  2.’.  married.  Box  54.32. 

-f  _  Editor  a  publisher. 

tact.  Manager,  Evening  Leader,  I.e-  !  r"*-  JANUARY  "67”  J-Grad.  Some  writing  - - - ; - 

P? _ kighton,  Pennsylvania.  1  editorial,  advertising,  circula-  experience  with  New  York  City  news-  ■  Free  Lance 

, - —  I  «<*d  pa„et.  B«x  5222.  Editor  A  Publisher.  | - - - 

'•  oJ  PRINTERS:  Linotype  operators,  TTS  permanent  luster  to  your  newspaper. - vv.- arc 

18, W  nperators.  marhinist-nperator  and  ,  He  is  exceptionally  fitted  to  develop  CHAMBER  of  Commerce  nublicist  and  NEARLY  ALL  MY  WORKING  Yr-AKO 

I  G.  1  flror  men.  Permanent  jobs.  Immediate  1  your  R.O.P.  color  program  and  to  pro-  magazine  editor  eager  for  more  chal-  i  been  siient  in  the  weekly  news- 

openings.  Top  pay  for  good  men.  Open  mote  its  linage.  lenging  position.  Joiirnali.sm  graduate.  e<>'tor,  writer,  manager 

SiTli  '"  deep  south.  In  applying  I  Correspondence  invited,  whether  you  Former  Eastern  daily  reporter  and  I  Woold^'lirke  ^ai^igT'^^^ 

MrirtS  w  *.  "a"**  previous  experience.  |  have  an  immediate  opportuni.y  or  rewrite.  M.arricd.  Early  30m.  Box  6317,  to  Honda.  Would 

Editor  A  Publisher,  j  merely  would  like  to  find  out  how  h.  Editor  A  Publisher.  Business,  trade  and  other  public^ 

I  !  ean  serve  your  future  needs.  '  -  =  »«•'*  nnd  other  contacts  vvita 

- - - ---■  -  ■  . -  I  Box  5400.  Editor  16  p„h.i,fi.r  EDITOR-DESKMAN-Exporienced  and 


help  AvailaWe  s.sm.  Box  6421,  Editor  A 
19  hittmc  U9,  too,  we  have  put  nearly  xj„ui;eK«f 

500  people  to  work  durimr  the  last  i  _ _ ! _ — 

twelve  months.  Tell  us  what  you  nee<l,  |  32-YEAR-OIJ>  Editor  of  21,000  week* 
and  we’ll  help  you  if  we  can.  Bill  |  ly.  all-round  reportorial  experience  on 
McKee,  Birch  Personnel,  59  E.  Madison.  I  35.000  and  166,000  dailies  wants  ci^ 
Chicago,  Illinois.  editorship  on  P.M.  daily  over  25,000. 

-  '  Ik)X  5427,  Editor  &  Publisher. 

MARCH  *57  J-GRAI),  Hccrrdite<l  !  .  " — - , — ~ — :  ^  . 

school,  ex-GI,  age  27,  some  reportorial  EDITOR-all-around  doskman.  8  year* 
experience  large  Eastern  daily,  and  3  metroi»litan  experience.  3'>.  single, 
years  on  University  daily,  desires  '  u  ^**^*”'*"^ 

editorial  connection  in  Colorado,  Mon-  Box  5430,  Editor  &  PubliBheT\ _ 

tana,  or  vicinity.  References.  Address  HERE'S  A  GUY  otferinj?  diliKence,  ac- 
Box  5108,  I'xiitor  &  Publisher. _  curacy,  intellisrence  to  reportinjr  job 


EXPKRTENCEn  LINOTYPE  OPERA¬ 
TOR  with  Mechanical  know-how  and 
■bility  to  help  other  operators.  Con- 
l>ct,  Manaper,  Evening  Leader,  I-e- 
highton,  Pennsylvania. 


Editor  &  Publisher. 


can  serve  your  future  needs. 


Promotion— Public  Relation,  ' 


PROMOTION 

COPYWRITER 

I’’’  Philadelphia^  Bulletin  has  an  open- 
for  an  experienced  promotion  copy- 
who  can  write  both  advertising 
'■'i  circulation  promotion. 


EDITORIAL  EXECUTIVE  20  years  i  tor  A  Publisher.  ’  1 

top  8|>ota  desires  change  for  personal  I - -  - — - _ 

reasons  as  editor,  executive  or  maniig-  '  EDITOR-REPORTER.  Small  daily  ex- 
ing  editor.  I'ine  references.  Box  540!t.  I  perience.  Want  any  job  with  future 


callable.  Chart  areas  6,'  8  or  10.  Can  ,  reliability.  Interviews  in  or  near  New 
su|<ply  top  references.  Box  6314,  Edi-  i  York  City  imm<  dlmely.  Box  o408,  Ixli- 


tor  A  Publisher. 


Editor  A  Publisher. 


Circulation 


on  medium  size  paper.  Know  desk, 
wire,  make  up,  photo.  Box  5327,  Edi¬ 
tor  A  Publisher. 

EIGHT  YEARS  on  15.000  to  100,000 


Mechanical 


PERHAPS  A  PUBIJ.SHER  is  hxiking 
for  fi  t>res»rr>om  Foreman.  30  years 
pressroom  exi>eriencc  medium  and 


EXPERIENCED  CIRCULATION  MAN-  to^'T .  !‘onTy ‘27!°'^WUl'^o"  an^^^  small  News„ai«rs.  Can  get  excellent 

A/-C-D  . —  - -  .1  t.'*-  K"  anywiiere.  reproduction,  ability  to  handle  men. 


Promotion — Public  Relation 


,  1  AOKK  tan  year*  pre*ent  job  on  paper  Family  man.  .  .  .  Top-notcher.  Let  reprouui  non,  aoiiii.v  lo  naoiiie 

applicants  will  be  interviewed  under  26.000  city,  country,  A.B.C.  me  show  you  Box  6303  Editor  A  Lharnctar  references,  aggressive, 

•  Philadelphia  at  our  expen.se.  .Sell  Little  Merchant.  Strong  on  promotion.  Published  I  Area.  Box  6416. 

I  'If  by  MAIL  ONLY.  Include  all  H  you  have  tough  spot,  let  me  talk  to  - ^ - 1  Kditor  A  Publisher. 

samples  (which  will  be  re-  '  you  about  it.  Prefer  small  to  medium  |  EXPERIENC?:D  BEGINNER  ready  tc  I  _ _ 

■■ed)  and  salary  requirements.  Write  i  Chart  Area  8,  9,  or  10.  I  do  not  i  reiiort  for  large  daily.  Can  write,  i 

T^rdang,  Promotion  Manager,  drink  and  have  a  good  record  for  ,  edit;  knows  shop.  Small  daily,  public  I 

'  Philndelohin  Bulletin.  30th  and  increase  *nd  collection.  Write  Box  !  information  backgix.und.  BA  journal-  !  pnr/v  vvtvvrx;o  RVPnRTFR 

•  Streets.  Philadelphia  1.  Pa.  !  6212  Mitor  A  Publi.h.r,  for  refer-  ,  ism.  Veteran.  24  married  SDX  exiirieneer  wants  pulli^c  ’  rela- 

■ - -  - _  ^cea  nnd  detail*. _  erences.  Box  a32.i.  Mitor  A  Publisher.  with  manufacturer  of  out- 

LnrioHj,  Department,  ★  ★  ★  EXPERIENCED  DESKMAN  —  Hard-  “f., 

"ds  -  /-'•  lx-  A  J  X-  •  '  working,  fast,  accurate.  Kxcellent  ref-  1  i^Por 

BS  IN  WYOMING;  Reimrtera  and  Circulation,  Advertising  j  erences.  Prefer  Midwest.  Box  5313.  i  pp®®"-  Box  6429,  Editor  A  I  ubiisher. 

ir  Wvw  P*’  ^“"a  Competent  personnel  on  tap  from  Kdito,  A  P^her. _ I  VER.SATILE  MAN  38,  richly  varied 

nth  I  XX-  ’  coast-to-coast  at  no  charge  to  em-  FEATURES  EDITOR:  120,000  daily  '  ®'‘>'®r‘®"'®,  "?  »l«®aking.  writing,  com- 

iitn.  I.aramie.  Wyoming.  ployer.  Phone,  Write  or  Wire  MID-  full  charge  make-up,  layout,  assign-  relations,  photagrphy,  admin- 

- -  TOWN  AGENCY,  130  W’.  42  St.,  New  ments  weekend  magazine  section.  Also  !  jstration  and  organization.  Sreking 

ixe'n>lir»nrki«  '  York  City.  N.  Y.  WI  7-7403.  i  exiierienced  feature  writer,  heads,  i  Best  opening  for  "'•'‘J^r  career  change 

_  IlNSTRUmOIV  4.  J.  J.  radio  and  TV  exi«rience.  Age  36,  mar-  '  ^Bich  utilizes  most  skills  and  interests. 

, .  77~ -  I _ _  _ ried.  seek  change  with  future.  Six-  |  Preler  start  in  fall  but  earlier  chanire 

-  Linotype  School  I  RriAn  man  Aire  it  with  ta„riA.n  •®®"  years  with  daily  papers.  Box  I  considered.  Now  in  E.ast.  Relocation 

^  I  ROAD  MAN  Age  44  with  fourtei'n  |  eo.n  Fditnr  A  Publisher  optional.  Interested  mainly  in  long- 

OHIO  TINOTVPf  QrunrvT  experience,  one  of  south’s  largest  I  U - ~J - term  rommitment  congenial  to  liberal 

LOG/N  OHTO  dailieS’  desires  change.  Excellent  record  ^  SPORTS  f;DITOR.  Top  record  with  I  etiueation  viewpoint.  Special  interest 

promotions,  collections,  familiar  every  small  daily.  Five  years  experience.  27.  in  leadership  development  and  human 


EXPERIENCED  DESKMAN  —  Hard-  “f., 

working,  fast,  .aeeurate.  Excellent  ref-  i  i^i!^ 

erences.  Prefer  Midwest.  Box  5313,  '  cnee"-  Box  6429,  Editor  A  Publisher. 

Editor  A  Publisher.  '  VERSATILE  MAN.  38.  richly  varied 


INSTRUmOIV 

Linotype  School _ 

OHIO  LINOTYPE  SCHOOL 
LOGAN,  OHIO 

^"°*yi— .  Intertyp*  Instruction 
Free  Information 


phase.  Write  Box  5416,  Editor  A  Pub-  married.  Box  6326,  Etiitor  A  Pule 


Box  ,5407,  Faiitor  A  Piib- 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Trent 


lly  Kobort  ll.  Brown 

The  man  was  phoning  long 
distance  from  a  large  city  in 
the  Middle  West  early  Wednes¬ 
day  morning.  Two  days  ago  he 
had  rushed  to  E&P  last  minute 
changes  and  additions  in  his 
newspaper’s  executive  personnel 
for  listing  in  the  1957  Interna¬ 
tional  Year  Book  now  going  to 
press,  and  he  had  stated  there 
would  be  no  change  in  the  na¬ 
tional  advertising  rate. 

He  was  calling  to  say  he  had 
just  seen  a  press  association 
dispatch  about  an  increase  of 
.$4  a  ton  in  newsprint  announced 
by  .-Vbitibi  effective  March  1 
and  they  would  have  to  raise 
their  ad  rates.  He  would  wire 
later  in  the  day  what  the  adver¬ 
tising  line  rate  would  be  effec¬ 
tive  April  1. 

That  was  a  pretty  fast  de¬ 
cision  on  a  delicate  subject  but 
was  justified  for  two  reasons: 
1.  The  publishing  company  uses 
about  .50,000  tons  of  newsprint 
a  year  and  the  increased  price 
means  an  additional  annual 
operating  cost  of  $200,000;  2. 
Advertisers  are  given  a  90-day 
guarantee  of  rates  and  for  the 
month  of  March  (after  the 
newsprint  price  increase  is  ef¬ 
fective  and  before  ad  rates  can 
be  raised)  the  newspaper  faces 
additional  and  unanticipated  pa¬ 
per  expenses  of  almost  $20,000 
without  a  corresponding  adjust¬ 
ment  in  income. 

This  same  problem  is  being 
deliberated  in  almost  every 
newspaper  executive  office  this 
week.  The  gravity  of  the  dis- 
cussions  and  the  decisions 
reached  will  vary  in  direct  ratio 
to  the  size  of  the  newspaper 
and  its  annual  newsprint  con¬ 
sumption. 

*  *  * 

The  additional  annual  cost 
to  U.S.  publishers  of  a  $4  per 
ton  increase  in  the  price  of 
newsprint  will  be  about  $20,- 
000,000,  if  the  increase  is 
adopted  generally  by  all  manu¬ 
facturers,  and  it  almost  certain¬ 
ly  will  be. 

Based  on  the  current  rate  of 
consumption  which  is  about  6,- 
500,000  tons  a  year,  the  news¬ 
print  bill  for  U.S.  newspaper 
publishers  will  become  about 
$870,000,000  a  year  under  the 
new  price,  and  that  doesn’t  al¬ 
low  for  variance  in  zone  freight 
rates. 

The  largest  newspapers  using 
the  most  newsprint  pay  the 
largest  share  of  that  bill — and, 
conse(|uently,  they  are  the  ones 


that  protest  the  loudest  when 
a  price  increase  is  announced. 
They  have  plenty  of  justifica¬ 
tion  for  doing  so. 

On  the  average  based  on  E&P 
cost  surveys,  for  a  newspaper 
of  less  than  10.000  circulation 
the  newsprint  bill  amounts  to 
lO^f,  and  frequently  less,  of 
total  expenses.  For  newspapers 
in  the  10,000  to  25,000  circula¬ 
tion  group,  newsprint  amounts 
to  a  little  over  15%  of  total 
costs.  In  the  25,000  to  50,000 
circulation  group,  newsprint 
costs  represent  more  than  20% 
of  total  expenses.  In  the  50,000 
to  100,000  circulation  group, 
newsprint  accounts  for  almost 
30%  of  total  costs  And  for 
newspapers  over  100,000  circu¬ 
lation  the  cost  of  newsprint 
represents  about  40%  of  all 
operating  expenses.  For  some 
of  the  largest  papers  that  item 
is  in  excess  of  45%. 

lx)ok  at  it  another  way.  A 
newspaper  that  uses  500  tons, 
or  less,  of  paper  a  year — and 
there  are  lots  of  them — the  cur¬ 
rent  price  increase  mean  an  ad¬ 
ditional  cost  of  $2,000  a  year 
at  the  maximum.  For  many, 
using  anywhere  from  100  to 
400  tons,  that  amount  will  be 
less.  For  a  paper  using  1,000 
tons  a  year,  the  increased  cost 
will  be  $4,000;  a  paper  using 
10,000  tons  will  pay  $40,000 
more;  one  consuming  25,000 
tons  will  pay  $100,000  more; 
50,000  tons — $200,000  more,  etc. 
A  few  publishers  use  more  than 
100,000  tons  a  year  and  they 
are  confronted  with  additional 
expenses  of  .$400,000. 

One  newspaper  uses  about 
200,000  tons  a  year — its  addi¬ 
tional  newsprint  cost  will  be 
$800,000.  And  there  is  one  other 
using  about  250,000  tons — that 
means  the  publisher  has  to  find 
$1,000,000  additional  income 
somewhere  to  stay  solvent. 

These  are  the  hard  facts  of 
life  in  metx'opolitan  newspaper 
publishing.  Consideiing  that  the 
price  of  newsprint  has  more 
than  tripled  in  15  years  and 
has  more  than  doubled  since 
the  end  of  World  War  II,  the 
facts  explain  in  large  measure 
the  demise  of  some  fairly  large 
newspapers  in  recent  years. 

«  *  * 

What  does  a  price  increase 
of  this  kind  mean  to  the  news¬ 
paper  publishers  of  New  York 
City,  for  instance  ?  Between 
800,000  and  900,000  tons  of 
newsprint  is  consumed  annually 


"ll  picks  up  copy  and  cash  during  office  collections." 


in  this  city.  The  $4  increase 
means  N.  Y.  publishers  will 
have  to  pay  an  additional  $3,- 
200,000  minimum  per  year  for 
paper  at  the  new  price.  Their 
total  newsprint  bill  will  be  more 
than  $107,000,000  per  year. 

The  publishers  have  just  ne¬ 
gotiated  contracts  with  most  of 
the  trade  unions  providing  for 
a  “package”  increase  of  $9  over 
the  next  two  years.  It  has  been 
estimated  this  will  cost  the 
N.  Y.  publishers  an  additional 
$9,000,000  in  the  second  year. 
Add  this  to  the  extra  newsprint 
bill  and  it  totals  more  than 
$12,000,000  a  year. 

The  figures  for  all  other  large 
cities  may  not  be  as  astronom¬ 
ical  but  they  will  be  in  propor¬ 
tion.  Every  publisher  will  feel 
this  wage-price  pinch  in  some 
degree. 

Advertising  rates  will  surely 
be  on  the  rise  in  1957  and  so 
might  circulation  rates. 


1*.  N.  Blake  Retiresi  j 

From  Capper  Croup  \ 

Topeka,  Ka.- 

P.  N.  Blake,  circulation  man 
ager  for  Capper  Publications. 
Inc.  in  Northern  States,  retired 
•Ian.  1.  After  a  winter  stay  in 
Florida,  he  and  M  rs.  Blake  wil  [ 
live  in  Minneapolis. 

Mr.  Blake’s  career  in  circula 
tion  work  began  55  years  ags; 
on  the  Minneapolis  Mo)%ns 
Tribune,  After  service  with  the 
Houston  (Tex.)  Post,  Winnipi 
(Man.)  Tribune  and  St.  Loui 
(Mo.)  Star,  he  became  circula 
tion  manager  of  the  Onak 
(Neb.)  Dailif  Ne^vs.  He  "en: 
to  Capper  Publications  it 
1921. 


E&P  CALENDAR 
has  moved  to  Page  2. 


ALLEN  KANDER 
and  Company 

Negotiators 

For  the  Purchase  and  Sale 
of  Daily  Newspapers 

1625  EVE  STREET  N.W..  WASHINGTON 
60  EAST  42NO  STREET.  NEW  ^  ®  ^ 

36  EAST  WACKER  DRIVE.  CHICAGO 
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from  it? 


For  setting  large  mixed  display  such  as  this,  the  Model 
35  Linotype  is  preferred  because  of  its  unmatched 
main  magazine  capacity  ...  it  carries  complete  fonts 
of  type  so  big  and  so  black  that  no  other  main  maga¬ 
zine  mixer  can  ecjual  it. 


Increased  \  ariet\  store  adxertising  is  a  sign  of  the  times— good  times. 
But  are  yon  ready  to  handle  it?  If  not,  more  linage  will  simply  mean 
more  expense. 

Look  at  the  sample  shown  aho\e  in  actual  size,  kci/hoarded  from  the 
main  magaz.ineof  the  new  Rangemaster  Model  35  Linotvpe.  It  illustrates 
the  modern,  pwfitohle  wav  to  set  hig  mixed  display  composition. 

Expcnsix  e  job  hours  are  sa\  ed  because  ke\  hoarding  eliminates  costlv 
hand  composition,  with  its  distribution,  “cutting  in”  and  underpinning. 

Xo  side  magazines  are  needed  because  the  Rangemaster  Model  35 
Linotvpe— with  its  unmatched  main  magazine  capacity- sets  through 
nonnal  36-  and  condensed  48-point. 

More  profitable  display  ad\  ertising  is  a  built-in  benefit  of  the  newlv 
engineered  Rangemaster  Linotypes.  Get  the  facts  and  figures  from  your 
Linotx  pc  agency. 


1  ton 
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•  LINOTYPE 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 

Set  in  Untttffpe  f'aledttnta ,  Bfutotfi,  and  Simrtan  fnmilien 


5. 


<*^iencie»:  Atlanta.  Boston.  Chicago.  Cleveland.  Dollos.  Los  Angeles.  New  York.  Son  Francisco.  In  Canada;  Canadian  Linotype.  Limited.  Toronto.  Ontario 

f  nted  in  U.  S.  A. 
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HERE’S  HOW 
WE’RE  GROWING  .  .  . 


1940  CENSUS  1950  CENSUS 


1956  ESTIMATE 


POPULATION 

69,391 


POPULATION  SALES  MANAGEMENT 


145,673 


208,200 


ALBUQUERQUE  NOW 
OVER  200,000* 
POPULATION 


.  .  .  and  Here’s  the  Best  Way  Jo  Reach  Them ! 

Only  through  the  Tribune  and  Journal  can  you  r 
with  impact  and  coverage  this  growing  market  of  208, 
people  with  $338,798,000  to  spend.  Get  your 
share  of  this  purchasing  power— use  an  “A”  sched 
in  Albuquerque! 

‘Standard  Metropolitan  Area. 

(208,200—1956  Sales  Management  estimate) 


Tell  all  Albuquerque  what’s  on  the  market  and  where  to  buy  it ! 

ALBUQUERQUE  TRIBUNE  ALBUQUERQUE  JOURNAL 

(EVENING)  (MORNING  &  SUNDAY) 

Buy  them  separately  ...  or  buy  both  for  blanket  coverage  at  only  29^  per  line. 
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SCRIPPS-HOWARD  NEWSPAPERS 


NEWYORK.Wor/d  relegrofnirheSun  COLUMBUS . CiHzen 

CLEVELAND . Pre»  CINCINNATI . Pott 

PITTSBURGH . Pr«„  KENTUCKY . Pott 


SAN  FRANCISCO . Newt 


Newt  Covington  edition,  Cincinnati  Pott 

Timet  KNOXVILLE  ....  Ne.  t  Sentinel 


DENVER  .  .  .  Pocky  Mountain  Newt  EVANSVILLE . frea 

BIRMINGHAM  ....  Pott  Herold  HOUSTON . !*'«■ 

MEMPHIS . Preii-Scimitar  FORT  WORTH . Trett 

MEMPHIS  .  .  .  Commercial  Appeal  ALBUQUERQUE . TrPujm  . 

WASHINGTON . Newt  EL  PASO . HernH-Pt* 


G*n«ral  AdvartUing  Oeportmant,  230  Park  Avanua,  Naw  Tarfc  City 


Chicoge  San  Frantltca  Datrait  Cincinnati  Philodalphia  0^^ 


